Town of Arlington 
Board of Selectmen 


Meeting Agenda 


June 20,2016 
7:15 PM 

Selectmen's Chambers, 2nd Floor, Town Hall 


1. Vote: Preliminary Denial of Comcast License 

Adam W. Chapdelaine, Town Manager 

Douglas W. Heim, Town Counsel 

John Maher, Chair of Cable Advisory Committee 

2. Discussion: Conservation Restriction - Washington Street/Brattle Terrace 

Clarissa Rowe 
Nellie Aikenhead 


CONSENTAGENDA 


Minutes of Meetings: June 6, 2016 

REAPPOINTMENTS (all terms to expire 6/30/2019) 

Cemetery Commission 
William McCarthy 
Conservation Commission 
Curtis Connors 
Nathaniel Stevens 
Charles Tlrone 
Constable 
Richard Boyle 
Human Rights Commission 
Sheri Baron 
Mel Goldsipe 

Library Board of Trustees 
Joyce Radochia 
Open Space Committee 
Ann LeRoyer 
David White 

Park & Recreation Commission 
Leslie Mayer 
Trust Fund Commission 
Augusta Haydock 


5. Appointments of New Election Workers: (1) Meghan DeCourcey, 7 Cheswick Road, D, Pet. 15; 
(2) Carl Proctor, 291 Appleton Street, U, Pet. 19; (3) Theresa Proctor, 291 Appleton Street, D, 
Pet. 19; (4) Joy Spadafora, 33 Lennon Road, D, Pet. 21 


6. For Approval: Arlington Center for the Arts, Open Studios' Pole Banners 

Linda Shoemaker, Arlington Center for the Arts Executive Director 

7. Approval: Za Alteration of Premise for Sidewalk Cafe Permit 

C&P Pizza Inc, Za Restaurant, 138 Massachusetts Avenue 

8. FY 2016 Year End Transfers 

Adam W. Chapdelaine, Town Manager 

APPOINTMENTS 

9. Arlington Cultural Council 

Gabrielle Marroig (term to expire 5/31/2019) 

(tabled from 6/6/16 meeting) 


CITIZENS OPEN FORUM - SIGN IN PRIOR TO BEGINNING OF OPEN FORUM 

Except in unusual circumstances, any matter presented for consideration of the Board shall 
neither be acted upon, nor a decision made the night of the presentation in accordance with the 
policy under which the Open Forum was established. It should be noted that there is a three 
minute time limit to present a concern or request. 

TRAFFIC RULES & ORDERS / OTHER BUSINESS 

10. Request: 3rd Space, On Street Overnight Parking @ 20 Sutherland Road 

Adela Mamani 

11. Approval: Draft Alcohol License Suspension Decision 

Common Ground, 319 Broadway 
Douglas W. Fleim, Town Counsel 

12. Approval: 1207 Massachusetts Ave./DAV RFP 

Douglas W. Fleim, Town Counsel 

13. Vote: Approve Opening of Community Choice Aggregation Public Review Period 

Adam W. Chapdelaine, Town Manager 

CORRESPONDENCE RECEIVED 

Resignation from Tree Committee 
Sally Naish 

Recommended Improvements for the Crosswalk Location on FHighland Avenue at FHigh Haith 
Road 

Howard Muise, Chair, Transportation Advisory Committee 

Please Eliminate Basketball Court from Magnolia Park Plans 
Darcy Devney and Robert Kuhn, 110 Thorndike Street 

NEW BUSINESS 

EXECUTIVE SESSION 


Next Meeting of BoS July 18, 2016 






Town of Arlington, Massachusetts 


Vote: Preliminary Denial of Comcast License 
Summary: 

Adam W. Chapdelaine, Town Manager 

Douglas W. Heim, Town Counsel 

John Maher, Chair of Cable Advisory Committee 

ATTACHMENTS: 

Type File Name Description 

D Document for Comcast Prelim Denial Memo 6 20 16.pdf Memorandum to Board 
Approval - - - -- r 



®oton of Arlington 
©fftte of tfje ®oton Jfdanager 


Adam W. Chapdelaine 
Town Manager 


To: Members of the Board of Selectmen 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781) 316-3010 
Fax (781)316-3019 

E-mail: achapdelaine@town.arlington.ma.us 
Website: www.arlingtonma.gov 


From: Adam W. Chapdelaine, Town Manager 


RE: Preliminary Denial of Comcast License 


Date: June 16, 2016 


Under this agenda item, we are requesting that the Board vote to preliminarily deny 
Comcast’s cable television license. This is due to the inability of the parties to come to 
terms. The issues of disagreement between the parties include, but are not limited to, the 
following: 


(1) the Renewal License term; 

(2) the amount of capital funding; 

(3) the amount of consideration for Comcast to "decommission" its I-Net; 

(4) location of a Comcast customer service office; 

(5) level-playing-field language; 

(6) High-Definition Channels for Arlington PEG Access use; 

(7) Electronic Program Guide listings for Arlington PEG Access Programming; and 

(8) Video-on-Demand for Arlington PEG Access Programming. 

Issuance of this denial will allow us to continue to bargain with Comcast, while still 
retaining the Town’s rights in this process. Based on this, we ask the Board approve the 
following motion: 


“The Board of Selectmen, in its role as statutory Issuing Authority for the Town 
of Arlington, is hereby issuing a preliminary assessment of denial of Comcast of 
Massachusetts I, Inc.’s cable television renewal proposal to the Town of Arlington, 
dated February 11, 2016. The Board of Selectmen will issue a written Statement of 
Reasons, in accordance with 207 CMR 3.06(3), detailing the reasons for its preliminary 
assessment of denial, and hereby authorizes the Chair to sign said statement.” 

I will be available, along with Town Counsel, and the Chair of the Cable Advisory 
Committee, John Maher, to answer any questions that the Board may have in regard to this 
matter. 



Town of Arlington, Massachusetts 


Discussion: Conservation Restriction - Washington Street/Brattle Terrace 

Summary: 

Clarissa Rowe 
Nellie Aikenhead 

ATTACHMENTS: 

Type File Name Description 

□ Reference Material Washington Street Brattle Terrace.pdf 17 Washington St/15 Brattle Terrace 

3 - - - ^ Conservation Restriction 


17 Washington Street / 15 Brattle Terrace Conservation Restriction 

Proposed Project (discussions are preliminary) 

The owners of the land at 15 Brattle Terrace and 17 Washington Street, Laura 
Morrissette and George Blaszcznski, have approached the Arlington Land Trust 
about the possibility of donating a conservation restriction to ALT and the Town in 
order to permanently protect the environmental, ecological and scenic value of the 
property. The proposed Conservation Restriction would ensure that one of 
Arlington's largest undeveloped private parcels will continue to provide habitat for 
wildlife, a wooded buffer for the Minuteman, and scenic views from many points in 
town. Public access after the tenure of the current owners is a possibility. 

Property Description 

• Six separately assessed lots, which include a larger colonial home and three 
car garage at 17 Washington Street and small ranch at 15 Brattle Terrace 

• 63,915 square feet or approximately 1.5 acres in total 

• 635 feet of frontage, plus approximately 15' wide easement 

• R-2 zoning 

• Property includes a mix of wooded slopes on Washington Street and flat 
open areas on Brattle Terrace 

Tentative Project Process/Timing 

• CR must be reviewed, approved and signed by the Grantors (current 
owners), the Arlington Land Trust, the Conservation Commission, the Board 
of Selectmen, and the MA Department of Energy and Environmental Affairs 

• ALT hopes to have a draft available for the BoS and ConsComm to review by 
mid-July and a revised draft by the end of August 

• CR to state by the end of September; feedback, revision, state approval,/ 
anticipated by mid-November 

• All signatures to be obtained and CR to be recorded before the end of 2016 















Town of Arlington, Massachusetts 


Minutes of Meetings: June 6, 2016 

ATTACHMENTS: 

Type File Name 

D Reference Material 6.6.16 draft minutes.docx 


Description 
Draft minutes 6.6.16 


TOWN OF ARLINGTON 
BOARD OF SELECTMEN 

Meeting Minutes 
Monday, June 6, 2016 
7:15 PM 

Present: Mrs. Mahon, Chair, Mr. Dunn, Vice Chair, Mr. Greeley, Mr. Byrne, and Mr. Curro. 
Also Present: Mr. Chapdelaine, Mr. Heim, and Mrs. Krepelka. 

1. Vote to Authorize and Accept Sale of Bond Anticipation Note (BAN) for $6.0MM for 
Construction at Stratton School and Modular Classrooms 
Stephen J. Gilligan, Treasurer & Collector of Taxes 
Mr. Gilligan asked the Board to approve the following: 

VOTE OF THE BOARD OF SELECTMEN 

I, the Clerk of the Board of Selectmen of the Town of Arlington, Massachusetts, certify 
that at a meeting of the board held June 6, 2016, of which meeting all members of the board were 
duly notified and at which a quorum was present, the following votes were unanimously passed, 
all of which appear upon the official record of the board in my custody: 

Voted : to approve the sale of a $6,000,000 2.00 percent General Obligation Bond 
Anticipation Note (the “Note”) of the Town dated June 16, 2016, and payable November 
10, 2016, to Eastern Bank at par and accrued interest, if any, plus a premium of 
$33,744.00. 

Further Voted : that in connection with the marketing and sale of the Note, the 
preparation and distribution of a Notice of Sale and Preliminary Official Statement dated 
May 25, 2016, and a final Official Statement dated June 2, 2016, each in such form as 
may be approved by the Town Treasurer, be and hereby are ratified, confirmed, approved 
and adopted. 

Further Voted : that the Town Treasurer and the Board of Selectmen be, and 
hereby are, authorized to execute and deliver a significant events disclosure undertaking 
in compliance with SEC Rule 15c2-12 in such form as may be approved by bond counsel 
to the Town, which undertaking shall be incorporated by reference in the Note for the 
benefit of the holders of the Note from time to time. 

Further Voted : that we authorize and direct the Treasurer to establish post 
issuance federal tax compliance procedures in such form as the Treasurer and bond 
counsel deem sufficient, or if such procedures are currently in place, to review and update 
said procedures, in order to monitor and maintain the tax-exempt status of the Note. 


1 



Further Voted : that each member of the Board of Selectmen, the Town Clerk and 
the Town Treasurer be and hereby are, authorized to take any and all such actions, and 
execute and deliver such certificates, receipts or other documents as may be detennined 
by them, or any of them, to be necessary or convenient to carry into effect the provisions 
of the foregoing votes. 

I further certify that the votes were taken at a meeting open to the public, that no vote was 
taken by secret ballot, that a notice stating the place, date, time and agenda for the meeting 
(which agenda included the adoption of the above votes) was filed with the Town Clerk and a 
copy thereof posted in a manner conspicuously visible to the public at all hours in or on the 
municipal building that the office of the Town Clerk is located or, if applicable, in accordance 
with an alternative method of notice prescribed or approved by the Attorney General as set forth 
in 940 CMR 29.03(2)(b), at least 48 hours, not including Saturdays, Sundays and legal holidays, 
prior to the time of the meeting and remained so posted at the time of the meeting, that no 
deliberations or decision in connection with the sale of the Note were taken in executive session, 
all in accordance with G.L. c.30A, §§18-25 as amended. 

Mr. Greeley moved approval seconded by Mr. Byrne. SO VOTED (5-0) 

CONSENT AGENDA 

2. Minutes of Meetings: May 23, 2016 

3. Establishment of Vision 2020 Gift Account 
Adam W. Chapdelaine, Town Manager 

4. Request: Special (One Day ) Beer & Wine License, 6/17/16 @ Robbins Memorial Town 
Hall Auditorium for ACMI Awards Dinner 

Norman McLeod, Arlington Community Media Inc. (ACMI) 

5. Request: Special (One Day ) Beer & Wine License, 6/18/16 @ Robbins Memorial Town 
Hall Auditorium for a Private Wedding 

Lindsay Strogatz 

6. Request: Contractor/Drainlayer License 

Koster & Sons Construction Inc., 217R New Boston Street, Wobum, MA 

7. Request: Contractor/Drainlayer License 

Tim Zanelli Excavating LLC, 299 Main Street, North Reading, MA 

8. Appointment of New Election Workers: (1) Alan Coscia, 54 Medford Street, R, Pet. 12; 
(2) Marjorie Cronin, 156 Wright Street, U, Pet. 21; (3) Elaine Denning, 7 Crosby Street, 
U, Pet. 11; (4) George Parsons, 23 Brewster Road, U, Pet. 20 

Mr. Byrne moved approval. SO VOTED (5-0) 
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PUBLIC HEARINGS 


9. Hearing: Underage Sales and Other Alcohol License Violations 
Common Ground, 319 Broadway 
Bob O’Guin, Jr., Manager 
Douglas W. Heim, Town Counsel 

Mr. Robert O’Guin, owner of Common Ground, and his Attorney John Leone appeared before 
the Board for a hearing on underage sales and other alcohol license violations. 

In documents provided by the Arlington Police Department the incident occurred on the night of 
January 23, 2016 at approximately 11:30 p.m.. According to the investigation, a minor entered 
the establishment with two friends and sat at the bar area. Without asking for identification, the 
bartender allegedly served the three patrons two beers each. The bartender stated he thought the 
patrons looked like they were in their 30s. 

The incident automatically came with a 14-day suspension because it was Common Ground's 
second incident. Mrs. Mahon recommended a five-day suspension because she feels this offense 
was more serious than a simple alcohol violation that usually merits a three-day suspension. 

Mr. Curro stated he compared this offense to prior underage drinking incidents at other 
establishments across town and felt like this rises to another level and that the Board has to 
exercise their discretion on that policy on the greater side. 

Mr. Curro recommended a 14-day suspension within six weeks of the final written decision. 
Fourteen (14) days to be served consecutively for violation of probation previously voted with 
three (3) days additional suspension for underage serving to be served within 30 days of 
completion of the 14 days suspension. SO VOTED (5-0) 

Mr. Heim stated he expects he would have the final vote to come before the Selectmen at their 
June 20th meeting. 


APPOINTMENTS 

10. Arlington Cultural Council 
Gabrielle Marroig 

(term to expire 5/31/2019) 

Ms. Marroig did not attend meeting. 

Mr. Dunn moved to table until 6/20/16. SO VOTED (5-0) 

LICENSES & PERMITS 

11. Request: Food Vendor License 

La Famiglia Pizzeria, 1215 Massachusetts Avenue 
Osmarly Bento Lombardi 

Mr. Greeley moved approval subject to all conditions as set forth. SO VOTED (5-0) 

12. Request: Sidewalk Cafe Pennit 
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Za Restaurant, 138 Massachusetts Avenue 
Jeff Broadman, General Manager 

Mr. Byrne moved approval subject to all conditions as set forth. SO VOTED (5-0) 


CITIZENS OPEN FORUM - SIGN IN PRIOR TO BEGINNING OF OPEN FORUM 


Mr. John Hurd, 38 Spy Pond Parkway appeared before the Board regarding a dangerous 
traffic issue in East Arlington in the Lake Street area during morning and evening rush hours. 

Mr. Hurd stated as follows: 

1. During afternoon high volume periods heading up Lake Street toward Massachusetts Avenue, 
vehicles are taking a left turn on to Colonial Drive, a right turn on Eliot Road, a right turn on Cabot 
Road, a right turn back on to Lake Street, a left turn on Wilson Avenue, a left turn on Mary Street, a 
left turn on Margaret Street and then a right turn back on to Lake Street. This sequence of turns is in 
an effort to avoid traffic and circumvent the no right turn rule on Lake Street from 4:00p.m. to 7:00 
p.m. Monday through Friday rule implemented by the BOS several years ago. This high volume of 
traffic is often speeding on streets with many pedestrians and children at play. 

2. During the morning traffic rush hours also heading up Lake Street toward Massachusetts Avenue a 
similar traffic pattern is being followed in an effort to avoid traffic wait-time. This sequence of events 
includes a right turn on Wilson Avenue, a left turn on Mary Street, a left turn on Margaret Street, and 
then a right turn back on to Lake Street. The loop around Eliot Road is not necessary in the morning 
because right turns on Lake Street in the morning are not prohibited. This high volume of traffic is 
often speeding on streets with many pedestrians and children walking to work and school. 

After listening to Mr. Hurd’s request, Town Manager Chapdelaine stated the most significant way to 
mitigate this situation is erecting the flashing light at Brooks Avenue that was approved by the Board 
at the request of TAC. He stated that he met recently with Officer Corey Rateau, Kurt Kelly, Dept, of 
Public Works, and about a dozen residents from Mary Street to discuss the traffic problems. Mr. 
Chapdelaine stated he would like to continue this approach and report back to the Board with some 
suggestions before referring said concerns to TAC. 

Mr. Byrne moved approval. SO VOTED (5-0) 

TRAFFIC RULES & ORDERS / OTHER BUSINESS 

13. Presentation: East Arlington Corridor Project, Spring and Summer 
Cecily Miller, Public Art Consultant 

Adria Arch, Arlington Public Art 

Mr. Curro moved receipt of report and thanked Ms. Miller and her committee for a wonderful 
presentation. 

14. For Approval: 18th Annual Feast of the East, June 18 
Jan Whitted, Capitol Square Business Association 
Diane Buxton, Luv and Other Gifts, Capitol Square 

Mr. Byrne moved approval subject to all conditions as set forth. SO VOTED (5-0) 
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Ms. Buxton also stated that on Saturday, June 11th, Arlington Porchfest would be celebrated 
in East Arlington from 1p.m. - 5 p.m. 

15. Sign Request: Ravine Street 

Rebecca and Doug Perlo, 40 Irving Street 
(tabled from 4.11.16 meeting) 

All members of the Board went and looked at this sign request and after much discussion Town 
Manager Chapdelaine suggested that the sign be moved fifteen (15) feet from the driveway with 
"No Parking Here to Corner" sign. This would allow for one car to park before the three foot 
entrance to driveway. 

Mr. Byrne moved approval. SO VOTED (5-0) 

16. Vote and Approval: Cultural District Resolution 
Douglas W. Heim, Town Counsel 

Mr. Curro moved approval. SO VOTED (5-0) 

Mr. Curro will draft letter and Mrs. Mahon will sign the official letter of endorsement as Chief 
Elected Official. 

17. Endorsement of Scenic Byway Grant 
Adam W. Chapdelaine, Town Manager 

The Board voted to endorse the Scenic Byway Committee's acceptance of a $5,000 grant 
from the Freedom's Way Heritage Association. 

Mr. Byrne moved approval. SO VOTED (5-0) 

18. Request: Use of Jefferson Cutter House Lawn (Saturdays and Sundays) for ATED Visitor 
Center Joseph A. Curro, Jr., Selectman for Arlington Committee on Tourism and 
Economic Development 

Mr. Byrne moved approval. SO VOTED (5-0) 

19. Discuss and Vote: Block Party Application Changes 
Daniel J. Dunn, Selectman 

Mr. Dunn recommended that the Block Party Application be approved with several changes: 
-100% notification 

-80% approval of abutting residents, and 
-block party organizer signature form 

Mr. Curro moved approval. SO VOTED (5-0) 

CORRESPONDENCE RECEIVED 

MWRA’s Efforts to Address Lead Issue in Schools 

Joseph E. Favaloro, Executive Director, MWRA Advisory Board 

Frederick A. Laskey, Executive Director, Massachusetts Water Resources Authority 

Notice of MEPA Comment Period Extension - EEA 15507, J-l System Mystic River Crossing 
Replacement - Arlington, Medford, Somerville 
Alex Strysky, MEPA Office 
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Mr. Byrne moved approval. 


SO VOTED (5-0) 


NEW BUSINESS 


Mr. Chapdelaine announced that Police Chief Frederick Ryan has been invited to testify at a 
hearing 

titled "America's Insatiable Demand for Drugs: Examining Potential Solutions" before the 
Committee on Homeland Security and Governmental Affairs on Wednesday, June 15, 2016 
in the Dirksen Senate Office Building. 

Mr. Chapdelaine stated a Mass. Ave. Phase II public meeting will be held on Thursday, June 
16th, from 7 p.m. to 9 p.m. in the Town Hall Auditorium. This conceptual design study will 
result in a scope of work for the reconstruction of Massachusetts Avenue in Arlington Center, 
from Pond Lane to Mill Street. The project will eventually involve reconstruction of the 
roadway and 

improvements to curbs, sidewalks, lighting, street trees, street furniture and more in the project 
area. Broadway Plaza will get special attention as the Town looks for new ways to make the 
area more inviting and vibrant. 

Mr. Byrne congratulated all Arlington Catholic and Arlington High School seniors who 
graduated over the weekend. He especially wanted to recognize his two cousins that graduated 
Saturday from Arlington High School. 

Mr. Curro also congratulated Arlington High School graduates. 

He also asked that all voters come out on Tuesday, June 14th to vote on the Debt Exclusion. 

Mr. Dunn asked anyone that wants to volunteer for the Debt Exclusion on June 14th to please 
go to www.buildarlingtonsfuture.org and sign up. They need a large number of volunteers to 
make this a success. 

Mr.Curro moved to adjourn at 10:05 p.m. SO VOTED (5-0) 

A true record: Attest 


Marie A. Krepelka 
Board Administrator 


Next Scheduled Meeting of BoS June 20, 2016 
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6/6/16 


Agenda 

Item 

Documents Used 

1 

Vote to Authorize and Accept Sale of Bond Application Note for Stratton School Classrooms 

2 

Minutes of Meeting: May 23, 2016 

3 

Establishment of Vision 2020 Gift Account 

4 

Request: Special (One Day) Beer & Wine for ACMI Awards Dinner 

5 

Request: Special (One Day) Beer & Wine for a Private Wedding 

6 

Request: Contractor/Drainlayer License Koster & Sons Construction Inc. 

7 

Request: Contractor/Drainlayer License Tim Zanelli Excavating LLC 

8 

Appointment of New Election Workers 

9 

Hearing: Underage Sales and Other Alcohol License Violations; Common Ground 

10 

Arlington Cultural Council: Gabrielle Marroig 

11 

Request: Food Vendor License - La Famiglia Pizzeria 

12 

Request: Sidewalk Cafe Permit - Za Restaurant 

13 

Presentation: East Arlington Corridor Project, Spring and Summer 

14 

For Approval: 18 th Annual Feast of the East, June 18 

15 

Sign Request: Ravine Street 

16 

Vote and Approval: Cultural District Resolution 

17 

Endorsement of Scenic Byway Grant 

18 

Request: Use of Jefferson Cutter House Lawn (Sat., Sun.) for ATED Visitor Center 

19 

Discuss and Vote: Block Party Application Changes 

Corr. 

Rec’vd 

MWRA’s Efforts to Address Lead Issue in Schools 

Notice of MEPA Comment Period Extension 
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Town of Arlington, Massachusetts 


REAPPOINTMENTS (all terms to expire 6/30/2019) 
Summary: 

Cemetery Commission 
William McCarthy 
Conservation Commission 
Curtis Connors 
Nathaniel Stevens 
Charles Tirone 
Constable 
Richard Boyle 
Human Rights Commission 
Sheri Baron 
Mel Goldsipe 

Library Board of Trustees 
Joyce Radochia 
Open Space Committee 
Ann LeRoyer 
David White 

Park & Recreation Commission 
Leslie Mayer 
Trust Fund Commission 
Augusta Haydock 


ATTACHMENTS: 

Type File Name 


Description 

Town Manager reappointment requests, Meeting 
notices 


D Reference Material Reappointments.pdf 


tEotuii of gtvluigton 
#fftce of tfje ®oton jffllatrager 


Adam W. Chapdeiaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Cemetery Commission 


This memo is to request the Board’s approval of my reappointment of William McCarthy, 11 
Dickson Avenue, having a term expiration date of 6/30/2019 with the Cemetery 
Commission. 


Town Manager / 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


William McCarthy 
11 Dickson Avenue 
Arlington, MA 02474 


Re: Reappointment - Cemetery Commission 


Dear Mr. McCarthy: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 ud Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

^ YI&a, u/ &■ 

Marie A. Krepelka 
Board Administrator 


MAK:fr 


t&ottm of Arlington 
(©Kite of tfie ®ohm Manager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arIington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Conservation Commission 


This memo is to request the Board’s approval of my reappointment of Curtis Connors, 46 
Tanger Street, having a term expiration date of 6/30/2019 with the Conservation 
Commission. 

/ 



Town Manager 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DAN IE L J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M, BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Curtis Connors 
46 Tanager Street 
Arlington, MA 02476 


Re: Reappointment - Conservation Commission 


Dear Mr. Connors: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

"'Yinl- 

Marie A. Krepelka 
Board Administrator 


MAIC:fr 



fKoton of gfrttngton 
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Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone {781)316-3010 
Fax (781)316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Conservation Commission 

This memo is to request the Board’s approval of my reappointment of Nathaniel Stevens, 11 
Montrose Avenue, having a term expiration date of 6/30/2019 with the Conservation 
Commission. 





OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M, BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Nathaniel Stevens 
11 Montrose Avenue 
Arlington, MA 02474 


Re: Reappointment - Conservation Commission 


Dear Mr. Stevens: 

Please be advised that the Board of Selectmen will he discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor, Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

k/ 7L(<laju^ 

Marie A. Krepelka 
Board Administrator 


MAIC:fr 
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Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Conservation Commission 


This memo is to request the Board’s approval of my reappointment of Charles Tirone, 49 
Princeton Street, having a term expiration date of 6/30/2019 with the Conservation 
Commission. 


( QsMsUl I 

Town Manager 





OFFICE OF THE BOARD OF SELECTMEN 


DIANE M MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Charles Tirone 
49 Princeton Road 
Arlington, MA 02474 


Re: Reappointment - Conservation Commission 


Dear Mr. Tirone: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

Marie A. Krepelka 
Board Administrator 


MAK:fr 


®otoni of Arlington 
©Kite of K)t t3Coluu jfWanager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Constable _ 

This memo is to request the Board’s approval of my reappointment of Richard Boyle, 1 Mott 
Street, having a term expiration date of 6/30/2019 with the Constables. 



OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Richard Boyle 
1 Mott Street 
Arlington, MA 02474 


Re: Reappointment - Constable 


Dear Mr. Boyle: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

4'Vu_, (L- 

Marie A. Krepelka 
Board Admi ni strator 


MAK:fr 


tEoton of Arlington 
Office of tlje ®oton jffilanaget 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781) 316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Human Rights Commission 


This memo is to request the Board's approval of my reappointment of Sheri Baron, 10 
Raleigh Street, having a term expiration date of 6/30/2019 with the Human Rights 
Commission. 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR. 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Sheri Baron 
10 Raleigh Street 
Arlington, MA 02474 


Re: Reappointment - Human Rights Commission 


Dear Ms. Baron: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 


Marie A. Krepelka 
Board Administrator 


MAK:fr 



■QCoiun of Arlington 
©fftte of tfje {Eoton jftllanager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arIington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment Human Rights Commission 

This memo is to request the Board’s approval of my reappointment of Me! Goldsipe, 1273 
Massachusetts Avenue, having a term expiration date of 6/30/2019 with the Human Rights 
Commission. 



Town Manager 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREEL E Y 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Mel Goldsipe 

1273 Massachusetts Avenue 
Arlington, MA 02476 


Re: Reappointment - Human Rights Commission 


Dear Ms. Goldsipe: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

{/ Km^ & - 

Marie A. Krepelka 
Board Ad min istrator 


MAIC:fr 




tjEoton of Arlington 
<©fftce of tlje UToton jSJlanager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.ar!ington.i 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Library Board of Trustees 


This memo is to request the Board’s approval of my reappointment of Joyce Radochia, 45 
Columbia Road, having a term expiration date of 6/30/2019 with the Library Board of 
Trustees. 




Town Manager 






OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14,2016 


Joyce Radochia 
45 Columbia Road 
Arlington, MA 02474 


Re: Reappointment - library Board of Trustees 


Dear Ms. Radochia: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

Marie A. Krepelka 
Board Administrator 


MAICfr 


tlohm of Arlington 
#fftce of tfje fKottm ^Manager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781) 316-3019 

E-mail: achapdelaine@town.arlington. 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Open Space Committee _ 

This memo is to request the Board’s approval of my reappointment of Ann LeRoyer, 12 
Peirce Street, having a term expiration date of 6/30/2019 with the Open Space Committee. 


Town Manager / 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14,2016 


Ann LeRoyer 
12 Peirce Street 
Arlington, MA 02476 


Re: Reappointment - Open Space Committee 


Dear Ms. LeRoyer: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

Marie A. Krepelka 
Board Administrator 


MAK:fr 



®oimt of Arlington 
Office of tlje tKoton Jlaitager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781) 316-3010 
Fax (781)316-3019 

E-mail: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Open Space Committee _ 

This memo is to request the Board’s approval of my reappointment of David White, 55 Bow 
Street, having a term expiration date of 6/30/2019 with the Open Space Committee. 



Town Manager 





OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL I DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO.JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14,2016 


David White 
55 Bow Street 
Arlington, MA 02474 


Re: Reappointment - Open Space Committee 


Dear Mr. White: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 


/ YUj^ 

Marie A. Krepelka 
Board Administrator 


MAK:ff 



®oton of SUrUngton 
©fftte of tfjB tEototi Manager 


Adam W. Chapdelaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781) 316-3010 
Fax (781) 316-3019 

E-mail: achapdeiaine@town.arlington.! 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Park & Recreation Commission 


This memo is to request the Board’s approval of my reappointment of Leslie Mayer, 131 
Crescent Hill Avenue, having a term expiration date of 6/30/2019 with the Park & Recreation 
Commision. 



Town Manager 






OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14,2016 


Leslie Mayer 

131 Crescent Hill Avenue 

Arlington, MA 02474 


Re: Reappointment - Park & Recreation Commission 


Dear Ms. Mayer: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor. Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

'OUajul. 

Marie A. Krepelka 
Board Administrator 


MAK:fr 





®oton of &rIwgton 
#fftce of tfjc fKoton Manager 


Adam W. Chap delaine 
Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781)316-3010 
Fax (781)316-3019 

E-maii: achapdelaine@town.arlington.ma.us 


MEMORANDUM 


DATE: June 9, 2016 

TO: Board Members 

SUBJECT: Reappointment to the Trust Fund Commission 

This memo is to request the Board’s approval of my reappointment of Augusta Haydock, 15 
Parallel Street, having a term expiration date of 6/30/2019 with the Trust Fund Commission. 






OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 


Augusta Haydock 
15 Parallel Street 
Arlington, MA 02474 


Re: Reappointment - Trust Fund Commission 


Dear Ms. Haydock: 

Please be advised that the Board of Selectmen will be discussing your reappointment to 
the above-named at their meeting to be held on Monday, June 20th at 7:15 p.m. in the 
Selectmen’s Chambers, Town Hall, 2 nd Floor, Although it is not a requirement that you 
attend the meeting, you are invited to be in attendance. 


Very truly yours, 

BOARD OF SELECTMEN 

Marie A. Krepelka 
Board Admi ni strator 


MAK:fr 


Town of Arlington, Massachusetts 


Appointments of New Election Workers: (1) Meghan DeCourcey, 7 Cheswick Road, D, Pet. 15; (2) Carl 
Proctor, 291 Appleton Street, U, Pet. 19; (3) Theresa Proctor, 291 Appleton Street, D, Pet. 19; (4) Joy 
Spadafora, 33 Lennon Road, D, Pet. 21 

ATTACHMENTS: 

Type File Name Description 

□ Reference Material Election_Workers_Master_Records.pdf Election Worker Master Records 




Position Codes: 10 - Warden 

20 - Deputy Warden 
30 - Inspector 
40 - Deputy Inspector 
50-Clerk 


60 — Deputy Clerk 
70-Teller 
80 - Substitute 
90 - Custodian 




ELECTION WORKER’S MASTER RECORD 


Date: 



Check One: / _New Employee 

...Change to Existing Employee 


Vendor # 



Position 

/pooem^ 

Name: 

C fttzC 

Peocui)/!. 

Democrat 


Address: 

4Qi 

ftpp It mo ft' 

Republican 




77 

Unenrolled 

y 

Zip Code 

OfrHlis 

Precinct 

ft 

Alpha/ 

Last Name 



Phone # 

18! ' 4>yf 'bftQ! 


Position Codes: 

10-Warden 

60 - Deputy Clerk 


20 - Deputy Warden 

70-Teller 


30 - Inspector 

80 - Substitute 


40 - Deputy Inspector 

90 - Custodian 


50 - Clerk 




ELECTION WORKER’S MASTER RECORD 


Date: j jn j !Q> 


Check One: _^_New Employee 

_Change to Existing Employee 


Vendor # 


Name: 

ThifiZesa p£o (Un/L 

Address: 

dQi foopit-n-o 5r 


f v 

Zip Code 


Alpha/ 

Last Name 



Position 

Democrat 

Republican 

Unenrolled 

Precinct 


■/ 


R 


Phone# 7 Si-bW '059/ 


Position Codes: 10-Warden 

20 - Deputy Warden 
30 - Inspector 
40 - Deputy Inspector 
50 - Clerk 


60 - Deputy Clerk 
70-Teller 
80 - Substitute 
90 - Custodian 



ELECTION WORKER’S MASTER RECORD 


Date: 



Check One: Z _New Employee 

_Change to Existing Employee 


Vendor # 

Name: 

Address: 





UfJUdO Rom 


Zip Code _ 7 V 

Alpha/ 

Last Name 


Position 

Democrat 

Republican 

Unenrolled 

Precinct 


JjnspedMi 




J/ 


Phone # 


7 SI '(U/f-45V7 


Position Codes: 10 - Warden 

20 - Deputy Warden 
30 - Inspector 
40 - Deputy Inspector 
50-Clerk 


60 — Deputy Clerk 
70-Teller 
80 - Substitute 
90 - Custodian 



Town of Arlington, Massachusetts 


For Approval: Arlington Center for the Arts, Open Studios' Pole Banners 
Summary: 

Linda Shoemaker, Arlington Center for the Arts Executive Director 

ATTACHMENTS: 

Type File Name 

□ Reference Material ACAC_Letter_of_Support.pdf 

D Reference Material ACA_Banner_Request.pdf 


Description 

Arlington Commission on Arts & Culture 
Sponsorship Letter 

Arlington Center for the Arts Pole Banner Request 


ARLINGTON 
COMMISSION 
ON ARTS & 

CULTURE 

arlingtoncac.com 

Adria Arch 

Barbara Costa, Co-Chair 
Carla Dorato 
Jonathan Hyde 

Stephanie Marlin-Curiel, Co-Chair 
Leiand Stein 
Aimee Taberner 

June 2, 2016 



Honored Board of Selectmen, 

We write again this year in strong support of the Arlington Center for the Arts 
(ACA)'s request to hang pole banners along Mass Ave to promote Arlington 
Open Studios. Thank you for supporting their application last year. 

Arlington Open Studios is one of Arlington’s most highly anticipated cultural 
events. Featuring a broad range of local Arlington artists, including musicians, 
the event has an even broader audience across town, and is a valuable 
opportunity to appreciate and support our local artists. 

The Arlington Commission on Arts and Culture strongly supports pole banners to 
promote the Town’s cultural events as they are the most visible and attractive 
form of promotion available in town. Capturing the attention from residents, as 
well as those who drive through from neighboring towns, pole banners help 
support our mission to make Arlington a cultural destination. 

Thank you for your consideration. 

Respectfully, 


Stephanie Marlin-Curiel and Barbara Costa 
Co-Chairs, Arlington Commission on Arts and Culture 






May 26, 2016 


AC4 


CENTER 


FOR THE ARTS 


ARLINGTON 


Board of Selectmen 
Town of Arlington 
730 Mass Ave. 

Arlington, MA 02476 

To: Arlington Board of Selectmen 

From: Linda Shoemaker, Executive Director, Arlington Center for the Arts 

RE: Pole Banner Request for Arlington Open Studios, September-October 2016 

The Arlington Center for the Arts requests permission to hang 4 pole banners in the Arlington 
Center area during September-October 2016 to promote Arlington's 17 th annual Open Studios, 
scheduled for Saturday and Sunday, October 14-16. We would particularly like to request the 
two poles at the Mass Ave/Route 60 intersection across from the First Parish Church, plus two 
others, ideally at the Mass Ave/Medford Street intersection. 

Arlington Open Studios brings together 80+ local artists, musicians and performers every year 
under one roof at the Arlington Center for the Arts, to showcase the depth and range of our 
local arts community, and to give our local artists an opportunity to show and sell their work to 
the public. 

This will be ACA's final Open Studios in the Gibbs Building, and we're making plans to celebrate 
the milestone with the biggest and best Open Studios yet. We hope the visibility of the pole 
banners will draw more people to Open Studios and spread the word that Arlington is a 
destination for the arts! 

The Arlington Commission on Arts and Culture has agreed to sponsor this request, and will be 
forwarding a letter of support under separate cover. 

Please let me know if there is any additional information needed from ACAto proceed with this 
request. 

Sincerely, 



Linda Shoemaker 
Executive Director 


ARLINGTON CENTER FOR THE ARTS 

41 Foster Street, Arlington, MA 02474 (781) 648-6220 | www.acarts.org 


Town of Arlington, Massachusetts 


Approval: Za Alteration of Premise for Sidewalk Cafe Permit 
Summary: 

C&P Pizza Inc, Za Restaurant, 138 Massachusetts Avenue 

ATTACHMENTS: 

Type File Name Description 

□ Reference Material Za_Alteration_of_premise_6.16.pdf Za ABCC application 


The Commonwealth of Massachusetts 
Alcoholic Beverages Control Commission 
239 Causeway Street 
Boston, MA 02114 
www.mass.gov/abcc 


MMMM 

ABCC License Number 


PETITION FOR CHANGE OF LICENSE 




City/Town 


The licensee C f f L lo respectfully pe 

following transactions: 

□ Change of Manager [x] Alteration of Premis 

Q3 Pledge of License/Stock Qj C° r dial & Liqueurs 

|—] Change of Corporate Name/DBA |—j Change of Location 

j—| Change of License Type (§12 ONLY, e.g. "club" to "restaurant") 


j respectfully petitions the Licensing Authorities to approve the 
Alteration of Premises 


□ Change of Manager 


Last-Approved Manager: 
Requested New Manager: 


[3 Pledge of License /Stock 


Loan Principal Amount: $ 


Interest Rate: 


Payment Term: 


Lender: 


□ Change of Corporate Name/DBA Last-Approved Corporate Name/DBA: 


Requested New Corporate Name/DBA: 


13] Change of License Type 


Last-Approved License Type: 
Requested New License Type: 


H Alteration of Premises: (must fill out financial information form) 
Description of Alteration: fa/KJLi-hb^ 

Ic CoS-c . 

(3] Change of Location: (must fill out financial information form) 

Last-Approved Location: 

Requested New Location: 


Signature of Licensee V" 


Date Signed £ Id It L 


(If a Corporation/LLC, by Its authorized representative) 















IS? I 


Sidewalk Cafe Permit Application - Town of Arlington, MA 

This is an application to the Board of Selectmen of the Town of Arlington Massachusetts, for a permit to place and 
maintain a Sidewalk Cafe on the public right of way in Arlington, Massachusetts described below: 


(PLEASE TYPE OR PRINT) 

Business Name: Length of Storefront (ft): 

C&P Pizza Inc, d/b/a Za Restaurant 30' 


Business Address/Location: Width of Sidewalk along Storefront (ft); *1: 

138 Mass Ave. Arlington, MA 02474 14' 6" 


Phone Number/Email: Length of Proposed Sidewalk Cafe (ft): 

(617) 756-6041 jbroadman@gmail.com 30' 


Business Representative's Name: Width of Proposed Sidewalk Cafe (ft); *2: 

Jeff Broadman, General Manager 8’ 


Name & Address of Building Owner: 

Peter McCarthy, 138 Mass Ave. Arlington, MA 02474 


*1: Measure from front Building Wall to inside of sidewalk granite curb edge. 

*2: Measure from front Building Wall to outside of Sidewalk Cafe surrounding border fencing/barrier. 


Application Submittal Requirements : 

!•) fee: A one-time permittee of $50.00 payable to the Town of Arlington filed with the Town Clerk. 

2.) Site Plan : Furnish a Site Plan (scale diagram) showing the location of tables, chairs, umbrellas, trash 

receptacles, heaters, barricades, as well as a picture or photograph of the proposed furniture in 
compliance with the following requirements: 

No person or entity shall cause to be placed within the public ways any furniture without applying for ia -• 
permit and receiving approval from the Board of Selectmen of the Town. This permit shall be considered 
separate and distinct from others issued by the Town, including those for common victuallers. 

• The location of the sidewalk cafe must be directly in front of the business operating the cafe, and may not 
extend beyond the side property lines. Tables, chairs, benches, food equipment shall be ideated so that 
they do not impede, endanger or interfere with pedestrian traffic, with a minimum width of four (4) feet 
of unobstructed passage for pedestrian traffic. . 

■ In addition, no sidewalk cafe furniture shall be affixed, erected; installed, placed, used or maintained • 7 
within five (5),feet of any marked or unmarked crosswalk or handicapped ramp; or within five (5) feet of 
any fire hydrant, fire lane, call box, or bus stop. \V 

• Unlicensed furniture within the public ways of the Town will be subject to removal with the cost thereof 

to be borne entirely by the owner. In addition, fines may be imposed by the Board of Selectmen not to 
exceed $100 for removal, storage or destruction. 7 7: 7 : 7 

• No fixtures or devices on which food or beverages are sold or consumed shall be attached to the sidewalk 

or other public area. The property owner is responsible for the restoration of the sidewalk or public-right- 
of-way if any damage is caused by the sidewalk cafe. Physical barriers bordering/framing a sidewalk cafe 
may not exceed four (4) feet in height. ,7-7 - • T 

• Lighting for sidewalk cafes is subject to approval during the permitting process. Tabletop lighting may 

' include candles and battery-operated fixtures. : 

• Weli-designed physical barricades surrounding/framing sidewalk cafes are strongly encouraged. 





(Please place seal here) 


Za Restaurant 


LEGAL NOTICE 
PUBLIC HE ARING NOTICE 
ALTERATION OF PREMISE 

In accordance with the regulations of the Arlington Board of Selectmen there will be a 
public hearing on the petition of C&P Pizza, Inc. d/b/a Za Restaurant, Jeff Broadman, 
Manager, located at 138 Massachusetts Avenue, Arlington, MA 02474, regarding a 
change in their Wine & Malt License for “Alteration of Premises” to include a sidewalk 
cafe. The hearing will take place on Monday, June 20, 2016 at 7:15 p.m. in the 
Selectmen’s Chambers, Second Floor, Town Hall, 730 Massachusetts Avenue, Arlington, 
MA. 


Arlington Board of Selectmen 

Diane M. Mahon 

Daniel J. Dunn 

Kevin F. Greeley 

Steven M. Byrne 

Joseph A. Curro, Jr. 


Dear Resident/Abutter, 

This is to inform you of the following: 


Za Restaurant 


LEGAL NOTICE 
PUBLIC HEARING NOTICE 
ALTERATION OF PREMISE 

In accordance with the regulations of the Arlington Board of Selectmen there will be a 
public hearing on the petition of C&P Pizza, Inc. d/b/a Za Restaurant, Jeff Broadman 
Manager, located at 138 Massachusetts Avenue, Arlington, MA 02474, regarding a 
changein their Wine & Malt License for “Alteration of Premises” to include a sidewalk 
cate. The hearing will take place on Monday, June 20, 2016 at 7:15 p.m. in the 
Selectmen s Chambers, Second Floor, Town Hall, 730 Massachusetts Avenue, A rlin gton 


Arlington Board of Selectmen 

Diane M. Mahon 

Daniel J. Dunn 

Kevin F. Greeley 

Steven M. Byrne 

Joseph A. Curro, Jr. 


Arlington Advocate Edition: June 9,2016 
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Town of Arlington, Massachusetts 


FY 2016 Year End Transfers 
Summary: 

Adam W. Chapdelaine, Town Manager 

ATTACHMENTS: 

Type File Name Description 

□ Document for [=nd 0 f FY16 Memo Anticipated Transfers SB.pdf Memorandum to Board 
Approval ___ _ ^ r 


tKoton of Arlington 
©ffttt of tfje fCoton jfHanagcr 


Sanford M. Pooler 
Deputy Town Manager 


730 Massachusetts Avenue 
Arlington MA 02476-4908 
Phone (781) 316-3010 
Fax (781) 316-3019 

E-mail: spooler@town.arlington.ma.us 
Website: www.arlingtonma.gov 


TO: Board of Selectmen 


FROM: Sandy Pooler, Deputy Town Manager 




CC: Adam W. Chapdelaine, Town Manager 

Richard Viscay, Comptroller 


DATE: June 13,2016 


RE: End of Year Transfers - Final Version 


Pursuant to M.G.L. Chapter 44, Section 33B, I have attached for your consideration and requested 
approval a summary of end of year transfer requests. Included is a transfer summary and supporting 
memoranda from department heads. The Finance Committee voted to approve these transfer at its 
June 8, 2016 meeting. 

The following is a summary of transfers: 

Board of Selectmen 

This office has incurred a deficit in its salary accounts due to the buyout costs of a long-term 
employee who retired this year. The recommendation is to transfer $479 from the Reserve Fund. 

Comptroller 

Concurrent with the project to upgrade the Town’s core financial software (Munis) the Comptroller has 
used the services of an accounting firm to help him restructure security features and other aspects of 
the Munis system. He requests a transfer of $10,000 from the Department’s salary accounts to its 
expense accounts to cover these costs. 

The Comptroller also requests a transfer of $50,000 from the Reserve Fund to employ the same 
accounting firm to help the Town restructure our Chart of Accounts, the key organizing structure of 
funds, sub-funds, line items, and other codes in the General Ledger. The Comptroller has noticed 
that the structure of the current Chart of Accounts has filled up in many cases, meaning that as new 
accounts are created, they can no longer fit into a logical matrix with other accounts. We simply have 
run out of numbers in the current configuration. In addition, a revised chart of accounts will allow for a 
clearer structure and easier reporting. 





DPW - Snow & Ice 

The 2015-2016 winter resulted in a $143,047 deficit in the snow & ice account. The recommendation 
is to transfer that amount from the Reserve Fund. Unlike some past years, it will not be necessary to 
raise any snow and ice deficit in next years’ tax rate. 

Elections 

The Elections Office is in need of a transfer of $23,360 to cover the costs of election workers, 
supplies, and professional services to conduct the special election on June 14, 2016. This 
unexpected expense can come from the Reserve Fund. 

Facilities 

The Facilities Director is requesting a total of $15,000 to pay for work at the Town Hall and the Fox 
Library: steam trap maintenance, Town Hall entrance, carpet replacement, and plumbers' supplies. 

I recommend that this amount be transferred from the Department's salary accounts. 

Human Resources 

This office has incurred a deficit in its salary accounts due to the buyout costs of a long-term 
employee who retired this year. The recommendation is to transfer $18,410 from the Reserve Fund. 

Information Technology 

The Information Technology Expense Budget is in need of a $56,753 transfer to cover costs 
associated with programming the Town’s billing software for CPA billing, and to cover costs 
associated with consultant’s fees needed to support operations while the Department’s Software 
Developer was on sick leave. 

Inspections 

This office has incurred a deficit in its salary accounts due to the buyout costs of a long-term 
employee who retired this year. In addition, the department incurred additional costs of $5,400 for 
temporary staffing during the Director’s medical absence this fall and $4,500 for a third party 
architectural review of related to the Arizona Ranch/Brookside Condominium fire. The 
recommendation is to transfer $61,405 from the Reserve Fund, 

Police 

The Police Department has incurred additional expenses due to its operations away from the 
Community Safety building this year while that building undergoes renovation. The Chief requests a 
transfer of $40,000 from Police Salary Funds to Police Expense Funds to cover the cost of moving 
expenses, office furnishings and supplies, cleaning expenses, and other miscellaneous expenses 
incurred while relocating about 80 employees multiple times during the various phases of 
construction. 

Town Clerk 

The Town Clerk will incur expenses for printing the ballots for the special election. I recommend a 
transfer of $5,972 from the Reserve Fund. 

Zoning Board of Appeals 

The ZBA budget has a requires an transfer of $1,230 from the Reserve Fund in order to accurately 
fund the salary of an employee who was hired this year whose time is divided between the ZBA and 
the Board of Selectmen. 

Impact to Reserve Fund 

The recommendations outlined above require six transfers from the Reserve Fund. If approved, the 
balance in the Reserve Fund would be $62,950. 



FY16 Transfers Final Version 


6/8/2016 


General & Enterprise Funds 


Department 

Amount Required 

Transfer Source 


Expense 

Salaries 

Facilities 

Salaries 

Police 

Salaries 

Comptroller 

Salaries 

Reserve 

Fund 

Fluman Resources 

(Retirement buyout) 


$18,410 




$18,410 

Inspections 

(Retirement buyout) 


$61,405 




$61,405 

Facilities 

(Town Hall Repairs) 

$15,000 


$15,000 




Elections 

(Override vote) 

$4,521 

$18,840 




$23,361 

Town Clerk 

(Override vote) 

$5,972 





$5,972 

DPW 

(Snow and Ice) 

$143,047 





$143,047 

Police 

(Building Operating Costs) 

$40,000 



$40,000 



Comptroller 

(Auditing consulting services) 

$10,000 




$10,000 


Comptroller 

(Chart of Accounts) 

$50,000 





$50,000 

Selectmen 

(Retirement buyout) 


$479 




$479 

Zoning Board of Appeals 

(Salary adjustment) 


$1,230 




$1,230 

Information Technology 

(CPA Programming Costs and Other) 

$56,753 





$56,753 

Total 

$325,293 

$100,364 

$15,000 

$40,000 

$10,000 

$360,657 












REQUEST FOR TRANSFER 

TO: Finance Committee, Town of Arlington 

Request is hereby made for transfer from the Reserve Fund in accordance with 
Chapter 40, Section 6, Massachusetts General Laws: 

1. Amount requeste d t $479.00, - _ Date - 5_.31.16 _ 

2. To be transferred to 0112281/Bps salaries from 0112282 /BoS expen ses 

(Name of Appropriation) 

3. Present balance in this appropriatio n $16> 259.18 _ 

4. The am ount requested will be used fo r salaries __ 


5. This expenditure is extraordinary and/or unforeseen for the following 
reasons employee buy-out and part-time help _ 



NOTE: Submit this form in Duplicate to Chairman, Finance Committee, Forward 

one additional copy to Executive Secretary, Finance Committee. Every request should be 
made and the transfer from the Reserve Fund voted BEFORE any expenditure in excess 
of an appropriation is incurred, 

Action of Finance Committee 

Date of Meeting_ & _20 /A 

Number Members present and voting_ j ___ 

Transfer voted in amount o f - -- ___ 

Transfer disapproved_and Comments__ 


.Ait- 

Chairman, Finance Committee 








TOWN OF ARLINGTON 

REQUEST FOR APPROPRIATION TRANSFER (MGL 44/33B)* 



Tp; The Board of Selectmen 
Town of Arlington. lylA 

In accordance with Mass General Law, Chapter 44 Section 33B, thereby request the following transfer. 

T. Transfer to; Acc OltWZ Z -K23& __ 

Acbt Name:_ 0TH&2- PWZCHAZ<& 

Oeoartment: C0H4^f/e&U^rtl^ 


Department;, 


Amount, 



2. Transfer from:' 


Accf#_ U1L 7 Tt? ( 

Acct Name;_ 

Department _ <(mm 

Amount . _ i/.Qs& 

Present Beienng * / 

Total original budget of Department;, 


3% of total annual budget. 




3,-The amount requested will be used for (use separate memo if necessary): 




TH6rT£WftJ 


MGL Chapter 44/33B allows for the Selectmen, with concurrence from the Finance Committee to transfer 
within the. last two (2) months of any fiscal year, or during thefjrst fifteen (.15) days Of the new fiscal year 
to apply to the previot^foca! year, any:amount appropriated for the use of any department,.so long as the 
amount-does not in the aggregate, three per cent (3%) of the annual budget of,the department from 

or withlnWhicMheiramfer is made, or five thousand dollars ($5,000), whichever jejsfeater,. 



Chairman, Board of Selectman 


Chairman, Finance. Committee 


^Request must be made and transfer voted BEFQRE any expenditure In excess of appropriation. Is incurred. 

The Board of Selectmen and/or Finance Committee reserves the right to request additional supporting data before action. 








TOWN OF ARLINGTON 

REQUEST FOR TRANSFER FROM THE RESERVE FUND 



To: The Finance Committee 
Town of Arlington, MA 


Request is hereby made for the following transfer: 

1. Transferto: Acct#: 0 ^ __ 

Acct Name: A77? S&7U4C&S 
Amount:_ Tfj-_ 


2. Transfer from: 


Acct Name: Reserve Fund 
Account#: 0114987-5730 


Amount: 


j SO,coo 


3. The amount requested will be used for (given specific purpose in detail): 

TO urpA TB- TUB ChA&T OB McouaTS 

(KJ Ttt.Br hMANii AccovflJTtAJCr- 

4. Explain how this expenditure Is extraordinary or unforseen: {attach memo if necessary) 

p/f^T of -ritA AAufl/ti tsP&moc- to /i.i T-im ms 

DfcCOV&Z&P AS A v ( CCySi'/*Y HV Fy /£» PC A Tu TtlF- 
X2~erxt<t&^&S\ /// / 

Of- mJ/Ul $ 0 . H ■ / L /) _ 

Department Hedd car Committee Member 


ACTION OF FINANCE COMMITTEE 

Date of Meeting:. 0]_j?j2yn± Number present & voting: / E? 

Transfer voted in the sum of:. %~c> , $(£ & Transfer disapproved: 

Transfer disapproved comments:_____ 



Chairman, Finance Committee 


Request must be made and transfer voted BEFORE any expenditure in excess of appropriation is incurred. 
Finance Committee reserves the right to request additional supporting data before action. 








REQUEST FOR TRANSFER FROM THE RESERVE FUND 

TO: Finance Committee, Town of Arlington 

Request is hereby made for transfer from the Reserve Fund in accordance with 
Chapter 40, Section 6, Massachusetts General Laws: 

1. Amount requeste d $ia v afi<Sf,.nn _Date .‘5V31 -i.fi 

2. To be transferred to Election Accounts • _ , , 

(Name of-Appropriation) 

3. Present balance in this appropriatio n ■ s.ee attached sheet _ 

4. The amount requested will be used fo r s P ecj - al Election' 6.14.3,6 

(3) Debt Exclusion, questions/votea _ 


5. This expenditure is extraordinary and/or unforeseen for the following 
reasons Unplanned Special Elect ion_ 



NOTE: Submit this form in Duplicate to Chairman, Finance Committee. Forward 

one additional copy to Executive Secretary, Finance Co mmi ttee. Every request should be 
made and the transfer from the Reserve Fund voted BEFORE any expenditure in excess 
of an appropriation is incurred. 

Action of Finance Co mmit tee 

Date of Meeting_ C J~~ Lc^x r £r~' _ 20 / d 

Number Members present and voting_ if) _ 

Transfer voted in amount o f 2.3 I _ 

Transfer disapproved_and Comments_ 


£>-zl _ 

Chairman, Finance Committee 






TOWN OF ARLINGTON 

REQUEST FOR, APPROPRIATION TRANSFER (MGL 44/33B)* 

Date: May 31,2016_ _ 


To: The Board ofSelectmen 
Town of Arlington, MA 

In accordance with'Mass General Law, Chapter 44-§e't!8on 33B, I hereby request the following transfer:' 


' 1, Transfer to: 


Acct#: 0147182-5202. 

Acct Name: Prdfessional/Conlract 
Department: -Facilities 
Amount: $15,000 


2. Transfer from; Accf #: 0147181-5100 _ 

Acct Name: Salaries __ 

Department: Facilities 
Amount: $15000 

Present Balance: . 

Total original oudget of Department: $512,159 _ 

3% of total annual budget; $15*365 

3. The amount requested will be used for (use separate memo If necdssa 




MGL Chapter 44/33B allows for the Selectmen, with concurrence from the Finance Committee, to transfer 
within the last two (2) months of any fiscal year, or during the first fifteen (15) days of the new fiscal year 
to apply to ,the.prevfeusTsca! year, any-amount appropriated for the use of any department, so long asthe 
amount does not exceed , in the aggregate, three per cent .(3%) of the annual budget of the department from 
or within which-the transfer is made, or five thousand dollars. ($6,000), whichever fe greater, 




Department Head or Committee Member to #1 above 


Department Mead or Committee Member from #2 above. 




ACTION OF BOARD OF SELECTMEN (with: concurrence of the FINANCE COMMITTEE) 
Transfer voted In tlfe sum of: $ /, ^ Q (D 6' Transf 

Transfer disapproved comments: 


T ransfer disapproved: 



Request must be mads and transfer voted BEFORE any expenditure in excess of ,appropriation Is incurred. 

The Board of Selectmen and/or Finance Committee reserves the right to request additional Supporting data before action. 
















TOWN OF ARLINGTON 

REQUEST FOR TRANSFER FROM THE RESERVE FUND 


Date: 6/8/2016 


To: The Finance Committee 
Town of Arlington, MA 

Request is hearby made for the following transfer: 

1. Transfer to: Acct #: 01158281-5100 _ 

Acct Name: Human Resources Salaries _ 

Amount: $18,410 _ 

2. Transfer from: Acct Name: Reserve Fund 

Account#: 0114987-5730 

Amount: $18,410 ___ 

Present Balance:___ 

3. The amount requested will be used for (given specific purpose in detail): _ 

This office has incurred a deficit in its salary accounts due to the buyout costs of a long-term employee 
who retired this year. 

4. Explain how this expenditure is extraordinary or unforseen: (attach memo if necessary) _ 

Retirement payouts are not budgeted ahead of time. The employee retired sooner than expected. 



ACTION OF FINANCE COMMITTEE 


Date of Meeting: 6/8/2016 _ 

Transfer voted in the sum of: $18,410 
Transfer disapproved comments:_ 


Number present & voting: 
Transfer disapproved: 


L £1 


Ou&jl A 

Chairman, Finance Committee 


Request must be made and transfer voted BEFORE any expenditure in excess of appropriation is incurred. 
Finance Committee reserves the right to request additional supporting data before action. 










TOWN OF ARLINGTON 

REQUEST FOR TRANSFER FROM THE RESERVE FUND 


Date: 6/8/16 _ 

To: The Finance Committee 
Town of Arlington, MA 

Request is hearby made for the following transfer: 

1. Transfer to: Acct #: 0115482-5219 _____ 

Acct Name: IT Consulting _ 

Amount: $56,753 _ 

2. Transfer from: Acct Name: Reserve Fund 

Account#: 0114987-5730 

Amount: $56,753 _ 

Present Balance:____ 

3. The amount requested will be used for (given specific purpose in detail): _ 

The Information Technology Expense Budget is in need of a $56,753 transfer to cover costs associated 
with programming the Town’s billing software for CPA billing, and to cover costs associated with 
consultant's fees needed to support operations while the Department’s Software Developer was on sick 
leave. 

4. Explain how this expenditure is extraordinary or unforseen: (attach memo if necessary) _ 

Department Head or Committee Member 


ACTION OF FINANCE COMMITTEE 


Date of Meeting: 6/8/16 _ Number present & voting: / S 

Transfer voted in the sum of: $56,753 _Transfer disapproved:_ 

Transfer disapproved comments: ____ 



Chairman, Finance Committee 


Request must be made and transfer voted BEFORE any expenditure in excess of appropriation is incurred. 
Finance Committee reserves the right to request additional supporting data before action. 






TOWN OF ARLINGTON 

REQUEST FOR TRANSFER FROM THE RESERVE FUND 


Date May 25, 2016 _ 

To: The Finance Committee 
Town of Arlington, MA 

Request is hereby made for the following transfer: 


t. Transfer to: 


Acct #:_ 0125181-5100 

Acct Name: Salaries 

Amount:_$61,405 


2. Transfer from: 


Acct Name: Reserve Fund 
Account#: 0114987-5730 

Amount: $61,405 

Present Balance:_ 


3, The amount requested will be used for (given specific purpose in detail): 
Retired Wiring Inspectors sick, vacation and deferred raise payments. Staffing 
coverage during personnel absences. Contractor assistance for Arizona Terrace 
rebuild project 


4, Explain how this expenditure is extraordinary or unforeseen: (attach memo if necessary) Vast majority 
of funding is due to Wiring Inspectors retirement. 



ACTION OF FINANCE COMMITTEE 


Date of Meeting: 1/ ^ Number present & voting: 

Transfer voted in the sum of: h- /, ws Transfer 


Transfer disapproved: 


Transfer disapproved comments: 


IU 




Chairman, Finance Committee 

Request must be made and transfer voted BEFORE any expenditure in excess of appropriation is incurred. 









Arlington Police Department 


Frederick Ryan 

Chief of Police 


POLICE HEADQUARTERS 
112 Mystic Street 
Telephone 781-316-3900 

<Toitm of Arlington 

MASSACHUSETTS 02474 



Date: 

June 2, 2015 

To: 

Sandy Pooler 


Deputy Town Manager 

From: 

Frederick Ryan 


Chief of Police 

Re: 

FY16 Year End Budget 


Due to the fact that we carried six (6) Patrol Officer vacancies for the majority of the fiscal year we have a surplus 
in the Police Personnel Services budget. Meanwhile we have incurred numerous unfunded operational expenses 
related to the police station renovations. The additional expenses are day-to-day operational expenses not funded in 
the capital appropriation, They include, but are not limited to, moving expenses, office furnishings & supplies, 
cleaning expenses, and other miscellaneous expenses incurred while relocating about 80 employees multiple times 
during the various phases of construction. 

Consequently we are requesting that $40,000 be transferred from police personnel services (0121081) to police 
expenses (0123 082). Please note, these projections assume that Public Works will facilitate payment of grey bill 
balances amounting to $33,820 as of this date. 


(f p Tb~Y~£nA*JL 

"z a 

A C+0&VO 


Proactive and Proud 









DPW INTEROFFICE MEMORANDUM 


TOs 

FROM! 

SUBJECT: 

DATE: 


MICHAEL RADEMACHEB, DPW DIR, 
TERESA DEBENEDICTLS, ASST. DPW DIR. 
SNOW/ICE EXPENSES FY 16 
MAY 20,2016 



After all FY16 expenses are recorded in the snow and ice. budget (0142382) we will be over the 
original appropriation by $143,046.41. The breakdown is as follows: 

846,000.00 original appropriation 
989.046.41 , total expenses 
-143,046.41 final balance 



■f" .tLcJ- 


§~, 2^4 A 

1 5~~0 


4 (C|3/47 





> 

\AT I 








6/1/2016 


webmail.town.arllngfQn,ma.usAVQr!dCliefit.dll?Sesslon=FG8W3BB5RS06D&View=Messag&&Prlnt= : YesSiNumber=20428FolderlD=0 


From: "Stephanie Lucarelli" <SLucarelli@town.arlingtQn.ma.us> 
To: "Sandy Pooler" <SPooler@town.arlington.rTia.us> 

Date: 05/27/2016 10:21 AM 

Subject: Transfer for Special Town Election on June 14, 2016 
Hi Sandy: 

Here are the exact figures: 

Coding - $738.00 
Gems - $250.00 

Printing of the Ballot - $4,654.60 
Shipping and Handling - $ 329,00 
Total - $5,971.60 
Stephanie 



T.., S, 'z&lA 

l <9 

^ 5 ", 1'72 



http://webmall.town.arllr^ton,nna.us/WorldClierit.dll?S9ssfon=FG8W3BB5RS060&View=Message&Prlnt«Yes&Nutnber-2042&FolderlD=0 


1/1 










REQUEST FOR TRANSFER FROM THE RESERVE FUND 


TO: Finance Committee, Town of Arlington 


Request is hereby made for transfer from the Reserve Fund in accordance with 
Chapter 40, Section 6, Massachusetts General Laws: 

1. Amount requeste d $1.230.00 _Date 6/6/16 

2. To be transferred to 0117381-5100 _ 

(Name of Appropriation) 

3. Present balance in this appropriation___ 


4, 


The amount 



5. This expenditure is extraordinary and/or unforeseen for the following 

reasons ^11 time employee adjustment__ 



NOTE: Submit this form in Duplicate to Chairman, Finance Committee. Forward 

one additional copy to Executive Secretary, Finance Committee, Every request should he 
made and the transfer from the Reserve Fund voted BEFORE any expenditure in excess 
of an appropriation is incurred. 

Action of Finance Committee 


Date of Meeting_ e*? 

Number Members present and votin g 15 
Transfer voted in amount o f S’ f O 

Transfer disapproved_and Comments_ 


20 ) £ 



Chairman, Finance Committee 






Town of Arlington, Massachusetts 


Arlington Cultural Council 
Summary: 

Gabrielle Marroig (term to expire 5/31/2019) 
(tabled from 6/6/16 meeting) 


ATTACHMENTS: 

Type File Name 


□ Reference Material Marroig_Reference.pdf 


Description 

Arlington Cultural Council recommendation, Ms. 
Marroig letter and resume, Meeting notice 


Original Message- 

From: Karin Blum <kesblum@gmail.com> 

To: Marie Krepelka <mkrepelka@town.arlington.ma.us> 

Cc: "Lubar, Suzi" <suzi@lubar.net> 

Date: Fri, 20 May 2016 09:24:46 -0400 
Subject: New ACC member for Appointment 

MEMO 

Date: May 20, 2016 

To: Selectmen's Office / Town of Arlington 

From: Arlington Cultural Council 

Re: Appointment of new member to the Arlington Cultural Council 


At its monthly business meeting on May 9, 2016, the Arlington Cultural Council voted to recommend the 
appointment of a new council member whose first term begins immediately and expires in May/June 2019. 

Gabrielle Marroig 
69 Columbia Road 
Arlington, MA 02474 
617-970-5985 

qabniame@verizon.net 





From: Gabrielle Marroig < gabniame@verizon.net > 
Date: Sun, Mar 20, 2016 at 8:01 PM 
Subject: Interest in ACC 
To: suzi@lubar.net 

Cc: Karin Blum < kesblum@gmail.com > 


Hi Suzi and Karin - 

I attended the last ACC meeting on 3/14 and was very impressed with the commitment and dedication of the ACC 
council members. 

I have lived in Arlington since 2006. I have always had a keen interest in the arts. Growing up overseas exposed 
me to many different forms of art and is where my love of the arts began. My mother is a classical pianist, having 
studied at Julliard, and their international circle of friends inspired my early understanding of art bringing people 
together through the use of common imagery. I studied film in college, and since 1 have volunteered, attended and 
donated to many artistic charities including Boston Children’s Theater. 

I feel qualified to participate in this council not only for my love of all things artistic, but my ability to manage, 
work as part of a team, and drive projects to closure. 

Finally, we have been embraced by the Arlington community and I would like to give back to this community that 
gives so much. 

Thank you for your consideration. 


Gaby Marroig 





gabrielle marroig 

69 Columbia Road ♦ Arlington, MA 02474 ♦ 617-970-5985 ♦ gabniame@verizon.net 


BENEFITFOCUS Boston. MA 

A leading provider in cloud based technology solutions for benefits management and enrollment across 
several industries 

Account General Manager August 2015 to present 

^■■Responsible and accountable for growth and management of most strategic client partnerships in the 
rapidly changing and complex technology and healthcare environment. 

X-Apply strategy, business acumen and operational leadership ensuring seamless delivery from sales 
through ongoing service. 

X-Leads and navigates organizational complexity via influence both internally and with clients. 
^■■Responsible for client retention, satisfaction, growth and profitability. 

^■•Translates strategic objectives into specific operational programs with associated success measures 
^■■Accountable for two largest multi-million client relationships - nation’s largest managed health care 
company and world’s largest HR consulting firm 


XEROX Boston, MA 

A leader in BPO and IT outsourcing across a variety of industries and the public sector 

Vice President - General Manager 2010 to August 2015 

X-As general manager, manage a team that implements and maintains health and welfare and defined 
benefit administration SaaS systems. 

X-Apply vision and leadership in establishing long and short range planning for overall business growth. 
X-Develop operational metrics and offerings that align with corporate strategy and revenue / growth 
targets. 

x-Oversee $18M annual revenue and expense budget. 

X-Provide strategic direction for over 60 clients; ensure optimal client support and satisfaction levels by 
providing leadership and mentoring to 14 Client Relationship Account Managers and 60 account teams. 
x-Generate revenue by developing market potential and executing rollout to all parts of business. 
x-Manage all new business opportunities, structure capacity planning. 

X-Evaluate and review individual employee performance and assist with career development. 
x-Lead negotiations (including pricing and business liability) to close contracts with clients. 

X-Participate in preparation of annual budget, including regular variance statements. 
x-Drive policy and employee development training. 

X"Consult executive team and clients on new trends. 

EDUCATION Communications / Broadcasting and Film Boston University - Boston, MA 

//St. John’s International School Brussels, Belgium 

LANGUAGES Fluent in Spanish, French and Italian; working knowledge of German 


AFFILIATIONS 


Board of Directors CTDS (Community Therapeutic Day School) 2009 - 2013 








OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14, 2016 

Gabrielle Marroig 
69 Columbia Road 
Arlington, MA 02474 

Re: Appointment: Arlington Cultural Council 
Dear Ms. Marroig: 

As a matter of the standard appointment procedure, the Board of Selectmen requests that 
you attend a meeting of the Board of Selectmen at Town Hall, Selectmen’s Chambers, 2 nd 
Floor, 730 Massachusetts Avenue, on Monday, June 20th at 7:15 p.m. 

It is a requirement of the Board of Selectmen that you be present at this meeting. Your 
presence will give the Board an opportunity to meet and discuss matters with you about 
the area of activity in which you will be involved. 

Please contact this office to confirm the date and time with either Mary Ann or Fran at 
the above number. 

Thank you. 

Very truly yours, 

BOARD OF SELECTMEN 

' y yi. {i. ^5 

Marie A. Krepelka 
Board Administrator 


MAK:fr 



Town of Arlington, Massachusetts 


CITIZENS OPEN FORUM 
ATTACHMENTS: 

Type File Name Description 

D Reference Material Citizens_Open_Forum_D._Devney.docx D. Devney reference 


Hello - In your correspondence rcvd, you have our letter. Please Eliminate Basketball Court from Magnolia Park 
plans. 

Before I begin, let me just say that 1 think the plans for Magnolia Park include some great ideas. 

However, I am here tonight to clearly outline the lack of communication from the Parks and Recreation Department 
to the Magnolia Park neighborhood. Parks & Rec have talked repeatedly about how this was an open and inclusive 
process. It was neither. 

The PRC director claims that there were “months of public meetings and consultation with the park’s users.” I’m 
sure that putting the words - Magnolia Park - on a department’s regular monthly meeting agenda satisfies the 
minimum legal requirement of being called a public meeting, but 1 think we can all agree that it certainly doesn’t 
satisfy even minimal ethical - or democratic - standards. Since those regular PRC meetings never had more than 4 
members of the public - and only 2 of those people were there for Magnolia Park (after the decisions had already 
been made), those were NOT public meetings. 

There were 3 real Public Meetings (an Ideas meeting, a Drafts meeting, and a Final meeting), but residents were 
NOT notified. The only people who were notified were the people who attended the first meeting, and the Friends 
of Magnolia Park. How were the abutters supposed to know that they needed to check the agenda of a specific 
department? No-one was warned that the department was making long-term decisions about the park next door. Is 
every resident of Arlington expected to subscribe, by email, to every single department’s monthly agendas and read 
them closely to make sure that the Town is not planning to make permanent changes to an abutting town property? 

It’s in the Bylaws that a person seeking a Special Permit from the ARB must inform all abutters. It’s in the Bylaws 
that the Conservation Commission must notify any direct abutters. (In fact, that was the first official notice about 
Magnolia Park that the abutters received, from the Conservation Commission about the meeting last week.) So how 
can a Town Department get away with making changes that affect residents, including property values, rental 
values, without a SINGLE notification to the people who actually live next to the park? Let alone residents of the 
general neighborhood who use the park? 

I won’t bother to go through the list of announcements not sent. The first Public Input meeting was held 27 October 
2015. The final designs were presented at the third Public Input meeting 26 Jan 2016. So this was a 90-day process, 
start to finish. Most proximal stakeholders were left in the dark. 

It’s a Catch-22, isn’t it? Anyone who protests now is told, it’s too late, you had your chance. But if homeowners 
were never notified about the meetings, they had basically ZERO chance of finding out in time to have any input 
whatsoever. So because residents were never notified in time, they have no rights when they finally find out. I am 
appealing to you tonight because that is not a fair way to treat citizens of Arlington. 

As a neighbor said, “It seems that if you don't play soccer, have a dog, or win the garden plot lottery, there's less and 
less room for you in our parks.” Another example, Arlington is spending $75,000 for a basketball court that is 
unnecessary and unwanted, because a few people at the first meeting said they would use it more if it was in better 
condition. Arlington is using up 2,350 sq. ft for a basketball court in the second smallest park in Arlington - a park 
that is also being asked to be 1 of only 2 Community Gardens in Arlington. Which is why the Dawn Redwood was 
slated for destruction. 

The proof that many, many residents were and are interested in exactly what gets done during the Magnolia Park 
Renovations is in the Dawn Redwood petition. This petition was started 5 June, when locals noticed that the tree 
suddenly had an orange X spray-painted on it. Less than 2 weeks later, more than 400 people had signed that 
petition. That’s 400 people who felt that they should have been notified about the changes planned to Magnolia 
Park, and had many ideas that no-one ever heard. Versus the 32 people who actually found out about the meetings 
in time to attend them. 



As long-term residents of Arlington, we feel completely disrespected. 

As regular voters of Arlington, we feel completely ignored. 

As taxpayers whose property values are affected by neighborhood amenities such as Magnolia.Park, our rights were 
abrogated by being completely left out of the process. 

Now the residents of the Magnolia neighborhood must endure the ongoing and permanent consequences, positive 
and negative, without recourse - unless you do something. 

Thank you. 

Darcy Devney 
110 Thorndike Street 



Town of Arlington, Massachusetts 


Request: 3rd Space, On Street Overnight Parking @ 20 Sutherland Road 

Summary: 

Adela Mamani 


ATTACHMENTS: 

Type 

D Reference Material 
D Reference Material 


File Name 

20_Sutherland_Road.pdf 

Marie_Bell_ltr.pdf 


Description 

Police Recommendations, Resident Request, 
Meeting Notice 

Letter from Marie Bell 


ARLINGTON POLICE DEPARTMENT 


CHIEF OF POLICE 

Frederick Ryan 


POLICE HEADQUARTERS 
112 Mystic Street 
Telephone 781-316-3900 
Facsimile 781-316-3919 


Town of JLrCington 

MASSACHUSETTS 02474 



MEMORANDUM 


TO: Marie Krepelka 

Board Administrator 

FROM: Officer Corey P. Rateau 
Traffic and Parking Unit 

DATE: June 15,2016 

RE: 3rd Space, On Street Overnight Parking @ 20 Sutherland Road 


At your request, I looked into the petition for a third overnight parking space for 20 Sutherland 
Road. After reading the petition and observing the location, we do not support granting this 
exemption. 

The limited parking availability has already been addressed with the granting of a parking space 
for each apartment. Nothing has changed other than knowingly adding another vehicle without 
having a location to park it. There also does not appear to be enough space in front of the 
residence without the vehicle having to park in front of the radius of the curb in the intersection 
with Spring Road (a private way). The vehicle will stick out further than necessary and could 
hinder larger emergency vehicles needing access to the back of Spring Road, especially if there is 
another vehicle parked opposite it on the private way. Any further beyond the intersection and 
the vehicle would possibly be encroaching on the private way/property of the next-door residents 
at 3 Spring Road. 

It is recommended that petitioners seek relief elsewhere such as the spaces available for rent at 
the nearby Hurd Field. 


Cc: Frederick Ryan, Police Chief 

Capt. Julie Flaherty, Support Services Commander 
Lt. Paul Conroy, OIC / Traffic, Details, and Licensing 
Deputy John Kelly, Arlington Fire Department 
Adam Chapdelaine, Town Manager 


“(Proactive and (Proud” 



20 Sutherland Road 
Arlington, MA 02476-4908 
Boston, 3 rd 2016 


SF , pJl$f ;EI V£D 

m M~6 PH3-.0? 


Board of Selectmen, 

730 Massachusetts Avenue 
Arlington Ma 02476-4908 


Board Administrator: 


My name is Adela Mamani and I live at 20 Sutherland Road, Arlington MA. My house is a two 
family house 1 live on the 2 nd floor and my sister lives on the 1 st floor. Currently we are the two 
owners and 1 am writing this letter in regards to obtaining an overnight sticker so that my 
daughter will be able to park on the street outside of our home. 

Since we are only allowed two parking spaces outside, 1 am looking for the permission to receive 
one more overnight parking sticker due to my daughter returning home from college. We do not 
have a drive way, therefore we have to park on the street outside. We are able to fit three cars 
directly outside of my house that would not interfere with crossing over onto a neighbor’s 
parking space. 

I would appreciate it greatly if you would consider giving us one more overnight parking sticker 
for my daughter to be able to park now that she has graduated. 


Thank you, 

CUuciU 



Adela' Mamani 
617-966-0878 




OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


June 14,2016 

Adela Mamani 
20 Sutherland Road 
Arlington, MA 02476 

Dear Ms. Mamani: 

The Board of Selectmen will be discussing your request for a third space, on street 
overnight parking at their meeting on Monday, June 20th in the Selectmen’s Chambers, 
Town Hall, 2 nd Floor. The meeting begins at 7:15 p.m. You or your representative is 
invited to be in attendance at this meeting. 

Kindly call the office of the Board of Selectmen to confirm the date and time with either 
Mary Ann or Fran. 

Thank you. 

Very truly yours, 

BOARD OF SELECTMEN 


Marie A. Krepelka 
Board Administrator 


MAK:fr 


7 Sutherland Read 
Arlington MA 02476 
June 17, 2016 

Board of Selectman 
Town of Arlington MA 

Re: Request for 3rd overnight parking space for 20 Sutherland Road 


RECEIVED 

SELECTMEN’S OFFICE 
ARLINGTON, MA 02476 

2016 JUN20 AH ih 26 


Dear Members of the Board, 

I am writing this letter as I can not be present at the meeting on June 20, 2016 regarding the request 
made by my neighbors at 20 Sutherland Road for a third overnight parking space. 

I am simply requesting that the Board consider where the space is granted if in fact it is granted at all. 
I live across the street from #20 and in front of my bouse is a handicapped parking space to 
accommodate the six members of my household who happen to be in wheelchairs. This includes two 
elderly people, my three adult disabled sons ages 33, 31 and 26 and my nine year old daughter who 
is very medically involved and also in a wheelchair. 

Many years ago the then police and fire chief came to my home and determined that given the hill we 
live on that this particular spot was the only safe place to load and unload anyone in a wheelchair and 
therefore that is where the handicap parking sign was placed by the town. 

My concern is that there is a bend in the road at that point and it presents a bottleneck situation when 
cars are parked on both sides of the street. Unfortunately my household has had many 911 calls so I 
can really appreciate the need to keep roads in Arlington open for emergency vehicles at all times. 

I am concerned about emergency responders being able to get up the hill quickly. 

1 try to do my part and keep my handicapped van away from that area except when 1 am loading and 
unloading passengers. This is not always easy as sometimes my passengers require immediate 
attention at those times, never the less I do make my best attempt to keep that area of the street free 
and clear of my van. 

Winter of course makes things particularly difficult as the street is obviously narrower. We hand 
shovel our parking space to the bare curb to try to accommodate. 

When the handicapped space was placed in front of my house there was no overnight parking 
allowed across the street. Previous owners of #20 Sutherland Road were granted a permit under a 
hardship as they were having difficulty selling the house without parking. Since the spaces were 
granted my parking situation seems to have become the problem. If we are loading the van and 
people can’t get by, i am the bad guy. The police were even called once to alleviate the situation. 

I can not change who my family members are and their particular medical and physical situations. 

We have lived on Sutherland Road since 1984. I just ask that you consider all of the residents when 
making your decision. We want our neighborhood safe for everyone. 

Thapk you, 

YY]OUusu£>jtXJL- 

Marie Bell 



Town of Arlington, Massachusetts 


Approval: Draft Alcohol License Suspension Decision 


Summary: 

Common Ground, 319 Broadway 
Douglas W. Heim, Town Counsel 


ATTACHMENTS: 


Type 

Reference 

Material 


File Name 

Common_Ground_FinalJ_etter_6.16.pdf 


Reference Draft_Alcohol_Sec._34_Violation_Decision_Common_Ground 
Material Revised fro.docx 


Description 

Common Ground Final 
Decision 

Draft Decision, Common 
Ground 


OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 

TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 


DECISION of the LOCAL LICENSING AUTHORITY 


Licensee: 


BLOG Inc. d/b/a “Common Ground 5 ' 


Licensed Premises: 

License No.: 
License Type: 


319 Broadway 
(Common Ground) 

003000064 

Restaurant Liquor License (Sale of All Alcoholic Beverages to 
be Consumed on the Premises) 


Expiration Date: December 31, 2016 


On June, 6 2016, after proper notice and hearing, the Town of Arlington’s Board of 
Selectmen, in its capacity as local liquor licensing authority (“LLA”), unanimously voted to order 
suspension of the above-referenced license for: 

• Fourteen (14) consecutive days to commence within six (6) weeks of the date of 
this written decision, the date to be reported to the Office of the Board of 
Selectmen; 1 and 


1 Such 14-day suspension to be served for violation of the probationary terms agreed 
upon by the Board of Selectmen and the license holder resulting from a previous alcohol 
service violation at a December 7, 2015 Alcohol License Hearing held pursuant to G.L. c. 
138 §23. See Written Decision of Local Licensing Authority Re: BLOG, Inc., dated 
January 25, 2016 , annexed hereto. 


• Three (3) days to be consecutively served and to commence within (30) days of 
service of the 14-day suspension to be completed before October 1, 2016. 2 

The Board pauses to note that should it find the license holder in violation of G.L. c. 138, 
any regulation promulgated by the Alcoholic Beverages Control Commission (“ABCC”) or its 
own regulations, a second time within the established probationary period (and third time in two 
years) further sanctions, including the possibility of license revocation will be strongly 
considered. 

In accordance with G.L. c. 138, § 23, the LLA hereby provides this statement of reasons 
for its action. 

Procedural History . Following a thorough investigation, including interviews, a review 
of security footage, and further evidence collected, by the Aldington Police Department 
(“Department”) determined that on the evening of January 23, 2016, Common Ground staff 
called Aldington police for assistance with a disruptive customer who had ordered and been 
served at least one alcoholic beverage at the bar. The Department removed the male individual at 
issue (identified herein as “F.B.” in the interests of privacy) without further incident, but noted 
that he did not have valid government-issue identification (such as a driver’s license) on his 
person. Rather, after running a check on F.B.’s bank card, the Department determined that he 
was 20 years of age at the time of the incident. Subsequent investigation confirmed that the 
bartender on duty did not request identification from F.B. or his two companions prior to serving 
them several beers. As a duly appointed agent for the LLA, the Department in conjunction with 
the Arlington Legal Department recommended a hearing to determine if any violations of state or 
local alcohol laws occurred. 


2 The Board understands that the Licensee intends to serve all seventeen (17) total days of 
actual suspension consecutively in August of 2016, which would comport with the 
directives of this decision. 


2 



Ill accordance with G.L. c. 138, § 23(4), the Board convened a hearing on June 6, 2016, 
at approximately 7:15 p.m. to consider whether or not any violation of c. 138, ABCC regulations 
or LLA regulations occurred at Common Ground on the evening at issue. The licensee was 
notified of the hearing by certified letter dated May 20,2016 and acknowledged receipt of same. 

Questions Presented . 

(1) Did a violation of the state liquor law occur on the above-referenced premises by 
sale or delivery of alcoholic beverages to persons under the age of 21 in violation 
of c. 138 § 34, as well as 204 C.M.R. 2.05(2), which prohibits any illegality on 
licensed premises? 

(2) If so, what action, if any, will the LLA take concerning the above-referenced 
license as a result, including a violation of probationary terms set forth at the 
Board’s December 7, 2015 hearing for an alcohol violation by the license holder, 
later codified by the Board’s decision of January 25, 2016? 

Evidence . 

The following witnesses appeared and testified: 

(1) Inspector Edward DeFrancisco, Arlington Police Department: summarized 
investigatoiy findings of the Department, including information codified in Incident Report No. 
16001704 and investigative supplements (“Incident Reports,” surveillance camera footage 
provided by the License Holder, and pictures of F.B. obtained by the Department. 3 

(2) Police Chief Frederick Ryan, Arlington Police Department: provided additional 
perspective to the LLA on his Department’s enforcement of alcohol service laws and regulations, 
as well as his concerns regarding the license holder’s alleged violation at issue. 

(3) Robert D. O’Guin, Co-Owner of Common Ground with John D. Leone, Esq., his 
counsel: provided the Licensee’s recitation of events as well as a list of remedial actions taken in 
response to the incident. 


3 i • • 

Counsel for the License Holder, Mr. John Leone, Esq. was provided a copy, or an 
opportunity to review each of the listed evidentiary sources in advance of the heating by 
the Legal Department. 


3 



(4) Liz Marsden, Manager of Common Ground with Jo hn D. Leone, Esq., counsel 
for Common Ground: provided the perspective of a manager implementing changes at the 
restaurant. 

Findings of Fact . On the basis of the evidence presented at the June 6, 2016 Flearing described 
above, the LLA made the following findings of fact: 

1. At approximately 11:30 p.m. on January 23, 2016, three (3) APD officers were 
dispatched to Common Ground to assist the restaurant with a disruptive 
customer. DeFrancisco Testimony; Incident Reports. 

2. The male customer, “F.B.” had entered Common Ground with two friends, and 
all three men were served one to two beers each before F.B.’s friends left, and 
F.B, subsequently caused some kind of disruption in the restaurant’s bathroom. 
DeFrancisco Testimony; Incident Report. 

3. F.B. was escorted off Common Ground’s premises by police officers without 
further incident. However, the only form of identification F.B. could provide 
officers on the scene was a bank card. DeFrancisco Testimony; Incident Report. 

4. By running the F.B.’s bank card, officers discovered that he was twenty (20) 
years old on the date in question. DeFrancisco Testimony; Incident Report. 

5. Officers at the scene inquired as to whether F.B. and his friends were required to 
provide identification prior to alcohol service. Common Ground employees 
initially asserted that they could not remember. DeFrancisco Testimony; 
Incident Report. 

6. Subsequent interviews and investigation, including a review of security video 
footage, confirmed that the bartender who served F.B. and his friends, Mr. 
Eugene Hoade, did not check their identification. DeFrancisco Testimony; 
Incident Report. 


4 



7. Mr. Hoade claimed that the restaurant was busy and he thought the men 
appeared to be over the age of 30. DeFrancisco Testimony; Incident Report. 

8. Photos of F.B. acquired by the Department (including his under-21 
Massachusetts drivers license) do not present an individual likely to be 
reasonably mistaken to be in his thirties. DeFrancisco Testimony; Incident 
Report. 

9. Mr. O’Guin and Ms. Marsden asserted that Common Ground staff had been 
trained in under age service prevention and held routine meetings about alcohol 
service (including carding customers), especially after the incident subject to a 
previous alcohol hearing. 0 ’Guin Testimony; Marsden Testimony. 

10. Mr. O’Guin, Ms. Marsden and their counsel, Mi'. Leone, also noted that the 
bartender who served F.B. was TIPS-trained and an experienced employee. 
O ’Guin Testimony; Marsden Testimony; and Leone Testimony. 

11. The license holder also advised the Board of remedial actions taken in the wake 
of the incident, which included terminating the bartender, the assistant manager 
on shift, and suspending (and later re-assigning duties of) the General Manager, 
Mr. Rodney Kangiser. O’Guin Testimony; Marsden Testimony; and Leone 
Testimony. 

Conclusion . On the basis of the findings of fact recited above, the LLA made the 
following conclusions on the Questions Presented: 

(1) Did a violation of the state liquor law occur on the above-referenced licensed 
premises on or about January 23, 2016, by the sale or delivery of alcoholic 
beverage(s) to a person under 21 years of age? 

Yes. 

(2) If so, what action, if any, will the LLA take concerning the above-referenced 
license as a result? 


5 



14-day license suspension for consecutive days to commence within six (6) 
weeks of this decision for violation of the terms of probation associated with 
a prior violation, as well as an additional 3-day license suspension to be 
served consecutively and to commence no more than thirty (30) days of 
completion of the 14-day consecutive suspension. 

Discussion . Section 34 Chapter 138 of the General Laws prohibits sale or delivery of 
alcoholic beverages to a person under 21 years of age. G.L. c. 138, § 34. While there are minor 
disputes of fact as to the events that brought police officers to Common Ground on January 23, 
2016, it is undisputed that F.B. was sold and served alcohol, did not have photo ID on his person, 
was not required to provide ID, and was in fact under the age of 21. The Board also credits the 
Police Department’s confidence that it is unlikely a reasonable person would believe F.B. was 
over thirty (30) years of age based upon the photographs provided. The Board further notes that 
while there are other modest disputes as to the details of the evening in question, including 
whether or not one or two beers was served to F.B., no evidence or argument was presented by 
the Licensee to contest that F.B. was underage, was not carded, and was served alcohol at the bar. 
Therefore, this Board finds such sale was in violation of Chapter 138, as well as the regulations of 
the Alcoholic Beverages Control Commission at 204 C.M.R. 2.05(2). 

The LLA has adopted a policy governing the sale of alcoholic beverages by restaurants. 
See Alcohol Licenses and Regulations, at Policies, Rules, and Regulations of Alcohol Licenses 
for Restaurants (revised January 12, 2015) (“Policy”). The Policy provides a specific guideline 
for this type of alcohol violation, which is not the license holder’s first violation, but does 
represent its first violation for underage service. Said policy recommends a range of 3-5 days of 
consecutive suspension a first time violation of underage service laws and regulations, and a host 
of guidelines for determining the appropriate number of days. 

The LLA is concerned that a violation took place so close in time to a previous finding of 
a violation for service to an intoxicated person. The LLA is also troubled that prior 
representations by the license holder expressed confidence in abundance that further violations 
would not occur in iight of new measures taken by the restaurant. The license holder, his 
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manager at the hearing, and his counsel correctly note that restaurant staff called for assistance 
from the police department (as they should) on the evening in question. We further recognize 
that remedial actions and significant employee discipline have been voluntarily performed in 
advance of hearing. Finally, the terms of the license holder’s probation for a previous violation 
automatically require a significant penalty — a 14-day consecutive suspension. 

Therefore, LLA chooses to issue a three (3) consecutive day suspension, to be served 
within thirty (30) days of the fourteen (14) days suspension for violating the terms of probation. 
The 14-day suspension shall commence within six (6) weeks of this decision. The license holder 
is respectfully reminded that the terms of probation remain in effect. 

Order . For the reasons stated herein, the above-referenced license is 
SUSPENDED for fourteen (14) consecutive days to commence within six weeks of this decision 
for violation of the terms of probation (no later than August 15). Further, an additional three (3) 
days of suspension to be served within thirty (30) days of the completion of the 14-consecutive 
day suspension shall be served. Such further three (3) days of suspended service are to be 
consecutive and beginning on a Saturday unless such three (3) days are served consecutively with 
the 14-day suspension (for a total of 17 consecutive days). Otherwise, the dates of three (3) days 
further suspension shall be selected by the Licensee and to be completed before October 1, 2016 
consistent with the previous conditions. The Licensee’s suspension dates are to be reported to the 
Office of the Board of Selectmen in advance of service. 

This order does not affect the Licensee’s Common Victualler permit, so the Licensee 
may remain open for serving food and non-alcoholic beverages on those days, as long as no 
alcoholic beverages are exposed for sale. 
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Dated: June 23, 2016 


By: 


TOWN OF ARLINGTON 
BOARD OF SELECTMEN 
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OFFICE OF THE BOARD OF SELECTMEN 


DIANE M. MAHON, CHAIR 
DANIEL J. DUNN, VICE CHAIR 
KEVIN F. GREELEY 
STEVEN M. BYRNE 
JOSEPH A. CURRO, JR. 



730 MASSACHUSETTS AVENUE 
TELEPHONE 
781-316-3020 
781-316-3029 FAX 


TOWN OF ARLINGTON 
MASSACHUSETTS 02476-4908 

DECISION of the LOCAL LICENSING AUTHORITY 


Licensee: 


BLOG Inc. d/b/a “Common Ground’' 


Licensed Premises: 319 Broadway 

(Common Ground) 


License No.: 


003000064 


License Type: 


Restaurant Liquor License (Sale of All Alcoholic 
Beverages to be Consumed on the Premises) 


Expiration Date: 


December 31, 2016 


On June, 6 2016, after proper notice and hearing, the Town of Arlington’s Board 
of Selectmen, in its capacity as local liquor licensing authority (“LLA”), unanimously 
voted to order suspension of the above-referenced license for: 

• Fourteen (14) consecutive days to commence within eight (8) weeks of the date 
of this written decision, the date to be reported to the Office of the Board of 
Selectmen; 1 and 


1 Such 14-day suspension to be served for violation of the probationary tenns agreed 
upon by the Board of Selectmen and the license holder resulting from a previous alcohol 
service violation at a December 7, 2015 Alcohol License Hearing held pursuant to G.L. c. 


• Three (3) consecutive days to commence within (30) days of service of the 14- 
day suspension to be completed before October 1, 2016. 2 

The Board pauses to note that should it find the license holder in violation of G.L. 
c. 138, any regulation promulgated by the Alcoholic Beverages Control Commission 
(“ABCC”) or its own regulations, a second time within the established probationary 
period (and third time in two years) further sanctions, including the possibility of license 
revocation will be strongly considered. 

In accordance with G.L. c. 138, § 23, the LLA hereby provides this statement of 
reasons for its action. 

Procedural History . Following a thorough investigation, including interviews, a 
review of security footage, and further evidence collected, by the Arlington Police 
Department (“Department”) determined that on the evening of January 23, 2016, 
Common Ground staff called Arlington police for assistance with a disruptive customer 
who had ordered and been served at least one alcoholic beverage at the bar. The 
Department removed the male individual at issue (identified herein as “F.B.” in the 
interests of privacy) without further incident, but noted that he did not have valid 
government-issue identification (such as a driver’s license) on his person. Rather, after 
running a check on F.B.’s bank card, the Department determined that he was 20 years of 
age at the time of the incident. Subsequent investigation confirmed that the bartender on 


138 §23. See Written Decision of Local Licensing Authority Re: BLOG, Inc., dated 
January 25, 2016, annexed hereto. 

" The Board understands that the Licensee intends to serve all seventeen (17) total days 
consecutively in August of 2016, which would comport with the directives of this 
decision. 


2 




duty did not request identification from F.B. or his two companions prior to serving them 
several beers. As a duly appointed agent for the LLA, the Department in conjunction with 
the Arlington Legal Department recommended a hearing to determine if any violations of 
state or local alcohol laws occurred. 

In accordance with G.L. c. 138, § 23(4), the Board convened a hearing on June 6, 
2016, at approximately 7:15 p.m. to consider whether or not any violation of c. 138, 
ABCC regulations or LLA regulations occurred at Common Ground on the evening at 
issue. The licensee was notified of the hearing by certified letter dated May 20, 2016 and 
acknowledged receipt of same. 

Questions Presented . 

(1) Did a violation of the state liquor law occur on the above-referenced 
premises by sale or delivery of alcoholic beverages to persons under the 
age of 21 in violation of c. 138 § 34, as well as 204 C.M.R. 2.05(2), which 
prohibits any illegality on licensed premises? 

(2) If so, what action, if any, will the LLA take concerning the above- 
referenced license as a result, including a violation of probationary terms 
set forth at the Board’s December 7, 2015 hearing for an alcohol violation 
by the license holder, later codified by the Board’s decision of January 25, 
2016? 

Evidence . 

The following witnesses appeared and testified: 

(1) Inspector Edward DeFrancisco, Arlington Police Department: summarized 
investigatory findings of the Department, including infonnation codified in Incident 
Report No. 16001704 and investigative supplements (“Incident Reports”, surveillance 
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camera footage provided by the License Holder, and pictures of F.B. obtained by the 


Department. 3 

(2) Police Chief Frederick Ryan, Arlington Police Department: provided 
additional perspective to the LLA on his Department’s enforcement of alcohol service 
laws and regulations, as well as his concerns regarding the license holder’s alleged 
violation at issue. 

(3) Robert D. O’Guin , Co-Owner of Common Ground with John D. Leone, 
Esq., his counsel: provided the Licensee’s recitation of events as well as a list of remedial 
actions taken in response to the incident. 

(4) Liz Marsden, Manager of Common Ground with John D. Leone, Esq., 
counsel for Common Ground: provided the perspective of a manager implementing 
changes at the restaurant. 

Findings of Fact . On the basis of the evidence presented at the June 6, 2016 Hearing 
described above, the LLA made the following findings of fact: 

1. At approximately 11:30 p.m. on January 23, 2016, three (3) APD officers 
were dispatched to Common Ground to assist the restaurant with a 
disruptive customer. DeFrancisco Testimony; Incident Reports. 

2. The male customer, “F.B.” had entered Common Ground with two friends, 
and all three men were served one to two beers each before F.B.’s friends 
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Counsel for the License Holder, Mr. John Leone, Esq. was provided a copy, or an 
opportunity to review each of the listed evidentiary sources in advance of the hearing by 
the Legal Department. 
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left, and F.B. subsequently caused some kind of disruption in the 
restaurant’s bathroom. DeFrancisco Testimony; Incident Report. 

3. F.B. was escorted off Common Ground’s premises by police officers 
without further incident. However, the only form of identification F.B. 
could provide officers on the scene was a bank card. DeFrancisco 
Testimony; Incident Report. 

4. By running the F.B.’s bank card, officers discovered that he was twenty 
(20) years old on the date in question. DeFrancisco Testimony; Incident 
Report. 

5. Officers at the scene inquired as to whether F.B. and his friends were 
required to provide identification prior to alcohol service. Common 
Ground employees initially asserted that they could not remember. 
DeFrancisco Testimony; Incident Report. 

6. Subsequent interviews and investigation, including a review of security 
video footage, confirmed that the bartender who served F.B. and his 
friends, Mr. Eugene Hoade, did not check their identification. 
DeFrancisco Testimony; Incident Report. 

7. Mr. Hoade claimed that the restaurant was busy and he thought the men 
appeared to be over the age of 30. DeFrancisco Testimony; Incident 
Report. 

8. Photos of F.B. acquired by the Department (including his under-21 
Massachusetts drivers license) do not present an individual likely to be 
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reasonably mistaken to be in his thirties. DeFrancisco Testimony; 
Incident Report. 

9. Mr. O’Guin and Ms. Marsden asserted that Common Ground staff had 
been trained in under age service prevention and held routine meetings 
about alcohol service (including carding customers), especially after the 
incident subject to a previous alcohol hearing. O’Guin Testimony; 
Marsden Testimony. 

10. Mr. O’Guin, Ms. Marsden and their counsel, Mr. Leone, also noted that 
the bartender who served F.B. was TIPS-trained and an experienced 
employee. O ’Guin Testimony; Marsden Testimony; and Leone Testimony. 

11. The license holder also advised the Board of remedial actions taken in the 
wake of the incident, which included tenninating the bartender, the 
assistant manager on shift, and suspending (and later re-assigning duties 
of) the General Manager, Mr. Rodney Kangiser. O’Guin Testimony; 
Marsden Testimony; and Leone Testimony. 

Conclusion . On the basis of the findings of fact recited above, the LLA made the 
following conclusions on the Questions Presented: 

(1) Did a violation of the state liquor law occur on the above-referenced 
licensed premises on or about January 23, 2016, by the sale or delivery of 
alcoholic beverage(s) to a person under 21 years of age? 

Yes. 

(2) If so, what action, if any, will the LLA take concerning the above- 
referenced license as a result? 

14-day license suspension for consecutive days to commence within 
eight weeks of this decision for violation of the terms of probation 
associated with a prior violation, as well as an additional, three-day 
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license suspension to commence no more than thirty (30) days of 
completion of the 14-day consecutive suspension. 

Discussion . Section 34 Chapter 138 of the General Laws prohibits sale or 
delivery of alcoholic beverages to a person under 21 years of age. G.L. c. 138, § 34. 
While there are minor disputes of fact as to the events that brought police officers to 
Common Ground on January 23, 2016, it is undisputed that F.B. was sold and served 
alcohol, did not have photo ID on his person, was not required to provide ID, and was in 
fact under the age of 21. The Board also credits the Police Department’s confidence that 
it is unlikely a reasonable person would believe F.B. was over thirty (30) years of age 
based upon the photographs provided. The Board further notes that while there are other 
modest disputes as to the details of the evening in question, including whether or not one 
or two beers was served to F.B., no evidence or argument was presented by the Licensee 
to contest that F.B. was underage, was not carded, and was served alcohol at the bar. 
Therefore, this Board finds such sale was in violation of Chapter 138, as well as the 
regulations of the Alcoholic Beverages Control Commission at 204 C.M.R. 2.05(2). 

The LLA has adopted a policy governing the sale of alcoholic beverages by 
restaurants. See Alcohol Licenses and Regulations, at Policies, Rules, and Regulations of 
Alcohol Licenses for Restaurants (revised January 12, 2015) (“Policy”). The Policy 
provides a specific guideline for this type of alcohol violation, which is not the license 
holder’s first violation, but does represent its first violation for underage service. Said 
policy recommends a range of 3-5 days of consecutive suspension a first time violation of 
underage service laws and regulations, and a host of guidelines for determining the 
appropriate number of days. 
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The LLA is concerned that a violation took place so close in time to a previous 
finding of a violation for service to an intoxicated person. The LLA is also troubled that 
prior representations by the license holder expressed confidence in abundance that further 
violations would not occur in light of new measures taken by the restaurant. The license 
holder, his manager at the hearing, and his counsel correctly note that restaurant staff 
called for assistance from the police department (as they should) on the evening in 
question. We further recognize that remedial actions and significant employee discipline 
have been voluntarily perfonned in advance of hearing. Finally, the tenns of the license 
holder’s probation for a previous violation automatically require a significant penalty - a 
14-day consecutive suspension. 

Therefore, LLA chooses to issue a three (3) consecutive day suspension, to be 
served within thirty (30) days of the fourteen (14) days suspension for violating the terms 
of probation. The 14-day suspension shall commence within eight (8) weeks of this 
decision. The license holder is respectfully reminded that the terms of probation remain 
in effect. 

Order . For the reasons stated herein, the above-referenced license is 
SUSPENDED for fourteen (14) consecutive days to commence within eight weeks of this 
decision for violation of the terms of probation (no later than August 15). Further, an 
additional three (3) consecutive days of suspension must be served within thirty (30) days 
of the completion of the 14-consecutive day suspension, said 3 days to be consecutive 
and beginning on a Saturday, unless they are served consecutively with the 14-day 
suspension (for a total of 17 consecutive days), but otherwise selected by the Licensee 
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and to be completed before October 1, 2016. The Licensee’s suspension dates are to be 
reported to the Office of the Board of Selectmen in advance of service. 


This order does not affect the Licensee’s Common Victualler permit, so the 
Licensee may remain open for serving food and non-alcoholic beverages on those days, 
as long as no alcoholic beverages are exposed for sale. 

Dated: June_, 2016 


By: 

TOWN OF ARLINGTON 
BOARD OF SELECTMEN 


Diane M. Mahon, Chair 


Daniel J. Dunn, Vice-Chair 


Kevin F. Greeley 


Joseph A. Curro, Jr. 


Steven M. Byme 
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I. INTRODUCTION, HISTORY, & GOALS 

This building is available for purchase and re-use in “as-is” condition, having been 
approved for disposition by the Arlington Board of Selectmen and Town Meeting. 1207 
Massachusetts Avenue constitutes 4,645 square foot (more or less) parcel of land improved 
with a one-story masonry commercial building with approximately 2,700 square feet of usable 
floor space. 

The Town, through its Board of Selectmen and Town Manager, is seeking proposals for 
the purchase and future use of the parcel with highly advantageous bidders accepting a 40-year 
deed restriction to require mixed-use development of the property consistent with recent 
revisions to the Arlington Zoning Bylaws, and defined as “[a] Combination of two or more 
distinct land uses, such as commercial, lodging, research, cultural, artistic/creative production, 
artisanal fabrication, residential in a single multi-story structure to maximize space usage and 
promote a vibrant, pedestrian-oriented live-work environment.” Such advantageous bidders shall 
receive waivers of building and special permit fees in additional consideration. 

A. Property Description 

This parcel was generally known as the DAV Club (Disabled American Veterans), 1207 
Massachusetts Avenue, Arlington, Massachusetts. It has been owned by the Town since 1901, 
though it has been largely maintained and exclusively used by the DAV for many years, until the 
recent closing of the local chapter. Original construction was completed in approximately 1920, 
and the exterior presents a brick and stucco facade with steel doors, high-set transom windows, 
and a rubber membrane roof installed within the last five years. The interior of the building is 
generally in average condition and set up as a bar with additional club meeting rooms and 
spaces. The property has minimal finishes, but currently includes two lavatories, a kitchen, and 
gas-fired heating and hot-water systems. 

Attachment A is an image showing the lot as improved. 


Lot Area: 

approx. 4,645 sq. ft. 

Structure: 

One-story brick and stucco 

Gross Structure 
Area: 

Basement: 13,389 s.f 

First Floor: 13,389 s.f. 

Second Floor: 13,389 s.f. 

Total: 40,167 s.f. 

Zoning: 

B-2 Neighborhood Business Zoning District 

Assessed Value: 

Building value: $ 182,200 

Land value: $ 206,400 
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Total value: $ 388,600 

Assessor’s Map/ 
Parcel Number 

Map 57, Block 4, Lot 14 


B. Environmental 

The property has been used as the DAV Club for many years, but is believed to have 
been a commercial property prior to DAV use. The Town is not aware of any environmental 
contamination or conditions, but expressly makes no warranties regarding conditions. The 
building and parcel are being sold in “as-in” conditions, and it shall be the responsibility of the 
successful bidder to inspect the property prior to closing. 

C. Goals 

The Town has established the following goals for the leasing and management of the 
premises: 

1. Sell the property at the best price in “as is” condition with a minimum sale 
price of $750,000.00 

2. Ensure the intended use and/or development of the property is causes 
minimal disruption to the residential and commercial properties in the 
neighborhood; 

3. Ensure that all intended uses and/or development complies with relevant 
laws, regulations. 

4. Secure a Mixed-Use Deed Restriction. Highly advantageous bidders will 
accept sale subject to a 40-year deed restriction limiting its development to 
any of the myriad allowable mixed-uses as defined by Arlington Zoning 
Bylaws revised by 2016 Town Meeting. This restriction shall be 
implemented by way of a restrictive covenant signed and recorded by the 
successful proposer at the time of closing. 

D. Disposition Terms 

1. Purchase & Sale Agreement, Restrictive Covenant, Deposit, Closing. 

The Board of Selectmen intends to award the contract to purchase the property 

to the proposer submitting the successful proposal. Within_days after the 

award is made, the successful proposer and the Town Manager or his designee 
shall commence negotiation of a Purchase & Sale Agreement with the 
successful proposer incorporating the restrictions and conditions set forth in 
this Request for Proposals. 
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Such Purchase & Sale shall include a restrictive covenant meeting the 
description set forth above in Section I.C.2 If the parties are unable to 
negotiate a Purchase & Sale Agreement within 30 days of commencing 
negotiation, the Board of Selectmen will be authorized, but not required, to 
withdraw its award of the contract, award the contract to an alternate proposer 
that the Board deems responsive and responsible, or to reject all proposals. 

2. At the time a Purchase & Sale Agreement is executed, the successful proposer 
shall pay to the Town a deposit equal to 10% of the purchase price set forth in 
the selected proposal. 

3. The Purchase & Sale Agreement will govern disposition of the deposit and all 
other issues relating to the conveyance of Town property. 

4. Conveyance will be made by quitclaim deed. 

5. Reservation of Rights, No Representations or Warranties. The Town reserves 
the right to accept or reject any or all proposals as it may deem to be in the 
best interest of the Town and to waive minor informalities in determining who 
is a responsive proposer. 

The property is offered on an “as is, as where” basis, without warranties or 
representations of any kind except as may be expressly set forth herein. The 
successful proposer will be responsible for the mitigation or removal of any 
hazardous materials or petrochemicals contained in the building. Proposers 
are responsible for conducting their own due diligence research, including title 
examination, verification of the location and dimensions of the property, and 
confirmation of the property’s compliance with applicable law, statutes 
regulations, codes, or other legal requirements. 


II. REQUIRED SUBMITTALS 

A. Submission Instructions 

One original and 10 copies of each proposal must be submitted. All proposals must be in 
writing and submitted in a double envelope addressed to: 

Purchasing Officer 
Town of Arlington 

Arlington Town Hall - First Floor Annex 
730 Massachusetts Avenue 
Arlington, MA 02476 
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B. Mandatory Pre-Bid Tour 

There will be two site visits at the property, one on _at__a.m., 

and a second on_at p.m. Attendance by prospective bidders at one of 

these two visits is mandatory. 

C. Proposal Deadline 

All proposals must be received in the Town Hall by_ on _. 

Proposals may not be sent by e-mail or facsimile transmission. Postmarks will not be 
considered. 

D. Content of Proposals 

1. Identity of Proposers : Each proposal shall contain the names, addresses, 
and contact information of all principals, partners, and others participating 
in the acquisition and re-use of the School, including the legal 
organizational structure of each corporation or partnership identifying all 
partners or shareholders and the amounts of their interests. If a joint 
venture is proposed, the joint venture agreement should be included. 

2. Financial Information : Each proposal must include: 

(a) financing plan , to include all funding sources; 

(b) financing proposal and lender commitment , to include current (no 
more than 30 days old) lender commitment letters; and 

(c) financial statement, to include proposer’s most recent complete 
financial statement. 

3. Use : Each proposal shall describe in detail the intended use of the property, as 
well as any planned renovation or reconstruction, including any terms for a 
restrictive covenant regarding mixed-use development. 

4. Evaluation Criteria : Each proposal shall refer to the evaluation criteria 
listed below and shall explain in writing how the criteria will be met by the 
proposal. 

5. Forms : All proposals must include completed and executed: 

□ Disclosure of Beneficial Interests Statement 

□ Certificate of Non-collusion 

□ Certificate of Tax Compliance 

□ References 

□ Purchase Proposal 

□ Zoning Compliance Statement 
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Price : Each proposal shall contain a total purchase price, including 
any pertinent financing arrangements. 


III. GENERAL PROCEDURES 


A legal advertisement noticing the availability of this RFP has been placed in The 

Arlington Advocate on _, 2016, and _, 2016, and in the state Central Register on _, 

2016. In addition, notice of the availability of this RFP has been conspicuously posted at the 
Arlington Town Hall since_, 2016 . 

Those wishing to submit a proposal must obtain a copy of the RFP packet. The RFP 
packet is now available at the Town Manager/Purchasing Department, Second Floor, Town Hall 
Annex, 730 Massachusetts Avenue, Arlington, Massachusetts 02476, between the hours of 8:00 
a.m. and 4:00 p.m., Mondays through Wednesdays; 8:00 a.m. and 7:00 p.m. on Thursdays; and 
8:00 a.m. and noon on Fridays. Proposers may also request that a copy of the RFP packet be 
mailed or emailed. 

The Town of Arlington Town Manager’s Office will conduct two (2) tours of the 

property commencing at_p.m. on_, 2016 and commencing at_p.m. on 

__, 2016 on _, 2016; the tours will commence at the entrance of the 

premises at 1207 Massachusetts Avenue (note that parking is limited). All those submitting 
proposals are required to attend one of these tours. Contact Domenic Fanzillotti at 781-316- 
3003 or dlanzillotti@town.arlington.ma.us for information on the tours. 

Proposals are invited and must be received on or before 2 p.m., __2016 

at the Town Manager/Purchasing Department, First Floor, Town Hall Annex, 730 Massachusetts 
Avenue, Arlington, MA 02476. Proposals received later than this time and date will be returned 
unopened as non-responsive. All times will be ascertained by reference to the date and time 
clock utilized by the Town Manager/Purchasing Office. 

If, at the time of the scheduled opening of the proposals, Town Hall is closed due to 
uncontrolled events such as fire, snow, ice, wind, or building evacuation, the opening of the 
proposals will be postponed until 11 a.m. on the next normal business day. Proposals will 
continue to be accepted until that time. 

A proposer may correct, modify, or withdraw a proposal by written notice received by the 
Town prior to the time and date set for the opening of the proposals. Each modification to 

proposals must be submitted in a sealed envelope clearly labeled “Modification #16-_.” 

Each modification must be numbered in sequence, and must reference the original RFP. 
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After the opening of the proposals, a proposer may not change any provision of the 
proposal in a manner prejudicial to the interests of the Town or fair competition. Minor 
informalities will be waived, or the proposer will be allowed to correct them. Minor 
informalities are minor deviations, insignificant mistakes, and matters of form rather than 
substance, of the proposal, that can be waived or corrected without prejudice to other offerors, 
potential offerors, or the Town of Arlington. If a mistake and the intended proposal are clearly 
evident on the face of the proposal document, the mistake will be corrected to reflect the 
intended correct proposal, and the proposer will be notified in writing; the proposer may not 
withdraw the proposal. A proposer may withdraw a proposal if a mistake is clearly evident on 
the face of the proposal document, but the intended correct proposal is not similarly evident. 

The Town may cancel this RFP, or reject in whole or in part any and all proposals, if the 
Town determines that cancellation or rejection serves the best interests of the Town. 

The Town also reserves the right to select the winning proposal based on the evaluation 
of the proposer’s overall submittal, and the extent to which the proposal meets the evaluation 
criteria in this RFP. Thus, the Town may exercise its right to select a proposal that may not have 
offered the highest purchase price. 

If any changes are made to this RFP, an addendum will be issued. Addenda will be 
mailed, faxed, or emailed to all proposers on record as having picked up the RFP. 

Questions concerning this RFP must be submitted in writing to: Domenic Lanzillotti, 
Purchasing Officer, Office of the Town Manager, Town Hall Annex, 730 Massachusetts Avenue, 
Arlington, MA 02476. Questions may be delivered or mailed to this address; or faxed to 781- 
316-3112 (clearly addressed to: Domenic Lanzillotti); or emailed to 

dlanzillotti@town.arlington.ma.us . 

All questions must be received by 4 p.m. on_, 2016. Written responses 

will be mailed, faxed, or emailed after this deadline to all proposers on record as having picked 
up the RFP. 


IV. EVALUATION PROCEDURES 


The Purchasing Officer will screen the proposals for completeness. Proposals deemed to 
be incomplete will be rejected. The Town Manager’s Office will then review each completed 
proposal to ensure that it meets all of the minimum quality criteria listed in Section V, Minimum 
Quality Criteria, below. Those proposals that meet all of the minimum quality criteria, and that 
are determined to be responsive, will be further reviewed using the Comparative Quality 
Evaluation Criteria listed in Section VI, Comparative Quality Evaluation Criteria, below. 
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The Town Manager and designated representative of the Board of Selectmen will rate each of the 
first five (5) mandatory Comparative Quality Evaluation Criteria listed below using the listed 
ratings. Once evaluated and rated with respect to the first five (5) mandatory Comparative 
Quality Evaluation Criteria, the Town Manager and Board Representative will then decide 
whether to conduct interviews of proposers. In either case listed immediately below, the Town 
Manager and Board Representative shall jointly evaluate and assign an overall rating to each 
proposal. The Town Manager shall either: 

A. Recommend to the Board of Selectmen which proposer to negotiate the purchase and sale 
with, based on the most advantageous overall ratings of the five (5) mandatory 
Comparative Quality Criteria, and the Purchase Evaluation Criterion; or, 

B. Conduct the Optional Interview/Presentation jointly with a designee of the Board of 
Selectmen with the top-ranked proposers; and then recommend to the full Board of 
Selectmen which proposer to negotiate the purchase and sale with, based on the overall 
most advantageous ratings of all six (6) of the Comparative Quality Criteria, and on the 
Purchase Evaluation Criterion. 

Proposers are reminded that purchase price alone is not the final determining factor leading to 
the execution of a purchase and sale agreement. 


V. MINIMUM QUALITY CRITERIA 


Following are the Minimum Quality Criteria that proposers must meet. Failure to meet 
these Minimum Quality Criteria will result in the immediate rejection of the proposal. Proposers 
must clearly indicate, and explain in detail, compliance with these Minimum Quality Criteria in a 
separate chapter of the proposal (see Section II, Required Submittals). 


1. In addition to the technical requirements of Required Submittals and General Procedures, 
successful proposers must meet goals 1-3 listed in Section II.C, “Goals,” above; 


2. Proposers must agree to purchase the property in “as is” condition. The Town will make 
no modifications, repairs, renovations, or provide any warranties as a condition of sale; 
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VI. COMPARATIVE QUALITY EVALUATION CRITERIA 


Each of the Comparative Quality Evaluation Criteria below may contain ratings of highly 
advantageous, advantageous, not advantageous, and not advantageous. Proposers must clearly 
indicate, and explain in detail, the level of compliance with these Comparative Quality 
Evaluation Criteria in a separate chapter of the proposal (see Section II, Required Submittals, 
above). 

1. Purchase for Mixed-Use Development 


Highly Advantageous - Proposer will accept a 40-year deed restriction requiring that 
redevelopment of the property would be restricted to “mixed-use,” defined as follows: 

A combination of two or more distinct land uses, such as commercial, lodging, research, 
cultured, artistic/creative production, artisanal fabrication, residential in a single multi¬ 
story structure to maximize space usage and promote a vibrant, pedestrian-oriented live- 
work environment. 


As part of its consideration for such restriction the Town will agree to waive special permit 
and building permit fees for proposed mixed-use developments. 

Advantageous - Proposer presents a means of confirming commitment to mixed use 
development of the parcel by alternate means than a deed restriction. 

Not Advantageous - Proposer does not intend to develop the parcel for mixed-use. 


2. Proposed Community Benefits 

A. How will the proposed use benefit the neighborhood and residents in the immediate 
vicinity? 


Highly Advantageous - Proposed use(s) benefits the surrounding neighborhood in a multiple 
ways consistent with mixed-use development, benefiting many different types of neighbors - 
residents, neighborhood businesses, and other institutions. 


Advantageous - Proposed use benefits some types of neighbors, but not all. 

Not Advantageous - Proposed use does not benefit the surrounding neighborhood. 
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B. How will the proposed use provide employment opportunities for Arlington 
residents? 


Highly Advantageous - Proposal provides detailed projections of potential employment 
opportunities of Arlington residents in a mixed-use or comparable use of the space. 

Advantageous - Proposal provides generalized plan for mixed or strictly commercial use of 
the space to provide employment opportunities for Arlington residents. 

Not Advantageous - Proposed use does not project to provide employment opportunities for 
Arlington residents. 


C. How will the proposed use create a customer base for Arlington businesses? 

Highly Advantageous - Proposal provides detailed projections of potential creation of 
customer bases for Arlington businesses in a mixed-use or comparable use of the space. 

Advantageous - Proposal provides generalized plan for creating a customer base for 
Arlington businesses for mixed, commercial, or residential use of the space. 

Not Advantageous - Proposed use does not project create a customer base for Arlington 
businesses. 


3. Level of Disruption Caused by Proposed Use 


Highly Advantageous - Proposed use does not potentially cause any significant disruption to 
existing uses or the neighborhood. 

Advantageous - Proposed use does not potentially cause any substantial disruption to 
existing uses or the neighborhood. 

Not Advantageous - Proposed use does potentially cause substantial disruption to existing 
uses or the neighborhood. 
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4. Demonstrated Sufficient Financial Resources and Development Experience 


Highly Advantageous - Proposer has the demonstrated sufficient financial resources to 
ensure completion of the disposition and maintenance of the property, as well as sufficient 
resources to execute any redevelopment plans articulated in the proposal. 

Advantageous - Proposer has the demonstrated sufficient financial resources to ensure 
completion of the disposition and maintenance of the property. 

Not Advantageous - Proposer does not possesses the demonstrated sufficient financial 
resources to ensure completion of the disposition and maintenance of the property. 


5. Optional Interview/Presentation 


Highly Advantageous - Well-designed, concise, original presentation, with specific focus on, 
and clarification of, the written proposal, made by prospective purchaser; concise, “on-point” 
answers to questions. 

Advantageous - Average presentation, with general focus on, and clarification of, the written 
proposal, or average answers to questions, made by prospective purchaser. 

Not Advantageous - Poor presentation, with very little focus on, and clarification of, 
the written proposal, or poor answers to questions, made by prospective purchaser. 


VII. PURCHASE PRICE EVALUATION CRITERION 

Purchase Price will be evaluated based on the highest proposed price. 


VIII. RULE FOR AWARD AND DISPOSITION TERMS 


The proposal selected for award of the disposition will be the most advantageous 
proposal from a proposer who is both responsive and responsible, taking into consideration 
purchase price and all other evaluation criteria set forth in this RFP. A responsive proposer is 
one who meets all of the basic requirements as outlined in this RFP, and whose proposal contains 
the required information and properly executed forms; a responsible proposer is one who 
possesses the capability, integrity, and reliability to enter into purchase and sale agreement with 
the Town of Arlington. 
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PETITION 

AND SUPPORTING DOCUMENTS 
FOR THE 

TOWN OF ARLINGTON 


MUNICIPAL AGGREGATION PLAN 



AGGREGATION DOCUMENTS 


1. Petition 
Attachments 

1. Historical Overview 
Exhibits 

A. Certified Vote to Pursue Municipal Aggregation 
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THE COMMONWEALTH OF MASSACHUSETTS 
DEPARTMENT OF PUBLIC UTILITIES 


) 

Town of Arlington Municipal Aggregation Plan ) D.P.U. 16-_ 

_ ) 

PETITION FOR APPROVAL OF MUNCIPAL AGGREGATION PLAN 

The Town of Arlington (“Municipality”) respectfully petitions the Department 
of Public Utilities (“Department”), pursuant to G.L. Chapter 164, Section 134(a), for 
approval of its Municipal Aggregation Plan. In support of this Petition, the 
Municipality states the following: 

1. The goals of the community electricity municipal aggregation program (the 
“Program”) are to bring the benefits of competitive choice of electric supplier, longer- 
term price stability than provided by the local utility, lower cost power and more 
renewable energy options to the residents and businesses of the Municipality. Under 
the program the Municipality will have the opportunity to provide a portion of 
renewable or green power through renewable energy certificates (“RECs”). The 
program will employ a procurement process designed to maximize savings and will 
provide a full set of consumer protections, including the right for any customer to opt 
out of the program at any time at no charge. 

2. The Municipality formally initiated the process to develop an aggregation 
plan through approval of a warrant at the 2016 Town Meeting. The vote and the 
actions and events of the Municipality preceding and following this vote for approval 
are outlined in the Historical Overview. (Attachment 1) 

3. The Municipality seeks the Department’s approval of its Municipal 
Aggregation Plan (“Plan”) (Attachment 2) that describes the key features, structure 
and operation of the aggregation program and explains how the Plan meets the 
statutory requirements. 
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4. A Public Outreach and Education Plan has been formulated to ensure that 
residents and businesses are fully informed about the important aspects of the Plan to 
enable them to make intelligent decisions concerning participation in the Program. 
(Attachment 3) 

5. The Plan and the associated form of Electric Services Agreement (“ESA”) 
(Attachment 4) ensure that the program complies with all requirements of G L. 
Chapter 164, Section 134(a), including providing universal access, a reliable power 
supply and the equitable treatment of all customer classes. 

6. The Municipality consulted with the Department of Energy Resources 
(“DOER”) in the development of the Plan and sought the input of the Local 
Distribution Company (“LDC”). 

7. The Municipality is a member of the Metropolitan Area Planning Council 
(“MAPC”). Although Municipalities are not required to follow the competitive 
bidding process of G.L. Chapter 30B when entering into a contract for energy-related 
services, the MAPC issued a Request for Proposals for Community Choice 
Aggregation Consulting Services on behalf of its member municipalities. The MAPC 
selected Good Energy L.P. as its green municipal aggregation consultant through an 
open and competitive process. 

8. The Municipality respectfully requests that the Department conduct an 
expeditious review of this petition to allow the Municipality to proceed with 
implementation to maximize benefits for eligible consumers. Municipal aggregators 
are required to conduct their business openly and with full public participation. The 
Municipality requests a streamlined process, including a public hearing, discovery, 
and an opportunity for interested persons to submit written comments. 

9. The Municipality also respectfully requests a waiver, both for itself and for 
its competitive supplier, from the requirement to mail a quarterly information 
disclosure label to every customer. The requirement for quarterly distribution of the 
disclosure label is specified in 220 C.M.R. § 11.06(4)(c). The Department has 
determined that for municipal aggregators, the distribution would normally be made 
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by individual mailings to customers. City of Marlborough , D.T.E. 06-102, at 24. The 
Department, however, may grant an exception to any provision of 220 C.M.R. 11.00 
for good cause shown. 220 C.M.R. Section 11.08. In support of its request for waiver, 
the Municipality states that quarterly mailings would be burdensome and expensive, 
raising the supply price for customers. The Municipality will employ an alternative 
disclosure strategy, including press releases, public service announcements on local 
access cable television, postings at Municipality buildings and postings on the 
program website, that will provide the required information to customers as 
effectively as quarterly mailings. The Department has granted similar waivers to 
other municipal aggregators using equivalent disclosure strategies. Cape Light 
Compact , D.T.E. 00-47, at 28; City of Marlborough , D.T.E. 06-102, at 24; Town of 
Lanesborough , D.P.U 11-27, at 23; Town of Ashland , D.P.U. 11-28, at 22; Town of 
Lunenburg , D.P.U 11-32, at 22; Town of Lancaster , D.P.U. 12-39, at 23; City of 
Lowell , D.P.U. 12-124, at 51; Town of Ashby , D.P.U. 12-94, at 37; Town of Natick , 
D.P.U. 13-131, at 29; Town of Greenfield , D.P.U. 13-183, at 27. 
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WHEREFORE, the Petitioner hereby respectfully requests that the Department: 

1. Adopt a streamlined review and approval process; 

2. Approve the Aggregation Plan of the Municipality; 

3. Approve the request of the Municipality for a waiver of the requirement of 220 
C.M.R Section 11.06(4)(c) to mail the quarterly disclosure label; and 

4. Provide such other and further relief as may be necessary or appropriate. 

Respectfully submitted, 

TOWN OF ARLINGTON 
By Attorney for Good Energy, L.P. 


Scott J. Mueller 

Scott J. Mueller Law Office 

16 Conant Road 

Chestnut Hill, MA 02467 

978-460-0693 

sc ott @ sj muellerlaw .com 

Dated:_, 2016 
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ATTACHMENT 1 


TOWN OF ARLINGTON 
COMMUNITY ELECTRICITY AGGREGATION 

HISTORICAL OVERVIEW 


Prepared by 

GOOD ENERGY, L.P. 



Historical Overview 


In the Acts of 1997, Chapter 164, the Massachusetts Legislature passed House No. 
5117, An Act Relative to Restructuring the Electric Utility Industry in the 
Commonwealth, Regulating the Provision of Electricity and Other Services, and 
Promoting Enhanced Consumer Protections Therein known as the Restructuring Act. 

Under Section 1 of the Acts of 1997, Chapter 164, the Massachusetts Legislature 
decided that Massachusetts ratepayers would be best served by moving from the 
regulatory framework in which retail electricity service is provided principally by 
public utility corporations obligated to provide ultimate consumers in exclusive 
service territories with reliable electric service at regulated rates, to a framework in 
which competitive producers would supply electric power and customers would gain 
the right to choose their electric power supplier. 

Also authorized by G.L. Chapter 164, Section 134(a) is the concept of municipal 
aggregation in which municipalities would have the right, acting alone or with other 
municipalities, to aggregate the electric loads of their residents and businesses to gain 
greater buying power in the newly restructured competitive electric supply market. A 
municipality or group of municipalities may initiate the process to aggregate electrical 
load of their residents and businesses upon authorization by a majority vote at a town 
meeting or by a board or city council. 

In 2015, the Board of Selectmen and other representatives of the Town of Arlington 
(“the Town”) began exploring the aggregation of its municipal load under G.L. 
Chapter 164, Section 134. 

On May 2, 2016, the Town Meeting passed a warrant article authorizing town 
officials to commence a Community Choice Aggregation Program and contract for 
electric supply as authorized by M.G.L. c. 164, Section 134. (Exhibit A) 

On September 29, 2015, the Metropolitan Area Planning Council (“MAPC”) issued a 
Request for Proposals for Community Choice Aggregation Services (“RFP”) on 
behalf of the Town and other MAPC member municipalities. The RFP sought 
proposals to assist member municipalities in the development and administration of 
electricity aggregation plans that will support additionality (i.e. adding new renewable 
generation to the ISO-NE grid.) In January 2016, the MAPC selected Good Energy 
L.P. as its green energy municipal aggregation consultant. 

On June_, 2016, the Town, through its duly authorized representatives, the Board 

of Selectmen, signed the Energy-Related Services Agreement to retain Good Energy, 
L.P., as its aggregation consultant. (Exhibit B) 
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Historical Overview 


On_, the aggregation documents became available on the 

Town website for public review. 

From_to_, to encourage public review 

of the aggregation documents, municipal officials held a period for written comments 
by its citizens. 

On_, pursuant to G. L. Chapter 164, Section 134(a) and 

Chapter 25 A, Section 6(11), representatives of Good Energy and the Town met with 
the Department of Energy Resources (DOER) to review the aggregation plan and 
obtain their guidance and technical assistance before filing the plan with the 
Department of Public Utilities. Participants in that meeting included [insert name and 
title of municipal representative]. 


On_, at a meeting of the Board of Selectmen, citizens 

were encouraged to make oral comments on the aggregation documents. No 
comments were received that required a change in the language or content of the 
aggregation documents. The aggregation documents continue to be available in the 
municipal offices for public review. 

On_, the Board of Selectmen voted to approve the aggregation 

plan. (Exhibit C). 

On_, the DOER issued a consultation letter. (Exhibit D) 
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EXHIBITS 


A. Certified Vote to Pursue Municipal Aggregation. 

B. Energy-Related Services Agreement 

C. Department of Energy Resources Consultation Letter 

D. Certified Vote to Approve the Aggregation Plan 



EXHIBIT A 


Certified Vote to Pursue Municipal Aggregation 




OFFICE OF THE TOWN CLERK 
TOWN OF ARLINGTON 
730 MASSACHUSETTS AVENUE 
ARLINGTON, MA 02476 


TOWN H AL L 
OFFICE HOURS 

MONDAY, TUESDAY & WEDNESDAY 
8 A.M. TO 4 P.M. 
THURSDAY - 8 A.M. TO 7 P.M. 
FRIDAY - 8 A.M. TO 12:00 P.M. 


STEPHANIE L. LUCARELLI 
TOWN CLERK 


TELEPHONE 
(781) 316-3070 


ARTICLE 28 

VOTED: 


VOTE/AUTHORIZING COMMUNITY CHOICE 
AGGREGATION 

(ELECTRONIC TALLY, YES - 177, NO - 22) 


Pursuant to M.G.L. c. 164 sec. 134', Town Meeting hereby authorizes the 
appropriate Town officials and departments to commence the process of 
developing a Community Choice Electrical Aggregation Program, and to 
research, develop and participate in a contract, or contracts to aggregate the 
electricity load of the residents and businesses in the Town of Arlington and for 
other related services, independently, or in joint action with other municipalities, 
and authorize the Town Manager to execute all documents necessary accomplish 
the same. 


A true copy of the vote under 
Article 28 of the Warrant for the 
Annual Town Meeting of the 
Town of Arlington at the session 
held May 2, 2016. 


ATTEST: 





Town Clerk 


it 




EXHIBIT B 


Energy-Related Services Agreement 



SERVICES AGREEMENT 


Professional Energy Consulting Services to a Municipal Aggregator 

This Services Agreement ("Agreement") is made and entered into and effective on this 

_ day of _, 2016 ("Effective Date") by and between the Town of Arlington 

("Municipality”), a Massachusetts municipal corporation, with offices located at 730 Massachusetts 
Avenue, Arlington, MA 02476, acting by and through its Board of Selectmen or Mayor, its duly 
authorized representative, and Good Energy, L.P. ("Service Provider"), located at 232 Madison Avenue, 
Third Floor, New York, N.Y. 10016, acting by and through its General Partner, its duly authorized 
representative. 


Recitals 

WHEREAS, Municipality is seeking to become a “Municipal Aggregator” in order to facilitate 
the provision of electric power services and related energy services, either separately or bundled, for die 
Municipality’s own use and for use by residential and non-residential customers within the Municipality’s 
geographic boundaries; and 

WHEREAS, Municipality desires to engage Service Provider to perform professional consulting 
services for Municipality in relation to the creation, authorization, implementation and management of its 
municipal aggregation plan (the “Program”), as defined by, and in compliance witii, all applicable 
provisions of Section 134 of Chapter 164 of the General Laws of Massachusetts, as amended, and other 
applicable statutes, regulations and precedent; and 

WHEREAS, Services Provider desires to perform the Services as hereinafter defined and desires 
to be so engaged. 

NOW, THEREFORE, in consideration of the foregoing and of the covenants and agreements 
herein contained, and other good and valuable consideration the receipt and sufficiency of which is 
hereby acknowledged and approved, the parties, intending to be legally bound, agree as follows: 

Provisions 

I. Performance of the Services. At the Municipality’s discretion, Service Provider shall perform 
each of the following activities and services (collectively, the “Services”) with reasonable care 
and in accordance with the best practices established for electrical aggregation program 
consulting services: 

A. Provide the following services: 

1. Provide the services set forth in the scope of services in the Service Provider’s 
Technical Proposal submitted in response to the Solicitation for Community Choice 
Aggregation Consulting Services (RFP# CCA02) issued by the Metropolitan Area 
Planning Council (“MAPC”) and in the MAPC Solicitation for Community Choice 
Aggregation Consulting Services (RFP# CCA02), attached as Exhibits 1 and 2 
respectively and incorporated herein. 

2. Assist the Municipality in conducting a feasibility study to assess the cost and 
benefits of providing electricity supply and related energy services through 
municipal aggregation. 
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3. Assist the Municipality in the establishment of a municipal aggregation program 
including electric power services and related energy services, as determined by the 
Municipality, and the development of municipal aggregation plan, and to make 
recommendations to award a contract for the provision of electric power services to 
a licensed competitive supplier; 

4. Assist the Municipality in the achievement of additionality with its default 
electricity rate and optional green products. Service Provider will accomplish 
this by: 

a. Identifying and assessing multiple options for achieving additionality; 

b. Quantifying the known and potential kW of renewable generation and type of 
generation (e.g., wind, solar, etc.) that could be added to the New England 
electricity grid; 

c. Providing evidence explaining and supporting additionality claims; and 

d. Quantifying the impact on electricity rates. 

Municipality expects Sustainable Energy Advantage to participate in the 
additionality quantification process. Further, Service Provider shall offer to have a 
representative from Sustainable Energy Advantage attend any meeting in which 
additionality options will be discussed with Municipality. 

5. Preparation of a municipal aggregation plan (the “Plan”) in consultation with the 
Municipality and the Massachusetts Division of Energy Resources which include, 
but are not limited to, the following issues as applicable: 

• Detailed process and consequences of municipal electricity 
aggregation 

• Universal access, reliability and equitable treatment of all 
customer classes 

• Requests for proposal issued by MAPC 

• Organizational structure - roles and responsibilities 

• Program operations - education, outreach and opt-out process 

• Rate setting and other costs, including offering rates in addition to 
the municipal aggregator’s default electricity rate 

• Program funding - expenses and fees 

• Green power - renewable energy 

• Methods for entering and terminating agreements associated with 
the Plan 

• Rights and responsibilities of participants 

• Activation and termination of the Plan 

• Constituent notification and enrollment 

• Description of annual reporting 

• Program move-ins and move-outs 

• Program education initiative 

• Demand management and energy efficiency program 

• Electric Service Agreement 

• Pricing methodology 

• Eligible customer service classes 

• Competitive supplier selection criteria 
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• Selected competitive supplier responsibilities 

• Liability 

6. Assist Municipality with presenting the Plan for public review. 

7. Assist with all required consultations and filings with the Division of Energy 
Resources and the Department of Public Utilities in regards to the Plan. 

8. Provide Municipality with electric power market pricing trends and any other 
relevant information to support the Service Provider’s recommendation for 
timing of the electric service bid. 

9. Prepare bid specifications and procure competitive bids for licensed, 
competitive suppliers for electric service, based on the most advantageous 
proposal, price and other factors considered, with both final decision of bid 
date and final selection of a competitive supplier(s) being decided by the 
Municipality. When developing the electric service bid, provide analysis of 
MA Class I REC market pricing to allow the municipality to determine how it 
prefers to source the RECs (e.g. from competitive retail electricity suppliers, 

REC brokers, etc.). 

10. Develop the contract terms and conditions for the Electric Service Agreement 
between Municipality and the recommended successful competitive supplier(s) and 
any required customer notifications consistent with the approved Plan. 

11. Assist with negotiations of an Electric Service Agreement with the selected licensed 
competitive supplier, to the extent permitted by law. 

12. Assist with all required steps to implement the additionality strategy selected by the 
Municipality, which may include, but is not limited to, issuing bids for Renewable 
Energy Credits, negotiating long-term contracts with renewable energy brokers or 
developers, and developing contract terms and conditions for Renewable Energy 
Credits and renewable energy brokers and developers. 

13. Coordinate the provision of an agreement between the applicable public utility 
(“Local Distribution Company” or “LDC”) and the Municipality, if required, and 
coordinate and facilitate communications between the LDC and Municipality, 
including the confidential exchange of customer information and other information 
between the LDC and the Municipality. 

14. Provide customer “opt-out” consulting services, including but not limited to 
preparation and management of opt-out notices to be sent to utility customers for the 
adoption of a municipal authorization of the proposed municipal aggregation 
Program and of the customer’s right to decline to participate in the Program, 
determining the validity and accuracy of the eligibility customer lists provided by 
the applicable LDC, and supervision of all other notices and publications required to 
facilitate the adoption and operation of the Program; 

15. Implement comprehensive marketing sendees for an opt-out electricity aggregation 
program, at no cost to Municipality and with the approval of the Municipality 7 , 
which may include, but are not limited to, the following: 

• USPS mail campaigns 
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• Local radio/TV spots, web-based infomercials 

• Cable access programming 

• Newspaper interviews and advertising 

• Municipal newsletters 

• Attendance at public hearings 

• Attendance at community meetings, both government and organization- 
hosted, i.e.. Chambers of Commerce, Rotary Clubs, churches, 
environmental groups, etc. 

• Development and online hosting of dedicated online site_that is unique to 
the Municipality 

• Billboard signage 

• In formational flyers 

16. Determine the number and identity of customers who did not affinnatively decline 
to participate in the aggregation program. 

17. Lead and be responsible for post-purchase program delivery and on-going daily 
monitoring sendees. 

18. Investigate die feasibility of and methods for Municipality to receive account level 
usage data for all accounts enrolled in the aggregation on a regular basis. At the 
request of the Municipality, Service Provider shall make all reasonable efforts to 
secure such data for the Municipality and to perform analysis of the data to make it 
actionable for the Municipality. 

19. Provide a monthly report, by the 14 th of the subsequent month, to Municipality that 
provides the following information for the past month and cumulatively for the 
aggregation: 

a. The total usage (kWh) in each available rate offered by the aggregation; 

b. The total number of accounts in each rate offered by the aggregation; 

c. The total number of opt-outs and opt-ins; 

d. Costs savings achieved compared to known LDC rates; 

e. Applicable summary information about additionality criteria (e.g., MA Class I 
RECs purchased); and 

f. Other criteria the Municipality requests as relevant. 

20. On an annual basis, provide a report to Municipality that includes the additionality 
impact of the Municipality’s aggregation, in terms of: 

a. Quantification of the known and potential kW of renewable generation and type 
of that generation (e.g., wind, solar, etc.) added to the New England electricity 
grid; and 

b. Evidence explaining and supporting additionality claims. 

B. Give prompt notice to Municipality should the Service Provider acquire knowledge of 
any fault or deficit in the Program or any nonconformance with the Electric Service 
Agreement. 

C. Remit to Municipality after the termination of this Agreement, all files and documents 
pertaining to the project that have been created, obtained or produced including, but not 
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limited to, permits, licenses, applications, codes, drawings, site plans, photographs and 
similar materials. 

D. Comply with all statutes, ordinances, laws, rules and regulations, which may be 
applicable to the services provided hereunder. 

E. Service Provider shall not subcontract any Services to any person or entity that is not 
named herein without the advance written consent of Municipality, which consent shall 
not be unreasonably withheld. Any subcontractors shall be experienced and qualified 
and, to the extent required by law, licensed. In the event the Services of a sub-consultant 
are approved, Service Provider shall submit copies of any and all licenses and 
registrations to the Municipality. Notwithstanding the foregoing, any approval or lack of 
objection of the Municipality to any sub-consultant shall not relieve Sendee Provider of 
its responsibility for all Sendees. 

II. Obligations of Municipality. 

Municipality shall: 

A. Obtain, with the cooperation and assistance of Service Provider, all required 
authorizations: (i) to initiate aggregation of electric load and adopt an aggregation plan 
and energy plan pursuant to M.G.L. c. 164, section 134; (ii) to enter into this Services 
Agreement; and (iii) to enter into an Electric Service Agreements) with a competitive 
suppliers). 

B. Use reasonable efforts to secure release of data applicable to the Program held by others, 
including but not limited to residential and non-residential customer account and load 
information. 

C. Give prompt notice to the Service Provider should Municipality acquire knowledge of 
any material fault or material deficit in the Program or any nonconformance with the 
Electric Service Agreement, provided that this provision does not impose upon 
Municipality any affirmative duty to inquire of any such fault or deficit, and provided 
further that the failure of Municipality to provide such notice shall not relieve Service 
Provider of its obligations under this Agreement. 

D. Reasonably cooperate in the development of the Plan and all required regulatory 
consultations, filings and proceedings. 

E. Reasonably assist the Service Provider by placing at its disposal all public information 
necessary for performance of the services for the project, upon reasonable request by 
Service Provider. 

F. Nothing herein shall be construed to require the Municipality to approve an Electric 
Service Agreement with a competitive supplier. 

III. Term and Termination. The Agreement shall com m ence on the Effective Date and shall 
continue through the full term, or any extension or early termination, of any Electric Service 
Agreement(s) between the Municipality and a competitive supplier entered into during the term 
of this Agreement, or as otherwise mutually agreed to by Municipality and the Service Provider. 
Municipality may terminate this Agreement at any time by giving Sendee Provider thirty (30) 
days advance written notice. In the event this Agreement is terminated by Municipality prior to 
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expiration of the current Electric Service Agreements), except for termination due to a material 
default of Service Provider, Sendee Provider shall be paid the fee included for Service Provider 
in the Electric Service Agreement for the volume of electricity purchased for the Program by the 
current competitive supplier(s) from the date of the termination of this Agreement through the 
next meter read date following the expiration of the current Electric Service Agreement(s), 
provided that nothing in this Agreement prevents Municipality from terminating, without penalty 
or liability under this Agreement, any Electric Service Agr eement in accordance with the terms of 
such agreement or as allowed by law. 

IV. Payment. Subject to the Municipality’s termination rights described in Section HI, Municipality 
agrees that Service Provider’s fees will be paid by the selected competitive supplier per kWh 
(volumetrically) for electricity purchased for the duration of the Electric Service Agreement, 
which fee shall be $0,001 per kWh. In the event the Municipality elects not to proceed with the 
Program, the Service Provider shall not receive a fee. 

V. Relationship of the Parties. The parties acknowledge and agree that Service Provider is an 
independent contractor and is not an agent or employee of Municipality. Neither the Service 
Provider nor any of its officers, agents, employees, representatives or subcontractors shall be 
considered an employee, direct or indirect, of the Municipality within the meaning of any federal, 
state or local law or regulation, including but not limited to, laws or regulations covering 
unemployment insurance, workers compensation, industrial accidents, employee rights and 
benefits, wages and taxes. Nothing in this Agreement shall be construed to create a relationship 
between Service Provider and Municipality of a partnership, association, or joint venture. 

VI. Indemnification. 

A. Professional Liability. Relative to any and all claims, losses, damages, liability and cost, 
the Service Provider agrees to indemnify, defend and save Municipality, its officers, 
officials, and employees harmless from and against any and all suits, actions or claims for 
property losses, damages or personal injury claimed to arise from a negligent act, error or 
omission by the Service Provider or its employees. 

B. Non-Professional Liability (General Liability). To the fullest extent permitted by law, the 
Service Provider shall indemnify, defend and hold harmless the Municipality, and its 
officers, officials, employees or any combination thereof, from and against claims, 
damages, losses and expenses, including but not limited to attorneys’ fees, arising out of 
the acts or omissions of the Service Provider, provided that such claim, damage, loss or 
expense is attributable to bodily injury, sickness, disease or death, or to injury to or 
destruction of property (other than the work itself), including loss of use resulting 
therefrom, but only to the extent caused in whole or in part by the acts or omissions of 
the Service Provider, its agents, or anyone directly employed by them or anyone for 
whose acts they may be responsible, regardless of whether or not such claim damage, loss 
or expense is caused in part by a party indemnified hereunder. Such obligations shall not 
be construed to negate, abridge, or reduce other rights or obligations of indemnity which 
would otherwise exist as to a party or person described in this paragraph. 

C. The indemnification provisions above are in addition to, and not in limitation of, any 
other rights and remedies available to the Municipality under this Agreement, at law, and 
in equity. 
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VH. Insurance. 


A. The Service Provider shall secure and maintain, at his/her/its own expense, errors and 
omissions insurance in an amount not less than One Million Dollars ($1,000,000.00) per 
claim/annual aggregate to protect itself from any claim arising out of the performance of 
professional services and caused by negligent acts or omissions for which the Service 
Provider may be legally responsible, with a deductible not to exceed $50,000 without 
prior written approval. The Service Provider shall maintain said coverage for the entire 
Agreement period and for a minimum of one year after completion of the work under the 
Agreement or the expiration of the Agreement, whichever is later. 

B. In addition to errors and omissions insurance, the Service Provider shall also secure and 
maintain, at his/her own expense, insurance as set forth in the Certificate of Liability 
Insurance of Good Energy. 

C. All of the above referenced insurance shall be maintained in full force and effect during 
the life of this Agreement, and for one year beyond where specified. 

D. Service Provider agrees to require any consultant or sub-consultant providing services 
hereunder to maintain in surance of the type and amounts provided in this section. 

Vm. Right to Audit. 

A. Service Provider represents that the individuals employed by the Service Provider in any 
capacity, including, but not limited to, employees, subcontractors and independent 
contractors, are authorized to work in the United States. The Service Provider represents 
and warrants that it has completed the 1-9 verification process for all individuals the 
Service Provider has performing services for Municipality. Municipality maintains the 
right to audit the Form I-9s for all individuals the Service Provider has performing 
services for Municipality every six (6) months. Municipality will provide the Service 
Provider with five (5) days advanced written notice of its intent to perform a Form 1-9 
audit. In response to Municipality’s audit request, the Service Provider shall provide 
copies of all Form I-9s and any supporting documentation for all individuals who the 
Service Provider had performing services for Municipality at any time subsequent to the 
date upon which Municipality gave notice of the preceding Form 1-9 audit. 
Notwithstanding the foregoing, neither the performance nor lack of performance of any 
audit by the Municipality, nor any failure of the Municipality to share the results of any 
such audit with Service Provider, shall relieve Service Provider of its obligations under 
this provision. 

B. The Service Provider agrees to indemnify, defend and hold harmless Municipality in 
accordance with Section VI of the Agreement for any issue arising out of the Service 
Provider’s hiring or retention of any individual who is not authorized to work in the 
United States. 

C. Service Provider agrees to require any consultant or sub-consultant providing services 
hereunder to represent and warrant that any of its employees, subcontractors, agents and 
independent contractors are authorized to work in the United States and that it has 
completed the 1-9 verification process for all individuals performing services hereunder. 
In addition. Service Provider shall cause any consultant or sub-consultant to indemnify, 
defend and hold harmless Municipality in accordance with Section VI of the Agreement 
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for any issue arising out of such consultant’s or sub-consultant’s hiring or retention of 
any individual who is not authorized to work in the United States. 

IX. Taxes and Certifications. 

A. Service Provider is subject to and responsible for all applicable federal, state, and local 
taxes, and certifies, under pain and penalties of perjury, that it has complied with all laws 
of the Commonwealth relating to taxes, reporting of employees and contractors, and 
withholding and remitting of child support in accordance with M.G.L. c. 62C, sec. 

49A(B). 

B. Municipality represents that it is a tax-exempt entity and evidence of this tax-exempt 
status shall be provided to Service Provider upon written request. 

C. Service Provider has the following federal identification number for income tax purposes: 
43-2003973 

D. Service Provider certifies that it is not debarred from entering into a public contract in the 
Commonwealth of Massachusetts pursuant to M.G.L. c. 29, sec.29F. 

X. Assignment. Neither party may assign this Agreement without obtaining express, written 
consent from the other party prior to assignment, which consent shall not be unreasonably 
withheld. 

XI. Entire Agreement / Amendment. This Agreement constitutes the entire understanding of the 
parties hereto with respect to the subject matter hereof and supersedes all prior negotiations, 
discussions, undertakings and agreements between the parties. It is understood and agreed that 
this Agreement may not be changed, modified, or altered except by an instrument, in writing, 
signed by the duly authorized representatives of both parties in accordance with the laws of the 
Co mm onwealth of Massachusetts. 

XII. Discrimination. To the extent the following applies. Service Provider shall reasonably comply 
with all federal, state and local laws, rules and regulations applicable to the work including 
without limitation the requirements of M.G.L. c. 151B, Title VII of the Civil Rights Act of 1964, 
Title 11 of the American With Disabilities Act of 1990, and any and all rules, waivers, regulatory 
guidance and regulations promulgated by the Department of Public Utilities. 

XIII. Confidential and Proprietary Information. 

A. Notwithstanding anything to the contrary set forth herein, the Parties are not required to 
disclose information which they reasonably deem to be proprietary or confidential in 
nature, including trade secrets, pursuant any applicable statute or regulation including 
M.G.L. c. 25, sec. 5D and M.G.L. c. 30A. The Parties agree that, except as otherwise 
provided by law, and subject to the last sentence of this paragraph, any document 
disclosed by a Party and conspicuously marked on the face of such document as 
proprietary and confidential shall only be disclosed to officials, employees, 
representatives, and agents of either Party. Notwithstanding the foregoing, the good faith 
efforts of the Service Provider or the Municipality to comply with the state open meeting 
law and public records law, or with a decision or order of a court or governmental entity 
with jurisdiction over the Municipality, shall not be a violation of this Section. 
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B. Ownership of Data and Documents. All data and information, regardless of its format, 
developed or obtained under this Agreement ("Data"), other than the Service Provider’s 
confidential proprietary information, will remain the sole property of the Municipality. 
The Service Provider must promptly deliver all Data to the Municipality at the 
Municipality’s request. The Sendee Provider is responsible for the care and protection of 
the Data until that delivery. The Service Provider may retain one copy of the Data for the 
Service Provider’s records, subject to the Service Provider’s continued compliance with 
the provisions of this Agreement. 

C. Limitations on Customer Information. Both Parties acknowledge and agree that the 
customer information is subject to, and must be maintained in compliance with, the 
limitations on disclosure of the customer information pursuant to applicable laws and 
regulations. Municipality and Service Provider agree that customer-specific information 
provided to the Municipality in accordance with the Program and any agreements with 
the applicable LDC shall be treated as confidential to the extent required by law, 
including M.G.L. c. 93H, and any applicable LDC agreement or tariff. To protect the 
confidentiality of customer information: 

1. Service Provider access to customer information is limited to those authorized 
representatives or duly licensed consultants of Service Provider, or any 
authorized third party, who have a legal need to know the information for 
purposes of this Agreement. 

2. Service Provider warrants that it will not disclose, use, sell, or provide Customer 
Information to any person, firm or entity for any purpose outside of the 
aggregation program. 

3. Service Provider and Municipality acknowledge and agree that customer 
information remains the property of the Municipality and that material breaches 
of confidentiality will constitute a default of this Agreement. 

D. Proprietary Rights, Survival. The obligations under this Article XIII shall survive the 
conclusion or termination of this Agreement for two (2) years. 

XIV. Governing Law/Venue. Any controversy or claim, whether based upon contract, statute, tort, 
fraud, misrepresentation or other legal theory, related directly or indirectly to this Agreement, 
whether between the parties, or of any of the parties' employees, agents or affiliated businesses, 
will be resolved under the laws of the Commonwealth of Massachusetts, in any court of 
competent jurisdiction within the Commonwealth of Massachusetts. Service Provider agrees to 
accept service of process by certified mail at the address provided herein. In the alternative, by 
agreement of die parties, any such controversy or claim may be submitted for arbitration wi thin 
the Commonwealth of Massachusetts pursuant to the applicable rules of the American Arbitration 
Association. 

XV. Severability. If any provision of this Agreement is held invalid or unenforceable, such provision 
shall be deemed deleted from this Agreement and the parties shall in good faith negotiate to 
replace such provision by a valid, mutually agreeable and enforceable provision which so far as 
possible, achieves the same objectives as the severed provision was intended to achieve, and the 
remaining provisions of this Agreement shall continue in full force and effect. 
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XVI. Paragraph Headings. Paragraph headings are inserted in this Agreement for convenience only 
and are not to be used in interpreting this Agreement. 

XYTI. Compliance with Laws. Service Provider shall comply with all applicable laws and regulations 
in the performance of the Services. 


IN WITNESS WHEREOF, the parties have executed this Agreement as of the Effective Date. 
CITY / TOWN OF f\r\\a<^O n 


By its Town Manager O 

Signature: Printed name: 



GOOD ENERGY, L.P. 

By: Good Offices Technology Partners, LLC, its General Partner 

BY:_, duly authorized 

PRINTED NAME OF SIGNATORY: Maximilian Hoover 

TITLE OF SIGNATORY:_ Manager _ 
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Legal Notice of Request for Proposals for Community Choice Aggregation (CCA) 
Consulting Services 

The Metropolitan Area Planning Council (MAPC) seeks proposals from qualified parties to develop and 
administer electricity aggregation plans through separate agreements with MAPC municipalities. The plans 
must support adding new renewable generation to the ISO-NE grid (i.e. additionality). A selection 
committee formed by MAPC will choose one or more qualified party(ies) to serve as a consultant and who 
will be available to the municipalities to enter into agreements. 

RFP documents may be obtained beginning 9/29/2015 by contacting Patrick Roche by email at 
proche@mapc.org using the subject line “Community Choice Aggregation RFP.” Proposals are due at 
MAPC, 60 Temple Place, 6 th Floor, Boston, MA02111 on 10/28/2015 at 2:00 pm. 
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1. Introduction 


1.1. Introduction 


Solicitation Lead: Metropolitan Area Planning Council 

Address: 60 Temple Place, 6 th Floor, Boston, MA 02111 


RFP Primary Contact Person: 
Email: 

Telephone: 


Patrick Roche, Energy Coordinator 
proche@mapc.org 


617.933.0790 


RFP Second Contact Person: 
Email: 

Telephone: 


Heidi Anderson, MCPPO, Municipal Procurement Services Manager 
handerson@mapc.org 

617.933.0764 


This is a Request for Proposals (RFP) issued by the Metropolitan Area Planning Council (MAPC), on behalf 
of the 101 municipalities that it represents. The Cities of Somerville and Newton and the Towns of Arlington 
and Sudbury have each elected to be expressly named in this RFP as an indication of their interest in 
pursuing municipal aggregation. MAPC seeks responses from qualified, interested parties (individually a 
“Respondent” and collectively the "Respondents") to perform the following services for any of the 101 
municipalities: 

• Develop a plan to aggregate the electrical load of electricity customers within a municipal 
jurisdiction; the plan will enable the municipality to generate emissions reductions through either 
the purchase of renewable energy above and beyond what is required by the state’s Renewable 
Portfolio Standard or another method 

• In consultation with the Department of Energy Resources (DOER) and the Department of Public 
Utilities (DPU), develop, prepare, implement and secure regulatory approval and perform all 
services related to administering the aggregation plan as defined by and in compliance with 
M.G.L. c.164, §134 and any other applicable statute or regulation. 


A selection committee comprised of MAPC, the City of Somerville, the Town of Arlington and the Town of 
Sudbury, will select one or more qualified Respondents to serve as a consultant (“Vendor”). Vendor(s) will 
be available to the 101 municipalities to enter into separate agreements for the services described and at 
the rates contained in their proposals. Participation in this RFP does not commit or bind any municipality to 
entering into any agreement with the selected Vendor(s). 


1.2. Background on MAPC & Named Municipalities 

MAPC is the regional planning agency (RPA) for the greater Boston region, comprising 101 municipalities. 
It is a governmental entity established by M.G.L. c.40B, §24, et al, to maintain a regional perspective on 
growth, development, and governance for the welfare of the region. Of MAPC’s member municipalities, 
MAPC is aware of 8 that have either implemented or are in the process of implementing Community 
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Choice Aggregation. An additional 20 are served by municipal light plants and are not eligible for 
Community Choice Aggregation (CCA). MAPC has authority to collectively procure goods and services 
under M.G.L. c.7, §22B. 

Of the municipalities named in this RFP, only the Town of Sudbury has authorized aggregation. The City of 
Somerville, City of Newton, and the Town of Arlington have all expressed interest in aggregation. In 
Somerville, the Mayor has convened a Task Force to manage the process of securing authorization for CCA 
and then guiding the development of the aggregation plan. The City has a goal to be carbon neutral by 
2050 and sees CCA as a valuable tool to help achieve it. In Arlington, the Town Manager is cooperating 
with the Town’s Energy Working Group to bring the issue of aggregation to the Board of Selectmen and 
Town Meeting, planned for spring 2016. In preparation, the Town Manager has directed his staff to 
participate in this selection process. 

The City of Somerville and Town of Sudbury have expressed interest in contracting for at least two years 
and the Town of Arlington has expressed interest in exploring whether a hedging or “ladder” strategy in 
contracting would minimize risk and how it might impact the additionality goals. For example, such a 
ladder might be contracting for 50% of load for 6 months, 25% for 1 year, and 25% for 3 years. 

1.3. Goals of Community Choice Aggregation 

In addition to improving electricity price stability for rate payers, MAPC and the named municipalities 
desire to leverage CCA as way to add more renewable energy to the ISO-New England electricity grid, 
thereby displacing fossil fuel generation and ultimately reducing greenhouse gas (GHG) emissions on the 
ISO-New England grid. One way CCA can accomplish this is when a municipality opts to purchase more 
renewable energy than what is required by the state’s Renewable Portfolio Standard, provided that the 
purchases have additionality. Additionality is achieved when a purchase or payment can be shown to be 
responsible for the addition of new renewable generation to the grid, (i.e. in the absence of the purchase, 
that generation would not have been added to the grid). Renewable energy that would have been added 
to the ISO-NE grid simply to meet increasing requirements from the state’s Renewable Portfolio Standard 
would not qualify as additional. It is imperative upon the Respondent to be able to provide the evidence 
that supports additionality. Through this RFP, MAPC and the named communities seek Respondents who can 
identify and procure renewable energy with the strongest evidence for additionality. 

The preference of the named municipalities is for additionality to be achieved through the purchase of 
Renewable Energy Credits (RECs). MAPC and the named municipalities encourage innovative solutions and 
will also accept strategies for achieving additionality through: 

1) Direct Investment in a renewable energy project 

2) Other strategies 

If purchasing RECs, MAPC and the named municipalities consider eligibility for Massachusetts Class I status 
as the minimum characteristic for a renewable energy purchase to have additionality. MAPC and the 
named municipalities are interested if brokers would suggest adding other characteristics or criteria to 
strengthen the evidence of additionality. 
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For the purposes of this RFP, Respondents should assume that municipalities desire to contract for a default 
electricity supply at a rate ($/kWh) equal to reasonably projected rates for their utility’s basic service, 
and rate competitiveness is best considered over the length of the aggregation contract. The default rate 
will provide price stability through longer term contracts than basic service, and any price savings should 
be used to fund the addition of renewable energy to the ISO-New England grid. 

1.4. Contract 

The selected Vendor(s) will sign MAPC’s contract (See Section 10) which stipulates that the Vendor is 
officially selected, is authorized to enter into separate agreements with any MAPC municipality within the 
duration of the contract, and will adhere to the terms and conditions and MAPC fee requirements. 

1.5. Duration of Contract with MAPC 

The contract resulting from this RFP will last from the date of selection through December 31, 2016. At any 
point during this time the Selected Vendor(s) may represent themselves as an “MAPC Selected Vendor” 
and enter into separate agreements with MAPC municipalities. MAPC anticipates conducting another 
procurement to cover the subsequent year stalling January 1, 2017. 

1.6. Subscription Form 

MAPC municipalities wishing to utilize the services of a selected Vendor under a contract resulting from this 
RFP will be required to complete and sign a “Municipal Subscription Form” agreement and submit to MAPC 
prior to engaging the services of any Vendor. A sample “Municipal Subscription Form” can be found in 

Section 9. 

Once the “Municipal Subscription Form” agreement has been executed by the municipality and submitted 
to MAPC, the eligible party will be responsible for managing and directing the work of the selected 
Vendor for all work orders initiated by the municipality. 

1.7. Fee 

MAPC will assess a fee of $0.000025/kWh, paid by the electricity supplier to MAPC, for the first year of 
a municipality’s supply contract for purposes of covering MAPC’s cost of project development, 
administration, and support. Respondents must commit to incorporating this fee in supply contracts. 

2. RFP Process 


MAPC does not plan to issue a list of recipients of this RFP and MAPC did not perform any pre- 
qualification of Respondents. 
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2.1. RFP Timeline 


RFP Published in Goods & Services 

Bulletin and Advertised 

9/28/2015 

RFP Available 

9/29/2015 

Final Inquiries Due: 

10/14/2015 by 2:00 pm 

Proposals Due: 

10/28/2015 by 2:00 pm 

Anticipated Interviews: 

11/11/2015 

Anticipated Selection: 

11/18/2015 


2.2. Questions & Inquiries 

All questions and inquiries concerning this RFP must be submitted in writing no later than 2:00 PM on 
10/14/2015. Inquiries will not be answered directly. MAPC will issue an addendum which will address the 
written questions submitted by the deadline and will be sent to all Respondents on record as having 
received the RFP. It is the responsibility of the Respondent to contact MAPC at the e-mail address above 
prior to the submittal deadline to ensure that the Respondent has received all addenda issued by MAPC. 

2.3. Selection Process 

Technical Proposals will be evaluated by a selection committee. The names of committee members are not 
a matter of public record prior to, or during the evaluation process. The selection committee is comprised 
of a representative from MAPC, City of Somerville, Town of Arlington and the Town of Sudbury. The 
Selection Committee will review the technical proposals and will determine which technical proposals meet 
the minimum evaluation criteria set forth in Section 6 below. The Selection Committee will review such 
technical proposals, may issue written or in-person questions for clarification, and will then rank the 
technical proposals in accordance with the comparative evaluation criteria set forth in the Section 6 below. 
The Selection Committee may then conduct interviews with the top ranked Respondents, after which it will 
adjust technical proposal rankings if necessary. The Selection Committee will then open and review the 
envelopes labeled "Price Proposals" and rank them. 

Based upon the Selection Committee's analysis of both the Price-Proposal and the Technical Proposal, the 
Selection Committee will select the most advantageous proposal(s), taking into consideration price and all 
other evaluation criteria set forth in the RFP. 

2.4. Rule of Award 

The Selection Committee will make the final determination of awards. Although multiple Vendors maybe 
selected, the number of Vendors selected will be determined on the basis of the competitiveness of the 
proposals received. 

Only those Vendors who submit all required forms and materials and whose proposals conform to the 
requirements set out in this Request for Proposals will be considered responsive. Determination that a 
Vendor is responsible (i.e. Proposer has the integrity, capability, and reliability to do the work) will be 
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based upon an evaluation of references. MAPC reserves the right to perform whatever additional due 
diligence it deems necessary to determine that the Proposer is responsible including, but not limited to, 
acting as their own reference. 

MAPC may request additional clarifying information from a Respondent during this evaluation process. 

MAPC will promptly notify Vendors selected upon conclusion of the evaluation process. 

MAPC is required by law to overlook “minor technical formalities” such as misspellings and other non- 
material errors. MAPC may, at its sole discretion, waive strict compliance with RFP requirements that are 
not required by law, when it determines that so doing is in its best interest and that of participating RPAs 
and municipalities. MAPC is further required to correct arithmetic errors where the intent is obvious, but 
cannot do so where intent is not obvious. 

3. Scope of Services 

3.1. Conduct Legislative Research 

In 1997, the Commonwealth of Massachusetts passed legislation relative to restructuring the electric utility 
industry which authorized CCA. Retail access to the electricity market commenced March I, 1998. The 
Respondent shall: 

1. Analyze the existing legislation and its impact to CCA/supply/energy efforts of the participating 
municipality; 

2. Review any subsequent amendments to the legislation and conduct a review of any statutory 
changes pending within the General Court and any regulatory changes pending at the 
Commonwealth of Massachusetts Department of Public Utilities ("DPU"); and 

3. Monitor relevant Federal legislation and regulations for potential impacts to the aggregation 
plan and supply/energy plan 

3.2. Assist with Authorization of Aggregation 

In communities that have not yet authorized aggregation, Respondent shall support the municipality in its 
authorization process, such as providing information, data, or appearing to speak at relevant meetings. 

3.3. Develop Aggregation Plan 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory and regulatory 
requirements, includes the goals of the municipality. Further, the aggregation plan shall allow the 
municipality to achieve additionality in its default rate; this will add new renewable energy generation to 
the ISO-New England grid and thereby reduce GHG emissions. At the municipality’s discretion, the plan 
may also allow for one or more opt-in rates that may result in more GHG emissions reductions than the 
plan’s default rate. 
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The Respondent shall perform all technical and legal aspects of analyzing load data and assessing current 
and future power supply needs for inclusion in the plan. The Respondent shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the methodology to 
calculate the impact of the municipality’s purchases or payments in terms of GHG emissions 
reduced, kW of renewable energy added to the ISO-New England grid, and any other relevant 
metrics. Respondent should produce a preliminary analysis of the impacts based on the projected 
load of the municipality that would be subject to aggregation. 

• Established procedures to respond to consumer queries and problems, power supplier problems, 
distribution company problems, media queries; and governmental shifts and proposed changes in 
policy; 

• Recommended public education and information strategy to be used to support all phases of the 
aggregation program, including customer enrollment and updates and monitoring after enrollment; 

• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an opt-out 
option, and phone number and email address for questions about the aggregation. 
Respond to questions received through those avenues in a timely manner; 
o Plan to monitor all aspects of the municipal aggregation program and any resulting 
contracts from electricity suppliers, and resolving any contract issues; 
o Commitment to attend meetings with municipal officials, as required; 
o Plan to provide written reports on a periodic basis around customer participation and 
achievement of contract milestones and goals; and 
o Plan to continually analyze the development of marketing and regulatory issues and 
advise on any proposed legal or regulatory changes that might affect the municipal 
aggregation program. 

3.4. Secure Approval of Aggregation Plan 

Prepare and submit, with municipal approval, the aggregation plan and all required filings with the DOER, 
the DPU, and any other appropriate state agency. Represent the community in all communications with 
these state authorities. Ultimately secure approvals from the Massachusetts Department of Energy 
Resources (DOER) and Department of Public Utilities (DPU). 

3.5. Provide Broker Services for Electricity & Renewable Energy Procurement 

3.5.1. Develop a supplier RFP 

Develop a Request for Proposals (RFP) for electricity supply for municipal review and approval. The RFP 
should include, at a minimum, the following key components: 

• A description of the load aggregation (the potential size of the aggregated load and the number 
of customers or accounts) 

• Services and features desired, 

• Qualification criteria to have a bid considered 

• Criteria used to select the supplier 


10 I 


Page 




MAPC 

RFP #: CCA02 


• Essential provisions of the standard contract with the selected supplier 

• The term of service 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has included with their 
responses a Certificate of Non-Collusion, signed by a bidder, stating his/her bid is made freely without 
consultation with any other bidder and a signed State Taxes Certification form demonstrating compliance 
with the Commonwealth of Massachusetts tax laws. 

The Respondent shall assist the participating municipality with the review and analysis of all responsive 
and responsible bids from suppliers, and shall be responsible for recommending the bid that is in the best 
interests of the participating municipality and meets the goals of its Aggregation Program. Bids from 
suppliers shall be evaluated based on price, the proposed contract terms and conditions, reputation of 
supplier, quality of service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work experience with 
governmental agencies. Nothing herein shall preclude the participating municipality from having outside 
legal counsel review such a recommendation. 

The Respondent shall obtain and verify references for similar supply contracts, if available. 

3.5.2. Manage supplier procurement and negotiate the supply contract: 

The Respondent shall act as the broker during the procurement process and shall provide all necessary 
technical and legal services during the negotiations with prospective suppliers. 

No contract negotiated by the Respondent shall allow the pass-through of any additional cost or the 
assessment of any incremental charges for volumetric related adjustments, the impact of congestion 
charges, capacity charges or any other ancillary costs, fees or charges without the express, written 
approval of the participating municipality. Any negotiations shall include a requirement that billing for the 
provider shall be included in the electric bill from distribution utility, its successors and assigns. Nothing 
herein shall preclude the participating municipality from having outside legal counsel review the terms and 
conditions of any negotiated contract. 

3.5.3. Manage procurements for replacement supply contracts as needed 

The Respondent shall act as broker during the procurement process and provide all necessary technical 
and legal services during the negotiations with prospective suppliers. 

3.5.4. Manage other procurements, as needed, to secure additionality 

If a contract other than the primary electricity supply contract is needed to make the payments or 
purchases that will deliver additionality, then the broker must manage procuring, negotiating, and 
contracting for it. 
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3.6. Perform Customer Enrollment/Transition Process 

After approval of the price and term of the agreement by the participating municipality with a supplier, 
the Respondent shall take all measures to effectuate the transfer of customer data from the local 
distributor to the new supplier. 

3.7. Provide Public Education 

For both customer enrollment and post-enrollment, the Respondent shall prepare or cause to be prepared 
all information and education materials for the general public and for the media, subject to approval of 
the municipality, as identified in the aggregation plan. The Respondent will also implement or cause to be 
implemented the public education program as identified in the aggregation plan and as requested, meet 
with representatives from the media. The Respondent should have plans to message and engage with 
different stakeholder groups in a community (e.g. residents, businesses, elected officials) and plans for 
effectively connecting with populations that speak English as a second language. 

3.8. Prepare Required Filings and Reports 

The Respondent shall prepare all required filings for the Department of Energy Resources ("DOER"), the 
Department of Public Utilities ("DPU"), or any other state agency, if applicable, to contracts executed by 
the participating municipality officials on behalf of the its residents. 

3.9. Manage & Monitor Aggregation Program 

The Respondent will administer and provide technical oversight of the Aggregation Program including: 

• Monitor and report on compliance by the supplier relative to all contract terms and conditions and 
resolution of contract issues; 

• Administer the "opt-out" process for customers; 

• Participation in negotiations with the competitive suppliers and the distribution company serving 
the participating municipality as it relates to the procurement of the Aggregation Program; 

• Preparation of written reports on the ongoing operations of the Aggregation Program to be 
submitted on a quarterly basis to the participating municipality and as requested by municipal 
leadership; and routine updates and attendance at meetings with the participating municipality 
officials; 

• Ensure compliance of the electricity supplier with the contract; 

• Conduct ongoing power supply market analyzes to determine optimal times to procure subsequent 
supply contracts; 

• Conduct ongoing review f market and regulatory issues and advise the municipality on any 
proposed changes in law or regulation which may affect the aggregation program; 

• Provide answers to questions from ratepayers; and 

• Provide a hotline and web site where ratepayers can seek information related to the Aggregation 
Program. 
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• On an annual basis, the Respondent will also provide a report that analyzes the additionality of 
the municipality’s purchases, in terms of GHG emissions reductions, kW of renewable generation 
added to the grid, and any other metrics the Respondent deems relevant, and that includes the 
evidence supporting additionality claims. 

4. Submission of Proposals 

Competitive sealed proposals for the services specified will be received by MAPC c/o Patrick Roche at 60 
Temple Place, 6 th Floor, Boston, MA 02111, no later than 2:00 PM. local time on 10/28/2015 , according 
to the requirements set forth for the format described in this Section of this RFP. The clock in the offices of 
the MAPC shall be considered official. No late submissions shall be considered. 

It is mandatory that price and technical proposals be submitted in separate sealed envelopes. Please 
submit: 

• One original price proposal in a sealed envelope marked in the lower left corner with the words: 
“MAPC CCA02 - Price Proposal” as well as the Respondent’s name. 

• One (1) original hard copy and one (1) electronic copy of the technical proposal in a sealed 
envelope or box marked in the lower left corner with the words: “MAPC CCA02 - Technical 
Proposal” as well as the Respondent’s name. 

Additional submission information: 

• Materials 

o Electronic copy: please make a searchable PDF to facilitate review. This means that a 
reader could use the Find/Search tool to search for a keyword in the document. MAPC 
understands some components of the proposal may not be searchable, such as signed 
documents that must be scanned in from a hard copy. Please try to make as much of the 
document searchable as possible. 

o Hard copy: please ensure as much of the document is recyclable as possible. It is preferred 
that colored paper or other visually distinguishing, recyclable product be used to separate 
sections, rather than plastic tabs. Three ring binders are preferred to bind the entire 
document. 

• All proposal prices submitted in response to this RFP must remain firm for 1 year following the 
proposal opening. 

• Changes, modifications or withdrawals of submissions may only be submitted in writing to the 
MAPC prior to the submission deadline and must be clearly marked, as appropriate, “Correction, 
Modification or Withdrawal of Proposal of CCA Consulting Services.” 

• Neither the MAPC nor the participating municipalities assumes liability for and will not reimburse 
any costs incurred by any contractor (whether or not selected) in developing responses to this RFP. 

• By submission of a proposal, the Respondent indicates acceptance of all terms and conditions of 
this RFP. Upon finding any omissions or discrepancy in this RFP, each Respondent shall notify the 
MAPC immediately so that any necessary addenda may be issued. Failure of a Respondent to 
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investigate completely the RFP and/or to be thoroughly familiar with this RFP shall in no way 
relieve any such Respondent from any obligation with respect to their submission. 

• Submission of a proposal shall be deemed acknowledgement that the Respondent is familiar with 
the Massachusetts Public Records Law, M.G.L. c.66, §10 and is bound thereby. Disclosure of any 
information provided by any Contractor in connection with this RFP shall be in strict accordance 
with the laws and regulations regarding such disclosure pursuant to M.G.L. c.66, §10. 

• Submission of a proposal shall be deemed permission to the MAPC Selection Committee to make 
inquiries concerning the Respondent to any persons or firms deemed appropriate by the Selection 
Committee, including any named subcontractors. 

• Each proposal will be reviewed for completeness, and incomplete submissions may be rejected 
without further consideration. Additionally, failure to submit proposals in separate sealed 
envelopes will result in rejection of the proposal. A proposal will be considered complete if all 
requested sections and information are included in the proper order. Respondents shall use the 
prescribed format to indicate their experience and qualifications and describe their approach to 
implementing a Community Choice Aggregation program for the municipality participating in this 
RFP. 

• MAPC reserves the right to waive any minor irregularities and formalities in the selection of the 
vendor for this project. 

4.1. Minimum Eligibility Requirements 

Partnerships are allowed. If there is a partnership, one entity must take responsibility as the lead. 

Respondents must: 

• have previous experience in the energy industry 

• be a broker licensed by the DPU (i.e. Electric Broker License) to do business in the area served by 
the local distributor 

• have either 

o experience in consulting on the development and implementation of at least one plan for 
Community Choice Aggregation (CCA) for retail customers, pursuant to M.G.L. c.164, 

§134; OR 

o demonstrated experience in both electricity procurement AND community 
outreach/education 

5. Submission Requirements 

The following section details the contents of the Price and Technical proposals. 

5.1. Price Proposal 

To be considered responsible and responsive and eligible to submit a proposal for consideration of having 

the most advantageous proposal, Respondent shall submit their price proposals on the form entitled "Price 

Proposal Form" that is enclosed herewith in Section 7. 
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The “Price Proposal Form” requires a prices structure that charges a fee per kWh consumed, as is consistent 
with consultants for Community Choice Aggregation. If the Respondent has proposed multiple strategies to 
deliver additionality and it feels at least one of those strategies would require a different level of fee, it 
may list the different fee(s) in Section 7. The Respondent should convincingly describe why a different level 
of fee is justified. The Respondent should provide the exact amount of the fee, unless it can provide 
satisfactory reasons why the fee cannot be calculated at this time. In that case, the Respondent must 
provide the formula it will use to arrive at the amount of the fee. 

All fees must be incorporated into the cost of electricity supply and paid by the electricity supplier to the 
Respondent. 

5.2. Technical Proposal 

Respondents shall submit technical proposals that include the following requirements: 

5.2.1. Required Documents 

Each proposal submitted by a Respondent in response to this RFP must be accompanied by the following 
required items. MAPC reserves the right to reject proposals submitted without these required items: 

• Copy of Electric Broker’s License 

• Cover letter: Stating that proposal prices will remain fimi for 1 year after the proposal opening; 

• Fully executed forms (See Section 8), which include: 

o Respondent Information Form 
o Contractor Authorized Signature Verification Form 
o Certificate of Non-Collusion 

o Certificate of Tax Compliance (M.G.L., c.62C, §49A) 
o Affirmative Action Plan Form 
o Conflict of Interest Certification (M.G.L. C.268A) 
o Certificate of Compliance with M.G.L. c. 15 IB 
o Certificate of Non-Debarment 


5.2.2. References 

Please select three (3) clients to act as references, and provide the names, phone numbers, and emails (if 
available). Please also provide a succinct description of the projects (up to a half page each). 

5.2.3. Respondent Background 

1. Provide background on the Respondent’s firm, such as years in business, years operating in 
Massachusetts, services offered in addition to municipal aggregation, etc. 

2. Note location of the offices from which the services will be managed. 
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3. If Respondent has any financial interest in any energy supplier (or vice versa), Respondent should 
disclose this and provide an argument as to why such interest will not limit or reduce the 
municipality’s access to the most competitive process possible for its electricity supply. 

5.2.4. Personnel 

Respondents should describe projected resource availability for the anticipated duration of the project. 

This includes identifying and providing short biographies of the key project personnel that will work on the 

project as well as their anticipated roles. 

5.2.5. Qualifications for Implementing; Community Choice Aggregation 

1. Provide a description of the Respondent’s experience with Community Choice Aggregation in 
Massachusetts and aggregation programs in other states, if applicable. The description should 
highlight successes in achieving approval of aggregation plans, brokering contracts for competitive 
electricity supply rates, and implementing effective public education and outreach plans. If 
Respondent has not implemented a Community Choice Aggregation program, then it must 
demonstrate experience with both electricity procurement AND community outreach/education. 

2. Briefly describe Respondent’s understanding of the aggregation regulations in Massachusetts, 
including precedents established or rulings by the Department of Public Utilities that shape how 
plans may be structured or what features may be included. This would include ability for 
municipalities to implement ladder or hedged contracts, adders to fund staff or programs, 
termination and re-activation of programs, etc. 

3. Provide an example of a past outreach strategy plan along with copies of any outward-facing 
communications that were included. 

4. Provide a list of all clients the Respondent has provided similar services to in the past three years 
or is currently providing similar services to. The preference is for clients for which the Respondent 
has successfully completed the aggregation, which will be defined as having achieved: 

1) Approval of aggregation plan by the appropriate regulatory authority; and 

2) Procurement of an energy supply for the municipality^.e. municipality has contracted with 
a supplier) 

For each project, please indicate whether the two milestones listed above have been completed 
and please provide the name and location of the municipality, total population served through the 
aggregation, and the annual kilowatt-hour demand served. 

5.2.6. Qualifications for Delivering Additionality 

1. Describe the Respondent’s understanding of additionality as it pertains to the Massachusetts 
regulated utility market and the ISO-New England grid. Does Massachusetts Class I REC status 
generate additionality? What other attributes of contribute to additionality? Can a link be made 
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between additionality and GHG reductions? Can additionality be claimed when purchasing RECs 
from facilities that already exist? 

2. Describe the Respondent’s experience with identifying and procuring renewable energy generally 
and renewable energy that meets additionality criteria. 

3. Has the Respondent analyzed renewable energy purchases for additionality? If so, describe the 
process used and the client(s) 

5.2.7. Technical Approach to Implementing the Scope of Services 

1. Explain the respondent’s ability to successfully work simultaneously with at least the four 
communities named in this RFP. as well as the broader list of MAPC municipalities that may enlist 
their services through December 31, 2016. 

2. Based on the Respondent’s understanding of additionality described above, what strategy(ies) 
does it offer for the named communities and other MAPC municipalities to achieve additionality 
and thereby add new renewable energy generation to the ISO-New England grid? As mentioned 
previously, the preference of the named municipalities is for additionality to be achieved through 
the purchase of excess Renewable Energy Credits (RECs). MAPC and the named municipalities do 
encourage innovative solutions and will also accept strategies for achieving additionality through: 

a. Direct Investment in a Renewable Energy Project 

b. Other strategies 

Number each strategy and for each strategy offered, describe: 

a. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

b. Process for identifying and executing qualifying payments or purchases 

c. Explanation of how it achieves additionality. 

d. How to translate the purchases of the municipality into amount of renewable generation 
added to the ISO-New England grid and the GHG emissions reduced. Please note if and 
where there is uncertainty. 

e. Applicability. Are there certain contracting lengths or structures that are required? Could it 
work with a hedging or ladder contract system? Are there any restrictions in terms of total 
load size or other municipal attribute that might limit the applicability to certain 
municipalities? Specifically identify if it would not apply to any of the named 
municipalities. 

3. Describe in detail the work plan and mechanics of how the prospective Respondent will accomplish 
each task of the Scope of Services. Respondents should expand on the generalized outline of 
methods contained in the scope with specific details of how the tasks could be best accomplished. 
Respondent should describe unusual conditions or problems the Respondent believes may be 
encountered. Respondent should use the four named communities to illustrate if and how their 
approach to any aspect of the scope of services might change based on load size, contract length 
or other criteria. 
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For the task “Provide Public Education”, Respondent should address how it would manage 
messaging and engagement differently for each key stakeholder group in a community (e.g. 
residents, business, public officials, etc.). Respondent should also describe how it would tailor its 
engagement plan based on the characteristics of a community. 


5.2.8. Optional Services/Extras 

At the option of the respondent, propose additional and/or alternate elements to improve the scope of 
services to improve the ability of the participating municipality to meet the goals of Section 1.3. 

5.2.9. Legal Proceedings 

Respondent shall include a statement of any legal proceedings pending or concluded within the past five 
(5) years relating to the performance of services by the Respondent. 

6. Evaluation Criteria 


6.1. Minimum Evaluation Criteria 

In order to be considered responsive, a proposal must have the required Price Proposal and all documents 
required in the Technical Proposal section. 

6.2. Comparative Evaluation Criteria 

All responsive proposals will be evaluated in the following areas based on comparative evaluation criteria 
for Highly Advantageous (HA), Advantageous (A), or Not Advantageous (NA). Feedback gained from 
references may impact the rating in any applicable category: 


Qualifications for Implementing Community Choice Aggregation 

HA 

Respondent demonstrates superior qualifications for all elements of Community Choice 
Aggregation projects. 

A 

Respondent demonstrates good qualifications for some or all elements of Community Choice 
Aggregation 

NA 

Respondent demonstrates poor qualifications for some or all elements of Community Choice 
Aggregation. 


Qualifications for Delivering Additionality 

HA 

Respondent demonstrates superior understanding of additionality and qualifications for the 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 

A 

Respondent demonstrates good understanding of additionality and/or qualifications for 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 

NA 

Respondent demonstrates poor understanding of additionality and qualifications for 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 
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Qualifications of Project Team 

HA 

Respondent demonstrate(s) superior training, educational background and work experience 
appropriate to the work described herein and all key work personnel demonstrate (s) 
professional experience well beyond the minimum requirements. 

A 

The Respondent’s resume(s) do/does not meet the criteria of HA, but does demonstrate(s) that 
Respondent has adequate training, educational background and work experience 
appropriate to the work described herein and all key work personnel demonstrate(s) 
professional experience that meets or exceeds the minimum requirements. 

NA 

The Respondent’s resume(s) do/does NOT demonstrate that proposer has adequate training, 
educational background and work experience appropriate to the work described herein 


Technical Approach: Mechanisms for Achieving Additionality 

HA 

Respondent provides highly convincing strategy for achieving additionality and provides 
stragey(ies) with broad applicability to MAPC municipalities. 

A 

Respondent provides highly convincing strategy for achieving additionality but provides 
strategy(ies) without board applicability to MAPC municipalities. 

NA 

Respondent provides non-convincing strategy for achieving additionality. 


Technical Approach: Design, Approval, and Implementation of Aggregation 

HA 

Proposal demonstrates a superior approach to the subject material and superior 
understanding of issues addressed by the work. It also includes superior approach to the 
public engagement process. 

A 

Proposal demonstrates a good approach to the subject material and good understanding of 
issues addressed by the work 

NA 

Proposal does NOT demonstrate a good approach to the subject material and good 
understanding of issues addressed by the work 
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7. Price Proposal Form 

The Vendor shall offer a management fee per kilowatt hour ("kWh") that the selection Committee will 
consider in making an award for the Contract. The price per kWh shall be the complete price for all 
services and expenses incurred by the Vendor, and shall be paid directly to the Vendor by the supplier of 
electric power. 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Company 

Address 


Signature of Company Official 

Printed Name 

Title 

Phone number 

E-Mail 

Date 
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GoodEnergy 

A Smarter Way To Buy Energy 


Prepared by: Good Energy, L.P. 


Response to the Request for Proposals from 
Metropolitan Area Planning Council (MAPC) for 
Community Choice Aggregation Consulting Services 

On behalf of the Cities of Somerville and Newton, 
the Towns of Arlington and Sudbury, 
and all other Metropolitan Area Planning Council Member Municipalities 


Submitted to: Mr. Patrick Roche, Energy Coordinator 
Metropolitan Area Planning Council 
60 Temple Place, 6 th Floor, Boston, MA 02111 

Submission Deadline: October 28, 2015 - 2:00 PM 


TECHNICAL PROPOSAL 


Good Energy 

fi Smarter Way To Buy Energy 


October 27, 2015 


Mr. Patrick Roche 
Energy Coordinator 
Metropolitan Area Planning Council 
60 Temple Place, 6th Floor 
Boston, MA 02111 

Re: CCA02: Request for Proposals (RFP) for Community Choice Aggregation Consulting Services 
on behalf of the Cities of Somerville and Newton, the Towns of Arlington and Sudbury and all other 
Metropolitan Area Planning Council Member Municipalities 

Dear Mr. Roche: 

The partners and staff at Good Energy are very pleased to submit this response to the above 
referenced Request for Proposals. 

The proposal prices stated in our response will remain firm for one (1) year after the proposal 
opening and for any extensions until December 31, 2018. 

The following documents are enclosed for review by the MAPC Selection Committee: 

• One (1) original hard copy and one (1) electronic copy of the technical proposal in a sealed 
envelope marked in the lower left corner with the words: “MAPC CCA02 - Technical 
Proposal.” 

• One original price proposal in a sealed envelope marked in the lower left comer with the 
words: “MAPC CCA02 - Price Proposal.” 

Good Energy has developed municipal aggregation plans for the City of Melrose and the Town of 
Dedham that have been approved by the Department of Public Utilities that have similar renewable 
energy objectives as the municipalities for whom this Request for Proposals has been issued. 

MAPC municipalities would be serviced primarily through Good Energy locations in Boston and 
Conway, MA, and fully supported by personnel and operations in Norwalk, CT and our New York, 
NY headquarters. We look forward to progressing in your selection process and being interviewed 
by the Selection Committee. Thank you for your time and consideration. 

Sincerely, 


Philip Carr 

Regional Director, New England 


Good Energy, L.P. ~ 745 Atlantic Street, 8th Floor ~ Boston, MA 02111 ~ 617-356-8228 
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Introduction 

Good Energy, L.P. ("Good Energy") is the industry leader in structuring, implementing and 
managing municipal energy aggregation programs, serving more communities and residents 
than any other aggregation consultant in the United States. In Massachusetts, Good Energy 
is proud to have been awarded two highly competitive bids separately by the selection 
committees of both the Southeastern Regional Planning and Economic Development District 
(SRPEDD) and the City of Melrose administered by Metropolitan Area Planning Council 
(MAPC). Good Energy currently has DPU approval and is going to bid for 24 communities 
comprised of 215,000 households and over 550,000 residents. 

Good Energy is the national expert in municipal aggregation programs. Economic value is the 
foundation of a Good Energy program ($150 million saved for our 2 million residents 
enrolled). By economic value we mean the best rate for energy and renewables, as well as 
the best contract terms (no termination fees and only fixed rates for the contract term) and 
the most competitive bid. Also, we super-size buying power where possible by combining 
communities into one large competitive bid. No consultant in the country has saved more 
money for its enrolled clients than Good Energy. Economic value is the foundation on which 
you can build in optional elements such as renewable energy and energy efficiency programs. 

If renewable energy is one of your program objectives. Good Energy has secured the largest 
REC purchase in the country ever procured by a municipal aggregation consultant, for over 
200,000 households. If you want to support local renewable energy, no consultant can 
accomplish that objective betterthan Good Energy through our partnership with Mass Energy 
Consumers Alliance, the recognized leader in sourcing MA Class 1 RECs in the 
Commonwealth. Good Energy is the first consultant to date to submit Aggregations Plans to 
the DPU which include MA Class I RECs as part of the standard product. The City of Melrose 
and Town of Dedham will incorporate 5% of MA Class I RECs as part of their standard product, 
while offering an optional product that will be comprised of 100% MA Class I RECs. Good 
Energy's REC purchasing strategy and partnership with Mass Energy Consumers Alliance, 
resulted in MA Class I RECs procured at $40 per REC. This amount is almost 24% below the 
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current market value of $52 per MA Class I REC, and demonstrates Good Energy's expertise 
in obtaining local green at the BEST possible price. 

Good Energy commitment to local MA Class I RECs is evidenced by the simple fact that all of 
our 24 currently DPU approved communities are incorporating only MA Class I RECs in their 
municipal aggregation programs. If your community's objectives for implementing a 
municipal aggregation program include reducing GHG, and supporting new renewable energy 
development, then only MA-Class I RECs achieve that goal. In addition, none of our 24 
communities will include non-MA Class I RECs and dilute their commitment to GHG reduction 
and increasing the development of renewables. 

Good Energy has also partnered with Sustainable Energy Advantage, the leading renewable 
energy market and policy research consultant in the Commonwealth. 

Good Energy, L.P., is NOT an energy supplier; is NOT owned by an energy supplier and does 
NOT own or have a financial interest in an energy supplier. 

Good Energy active aggregation programs nationwide now consist of more than 150 
communities, with over 600,000 households in Illinois serving 2 million people, with 
combined savings projected to be in excess of $150,000,000 through May 2016. In addition, 
we have 150,000 households across various municipalities in New Jersey under contract that 
are preparing to purchase for the first time. Overall, the total amount of communities signed 
up for our municipal energy aggregation services account for about 3 million residents, close 
to 1% of all US residents. 

Good Energy is proud to have many of the largest municipalities in Illinois and New Jersey as 
part of its municipal energy aggregation client base, including Aurora, the second largest city 
in Illinois, and Edison and Woodbridge, the two largest municipalities initiating aggregation 
programs in New Jersey. We are also very proud that to date, no community has ever left 
one of our aggregation programs. 

In New York, Good Energy has been chosen to develop and implement a pilot aggregation 
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program for Sustainable Westchester. New York is a recent addition to states implementing 
Community Choice Aggregation (CCA), also known as Community Energy Aggregation (CEA). 

We entered the Massachusetts market in January 2014 after identifying that local market 
conditions as they relate to the price and volatility of electricity for residents and businesses, 
caused by natural gas supply constraints, power plant retirements and inflexible utility 
purchasing schedules. These conditions indicated a unique opportunity for the municipal 
aggregation product to provide substantial value to ratepayers given the optimal approach 
we have been perfecting in other markets. Upon entering the market. Good Energy sought 
out and hired the director of a municipal aggregation program for a competitor in 
Massachusetts who has in depth experience and expertise in all aspects of the DPU municipal 
aggregation approval process in Massachusetts. As a consequence, we are currently building 
large buying groups of municipalities to maximize purchasing power in the National Grid and 
Eversource service areas. 

Good Energy has been selected as the aggregation consultant by twenty-four (24) 
municipalities in Massachusetts through competitive processes or after review of adopted 
competitive processes. These municipalities with Department of Public Utilities (DPU) Docket 
# 15-92 to 15-115 have received approval of their aggregation plans in an average record time 
of 2.5 months. A summary of municipalities is as follows: 
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GOOD ENERGY, L.P., MUNICIPAL AGGREGATIONS SUMMARY 

# 

Municipality 

Population 

Households 

Load Zone 

County 

Utility 

1 

Acushnet 

10,303 

3,818 

SEMA 

Bristol 

Eversource 

2 

Attleboro 

43,593 

16,393 

SEMA 

Bristol 

National Grid 

3 

Carver 

11,509 

4,286 

SEMA 

Plymouth 

Eversource 

4 

Dartmouth 

34,032 

12,119 

SEMA 

Bristol 

Eversource 

5 

Dedham 

24,521 

9,528 

SEMA 

Norfolk 

Eversource 

6 

Dighton 

7,086 

2,386 

SEMA 

Bristol 

National Grid 

7 

Douglas 

8,471 

3,206 

SEMA'WCMA 

Worcester 

National Grid 

8 

Dracut 

29,249 

11,173 

NEMAWCMA 

Middlesex 

National Grid 

9 

Fairhaven 

15,873 

6,444 

SEMA 

Bristol 

Eversource 

10 

Fall River 

88,857 

38,245 

SEMA 

Bristol 

National Grid 

11 

Freetown 

8,870 

3,150 

SEMA 

Bristol 

Eversource 

12 

Marion 

4,907 

1,873 

SEMA 

Plymouth 

Eversource 

13 

Mattapoisett 

6,073 

2,436 

SEMA 

Plymouth 

Eversource 

14 

Melrose 

26,983 

10,963 

NEMA 

Middlesex 

National Grid 

15 

New Bedford 

95,115 

38,869 

SEMA 

Bristol 

Eversource 

16 

Northbridge 

15,707 

5,538 

SEMAWCMA 

Worcester 

National Grid 

17 

Norton 

19,031 

6,297 

SEMA 

Bristol 

National Grid 

18 

Plainville 

8,264 

3,232 

SEMA 

Norfolk 

National Grid 

19 

Rehoboth 

11,608 

4,093 

SEMA 

Bristol 

National Grid 

20 

Seekonk 

13,722 

4,752 

SEMA 

Bristol 

National Grid 

21 

Somerset 

18,165 

6,983 

SEMA 

Bristol 

National Grid 

22 

Swansea 

15,865 

6,173 

SEMA 

Bristol 

National Grid 

23 

Westford 

21,951 

7,308 

WCMA 

Middlesex 

National Grid 

24 

Westport 

15,532 

5,867 

SEMA 

Bristol 

Ngrid/Ever 


TOTALS 

555 ,287 

215,132 





Good Energy, established in 2000, is a national energy management and consulting company 
operating in all deregulated energy markets. As a national consultant of retail energy supply 
contracts, including electricity, natural gas, demand response, and renewable energy 
certificates ("RECs") we manage billions of dollars of energy spending for both public and 
private sector clients. We are a supplier neutral, privately owned consultant, maintaining 
relationships with over 40 national suppliers; we know their capabilities and understand that 
operational excellence is as important as price. Suppliers understand that Good Energy gets 
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the job done and gets it done right. We have 45 permanent employees and offices in New 
York City (headquarters); Boston and Conway, MA; Norwalk, CT; Carrollton, TX, Peoria, IL and 
Edwardsville, IL. Good Energy has the breadth and experience to manage large energy 
aggregation programs. No less than 25 of our staff are engaged in the daily aspects of 
operating municipal energy aggregation programs. 

Good Energy brings the best ideas, methodologies and practices from across the country and 
combines this with substantive local experience and expertise. Our Massachusetts team 
includes Sustainable Energy Advantage, a leading renewable energy market and policy 
research consultant. In addition. Good Energy has partnered with Mass Energy Consumers 
Alliance, the gold standard for providing local MA Class I RECs with clear audit trails for 
verifiable additionality. 

Our employees are specialists in working with the public sector and local government. We 
have attended hundreds of Town/City Council and Select Board meetings and their 
equivalents in different states, have former and current municipal leaders on staff and 
understand the pressures and concerns of leaders running programs in the public eye. We 
are extremely proficient at building inter-governmental consensus, which is important when 
one wants to leverage bulk purchasing among multiple municipalities. 

Good Energy has the most sophisticated public education and media team of any aggregation 
consultant. We are experts in community outreach and education campaigns, perfected over 
time through hard earned experience in other states. For example, in Illinois, where a 
referendum is required for the passage of municipal aggregation, we had to run all- 
encompassing outreach campaigns through all media platforms while also making personal 
presentations to every type of grassroots organizations from religious groups to senior 
citizens. We are proud to say we were involved with over 150 successful referenda. Good 
Energy has a dedicated in-house marketing department fully integrated with all functions of 
our municipal aggregation team. We spare no expense to ensure that every potential 
customer can make an informed decision on how the aggregation program works. 
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Also of significance, as it relates to the Community Aggregation Program, is Good Energy's 
expertise in incorporating renewable energy into its procurement strategies. As a Green-e 
certified REC marketer. Good Energy has helped 62 communities, encompassing almost 
390,000 households and totaling approximately 3.3 billion kWh annually, offset the negative 
environmental characteristics of their electricity usage by including fuel-free Green-e 
certified RECs into their municipal aggregation programs. 

We are proud of what we have accomplished with municipal aggregation and are looking to 
build our business for the long-term. We know that if our communities are satisfied with our 
services our company will continue to grow. The track record of Good Energy in ongoing 
program management speaks for itself. In September 2013, Good Energy renewed 110 
communities in Illinois, representing over one million people, in the single largest purchase 
ever by a consultant of electricity for residents through an aggregation program. To date, no 
municipality has ever left one of our municipal aggregation programs 

On August 12, 2014, Ross Perry, Director of Municipal Management, of the Southeastern 
Regional Planning and Economic Development District (SRPEDD) issued a Request for 
Proposals (RFP) for an aggregation consultant for 15 municipalities with over 140,000 
households in the SRPEDD service area who are interested in aggregating the electricity loads 
of their residents and small businesses. There were six responders to the RFP the top three 
of which were interviewed by the SRPEDD Aggregation Committee that was composed of 
representatives from the municipalities of Fall River, New Bedford, Rochester, Norton, 
Rehoboth, Swansea, Seekonk, and Acushnet. Good Energy was very pleased that on 
September 26, 2014, after interviewing their top three candidates, the eight (8) members of 
the SRPEDD Aggregation Committee voted unanimously to select the Massachusetts Good 
Energy Team as their aggregation consultant over the 5 other competitors. 

On October 2014, Good Energy partnered with Mass Energy Consumers Alliance, the 
recognized leader in the Commonwealth when it comes to the sourcing and distribution of 
Massachusetts Class I RECs for its municipal aggregations. This organization provides clear 
audit trails as it relates to additionality and has unique access to Massachusetts renewable 
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energy projects. This enables customers to have a meaningful impact on the reduction of 
emissions through local sources with an affordable price. 

On November 3, 2014, the Massachusetts Good Energy Team was selected by City of Melrose 
Selection Committee in a competitive process administered by the Metropolitan Area 
Planning Council (MAPC) to be their aggregation consultant over four (4) other competitors. 
The criteria for the City of Melrose for renewable energy and greenhouse gas emissions 
reductions was very strict. It is expected that other municipalities in the MAPC service area 
will want to participate in this type aggregation program. 

From May 2015 we have been guiding our 24 Massachusetts municipal aggregation plans 
through the DOER consultation process and the DPU approval process and have received DPU 
approval of these aggregation plans. We are developing an RFP for a competitive bid for a 
Competitive Supplier to lower the Winter rates of the residents and businesses of these 
municipalities. To assist in the development and implementation of these municipal 
aggregation programs. Good Energy has offices in Boston and Conway, MA. We would be 
honored to work with the municipalities in the MAPC service area. 

Good Energy is very pleased to be included in the RFP process for the MAPC. After thorough 
review of the RFP document and in hopes of facilitating the grading process for the MAPC 
Selection Committee , Good Energy has attempted to reduce redundancies by directing the 
readers to various sections of our response and/or appendices where a reply or requested 
information has already been provided. 
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Goals of Community Choice Aggregation 

Good Energy, L.P. is the national leader in municipal aggregation: 

• Over 150 successful and active municipal aggregations; 

• Serving over 2,000,000 residents; 

• Over 390,000 households with 100% renewable energy; 

• Savings of municipal aggregations through May 2016 of over $150,000,000. 

Good Energy, L.P. is the leader in municipal aggregation in Massachusetts: 

• Twenty-four (24) municipalities with over 215,000 households and over 550,000 
residents have received approval from the DPI); 

• DPU has approved these municipal aggregation plans in an unprecedented average 
time of 2.5 months from submission to approval and represents the largest municipal 
aggregation by household count in Massachusetts, including the Cape Light Compact. 

Good Energy has set industry best practices for municipal aggregation in: 

• Public outreach and education; 

• Coordination of multimedia communications in multiple languages; 

• Energy procurement for large aggregations; 

• Renewable energy procurement. 

Good Energy has a staff of over 45 professional and administrative personnel and performs 
all important aggregation functions in-house: 

• Public outreach and education; 

• Aggregation plan development and implementation; 

• Energy market monitoring and analysis; 

• Maintaining excellent long term relationships with national energy suppliers; 

• Structuring competitive bids for energy procurement; 

• Monitoring and management of aggregation plans. 
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Good Energy has combined its national experience and industry best practices with the local 
experience and expertise of Massachusetts personnel to form the Massachusetts Good 
Energy Team to develop municipal aggregations that provide customers: 

• Increased competitive choice of Competitive Suppliers; 

• Price stability for the term of the contract and protection from the volatility of local 
utility pricing; 

• The goal of savings through lower electricity rates; 

• More renewable or "green" energy options with MA Class 1 RECs for increased 
additionality; 

• Opt-out at any time with no penalty or termination fee; 

• Continuation of single billing from the Local Distributor; 

• Continuation of electricity distribution and service from the Local Distributor; 

• Protection from unscrupulous direct marketers of electricity. 

Good Energy is very excited to have partnered with Mass Energy Consumers Alliance, the 
recognized leader in the Commonwealth for sourcing and distribution of Massachusetts Class 
I RECs for its municipal aggregations. This organization provides clear audit trails as it relates 
to additionality and has unique access to Massachusetts renewable energy projects. 

This will enable customers to have a wide-ranging choice of renewable energy options and to 
have a very meaningful and measurable impact on the reduction of greenhouse gas emissions 
through locally generated renewable energy sources at very affordable price-points. 


9 



GoodEnergy 

P Smarter Way To Buy Energy 


3. Scope of Services 

3.1. Conduct Legislative Research 

In 1997, the Commonwealth of Massachusetts passed legislation relative to restructuring 
the electric utility industry which authorized CCA. Retail access to the electricity market 
commenced March 1,1998. The Respondent shall: 

1. Analyze the existing legislation and its impact to CCA/supply/energy efforts of the 
participating municipality; 

2. Review any subsequent amendments to the legislation and conduct a review of any 
statutory changes pending within the General Court and any regulatory changes 
pending at the Commonwealth of Massachusetts Department of Public Utilities 
("DPU"); and 

3. Monitor relevant Federal legislation and regulations for potential impacts to the 
aggregation plan and supply/energy plan 


GOOD ENERGY RESPONSE 

The Massachusetts municipal aggregation team continually monitors legislative initiatives 
and Department of Energy Resources (DOER) and Department of Public Utilities (DPU) 
opinions and rulings that may affect the energy landscape for municipalities. The 
Massachusetts municipal aggregation team includes John P. O'Rourke. He wrote the 24 
municipal aggregation plans submitted for Good Energy. These aggregation plans progressed 
through DPU from submission to approval in an average unprecedented time of 2.5 months. 
The combination of in-depth national experience and Massachusetts expertise in the area of 
municipal aggregation is invaluable to the successful development and operation of 
municipal aggregations. 

In addition. Good Energy's Massachusetts legal counsel, Scott Mueller, has over 25 years of 
experience in energy and utility law. He has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters. He has been 
actively involved in the restructuring of the electric industry to introduce competition in the 
retail supply of electricity in Massachusetts, New England and New York. His clients have 
included National Grid, Unitil, New York State Gas & Electric, Central Maine Power and GDF 
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SUEZ, as well as retail suppliers of electricity and natural gas. He is president emeritus and a 
director of the Northeast Energy and Commerce Association, the largest trade association in 
New England supporting competitive electric markets, and he has been recognized as a 
leading energy attorney for the electric and gas utilities. His detailed resume in contained in 
the addendum. 

The Massachusetts Good Energy team is thoroughly familiar with all appropriate laws and 
regulations effecting the municipal aggregation process. Within the past year members of the 
Massachusetts Good Energy team have communicated and met numerous times with DOER, 
DPU, National Grid and Eversource, in order to share our experiences of working with 
regulatory bodies and Local Distribution Companies in different states. We also sought to 
identify how best to streamline the municipal aggregation process and to investigate the 
likely resolution of potential program options for future aggregations programs. 

Good Energy brings best practices regulatory experience from other states to the 
Massachusetts market. The Illinois municipal aggregation law (20 ILCS 3855/1-92) is very 
closely modeled on the Massachusetts municipal aggregation law making our experience in 
Illinois very relevant to developing, implementing and managing municipal aggregation plans 
in Massachusetts. In Illinois we have overseen the successful passage of over 150 "Plans of 
Operation and Governance," the broad legislative equivalent of Massachusetts aggregation 
plans. We worked closely with the Illinois Commerce Commission and in recognition of our 
market leading role were invited as a key note speaker at the prestigious annual Institute for 
Regulatory Policy Studies Conference in Springfield, IL. 

In New Jersey, we have already successfully guided the community of Somerdale through the 
Board of Public Utilities approvals process and have many more communities, including the 
two largest communities in the state, to contract with us for aggregation. 

This national perspective is incredibly valuable at all levels when it comes to municipal 
aggregation in Massachusetts, particularly in the legislative realm. Indeed, when we initially 
met with leadership of the DPU on March 17, 2014, our national experience was of significant 
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interest. We have since had numerous communications and meetings with the Department 
of Energy Resources (DOER) and the Department of Public Utilities (DPU) to gain current 
knowledge and a very good understanding of the DOER consultation process and the DPU 
approval process relating to municipal aggregation plans. 

3.2. Assist with Authorization of Aggregation 

In communities that have not yet authorized aggregation, Respondent shall support the 
municipality in its authorization process, such as providing information, data, or 
appearing to speak at relevant meetings. 


GOOD ENERGY RESPONSE 

Since January, 2014, members of the Massachusetts Good Energy Team have responded to 
all requests for information with comprehensive information packages, provided much 
specific market data concerning aggregation and made many appearances and presentations 
at meetings of municipal officials from various boards and committees to provide very 
accurate and complete information on municipal aggregation. One of the key benefits of 
working with Good Energy is our large team assures that a member of the Good Energy team 
was always available to attend meetings. 

Pre-authorization outreach and education is critical for municipal officials to assist them in 
making an objective and independent decision to pursue municipal aggregation for their 
residents and businesses. 

3.3. Develop Aggregation Plan 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory 
and regulatory requirements, includes the goals of the municipality. Further, the 
aggregation plan shall allow the municipality to achieve additionality in its default rate; 
this will add new renewable energy generation to the ISO-New England grid and thereby 
reduce GHG emissions. At the municipality's discretion, the plan may also allow for one or 
more opt-in rates that may result in more GHG emissions reductions than the plan's 
default rate. 
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The Respondent shall perform all technical and legal aspects of analyzing load data and 
assessing current and future power supply needs for inclusion in the plan. The Respondent 
shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the 
methodology to calculate the impact of the municipality's purchases or payments 
in terms of GHG emissions reduced, kW of renewable energy added to the ISO-New 
England grid, and any other relevant metrics. Respondent should produce a 
preliminary analysis of the impacts based on the projected load of the municipality 
that would be subject to aggregation. 

• Established procedures to respond to consumer queries and problems, power 
supplier problems, distribution company problems, media queries; and 
governmental shifts and proposed changes in policy; 

• Recommended public education and information strategy to be used to support all 
phases of the aggregation program, including customer enrollment and updates 
and monitoring after enrollment; 

• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an 
opt-out option, and phone number and email address for questions about 
the aggregation. Respond to questions received through those avenues in a 
timely manner; 

o Plan to monitor all aspects of the municipal aggregation program and any 
resulting contracts from electricity suppliers, and resolving any contract 
issues; 

o Commitment to attend meetings with municipal officials, as required; 
o Plan to provide written reports on a periodic basis around customer 
participation and achievement of contract milestones and goals; and 
o Plan to continually analyze the development of marketing and regulatory 
issues and advise on any proposed legal or regulatory changes that might 
affect the municipal aggregation program. 


GOOD ENERGY RESPONSE 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory and 
regulatory requirements, includes the goals of the municipality. Further, the aggregation 
plan shall allow the municipality to achieve additionality in its default rate; this will add new 
renewable energy generation to the ISO-New England grid and thereby reduce GFiG 
emissions. At the municipality's discretion, the plan may also allow for one or more opt-in 
rates that may result in more GFiG emissions reductions than the plan's default rate. 
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Good Energy has developed a plan for the City of Melrose and Town of Dedham that has 
achieved additionality in its default rate to add new renewable energy generation to the ISO 
New England grid and reduce greenhouse gas (GHG) emissions. These were the first plans in 
the Commonwealth to specify that their default product would include 5% additional MA 
Class I RECs in their aggregation plans. In addition to the default product, both these plans 
include an opt-in product that will include 100% MA Class I RECs. Instead of simply asking 
suppliers to include the MA Class I RECs in their bid price. Good Energy took the tougher path 
by identifying the most cost effective method to purchase MA Class I RECs. Once identified. 
Good Energy worked with both REC provider and supplier to provide a seamless product to 
the end customer. The result is a REC price of $40 per REC, which is well below the market 
price of $52 per MA Class I REC. This is another example of our expertise in creating 
Community Aggregations Programs with economic value as the foundation. 

The Respondent shall perform all technical and legal aspects of analyzing load data and 
assessing current and future power supply needs for inclusion in the plan. The Respondent 
shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the 
methodology to calculate the impact of the municipality's purchases or payments 
in terms of GHG emissions reduced, kW of renewable energy added to the ISO-New 
England grid, and any other relevant metrics. Respondent should produce a 
preliminary analysis of the impacts based on the projected load of the municipality 
that would be subject to aggregation. 

The strategy of achieving additionality in the default rate was pioneered by Good Energy and 
the City of Melrose. The RFP for a consultant for the City of Melrose that was administered 
by MAPC had specific requirements for achieving additionality. By including only MA Class I 
RECs in both the default and opt-in product the City of Melrose assured its participating 
residents and businesses that any premium paid above the RPS would be meaningful and not 
simply designed to make 'greener' claims while providing de minimus environmental 
benefits. It was for this reason that we chose to not include any non-class I RECs, as they 
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cannot claim the same GHG reduction benefit. If it's an existing resource, the GHG has 
already been avoided and would be avoided without the aggregation's REC purchase. 

Our strategy involves sourcing the energy supply and RECs separately to secure the best price 
for both components. Instead of simply having bidding suppliers to include the REC price in 
their bid we are able to mix and match the best energy price with the best REC price, thus 
achieving an overall best price. 

To calculate the environmental impact of the municipality's purchases or payments it is 
widely accepted that one megawatt hour of Class 1 renewables avoids emissions at the 
margin by crowding out fossil fuels. ISO-NE tracks the avoided emission rate here : 
http://www.iso-ne.com/system-planning/system-plans-studies/emissions. The value of 
avoided emissions changes year by year, but the concept is the same; 1 REC = 1 MWh of 
avoided fossil fuels. 

Good Energy's methodology is grounded in a clear understanding of the particular 
community's goals and objectives. This is achieved by a highly consultative approach during 
which time several options are discussed along with associated cost and other relevant 
variables. An example of this can be seen in ourcurrent buyinggroup in MA. While leveraging 
the collective buying power for the energy the individual communities are still able to have 
separate renewable goals. This provides a 'best of both worlds' scenario in which all 
cities/towns benefit from purchasing together while not losing their autonomy as it relates 
to renewable objectives. 

Our partnership with Sustainable Energy Advantage, the leading renewable energy market 
and policy research consultant in the Commonwealth, will help identify all impacts of both 
short and long term renewable goals and how to leverage a community aggregation 
program to most effectively achieve these goals. 




Established procedures to respond to consumer queries and problems, power 
supplier problems, distribution company problems, media queries; and 
governmental shifts and proposed changes in policy; 
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Again, the experience of Good Energy on a national level, has led to the development of 
industry best practices in the areas of customer response and service, resolution of issues 
with energy suppliers and local distribution companies, relations with media outlets and 
governmental shifts and proposed changes in policy. 

The Massachusetts Good Energy Team is fully engaged with our 24 Massachusetts 
municipalities in all of these areas to facilitate a smooth transition from electricity supply 
from the local distribution company to the competitive supplier. 


• Recommended public education and information strategy to be used to support all 
phases of the aggregation program, including customer enrollment and updates 
and monitoring after enrollment; 

One of the core strengths of Good Energy is public outreach and education. It is a critical to 
the successful development and implementation of a municipal aggregation plan. Our in- 
house marketing team is instrumental in developing a targeted message for each community. 
Our current marketing efforts for our 24 communities require translation of documents into 
six languages, video subtitles in three languages, and both print and websites in multiple 
languages. A current marketing plan for one of our communities is attached in appendix. The 
Massachusetts Good Energy Team is currently engaged in a public outreach and education 
campaign with our 24 municipalities that includes presentations at community functions, 
meetings with municipal officials, press releases, media appearances, informational websites, 
printed handouts in multiple languages and other requested communications. 


• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an 
opt-out option, and phone number and email address for questions about 
the aggregation. Respond to questions received through those avenues in a 
timely manner; 
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Good Energy has developed two websites (srpedd-muniagg.com and masscea.com) with 
extensive information. The initial SRPEDD-MUNIAGG.COM website has been up for over a 
year and provides information about the various participating communities as well as contact 
information. Even though we knew it would be a year before going to bid we felt strongly 
about providing a resource for residents to learn about the program. All the participating 
communities linked to the site from their municipal website. In addition, we allowed 
residents to subscribe and be kept updated of the programs progress. To date we have 
received over 1,000 sign ups from resident and small business owners. Now that we are 
getting close to bid day and have started ramping up our marketing efforts we are launching 
the primary website, MASSCEA.COM, on November 1st. This website address is easier to 
communicate over radio and print and will function as the main hub for all program details 
including FAQ's, contact details, opt-in/opt-out elections along with other relevant 
information about the program. All members of the Massachusetts Good Energy Team have 
given out their cell phone numbers to all municipal officials of the 24 municipalities and are 
always available to answer questions well beyond normal business hours by phone and email. 


o Plan to monitor all aspects of the municipal aggregation program and any 
resulting contracts from electricity suppliers, and resolving any contract 
issues; 

Good Energy monitors and manages all aspects of the aggregation program. We receive 
monthly data from the aggregation serving supplier and will update municipal officials 
regarding participation, any elections for optional products, total load size, as well as 
corresponding environmental impacts. We are always the first option for resolving any 
supplier contract issues. Good Energy has handled aggregation contracts and multiple rounds 
of renewals for over 150 communities and is well experienced at resolving issues as they arise. 


o Commitment to attend meetings with municipal officials, as required; 
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The Massachusetts Good Energy Team has attended many City Council, Town Meetings, 
Select Board meetings, and other committee and public meetings as requested by municipal 
officials and will continue to do so during the implementation and management of the 
aggregation plans. Our 'deep bench' allows us to make sure we always have people available 
for attending meetings. 


o Plan to provide written reports on a periodic basis around customer 
participation and achievement of contract milestones and goals; and 

The Massachusetts Good Energy Team will provide all written reports required by the 
Department of Energy Resources and other agencies of the Commonwealth and any reports 
requested by municipal officials relative to the monitoring and management of the 
aggregation plans. As mentioned above, we will be receiving monthly data from the eventual 
supplier. We will create custom reports and provide to municipal officials as requested. 


o Plan to continually analyze the development of marketing and regulatory 
issues and advise on any proposed legal or regulatory changes that might 
affect the municipal aggregation program. 

Good Energy, on a daily basis, will monitor and analyze regulatory issues and advises 
municipal officials on any proposed legal and regulatory changes that may affect the 
municipal aggregation program or the municipality. 

The Massachusetts Good Energy Team has extensive experience in the legal and regulatory 
activities in the Commonwealth relative to municipal aggregation and surrounding utility 
issues. We stay in contact on a routine basis with the Department of Energy Resources and 
the Department of Public Utilities to ensure an up-to-the-minute level of knowledge in all 
areas that would affect municipal aggregation and municipalities relative to energy issues. 


18 


GoodEnergy 

P Smarter Way To Buy Energy 


3.4. Secure Approval of Aggregation Plan 

Prepare and submit, with municipal approval, the aggregation plan and all required 
filings with the DOER, the DPU, and any other appropriate state agency. Represent the 
community in all communications with these state authorities. Ultimately secure 
approvals from the Massachusetts Department of Energy Resources (DOER) and 
Department of Public Utilities (DPU). 


GOOD ENERGY RESPONSE 

Good Energy has received DPU approval for aggregation plans for 24 cities and towns, 
representing the largest buying group in the Commonwealth. These plans have progressed 
through the DPU approval process in 2.5 months, faster than any other group of aggregation 
plans to-date. 

The Massachusetts Good Energy Team includes John P. O'Rourke. He is thoroughly familiar 
with the municipal aggregation law (Chapter 164, Section 134(a)), DPU's Rules Governing the 
Restructuring the Electric Industry (220 CMR 11.00), National Grid's Terms and Conditions for 
Municipal Aggregators (MDPU No. 1202), Eversource's Terms and Conditions for Competitive 
Suppliers (MDPU No. 101C) and DPU Orders effecting the process and approval of municipal 
aggregations. He has expert knowledge of the DOER and DPU process and procedures for 
approval of municipal aggregation plans through his meetings with both departments and 
active participation in their public hearings and procedural and technical conferences. The 
combination of in-depth national experience and Massachusetts expertise in the area of 
municipal aggregation is invaluable to the successful development and operation of 
municipal aggregations. 

The Massachusetts Good Energy Team includes legal counsel, Scott Mueller, who has over 25 
years of experience in energy and utility law. He has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters. He has been 
actively involved in the restructuring of the electric industry to introduce competition in the 
retail supply of electricity in Massachusetts, New England and New York. His clients have 
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included National Grid, Unitil, New York State Gas & Electric, Central Maine Power and GDF 
SUEZ, as well as retail suppliers of electricity and natural gas. He is president emeritus and a 
director of the Northeast Energy and Commerce Association, the largest trade association in 
New England supporting competitive electric markets, and he has been recognized as a 
leading energy attorney for the electric and gas utilities. His detailed resume in contained in 
the addendum. 

The Massachusetts Good Energy team is thoroughly familiar with all appropriate laws and 
regulations effecting the municipal aggregation process. Within the last few months the Good 
Energy team has met with DOER, DPU, National Grid and Eversource, in order to share our 
experiences of working with regulatory bodies and Local Distribution Companies in different 
states, and increase communications with key personnel at these organizations to expedite 
all interactions with them. We also sought to identify how best to streamline the municipal 
aggregation process and to investigate the likely resolution of potential program options 
which have yet to be determined. 

3.5. Provide Broker Services for Electricity & Renewable Energy Procurement 
3.5.1. Develop a supplier RFP 

Develop a Request for Proposals (RFP) for electricity supply for municipal review and 
approval. The RFP should include, at a minimum, the following key components: 

• A description of the load aggregation (the potential size of the aggregated load 
and the number of customers or accounts) 

• Services and features desired, 

• Qualification criteria to have a bid considered 

• Criteria used to select the supplier 

• Essential provisions of the standard contract with the selected supplier 

• The term of service 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has 
included with their responses a Certificate of Non-Collusion, signed by a bidder, stating 
his/her bid is made freely without consultation with any other bidder and a signed State 
Taxes Certification form demonstrating compliance with the Commonwealth of 
Massachusetts tax laws. 


20 


GoodEnergy 

P Smarter Way To Buy Energy 


The Respondent shall assist the participating municipality with the review and analysis of 
all responsive and responsible bids from suppliers, and shall be responsible for 
recommending the bid that is in the best interests of the participating municipality and 
meets the goals of its Aggregation Program. Bids from suppliers shall be evaluated based 
on price, the proposed contract terms and conditions, reputation of supplier, quality of 
service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work 
experience with governmental agencies. Nothing herein shall preclude the participating 
municipality from having outside legal counsel review such a recommendation. 

The Respondent shall obtain and verify references for similar supply contracts, if available. 


GOOD ENERGY RESPONSE 

Good Energy has been very successful in organizing and marketing the largest municipal 
buying groups in the United States. In September 2013, we executed the largest ever 
residential electricity procurement by a consultant for 109 communities, representing 1.2 
million people. Every community in the bid signed as part of what was an informal 
aggregation. 

This expertise in informal local government aggregations is a vital asset to the municipality as 
it seeks to fulfill the services and features desired by the municipality and maximize value for 
the municipality. We understand the needs, responsibilities, concerns and pressures of local 
municipal leaders. We work hard to ensure that all leaders are on board with the 
procurement plan. Additionally, Good Energy sets up an executive bid committee to assist 
with the decision making process as bid day approaches. After the power is flowing to 
residents and businesses and we have spent much time working together with municipal 
leaders, in many cases these same municipal leaders become our strongest advocates. 

Good Energy is passionate about our client relationships and about building our business for 
the long term. We enjoy what we do and we are easy to work with. With over 40 employees, 
half of whom are directly engaged in our municipal aggregation activities, there is no more 
dedicated and experienced municipal aggregation team in the country. 
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Good Energy has vast experience in writing requests for bid ("RFB") for large public sector 
clients. RFBs authored by Good Energy are tailored to suit the particular client's needs and 
business objectives. Good Energy will work closely with the municipality to develop sound 
financial and technical qualifications that suppliers must meet, such as proof of appropriate 
licenses, transport agreements, and proof of the ability to meet minimum load requirements 
for competitive supply. Good Energy will require that all suppliers meet financial, 
professional, and customer service standards. In addition. Good Energy will require all 
Competitive Suppliers to demonstrate expertise in servicing large aggregation format 
programs. Most importantly, however, universal access to the program and the ability to 
enter and exit the program easily are hallmarks of a Good Energy-managed aggregation. One 
of the primary concerns of the Good Energy team throughout the process is to ensure that 
the impact on municipal staff time is kept to a minimum. 

A description of the load aggregation (the potential size of the aggregated load and the 
number of customers or accounts) 

Load aggregation specifics will be determined by the utility data requested from the Local 
Distributor. The size and load characteristics of the aggregation will be conditioned by the 
weighted average and bulk of all load profiles included in the pool. The potential size will be 
predicated on the accounts in the municipality and Good Energy's efforts to recruit more 
participants from within the utility load zones for final bidding. 

Good Energy is very experienced in the process of collecting, assembling and analyzing service 
address account data. Good Energy has completed these tasks for hundreds of aggregations, 
including renewals that the company has successfully designed and implemented. Good 
Energy, has developed and perfected a process we have coined "perpetual opt-out." On a 
monthly basis. Good Energy queries the utility for its current service account list and 
compares this against a list of current accounts participating in the aggregation. Through this 
process. Good Energy is able to discover new accounts (i.e., residents that have moved into 
the municipality or have recently come off another Competitive Supplier), and if eligible, send 
them opt-out letters in an effort to enroll them in the aggregation. This affords account 
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holders the opportunity to enjoy the same cost-saving benefits for the duration of the existing 
municipal aggregation supply contract. 

Our municipal aggregation administrative staff thoroughly reviews bills within the 
aggregation on a routine basis to check for accuracy. Timely electric invoice/bill reviews serve 
as a form of checks and balances between the Local Distribution Company and Competitive 
Supplier. Obviously it is a physical impossibility for Good Energy to review each and every 
customer bill, however, whenever possible, the staff works with participating municipalities 
to verify significant move-in/move-out statistics and any noticeable anomalies so that all 
qualifying accounts are able to take advantage of the program. As is often the case, these 
types of procedures are often borne of the very things that they continue to perpetuate - the 
development of new efficiencies and innovation in opt-out programs. Good Energy maintains 
a call center hosted by Good Energy representatives available to address customer questions 
and concerns, including bill reviews. 

Good Energy continually audits contracted vendors before, during, and after the contractual 
periods. This includes, but is not limited to, initial enrollments, account additions/deletions, 
and periodic savings analyzes. Vendors often visit with Good Energy on-site to report on a 
wide range of issues that may impact the program. With firsthand knowledge of the electric 
and natural gas markets in Massachusetts, Good Energy will be able to provide informational 
and regulatory updates upon request. 

Services and features desired 

The current fuel generation climate in Massachusetts presents an unprecedented economic 
and pragmatic opportunity for the municipality to realize a transition to some measure of 
emissions reduction while also achieving budget stability and, within reason, at least 
maintaining parity with the benchmark utility tariff if not in fact beating it. 

The hard reality is that the natural gas capacity crisis in Massachusetts combined with 
increasingly common extreme weather events such as the Polar Vortex increases the usage 
of some of the most polluting forms of generation fuel, such as oil, during peak demand. 
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There could be simply no better time to accomplish the goals of the RFP for the municipality 
than the present. With extreme volatility now built into low visibility, generation-fuel 
challenged, extreme weather vulnerable, short cycle Massachusetts rate resets, evidenced 
most dramatically in the exponential jaw-dropping winter rate increases behind both 
National Grid and Eversource over the last 24 months. Good Energy, incorporating best 
practices from its industry defining experiences in other states is best placed to meet the 
goals outlined in the RFP, offering local, additionality tested renewable energy in a municipal 
aggregation bid, while concurrently maintaining and or reducing rates over the projected 
term when compared to reasonable projected rates. 

Good Energy's experience for this task is in a league of its own. We executed the largest ever 
one-time renewable energy procurement for residential and small commercial accounts by a 
consultant, brokering Renewable Energy Certificates (REC) for approximately 200,000 
households in Illinois on a single day, achieving not just a market moving procurement of 
renewable energy but also the lowest overall pricing for bundled supply in the service 
territory, with substantial savings when compared to the utility. 

In the report "Leading from the Middle: How Illinois Communities Unleashed Renewable 
Energy", co-authored by the Environmental Law and Policy Center, Illinois Sierra Club and 
World Wildlife Fund among others, over half of the 91 communities mentioned are Good 
Energy clients. "USA Today" picked up on this achievement and wrote an article on the 
subject. 

Overall, as a Green-e certified REC marketer. Good Energy has helped 62 communities, 
encompassing almost 390,000 households and totaling approximately 3.3 billion kWh 
annually, offset the negative environmental characteristics of their electricity usage by 
including fuel-free Green-e certified RECs into their municipal aggregation programs. We all 
feel pretty good about that. We are passionate about and proud of our renewable energy 
credentials as a pioneer in the application of renewable energy through municipal 
aggregation programs. 


24 


Good Energy 

P Smarter Way To Buy Energy 

Good Energy has been researching and developing comprehensive renewable energy options 
sourced from Massachusetts and will provide a range of national and local offerings to the 
municipality in accordance with the criteria determined by the municipality. Overall impact 
on supply pricing as it relates to comparison with projected rates will necessarily be 
determined by the strategic timing of, and intensity of competitive forces brought into play 
for, the electricity procurement bid itself and the percentage of Massachusetts Class I RECs 
included therewith. No consultant in the country is better placed to accomplish the vision of 
the municipality than Good Energy. 

Qualification criteria to have a bid considered 

Operational excellence is as important as price when it comes to qualification criteria for 
suppliers. Good Energy's current municipal aggregation bid specifications for Massachusetts 
are a direct result of our experience in what we believe have become de facto national best 
practices. 

Pricing and bidding methodologies will be explained to the municipality in order to identify 
which procurement strategy will be the best fit for the objectives of the municipality as it 
relates to the residents and businesses of the municipality. As consultants, our 
responsibilities are clear; providing the best price, terms and renewable energy mix for our 
clients. At all times, however, we are active advisers presenting a full range of options and 
choices, and while we will recommend a bid that is in the best interests of the municipality, 
the municipality must ultimately decide whether or not to move forward. It is most important 
to understand that there is no obligation to sign on the day of the bid if municipal officials are 
not comfortable with the recommended approach. 

The energy industry's leading Competitive Suppliers will be vetted and only the most qualified 
will be asked to participate. Each supplier will be required to furnish a number of qualifying 
certifications and documents, including a Certificate of Non-Collusion and a State Tax 
Certification, in addition to written responses to questions illustrating how each would best 
handle various customer issues, while outlining the capabilities each supplier could and would 
implement in order to ensure a successful program. No less than 15 specific areas for each 
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submission will be graded by Good Energy analysts. 

A successful municipal aggregation program depends on a combination of low price and 
"hands-on" operational excellence and commitment from the winning Competitive Supplier. 
A thorough supplier vetting process ensures that the winning Competitive Supplier is able to 
meet the obligations necessary to guarantee long-term success for the residents and 
businesses of the municipality 

Good Energy is licensed by the Massachusetts Department of Public Utilities as an electric 
broker (EB-236). 

Criteria used to select the supplier 

Good Energy sees itself as an agent of competition, driving down supplier prices for the 
benefit of our clients, sitting firmly on our clients' side of the table. The defining criteria for a 
winning Competitive Supplier is the best price from the most responsible provider. 
Responsible may also mean appropriately resourced, in other words, for the participating 
municipalities in the Community Aggregation Program, it is vital that the winning Competitive 
Supplier have the back office resources necessary to manage a substantial program. Suppliers 
that are well-suited to meeting these criteria may be eager to win the business, but it is also 
critical that they know the bid process will be run efficiently and fairly by an experienced 
consultant so that they have the confidence in committing the necessary resources to 
responding in the most comprehensive manner. 

Essential provisions of the standard contract with the selected supplier 

Once each supplier is approved. Good Energy will work with the municipality and attorneys 
to review and approve the terms and conditions for each supplier's Electricity Supply 
Agreement (ESA). Historically, contract language, supplier terms and conditions, and 
requested supplier concessions were achieved to the mutual satisfaction of all parties prior 
to the actual day of bid so that a supplier could be selected within a small window of time, 
thereby reducing unnecessary risk for participating suppliers and having the added benefit of 
further reducing their bid prices. 
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To be decided through consultation with Good Energy and the DPU, key areas of the essential 
provisions will include the following: 

• Universal access 

• Program flexibility, no price cap restrictions as it relates to enrollment numbers 

• Ease of movement - move-ins/move-outs 

• Single billing 

• Fixed price guarantees 

• No early termination fees 

The term of service 

At present, electricity users in Massachusetts receiving power from the local utilities have low 
price visibility with rates being reset every six months. This, combined with a well-publicized 
natural gas pipeline capacity shortage and increasingly common extreme weather events 
means that there is also heightened exposure to price volatility. In other words, prices are 
likely to change rapidly on short notice and carry a high probability of some very high 
associated rate resets. Additionally, the macro trend over time is for electricity rates to go up, 
not least with the federal approvals of natural gas terminals for export overseas, which will 
over time dramatically cut into the availability of domestic supply. In other words, term length 
is a very important; the longer the term the more one can take advantage of one of the core 
benefits of the municipal aggregation product, price stability over time in volatile energy 
markets. However, the municipality will be able to select the contract term which best suits 
the needs of its residents and small businesses. 

Overall, from perpetual opt-out, to press releases reminding participants of the established 
municipal aggregation program, to competitive supplier auditing, etc.. Good Energy provides 
its full support throughout the course of the program. Good Energy fundamentally holds that 
a properly run municipal aggregation program is not represented by a single procurement 
event, and/or a series of procurements, but an ongoing strategic process which will evolve 
throughout the life of the program. Viewing the program in this way and keeping one step 
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ahead, whenever possible, demonstrates Good Energy's philosophy and its commitment to 
excellence for ongoing municipal aggregation management. 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has 
included with their responses a Certificate of Non-Collusion, signed by a bidder, stating 
his/her bid is made freely without consultation with any other bidder and a signed State 
Taxes Certification form demonstrating compliance with the Commonwealth of 
Massachusetts tax laws. 

Good Energy will ensure that responses to bids from energy suppliers include an executed 
Certificate of Non-Collusion and an executed State Taxes Certification. 


The Respondent shall assist the participating municipality with the review and analysis of 
all responsive and responsible bids from suppliers, and shall be responsible for 
recommending the bid that is in the best interests of the participating municipality and 
meets the goals of its Aggregation Program. Bids from suppliers shall be evaluated based 
on price, the proposed contract terms and conditions, reputation of supplier, quality of 
service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work 
experience with governmental agencies. Nothing herein shall preclude the participating 
municipality from having outside legal counsel review such a recommendation. 


A primary and important service of Good Energy in implementing municipal aggregation plans 
is to: 

• review and analyze all responsive and responsible bids from suppliers; 

• recommend the bid that is in the best interests of the participating municipality that 
meets the goals of its Aggregation Program; 

• evaluate bids from suppliers based on: 

o price, 

o proposed contract terms and conditions 
o reputation of supplier 
o quality of service, 

o extent to which service meets the needs of the participating municipality 
o past relationship of the supplier with the participating municipality, and 
o previous work experience with governmental agencies 


The Respondent shall obtain and verify references for similar supply contracts, if available. 
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Good Energy only deals with the top rated, national suppliers who are recognized leaders in 
the supply of energy. 


3.5.2. Manage supplier procurement and negotiate the supply contract: 

The Respondent shall act as the broker during the procurement process and shall provide 
all necessary technical and legal services during the negotiations with prospective 
suppliers. 

No contract negotiated by the Respondent shall allow the pass-through of any additional 
cost or the assessment of any incremental charges for volumetric related adjustments, the 
impact of congestion charges, capacity charges or any other ancillary costs, fees or 
charges without the express, written approval of the participating municipality. Any 
negotiations shall include a requirement that billing for the provider shall be included in 
the electric bill from distribution utility, its successors and assigns. Nothing herein shall 
preclude the participating municipality from having outside legal counsel review the 
terms and conditions of any negotiated contract. 


GOOD ENERGY RESPONSE 

The experience of Good Energy as a broker is second to none. Good Energy has been 
brokering electricity for businesses since 2000, at the beginning of electric deregulation era. 
Over the last 15 years, we have built up our portfolio to the extent that we now manage 
billions of dollars of energy expenditure for commercial and industrial, retail, public sector 
and municipal aggregation accounts. Here are some case study examples of our brokering 
experience: 

Chambers of Commerce: With Massachusetts municipal aggregation law applying to 
businesses as well as residential accounts, an understanding of brokering for all rate classes 
is vital; here again we have market leading experience. As brokers for the Cincinnati USA 
Regional Chamber of Commerce in Ohio, the largest chamber of commerce in deregulated 
markets with an active energy program. Good Energy helped over one thousand businesses 
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of all sizes save up to an astounding 47% on their electric bills after identifying a massive cost 
savings opportunity in the Duke Ohio utility footprint. 

Public Sector Buildings Buying Group: As brokers for the Middlesex Regional Educational 
Services Commission (MRESC) in New Jersey, the second largest public energy purchasing 
coop in the state, we broker power for 92 public sector entities in 19 counties, including an 
aggregation of hundreds of public schools and municipal buildings. A good broker identifies 
an opportunity in the market, moving quickly when it counts, but also holding back if the 
opportunity does not present itself. For the MRESC, we have consistently secured the lowest 
rates for their participating members when compared to other buying groups in the state. 

Municipal Aggregation Buying Group: As previously outlined, with our municipal aggregation 
programs in Illinois, Good Energy established itself as the largest and most successful 
municipal aggregation consultant in the country, having successfully executed over 250 
Municipal Aggregation bids for 600,000 residential accounts, comprising 2 million people, 
totaling 8 billion kWh with combined savings projected to be in excess of $150,000,000 
through May 2016. 

Good Energy will only seek bids for a fixed price product; the price will be fixed for the 
duration of the term and will not be subject to change. 

The aggregation fee quoted by Good Energy in the pricing proposal is paid by the winning 
Competitive Supplier, is all inclusive and is the only fee received by Good Energy. From that 
fee. Good Energy provides all services required to develop the aggregation plan; initiates and 
manages a comprehensive community-wide public outreach and education campaign; guides 
the aggregation plan through the DOER and DPU approval process; and monitors and 
manages the aggregation through the term of the aggregation consulting contract. Any costs 
incurred by the municipality while setting up the program, if reimbursable by the consultant, 
will be reimbursed by Good Energy at no increase to our fee. 

The residents and businesses participating in the aggregation will receive one bill from the 
Local Distributor that will look just like their current bill, except that the name of the 
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Competitive Supplier will appear on one line of the supply section of the bill. 

Good Energy has a 100% renewal rate for its municipal aggregation clients. We analyze the 
market throughout the contracted term, looking for an opportunity to help our clients 
achieve their goals. 


3.5.3. Manage procurements for replacement supply contracts as needed 

The Respondent shall act as broker during the procurement process and provide all 
necessary technical and legal services during the negotiations with prospective suppliers. 


GOOD ENERGY RESPONSE 

Good Energy is involved daily in negotiating contracts for energy procurement on a national 
basis. Our team is thoroughly familiar with all aspects of brokering and procuring energy and 
will provide expert level technical and legal services in this area. Please refer to the Good 
Energy Team Roles, Bios and Resumes for further information on our knowledge, experience 
and expertise in this area. 


3.5.4. Manage other procurements, as needed, to secure additionality 

If a contract other than the primary electricity supply contract is needed to make the 
payments or purchases that will deliver additionality, then the broker must manage 
procuring, negotiating, and contracting for it. 


GOOD ENERGY RESPONSE 


Good Energy is completely experienced in developing, negotiating and implementing 
contracts for electricity supply that would deliver renewable energy additionality and manage 
that process for successful procurement in accordance with the objectives of our client. 
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3.6. Perform Customer Enrollment/Transition Process 

After approval of the price and term of the agreement by the participating municipality 
with a supplier, the Respondent shall take all measures to effectuate the transfer of 
customer data from the local distributor to the new supplier. 


GOOD ENERGY RESPONSE 

Good Energy has extensive experience coordinating processes with municipalities, suppliers 
and utilities to ensure a smooth transfer of customer data. The goal after the day of the bid 
is to ensure that the opt-out period gets underway and is completed as smoothly as possible. 

Good Energy's implementation approach is based on the procedures outlined by the DPU for 
the formation of municipal aggregation (MGL Chapter 164, Section 134(a)). All customers, 
residents and businesses on Basic Service from the Local Distributor, are notified by mail by 
the aggregation consultant or Competitive Supplier of their eligibility to participate in or opt- 
out of the aggregation program. This happens immediately after municipal officials accept a 
bid and select a Competitive Supplier. The notification letter will contain the Competitive 
Supplier price with the Local Distribution Company (LDC) Basic Service Rates. 

The Municipal Aggregation Program will automatically enroll all eligible residential and 
business accounts in the program. Eligible accounts include all those presently on Basic 
Service with the LDC. All eligible residents and businesses will be sent a customer notification 
letter and an opt-out postcard. They will have an initial 30-day window to opt-out if they 
decide not to participate. Good Energy representatives will personally contact larger business 
users, if applicable, to discuss with them the merits of the offer and whether their load profile 
might be better served with an individually tailored bid. 

Residents and businesses that do not opt-out will automatically be enrolled in the program. 
If for any reason a resident or business chooses to leave the program once enrolled, they may 
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terminate their participation at any time without any penalty or termination fees. Note that 
residents and businesses currently enrolled with a competitive supplier are not eligible for 
the program and will, therefore, not receive a customer notification letter. These residents 
and businesses will have the option to join the program, if they wish, once their agreement 
with their current supplier expires. Alternatively, although Good Energy does not advocate 
this, in the interest of full disclosure, residents and businesses currently receiving competitive 
supply may be able to terminate their existing competitive supplier contract early in order to 
participate in the aggregation program. These individuals should review the terms and 
conditions of their existing supply contract so that they are fully aware of any penalties they 
may incur as a result of early termination. 

Good Energy has the experience and facilities to handle all consumer questions and problems 
and operates a call center for all of our municipal programs. Good Energy develops good 
relationships with the Local Distribution Company and Competitive Supplier to insure that 
operation of the aggregation runs smoothly and that any issues are resolved in a timely and 
competent manner. Good Energy has more media experience as it relates to municipal 
aggregation than any other consultant nationally and will handle and resolve all media 
queries. Good Energy continually monitors proposed changes in government policy at all 
levels regarding municipal aggregation. 


3.7. Provide Public Education 

For both customer enrollment and post-enrollment, the Respondent shall prepare or cause 
to be prepared all information and education materials for the general public and for the 
media, subject to approval of the municipality, as identified in the aggregation plan. The 
Respondent will also implement or cause to be implemented the public education program 
as identified in the aggregation plan and as requested, meet with representatives from the 
media. The Respondent should have plans to message and engage with different 
stakeholder groups in a community (e.g. residents, businesses, elected officials) and plans 
for effectively connecting with populations that speak English as a second language. 
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GOOD ENERGY RESPONSE 

Public outreach and education is another core strength that Good Energy brings to the table. 
Critical to the success of any municipal aggregation program is a thoughtful and 
comprehensive public outreach and education plan. Residents must be informed and 
educated on the benefits of the program as well as their rights to decline participation. Good 
Energy has tremendous experience in this area due to the process required in other states 
and has an in-house marketing team dedicated to running sophisticated and comprehensive 
public awareness campaigns. 

To illustrate, when Good Energy built its portfolio of purchasing electricity for 600,000 
households in the Midwest, the firm had to contend with the fact that the state of Illinois 
requires the passage of a voter ballot referendum to establish a municipal aggregation 
program. Good Energy developed a multifaceted public education program, reaching out to 
the population through all media channels including print, radio, TV, cable access, internet, 
social media (Facebook/Twitter), cinema screen advertisements, municipal newsletters, 
community meetings (rotary, religious groups, senior communities) and municipality 
sponsored meetings. 

As a result of our outreach proficiency. Good Energy assisted over 150 communities in passing 
successful referendums. The experience gained was invaluable and provides us with a deep 
level of understanding on how best to approach the education of the public in Massachusetts. 
Good Energy uses our proprietary marketing check list and spreadsheet, which is the 
blueprint for a comprehensive public outreach campaign. Good Energy creates presentations 
distributed by DVD covering an executive summary and a more detailed description of the 
municipal aggregation process suitable for public education on local cable access channels as 
part of an integrated communications plan to inform and educate the public. 

Good Energy has made several infomercials in different states exclusively targeted at 
informing the community on the benefits of municipal energy aggregation programs. These 
infomercials are designed to be used by and are made available to our municipal clients so 
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that they may be streamed from municipal websites or played on local cable access. 

In Massachusetts, Good Energy representatives have appeared on local television shows and 
have done video tapings for distribution through local media and on demand services. 

Public meetings, in particular, create excellent environments in which to discuss the 
municipal aggregation program and the realities of electric deregulation in general. An 
earnest, patient and transparent approach is the most effective way to explain all aspects of 
the program. The most common concerns surround the issue of power outages and 
subsequent delays in restoring that power. 

The marketing campaigns of Good Energy do not end once a program has fully launched and 
residents are enrolled with the Competitive Supplier. After enrollment, it is important to keep 
residents updated of the status of the program via media press releases, web links to the 
municipal websites, as well as the Good Energy dedicated website and social media pages. 

An ancillary benefit to the municipality is that an effective Municipal Aggregation Program 
will often have the effect of mitigating what may be dubious offers now available from many 
energy marketers in Massachusetts. 

Most importantly. Good Energy is responsible for all costs associated with marketing the 
program and does not recoup such costs from the Competitive Supplier. 

All told. Good Energy will work closely with municipal leaders to ensure that the public 
outreach campaign is a dynamic and targeted fit for each individual community. 
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3.8. Prepare Required Filings and Reports 

The Respondent shall prepare all required filings for the Department of Energy Resources 
("DOER"), the Department of Public Utilities ("DPU"), or any other state agency, if 
applicable, to contracts executed by the participating municipality officials on behalf of 
the its residents. 


GOOD ENERGY RESPONSE 

A required part of the aggregation plan development process is to engage in consultation 
sessions with the Department of Energy Resources (DOER) and to file the aggregation plan 
with the Department of Public Utilities (DPU). John P. O'Rourke has written 62 municipal 
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aggregation plans that were submitted to the Department of Energy Resources (DOER) and 
the Department of Public Utilities (DPU) for approval and is thoroughly familiar with all 
municipal aggregation laws, regulations and orders affecting the municipal aggregation 
approval process. Our Massachusetts legal counsel Scott Mueller has over 25 years of 
experience in energy and utility law, has been actively involved in the restructuring of the 
electric industry to introduce competition in the retail supply of electricity in Massachusetts 
and has been recognized as a leading energy attorney for the electric and gas utilities. 

Good Energy will provide overall legal expertise relating to the process of the program; our 
attorneys will work hand in hand with your municipal counsel. The fundamental areas of our 
legal consultancy will focus on energy contracts, comprehension of the LDC agreements, 
competitive supplier contracts, program protocols as it relates to the Massachusetts General 
Law Chapter 164, Section 134(a), the municipal ordinance process, public hearings, and 
assistance with the Department of Public Utilities (DPU) approval process. Good Energy has 
already met with the DPU regarding the streamlining of the municipal aggregation plan filing 
process as it relates to the large-scale submission of applications. Although Good Energy will 
file a separate municipal aggregation plan for each municipality, the bid for competitive 
supply will be performed together as a large group once all plans have been approved. 

Negotiation of contract terms are vital for the success of the program ensuring that minimal 
risk levels are established by suppliers for residential customers and that contract protections 
are in place within the electricity supply agreements. Good Energy will also issue a policy of 
business liability insurance in the minimum amount of $1,000,000 for the municipalities 
covering the operations of the program. 

In addition to having Massachusetts legal counsel with over 25 years of experience in energy 
and utility law, the Massachusetts Good Energy Team is thoroughly familiar with all 
appropriate laws effecting the municipal aggregation process. 


37 


GoodEnergy 

P Smarter Way To Buy Energy 


3.9. Manage & Monitor Aggregation Program 

The Respondent will administer and provide technical oversight of the Aggregation 
Program including: 

• Monitor and report on compliance by the supplier relative to all contract terms and 
conditions and resolution of contract issues; 

• Administer the "opt-out” process for customers; 

• Participation in negotiations with the competitive suppliers and the distribution 
company serving the participating municipality as it relates to the procurement of 
the Aggregation Program; 

• Preparation of written reports on the ongoing operations of the Aggregation 
Program to be submitted on a quarterly basis to the participating municipality and 
as requested by municipal leadership; and routine updates and attendance at 
meetings with the participating municipality officials; 

• Ensure compliance of the electricity supplier with the contract; 

• Conduct ongoing power supply market analyzes to determine optimal times to 
procure subsequent supply contracts; 

• Conduct ongoing review of market and regulatory issues and advise the 
municipality on any proposed changes in law or regulation which may affect the 
aggregation program; 

• Provide answers to questions from ratepayers; and 

• Provide a hotline and web site where ratepayers can seek information related to 
the Aggregation Program. 

• On an annual basis, the Respondent will also provide a report that analyzes the 
additionality of the municipality's purchases, in terms ofGHG emissions 
reductions, kW of renewable generation added to the grid, and any other metrics 
the Respondent deems relevant, and that includes the evidence supporting 
additionality claims. 


GOOD ENERGY RESPONSE 

Monitor and report on compliance by the supplier relative to all contract terms and 
conditions and resolution of contract issues 

Our municipal aggregation administrative staff thoroughly reviews bills within the 
aggregation on a routine basis to monitor for accuracy. Timely electric invoice/bill reviews 
serve as a form of checks and balances between the LDC and competitive supplier. It is not 
possible for Good Energy to review each and every customer bill, however, whenever 
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possible, the firm works with participating governments to verify significant move-in/move- 
out statistics and any noticeable anomalies so that all qualifying accounts are able to take 
advantage of the program. As is often the case, these types of procedures are often borne of 
the very things that they continue to perpetuate - the development of new efficiencies and 
innovation in opt-out programs. Good Energy maintains a call center hosted by Good Energy 
representatives available to address customer questions and concerns, including bill reviews. 
Crucially, Good Energy audits contracted vendors before, during, and after the contractual 
periods. This includes, but is not limited to, initial enrollments, account additions/deletions, 
and periodic savings analyzes. 

In the past. Good Energy has asked suppliers to provide a large amount of qualifying material. 
Once each supplier was approved. Good Energy worked with attorneys representing several 
of the largest local governments to review and approve the terms and conditions for each 
supplier's Energy Supply Agreement (ESA). Contract language, supplier terms and conditions, 
and requested supplier concessions were achieved to the mutual satisfaction of all parties 
prior to the actual day of bid so that a supplier could be selected within a small window of 
time, thereby reducing risk for participating suppliers and further reducing their bid prices. 

Administer the "opt-out" process for customers 

Good Energy is very experienced in the process of collecting, assembling and analyzing service 
address account data, and has done so for hundreds (including renewals) of aggregations the 
company has successfully implemented. As data is collected, the LDC will filter out those 
customers who are already receiving supply from a competitive supplier. In either case, the 
customer has made a choice which municipal aggregation cannot supersede. However, the 
customer may opt-in to the program at any time during the service contract. 

Participation in negotiations with the competitive suppliers and the distribution company 
serving the participating municipality as it relates to the procurement of the Aggregation 
Program 

Good Energy has tremendous experience in negotiating competitive supply with the largest 
and best energy suppliers in the country. Good Energy has relationships with over 40 national 


39 


GoodEnergy 

R Smarter Way To Buy Energy 


energy suppliers at the senior executive level. The strength and depth of these relationships 
is critical to the administration of the RFP process and obtaining the best energy prices for 
our clients. The advantages of Municipal Aggregation, as opposed to remaining with the local 
utility, reside in the flexibility to run highly competitive bids at strategically determined times 
in the market with appropriately qualified suppliers hungry for high volume residential 
business. 

Preparation of written reports on the ongoing operations of the Aggregation Program to 
be submitted on a quarterly basis to the participating municipality and as requested by 
municipal leadership; and routine updates and attendance at meetings with the 
participating municipality 

Good Energy will prepare various reports on a quarterly basis. Other custom reports 
requested by the municipality will also be accommodated, should they deviate from the semi¬ 
annual schedule. These reports may include, but are not limited to the following: 

• enrollment reports; 

• move-in/move-out reports, as it relates to perpetual opt-out; 

• savings analysis comparing municipal aggregation rate to tariff rates in 
general, including overall savings, threats to the program, i.e., competitive supply 
offers, regulatory events, market trend reports as they pertain to future 
renewal pricing opportunities. 

The Good Energy routinely gives updates to our clients and the Massachusetts Good Energy 
Team is always readily available to meet with municipal officials. 

Ensure compliance of the electricity supplier with the contract 

In the past. Good Energy has asked suppliers to provide a large amount of qualifying material. 
Once each supplier was approved. Good Energy worked with attorneys representing several 
of the largest local governments to review and approve the terms and conditions for each 
supplier's Energy Supply Agreement (ESA). Contract language, supplier terms and conditions, 
and requested supplier concessions were achieved to the mutual satisfaction of all parties 
prior to the actual day of bid so that a supplier could be selected within a small window of 
time, thereby reducing risk for participating suppliers and further reducing their bid prices. 
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To date. Good Energy has not lost a single one of its 150 communities and has executed 
renewals for over 400,000 accounts, representing over 1,200,000 people. Having been 
through an entire renewal cycle, we are proven experts in the ongoing management and 
monitoring of energy service agreements and municipal aggregation programs. We take this 
part of the program as seriously as the municipal aggregation plan submission and energy 
procurement bid. 

Conduct ongoing power supply market analyzes to determine optimal times to procure 
subsequent supply contracts 

Because of extensive involvement in the municipal aggregation, commercial and industrial 
energy markets. Good Energy is continually analyzing the national and local energy markets 
to find the best prices and optimal times to procure subsequent supply contracts for our 
clients. 

Conduct ongoing review f market and regulatory issues and advise the municipality on 
any proposed changes in law or regulation which may affect the aggregation program 

The Good Energy team continually monitors all market, regulatory and legislative initiatives 

at all levels from the Department of Energy Resources (DOER) and Department of Public 

Utilities (DPU) to the ISO New England and the Federal Energy Regulatory Commission (FERC) 

for opinions and rulings that may affect the energy landscape for municipalities. 

The Massachusetts Good Energy Team includes John P. O'Rourke who is thoroughly familiar 
with the municipal aggregation law (Chapter 164, Section 134(a)), DTE Order 06-102, DPU's 
Rules Governing the Restructuring the Electric Industry (220 CMR 11.00), National Grid's 
Terms and Conditions for Municipal Aggregators (MDPU No. 1202), Eversource's Terms and 
Conditions for Competitive Suppliers (MDPU No. 101C) and DPU Orders effecting the process 
and approval of municipal aggregations. He has expert knowledge of the DOER and DPU 
process and procedures for approval of municipal aggregation plans through his meetings 
with both departments and active participation in public hearings and procedural and 
technical conferences. He continually monitors and researches the law at all levels for any 
that have an effect on municipal aggregation to maintain a current level of knowledge. 
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Our Massachusetts attorney, Scott Mueller, has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters for over 25 years, 
has been actively involved in the restructuring of the electric industry to introduce 
competition in the retail supply of electricity in Massachusetts, New England and New York 
and is president emeritus and a director of the Northeast Energy and Commerce Association, 
the largest trade association in New England supporting competitive electric markets. 

Provide answers to questions from ratepayers 

As consultants. Good Energy sits on the ratepayers' side of the table; if your program does 
well then we, as a company, will do well, so our interests are squarely aligned with ourclients. 
We know that if municipal officials and residents and businesses are satisfied with the 
Community Aggregation Program then we retain your business and grow our business. To 
date we have a 100% renewal rate for our communities. When it comes to providing answers 
and advocating for the ratepayer. Good Energy has an outstanding record. 

Provide a hotline and web site where ratepayers can seek information related to the 
Aggregation Program. 

We have a website where ratepayers can find a list of FAQs, watch a video explaining the 
program, or they can call our hotline to speak to a Good Energy representative. We do 
everything we can to respond immediately to any questions and are both highly accessible 
and responsive to our existing clients. 

On an annual basis, the Respondent will also provide a report that analyzes the 
additionality of the municipality's purchases, in terms of GHG emissions reductions, kW of 
renewable generation added to the grid, and any other metrics the Respondent deems 
relevant, and that includes the evidence supporting additionality claims. 

As part of the DOER reporting requirements and the requests of individual municipalities, we 

will provide any information concerning additionality and any requested metrics relating to 

the renewable energy portion of the fuel mix. We will submit all reports as required and 

requested. 
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5.1. Price Proposal 

To be considered responsible and responsive and eligible to submit a proposal for 
consideration of having the most advantageous proposal, Respondent shall submit their 
price proposals on the form entitled "Price Proposal Form" that is enclosed herewith in 
Section 7. 

The "Price Proposal Form" requires a prices structure that charges a fee per kWh consumed, 
as is consistent with consultants for Community Choice Aggregation. If the Respondent has 
proposed multiple strategies to deliver additionality and it feels at least one of those 
strategies would require a different level of fee, it may list the different fee(s) in Section 7. 
The Respondent should convincingly describe why a different level of fee is justified. The 
Respondent should provide the exact amount of the fee, unless it can provide satisfactory 
reasons why the fee cannot be calculated at this time. In that case, the Respondent must 
provide the formula it will use to arrive at the amount of the fee. 

All fees must be incorporated into the cost of electricity supply and paid by the electricity 
supplier to the Respondent. 

The Good Energy Price Proposal Form has been submitted in a separate sealed envelope 
marked in the lower left corner with the words "MAPC CCA02 - Price Proposal" and the name 
of Good Energy. 

To supplement our knowledge and provide our clients with a full range of options in the areas 
of renewable energy and energy efficiency. Good Energy routinely consults with two leading 
organizations in Massachusetts, Mass Energy Consumers Alliance and Sustainable Energy 
Advantage, LLC, that have expert current knowledge in these areas. 

On the Price Proposal Form we have only included a fee for municipal aggregation. We have 
multiple strategies to deliver additionality, however, at this point and without an extensive 
understanding of a client's specific requirements in any of those potential strategies, it would 
be unfair to the client for Good Energy to quote a fee. Depending on the type of any 
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additional services required beyond the services provided in the municipal aggregation 
process, any fee would be on a time or percentage of savings basis. 

5.2 Technical Proposal 

5.2.1. Required Documents 

Each proposal submitted by a Respondent in response to this RFP must be accompanied by 
the following required items. MAPC reserves the right to reject proposals submitted without 
these required items: 

• Copy of Electric Broker's License 

• Cover letter: Stating that proposal prices will remain firm for 1 year after the 
proposal opening; 

• Fully executed forms (See Section 8), which include: 

o Respondent Information Form 
o Contractor Authorized Signature Verification Form 
o Certificate of Non-Collusion 

o Certificate of Tax Compliance (M.G.L., c.62C, §49A) 
o Affirmative Action Plan Form 
o Conflict of Interest Certification (M.G.L. C.268A) 
o Certificate of Compliance with M.G.L. c. 151B 
o Certificate of Non-Debarment 

The Good Energy cover letter states that "The proposal prices stated in our response will 
remain firm for one (1) year after the proposal opening and for any extensions until December 
31, 2018." 

A copy of the Good Energy Massachusetts Electricity Broker License (EB-236) renewed by the 
Department of Public Utilities on April 8, 2015 is contained in the Appendix. 

All of the Required Forms listed above and a Statement of Legal Proceedings have been 
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executed and are contained in the Appendix. 


5.2.2. References 

Please select three (3) clients to act as references, and provide the names, phone numbers, 
and emails (if available). Please also provide a succinct description of the projects (up to a half 
page each). 


Ross Perry, Director of Municipal Services, Southeastern Regional Planning and Economic 
Development District (SRPEDD), 88 Broadway, Taunton, MA 02780, 508-824-1367 Ext 214, 
rperry@srpedd.org. 

Kevin Dumas, Mayor, City of Attleboro, 77 Park Street, Attleboro, MA 02703, 508-223-2222 
Ext 3221, mayor@cityofattleboro.us. 

Martha Grover, Energy Efficiency Manager, City of Melrose, 562 Main Street, Melrose, MA 
02176, 781-979-4195, mgrover@cityofmelrose.org. 


Good Energy has 24 municipal aggregation clients in Massachusetts and over 150 municipal 
aggregation clients in Illinois. The Illinois municipal aggregation law (20 ILCS 3855/1-92) is 
very closely modeled on the Massachusetts municipal aggregation law making our experience 
in Illinois very relevant to developing, implementing and managing municipal aggregation 
plans in Massachusetts. In Illinois we have overseen the successful passage of over 150 "Plans 
of Operation and Governance," the broad legislative equivalent of Massachusetts municipal 
aggregation plans. 

In the Appendix under References, we have provided the contact information for all of our 
Massachusetts municipal aggregation clients and all of our out of state municipal aggregation 
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clients. Any of these clients can be contacted for a reference. 


5.2.3. Respondent Background 

1. Provide background on the Respondent's firm, such as years in business, years 
operating in Massachusetts, services offered in addition to municipal aggregation, 
etc. 

Good Energy was founded in 2000 and conducted business in the brokerage of 
electricity and natural gas in the commercial and industrial market and the energy 
efficiency market until 2009 when municipal aggregation was added as a service. 
Good Energy has worked in the Massachusetts municipal aggregation market since 
January, 2014. Today, Good Energy operates primarily in the municipal aggregation 
market in every state that allows municipal aggregation; has a large number of 
commercial and industrial clients; conducts energy efficiency projects and demand 
response operations. 

2. Note location of the off ices from which the services will be managed. 

MAPC municipalities would be serviced primarily through Good Energy locations in 
Boston and Conway, MA, and fully supported by personnel and operations in Norwalk, 
CT and our New York, NY headquarters. 

3. If Respondent has any financial interest in any energy supplier (or vice versa), 
Respondent should disclose this and provide an argument as to why such interest 
will not limit or reduce the municipality's access to the most competitive process 
possible for its electricity supply. 
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Good Energy, L.P., is NOT an energy supplier; is NOT owned by an energy supplier 
and does NOT own or have a financial interest in an energy supplier. 


5.2.4. Personnel 

Respondents should describe projected resource availability for the anticipated duration of 
the project. This includes identifying and providing short biographies of the key project 
personnel that will work on the project as well as their anticipated roles. 

Good Energy, L.P., has over 40 professional, analytical and administrative employees who are 
involved intensely on a daily basis in the business of providing our clients with the best energy 
prices available in the market. Over 20 of those employees are devoted to the municipal 
aggregation market. 

Following are short biographies of Good Energy personnel who will be involved in this project; 
a summary of personnel roles); a Gantt chart of an aggregation process timeline that outlines 
specific personnel. Detailed Resumes of Good Energy personnel are contained in the 
Appendix. 
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GOOD ENERGY TEAM BIOGRAPHIES 

MAXIMILIAN HOOVER - MANAGER 

• (212) 792-0222 - Max@GoodEnergy.com 

Mr. Hoover, a graduate of Georgetown University, negotiated one of the first retail energy 
commodity transactions in 1996 on behalf of an investment group for natural gas supply to a 
"class A" real estate portfolio in Hilliard, Ohio. Mr. Hoover subsequently negotiated a 1997 
retail electricity supply contract for another portfolio of commercial buildings in a suburb of 
Philadelphia. Experience working for a large national commercial energy user, and 
experience with implementation of energy procurement strategies that were far ahead of 
their time, allow Hoover to imbue a unique and deep level of skill and energy-user-centric 
focus to lead all levels of the Good Energy organization to the ultimate benefit of Good 
Energy's customers. Mr. Hoover founded Good Energy, L.P.'s parent company in 2000. Mr. 
Hoover serves on the board of Leducation, a division of the Designers Lighting Forum of New 
York, a not-for-profit organization committed to formal lighting and energy efficiency 
education for specifiers and to furthering intelligent use of lighting in design of buildings and 
outdoor spaces. Leducation, as the name suggests, has a focus on LED lighting, education, 
and on increasing the implementation of LED lighting at the specification level. 


JAVIER BARRIOS - MANAGING PARTNER 

• (212) 741-3052 -Javier@GoodEnergy.com 

Mr. Barrios brings over 20 years of experience in Sales, Marketing, and Business Strategy. He 
has developed the firm's commodity products and offerings of electricity, natural gas, 
renewable energy, and demand response across 21 states. He has solidified over 45 
wholesale energy supplier relationships throughout the U.S., Canada and Europe. Mr. Barrios 
is involved in the management of all strategic, financial and operational functions of the 
company. Mr. Barrios is a graduate of the Zicklin School of Business at Bernard Baruch College 
in New York City. Mr. Barrios also serves as president of The Energy Professionals Association 
(TEPA) Northeast group. TEPA helps promote a standardized code of conduct for energy 
aggregators and consultants in the Northeast region. 
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Below is a summary of the personnel that would be working with the municipalities and 
their roles in this project, followed by Good Energy office locations. 


CHARLES DE CASTEJA - MANAGING PARTNER AND DIRECTOR OF MASS MARKETS AND 
AGGREGATION 

• (212) 691-9467 - Charles@GoodEnergy.com 

Mr. de Casteja is responsible for strategic acquisition and management of all Good Energy's 
aggregations across US deregulated energy markets. He is a recognized expert on 
government energy aggregation in the United States and is frequently a panelist at retail 
energy conferences and a guest on industry conference calls. In 2011, Mr. de Casteja and his 
team successfully entered the Illinois market with an aggressive campaign to pool 
municipalities seeking municipal electricity aggregation into a formidable buying group. 
These efforts have resulted in Good Energy's municipal aggregations having more 
communities than any other company of its kind. Mr. de Casteja is a decorated Marine of the 
Gulf War with a BA in East Asian Studies from George Washington University. He currently 
serves as Secretary of Safe and Reliable Energy Future, Inc. and Board Secretary of the United 
States Court Tennis Preservation Foundation. 

PHILIP CARR - REGIONAL DIRECTOR, NEW ENGLAND 

• (212) 352-3143 - Philip.Carr@GoodEnergy.com 

Mr. Carr works full-time on energy aggregation projects throughout the country and was 
instrumental in building Good Energy's successful Midwest programs for 151 municipalities 
and counties. Mr. Carr is now engaged full time in developing Massachusetts communities 
for municipal aggregation, speaking publicly and in the media in order to increase the size of 
the aggregation for the benefit of all participating communities. Mr. Carr is a former World 
Bank communications consultant who also served as a tank platoon commander in the British 
Army achieving the rank of Captain; he graduated from the Royal Military Academy 
Sandhurst. 

JOHN P. O'ROURKE - DIRECTOR OF MARKETING NORTHEAST 

• (413) 548-0999 - John.Orourke@GoodEnergy.com 

Mr. O'Rourke has over 25 years of senior executive level business experience and is the 
former director of the municipal aggregation program at a competitive organization in 
Massachusetts. He possesses extensive knowledge and expertise in municipal aggregation 
law, regulations and DOER and DPU procedures. He is currently working to develop large 
electricity buying groups in the Commonwealth of Massachusetts and to organize and 
operate municipal aggregation programs. He has over 10 years of experience in leadership, 
management and relationship building in municipal and community environments. He serves 
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as the Chairman of the Council of the Franklin Regional Council of Governments and as a 
member of the Finance Committee; on the Advisory Board of the Franklin Regional 
Transportation Authority; on the Board of Directors of Frontier Community Access Television. 
Fie is Chairman of the Board of Selectmen for the Conway, MAand serves on the Zoning Board 
of Appeals. Fie has served on the Planning Board, Finance Committee, Chairman of the 
Emergency Management Systems Committee, Chairman of the Green Community/Energy 
Committee, Broadband Committee and the Common Driveway Committee. Mr. O'Rourke 
served as an infantry officer in the US Marine Corps and achieved the rank of Captain. Fie 
holds an MBA in economics and finance from the Stern School of Business at New York 
University; an MA in marketing and communications and a BS in finance and philosophy from 
Fairfield University. Fie has completed ISO New England courses WEMIOI-Wholesale 
Electricity Markets-lntroduction, WEM201-Wholesale Electricity Markets-lntermediate. 

SCOTT MUELLER - ATTORNEY AT LAW 

• (978) 460 0693 - Scott@sjmuellerlaw.com 

Scott Mueller has represented electric utilities, suppliers, generators and other stakeholders 
on regulatory and contractual matters for over 25 years. Fie has been actively involved in the 
restructuring of the electric industry to introduce competition in the retail supply of electricity 
in Massachusetts, New England and New York. His clients have included National Grid, Unitil, 
New York State Gas & Electric, Central Maine Power and GDF SUEZ, as well as retail suppliers 
of electricity and natural gas. Fie is president emeritus and a director of the Northeast Energy 
and Commerce Association, the largest trade association in New England supporting 
competitive electric markets, and he has been recognized as a leading energy attorney for 
the electric and gas utilities. 

STEFANO LORETTO - DIRECTOR OF BUSINESS DEVELOPMENT 

• (212) 863-9885 - Stefa no (5) Good Energy.com 

Mr. Loretto currently serves as Director of Business Development and has been involved in 
direct sales and customer relationship management for over 18 years. While at Good Energy, 
Mr. Loretto has been responsible for expansion into the commercial and hospitality industry 
sectors. His efforts have led to Good Energy's selection as the exclusive energy consultant 
for several national hospitality groups, as well as Tishman Speyer, the latter including the 
aggregation of 10 million square feet of commercial office buildings in NY, NJ and PA. Prior 
to Good Energy, Mr. Loretto managed complex enterprise software implementations for 
Notara, a leading provider of software for licensing and merchandising at Fortune 1000 
companies. 
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GARY FOGELMAN - MANAGER, MASS MARKETS 

• (212) 691-8647 - Gary@GoodEnerRy.com 

Mr. Fogelman is Manager, Mass Markets for Good Energy. Mr. Fogelman is responsible for 
all company Government Energy Aggregation efforts from media, marketing, awareness and 
operational perspectives, and has been working with municipalities since 2009. Mr. 
Fogelman also has extensive experience working with and developing electricity aggregation 
programs for municipal commercial and industrial accounts, with particular specialization in 
issues surrounding renewable energy. Mr. Fogelman will be managing the marketing and 
awareness campaign efforts for this project, in addition to the development and 
management of operational guidelines. Mr. Fogelman graduated with a BA in Criminal Justice 
from The American University and has over 13 years of management experience. 

EDWARD CAREY - DIRECTOR OF RETAIL ENERGY 

• (212) 784-6147 - EdwardCarey@GoodEnergv.com 

Mr. Carey has been a senior sales executive and a Director of Retail Energy for Good Energy 
for the past seven years. In 2008, Mr. Carey successfully consulted on the creation of the 
energy procurement division of the Middlesex Regional Educational Services Commission 
("MRESC"), which is the largest public sector purchasing cooperative in New Jersey. Mr. Carey 
has a background in public policy, having worked for both the Giuliani and Bloomberg 
administrations within the City of New York Mayor's Office of Environmental Coordination. 
Mr. Carey specializes in energy related sales to commercial & industrial organizations (public 
and private), and has over 20 years of experience in the energy and environmental industries. 

JEAN KETCHANDJI - MANAGER PRICING & CONTRACTS 

• (646) 588-5777- Jean@GoodEnergy.com 

Mr. Ketchandji is Manager, Pricing and Contracts for Good Energy. Mr. Ketchandji manages 
and ensures all pricing is the most competitive, working with competitive retail electric 
providers to ensure Good Energy is able to obtain the lowest costs with the most attractive 
pricing strategies for its clients. Mr. Ketchandji's department also manages all customer 
contracts and regulatory compliance for Good Energy, ensuring that all is in order and easily 
retrievable and verifiable. Mr. Ketchandji is a graduate of the University of Oklahoma with a 
BAA from Michael F. Price College of Business with a dual major in Energy Management and 
Finance. Mr. Ketchandji started his professional career with Good Energy and has held 
several positions spanning five plus years with the firm. Mr. Ketchandji also holds a CEP 
(Certified Energy Procurement Professional) credential. 
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JEFF FEITH - MARKETING MANAGER 

• (718) 502 3099-Jeff@GoodEnergy.com 

Jeff Feith is a talented graphic design professional with over 15 years of experience. He has 
an intimate understanding of digital design as well as print media. Jeff provides creative 
vision, project management and motivation with a strong hands-on approach and helps 
companies recreate and improve their existing design and image. He's a great team player, 
working collaboratively or independently. He thrives in fast paced environments and has the 
unique ability to understand business requirements, ROI and efficiency when it comes to 
design. Jeff is also an SEO guru. He's helped companies improve their page rank by 
understanding what search engines 'see' and optimizes. 

RACHEL OSINSKI - PRICING SUPPORT, DATA COLLECTION 

• (646) 561-2578 - Rachel@GoodEnergy.com 

Ms. Osinski is a graduate of Niagara University's School of Arts and Sciences with a major in 
History and worked as an account manager in the pharmaceuticals and hospital supplies 
industry, later followed by a transition into the energy industry. Ms. Osinski has quickly 
shown that her experience in sales and her strong knowledge of the energy market is a great 
asset to the aggregation team as sales and pricing support. Crucially, Ms. Osinski collates all 
data required for perpetual opt-out procedures to be maximally effective. 

VICKI BROWNING - CUSTOMER SUPPORT, CALL CENTER 

• (713) 259-0222 - Vicki@GoodEnergy.com 

Ms. Browning has been a Good Energy employee for eight years, though she began her career 
in the energy industry ten years ago when she first worked for Spark Energy in direct sales, 
quickly moving to the position of sales manager. Ms. Browning functions both as sales 
representative and account management representative for many multi-account, multi-state 
Good Energy customers, these being some of the most challenging accounts to 
manage. These include national retail chains, property management companies, and 
homeowners' associations. Here, Ms. Browning has particular expertise in managing new 
store openings, closures, and other customer service issues. Ms. Browning will, via our call 
center, field ratepayer questions and assist with customer resolution issues as she has done 
for all Good Energy GEA programs thus far. 


Please See Good Energy Team Resumes in Appendix for further details. 
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SUMMARY OF MASSACHUSETTS AGGREGATION TEAM FUNCTIONS 


Team member 

Title 

Function on Massachusetts Aggregation Team 

Charles de Casteja 

Managing Partner and 

Director of Mass Markets and 
Aggregation 

Overall responsibility for all municipal aggregation 
functions, processes and procedures 

Philip Carr 

Regional Director, New 

England 

Responsible for business development on a national 
basis for municipal aggregation and customer service 
in all deregulated markets; currently specializing in 
the Massachusetts market 

John P. O'Rourke 

Director of Marketing 
Northeast 

Responsible for all aspects of municipal aggregation 
for the Massachusetts market including DOER and 

DPU relationships; aggregation plan marketing, 
development and operation; and customer service 

Scott J. Mueller 

Attorney at Law 

Responsible for all legal issues concerning municipal 
aggregation and legal representation before DOER 
and DPU 

Jeff Feith 

Marketing Manager 

Responsible for all conventional and electronic media 
design, development and project management and 
assists in public awareness and education campaigns 

Stefa no Loretto 

Director of Business 
Development 

Responsible for business development for municipal 
aggregation, specialized commercial accounts and 
customer service in the Massachusetts and New 
Jersey markets 

Gary Fogelman 

Manager, Mass Markets & 
Renewable Energy 

Responsible for all marketing, media, public 
awareness campaigns; development and 
management of operational guidelines; specializing in 
issues concerning renewable energy 

Edward Carey 

Director of Retail Energy 

Responsible for large energy related sales in 
municipal, commercial and industrial markets in the 
northeast. 

Jean Ketchandi 

Manager, Pricing and 

Contracts 

Responsible for all pricing and contracts with 
competitive suppliers for municipal aggregations and 
other public and private sector accounts. 

Rachel Osinski 

Pricing Support & Data 
Collection 

Responsible for administrative support for pricing, 
data collection, database development and customer 
service 

Vicki Browning 

Customer Support, Call Center 

Responsible for the call center customer support that 
answers and resolves customer inquiries and issues 


Six to eight additional Good Energy personnel can be allocated to the Massachusetts 
municipal aggregation team as needed to function in the areas of public outreach and 
education, customer service, administration and reporting, and aggregation plan operation. 
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AGGREGATION PROCESS TIMELINE WITH MASSACHUSETTS AGGREGATION 
TEAM ROLES 


The following Gantt Chart outlines in detail the estimated timeline for the Scope of Services 
and the specific Massachusetts Good Energy Team personnel that perform each task in the 
Scope of Services. 


This Gantt Chart illustrates an expected timeline for the municipal aggregation approval 
process and may not be exactly consistent with the months as outlined. 


Please note that the last four green bars in the Gantt Chart are ongoing through the term 
of the municipal aggregation. The physical limitations of the chart and the page prevent 
the display of these functions for the whole term of the municipal aggregation. 
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GOOD ENERGY OFFICES AND LOCATIONS 


ALL GOOD ENERGY SERVICES ARE PERFORMED IN THE UNITED STATES 


New York - (Headquarters) 

232 Madison Avenue, Third Floor 

New York, NY 10016 

PHONE: (212)792-0222 

FAX: (212)792-0223 

Massachusetts 

745 Atlantic Avenue, Eighth Floor 

Boston, MA 02111 

PHONE: (310) 220-1454 

FAX: (617)830-0832 

Massachusetts 

155 Mathews Road 

Conway, MA 01341 

PHONE: (413) 548-0999 

FAX: (617)830-0832 

Connecticut 

17 High Street, Suite 300 

Norwalk, CT 06851 

PHONE: (844) 627-7244 

FAX: (212)792-0223 

Illinois 

416 Main Street, Suite 533 

Peoria, IL 61602 

PHONE: (309)369-6352 

FAX: (309)417-4937 

Illinois 

110 West Vandalia Street, Suite 305 

Edwardsville, IL 62025 

PHONE: (314)550-7624 

FAX: (212)792-0223 

New Jersey 

51 JFK Parkway, Suite 101 

Short Hills, NJ 07078 

PHONE: (212)792-0222 

FAX: (212)792-0223 

Texas 

1001 Broadway, Suite 100 

Carrollton, TX 75006 (Dallas) 

PHONE: (972)200-9770 

FAX: (214)594-7834 
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5.2.5. Qualifications for Implementing Community Choice Aggregation 

1. Provide a description of the Respondent's experience with Community Choice 
Aggregation in Massachusetts and aggregation programs in other states, if 
applicable. The description should highlight successes in achieving approval of 
aggregation plans, brokering contracts for competitive electricity supply rates, and 
implementing effective public education and outreach plans. If Respondent has not 
implemented a Community Choice Aggregation program, then it must demonstrate 
experience with both electricity procurement AND community outreach/education. 


GOOD ENERGY RESPONSE 

Good Energy, L.P. ("Good Energy") is the national leader in Community Choice Aggregation. 
Good Energy is the industry leader in structuring, implementing and managing municipal 
energy aggregation programs, serving more communities and residents than any other 
aggregation consultant in the United States. Overall, the total amount of communities signed 
up for our CCA services is approaching 3 million residents, close to 1% of all US residents. To 
date, no municipality has ever left one of our municipal aggregation programs. 

We've talked about some of this already but here are the highlights! 

THE COMMONWEALTH 

In Massachusetts, Good Energy has received DPU approval for municipal aggregation 
plans for 24 municipalities, comprising approx. 250,000 households. Highlights include: 

• Approval of all aggregation plans by the appropriate regulatory authorities in 
record time. Cumulatively, Good Energy has succeeded in putting more plans 
through DPU approval process in the shortest time. The time from submission of 
plan to the DPU up to the approval Order takes with Good Energy, about 2-3 
months on average, prior to our entry into the market, this would take from 9 to 
24 months. This expedited approval is unprecedented and testament to our ability 
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to work with regulators and large groups of communities and their elected 
officials. 

• Good Energy's procurement of energy supply for these municipalities is imminent. 
By November 17, 2015 it is expected that all communities will have entered into 
contracts with a competitive supplier. This will be the largest ever procurement of 
power by a consultant for residents and businesses in CCA programs in the history 
of deregulation in MA. No small feat. We can handle large groups of communities. 
We can handle multiple communities' public events on the same night. We 
pioneered new language with DOER for inclusion in our plans so that 
municipalities can buy as a group while retaining all their municipal autonomy. A 
Commonwealth first! 

• For Good Energy's procurement for Melrose and Dedham we started working 
exclusively with Mass Energy Consumers Alliance, the gold standard firm in MA 
Class 1 REC procurement in the state. With Mass Energy we actually wrote in new 
language that allows communities for the first time to flow MA Class 1 RECs 
through CCA programs. Another Commonwealth first! We love Firsts!! And as 
mentioned previously we will have the best quality MA Class 1 RECs at a price that 
no large competitive supplier can match because we source them locally and 
independently with Mass Energy's expertise. Kind of farm to table but with RECs. 


ILLINOIS 

• With over 550,000 households in Illinois serving 2 million people, and combined savings 
projected to be in excess of $140,000,000 through May 2016 we are the market 
leaders...by far. We supported our communities through 150 referenda and helped 
them procure in large buying groups affording astonishing purchasing power. 

• At the same time, we helped our communities secure the largest ever REC purchase in 
the country by a municipal aggregation consultant, leading a wave of renewable energy 
procurement that caught the attention of USA Today, resulting in the article "Greening 
from the Middle" about how the uptake of RECs in Illinois was the highest in the 
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country at that time. We helped 62 communities, encompassing almost 390,000 
households and totaling approximately 3.3 billion kWh annually, offset the negative 
environmental characteristics of their electricity usage by including fuel-free Green-e 
certified RECs into their municipal aggregation programs. That was way back in 2012 
and since then we've just got better and better and in MA have teamed up with 
recognized leaders in renewable energy such as Mass Energy Consumers Alliance and 
Sustainable Energy Advantage. 

NEW JERSEY, NEW YORK, CALIFORNIA AND BEYOND! 

• In New Jersey as part of our municipal energy aggregation client base we have Edison 
and Woodbridge, the two largest municipalities initiating aggregation programs in the 
state. 

• In New York, Good Energy has been chosen to develop and implement a pilot 
aggregation program for Sustainable Westchester. New York is a recent addition to 
states implementing Community Choice Aggregation (CCA), also known as Community 
Energy Aggregation (CEA). 

• In California, Good Energy has recently been selected by Fontana, a city of 200,000 
people, to conduct a feasibility study into the benefits of a CCA program. 

Across the country, from coast to coast, Good Energy is bringing best practices to its CCA 
client communities, helping them become leaders among their peers in the 
implementation of their own unique programs, achieving their energy goals community 
wide. 


2. Briefly describe Respondent's understanding of the aggregation regulations in 
Massachusetts, including precedents established or rulings by the Department of Public 
Utilities that shape how plans may be structured or what features may be included. This 
would include ability for municipalities to implement ladder or hedged contracts, adders 
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to fund staff or programs, termination and re-activation of programs, etc. 

Good Energy is an expert at working with regulatory authorities. From the fastest 
approvals at the DPU for our CCA communities in MA to being invited to speak at state 
sponsored regulatory forums about Electric Opt-Out Aggregation (CCA) by the Illinois 
Commerce Commission, to pioneering new approaches to CCA with the California 
Public Utilities Commission in San Francisco, to in-depth experience of working with 
the Board of Public Utilities on Government Energy Aggregation (CCA) in New Jersey, 
there is no consultant in the country who has more experience of working with 
regulatory authorities in the field of CCA than Good Energy. Period. 

We are the leaders and experts at this. It is no coincidence that our plans were the 
fastest approved plans in DPU history. We worked very hard with the DPU from market 
entry in January 2014 to ensure that we had the best chance of success and galvanized 
the support of our communities and interest of state leadership to get the approvals in 
time. 

We create new plans and methodologies for our clients all the time. For our MA 
communities we pioneered a whole new approach, working with DPU and DOER to 
pioneer preferred language to supersize bulk purchasing whereby communities can 
purchase together atthe same time while maintaining all of their individual purchasing 
autonomy. This is a Commonwealth first! 

For renewable energy, for Melrose and Dedham we started working exclusively with 
Mass Energy Consumers Alliance, the gold standard firm in MA Class 1 REC 
procurement in the state. With Mass Energy we actually wrote in new language that 
allows communities for the first time to flow MA Class 1 RECs through CCA programs. 
This is a Commonwealth first! This is a Good Energy innovation that is already being 
copied in a far less affordable way by our competitors. We lead. Others follow. The key 
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is that by building this MA Class 1 REC integration program from the ground up, written 
into the actual DPU plans, with Mass Energy, we are able to offer MA Class 1 RECs to 
Melrose and Dedham and any other communities at an unprecedented low and 
affordable rate, far below any of our competitors. We combine regulatory know-how 
with business smarts. You want local renewable energy we'll get it for you with the best 
rate and the most innovative strategies. 

We can affirm that we are expertly placed to be able to include the adder outlined in 
this RFP from a regulatory perspective. We can handle all regulatory aspects and bring 
best practices and ideas from other states to ensure that Arlington, Somerville, 
Sudbury and Newton as well as all the other municipalities in the MAPC area get a 
program tailored to their needs with the most exciting and innovative methodologies 
at the most affordable rates. 

The 24 Good Energy municipal aggregation plans were approved by DPU at the 
beginning of October in an average record time of 2.5 months. Our Massachusetts 
Good Energy Team has extensive experience in Massachusetts municipal aggregation 
law and DPU regulations and practices. Our Massachusetts Good Energy Team 
interaction with DPU prior to and during this period has given them knowledge that is 
completely current on the precedents established and rulings by the DPU that shape 
how plans may be structured or what features may be included. This includes the 
ability to implement ladder or hedged contracts, adders for Energy Manager functions 
and termination of aggregations. 

3. Provide an example of a past outreach strategy plan along with copies of any outward¬ 
facing communications that were included. 


Good Energy is in the process of unleashing the most comprehensive and wide-ranging 
communications plan ever launched by a consultant in the history of CCA in MA for our 24 
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municipalities. We leave no stone unturned. Newspaper advertisement. 30, 15 and 5 second 
radio advertisements. Multi-lingual brochures. Videos. Town hall events. Flyers. Postcards and 
all the rest. No other consultant comes close to our marketing know-how. We have an in-house 
design team. Our operations are all integrated. Procurement, Marketing, Design, Sales, 
Regulatory. It's all integrated. So when Arlington asks for a brochure in the morning and 
Sudbury for a palm card design in the afternoon and Newton the script for a video in the 
evening and Somerville a public forum event followed by live radio that night we can deliver 
on all of these immediately. We are the industry experts at marketing. And why is that? 
Because we had to be and we have to be. We pioneered CCA in Illinois prior to our entry to 
the MA market and out there when Good Energy built its portfolio of purchasing electricity for 
almost two million people, we had to contend with the fact that the state of Illinois requires 
the passage of a voter ballot referendum to establish a municipal aggregation program. So, 
Good Energy got to work and developed a multifaceted public education program, reaching 
out to the population through all media channels including print, radio, TV, cable access, 
internet, social media (Facebook/Twitter), cinema screen advertisements, municipal 
newsletters, community meetings (rotary, religious groups, senior communities) and 
municipality sponsored meetings. 

As a result of our outreach proficiency, Good Energy assisted over 150 communities in passing 
successful referenda. The experience gained was invaluable and provides us with a deep level 
of understanding on how best to approach the education of the public in Massachusetts. 

So, as you can see, public outreach and education is another key core strength that Good 
Energy brings to the table. Critical to the success of any municipal aggregation program is a 
thoughtful and comprehensive public outreach and education plan. Residents must be 
informed and educated on the benefits of the program as well as their rights to decline 
participation. Good Energy has tremendous experience in this area due to the process required 
in other states and has an in-house marketing team dedicated to running sophisticated and 
comprehensive public awareness campaigns. 
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The Appendix contains an outline of a current marketing plan for the 24 municipalities with 
whom Good Energy is now working (Good Energy Public Outreach, Education and Marketing 
Plan). 

Good Energy uses our proprietary marketing check-list and spreadsheet, which is the blueprint 
for a comprehensive public outreach campaign. Good Energy creates presentations 
distributed by DVD covering an executive summary and a more detailed description of the 
municipal aggregation process suitable for public education on local cable access channels as 
part of an integrated communications plan to inform and educate the public. Good Energy has 
made several infomercials in different states exclusively targeted at informing the community 
on the benefits of municipal energy aggregation programs. These infomercials are designed to 
be used by and are made available to our municipal clients so that they may be streamed from 
municipal websites or played on local cable access. 

In Massachusetts, Good Energy representatives have appeared on local television shows and 
have done video tapings for distribution through local media and on demand services. 

Public meetings, in particular, create excellent environments in which to discuss the municipal 
aggregation program and the realities of electric deregulation in general. An earnest, patient 
and transparent approach is the most effective way to explain all aspects of the program. The 
most common concerns surround the issue of power outages and subsequent delays in 
restoring that power. 

The marketing campaigns of Good Energy do not end once a program has fully launched and 
residents are enrolled with the Competitive Supplier. After enrollment, it is important to keep 
residents updated of the status of the program via media press releases, web links to the 
municipal websites, as well as the Good Energy dedicated website and social media pages. In 
fact, an ancillary benefit to the municipality is that an effective Municipal Aggregation Program 
will often have the effect of mitigating what may be dubious offers now available from many 
energy marketers in Massachusetts. 

Most importantly, Good Energy is responsible for all costs associated with marketing the 
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program and does not recoup such costs from the Competitive Supplier. All told, Good Energy 
will work closely with municipal leaders to ensure that the public outreach campaign is a 
dynamic and targeted fit for each individual community. 



««««««« 

««««««« 

««««««« 




4. Provide a list of all clients the Respondent has provided similar services to in the past 
three years or is currently providing similar services to. The preference is for clients 
for which the Respondent has successfully completed the aggregation, which will be 
defined as having achieved: 

a. Approval of aggregation plan by the appropriate regulatory authority; and 
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b. Procurement of an energy supply for the municipality (i.e. municipality has 
contracted with a supplier) 

For each project, please indicate whether the two milestones listed above have been 
completed and please provide the name and location of the municipality, total population 
served through the aggregation, and the annual kilowatt-hour demand served. 

The Reference section of the Appendix contains a complete list of all Massachusetts and out 
of state municipal aggregation clients. 


5.2.6. Qualifications for Delivering Additionality 

1. Describe the Respondent's understanding of additionality as it pertains to the 
Massachusetts regulated utility market and the ISO-New England grid. Does 
Massachusetts Class I REC status generate additionality? What other attributes of 
contribute to additionality? Can a link be made between additionality and GHG 
reductions? Can additionality be claimed when purchasing RECs from facilities that 
already exist? 


(To supplement our knowledge and provide our clients with a full range of options in the 
areas of renewable energy and energy efficiency. Good Energy has partnered up with two 
leading organizations in Massachusetts, Mass Energy Consumers Alliance (Mass Energy) and 
Sustainable Energy Advantage, (SEA), that have expert current knowledge in these areas. 

Simply put, additionality is generally used to describe GHG reduction (carbon offset) of a 
project or action. It is "additional" to what would have happened in a business-as-usual 
scenario. Additionality ensures that the level of emissions is lower relative to what would 
have occurred in the absence of the project or action (i.e., lower relative to the status quo). 
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We focus on NEPOOL and specifically Massachusetts-eligible Class I RECs because the 
purchase of the same ensures additionality in New England. The voluntary retirement of 
Massachusetts-eligible Class I RECs does in fact reduce GHG emissions. The amount of CO 2 
avoided by a megawatt hour of Class I resources is determined annually by ISO-NE's annual 
Electric Generator's Emissions Report. 


http://www.isone.com/staticassets/documents/2014/12/2013 emissions report final.pdf . 

In order to make the claim two conditions must be met. 

1. Additionality 

2. Uniqueness 

The NEPOOL GIS system used for MA Class I RECs is created in such a way to prevent double 
use of an attribute. The additionality condition is met because of a binding RPS constraint 
with an increasing target. The most straight-forward, ironclad method for a MAPC 
community to meet the conditions of additionality is to purchase and retire Class I NEPOOL 
GIS RECs from non-emitting sources. It is not always clear whether a non-NEPOOL REC can 
satisfy these conditions. 

From our reading of the RFP, we can see that MAPC is appropriately concerned about putting 
more renewable energy onto the grid than required by law and adopting a strategy to 
produce quantifiable, additional greenhouse gas emission reductions. Our proposal focuses 
on Class I renewable energy for precisely those purposes. The purchase of Class II RECs would 
not induce the production of more Class II facilities and would not therefore displace fossil 
fuels 1 . 

We assert that a community's voluntary purchase of RECs that are eligible for the NEPOOL 
Class I standard, whether they are built within Massachusetts or not, is the best way to bring 

1 The Class II category was essentially established to provide financial support to those existing facilities. The 
purchase of Alternative Energy Certificates (AECs) is not something we would recommend for inclusion as a 
major component in a municipal aggregation plan, at least in the short-term. The market for AECs is not very 
transparent and the additionality claim would be harder to make for AECs than for Class I RECs. 
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more renewable energy onto the grid and thereby reduce GHG emissions from fossil fuels. It 
is important to be precise with the terminology. A REC from Texas, for example, might be 
from a new project, but claims about additionality from such purchases (would the project 
really not have been built but for the REC purchase?) are dubious, at best. And while there 
are some economic development benefits to having projects located in Massachusetts rather 
than from another New England state. New York, or Canada, the GHG benefit is the same 
regardless of which state it is located. 

A voluntary purchase of an eligible REC creates demand for renewable energy in addition to 
what would be normally required by law. By playing "keepaway from the utilities", the 
utilities (and competitive suppliers a/k/a LSEs - Load Serving Entities) have to contract with 
renewable energy generators other than those serving the voluntary market. 

Assuming the non-LSE (non-LSE, e.g. Arlington, Sudbury) retires the RECs (instead of reselling) 
it does lead to an increase in grid-wide supply of renewable energy because the purchase and 
voluntary retirement of RECs increases demand, which leads to higher REC prices, which 
signals new suppliers to come into the market and generate more renewable energy and 
RECs. 

Note: SEA's Bob Grace actually designed the concept of a 'Reserve Account' at the NEPOOL 
GIS, which was incorporated into the system's design, as a vehicle that allows non-LSEs to 
retire RECs for such purposes. 

Additionality can be claimed when purchasing RECs from facilities that already exist as long 
as: 


• They are voluntarily retired 

• The RECs are registered and retired in a market like NEPOOL where there is a 

o firm requirement to meet the renewable portfolio standard (RPS) and 
o the consequences of not meeting the RPS is a firm alternative compliance 
payment (i.e. penalty) 
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We realize that it is an easier story to tell about additionality if the RECs are purchased from 
a proposed project that would not have been built "but if for" the long-term REC contract the 
community entered into with the project developer. Nonetheless whether the RECs come 
from an existing project or a proposed one does not matter. What matters is the act of 
voluntarily retiring them so that more projects need to come on line to fill the void made by 
the voluntary retirement. Conversely if a community supports a project with financial 
support (e.g., by entering into a long-term contract with project for RECs and/or energy 
and/or direct investment, etc.) and then sells the NEPOOL Class I RECs, the community can't 
claim GHG reductions and therefore can't claim unassailable additionality. Additionality in 
this case can be impugned because of the following logic that is applicable to NEPOOL and 
similarly structured power pools: 

• There is an RPS mandate with ACP penalties 

• A LSE is required to meet the RPS minimum renewable requirements or pay the ACP 
penalty 

• The community has acquired the RECs in some manner (either by self-developing a 
project or purchasing the RECs from the owner of the RPS qualified project). 

• If the community sells the RECs they in all likelihood ultimately will be purchased by 
an LSE who has an RPS obligation, and will retire the RECs in order to meet the 
mandatory compliance 

o The community gives up their claim to the environmental benefits (as anyone 
does when it sells the RECs) 

o The market signals to build new renewable generation are no better or worse 
off if the community had not financially supported the project. That is with 
the project built (and the RECs ultimately being sold and used by the LSEs for 
compliance) there is more REC supply and all things being equal this will 
decrease the price of RECs and suppress additional renewable investment. 

o Conversely if the community had voluntarily retired the RECs, then the 
community would get to 

■ claim the environmental benefits; and 
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■ Played keep-away with the RECs from the LSEs and thus not 
suppressed the market price (all other things being equal) and thus 
kept the same level of incentive for the market to build new renewable 
generation to meet RPS requirements 

This is not to say that supporting a project financially and then selling the RECs is a bad thing, 
it does do a good thing, but it is not unquestionable additionality. 

Of course entering into a long-term contract with a proposed project (or with a project that 
needs long-term price certainty to keep running to pay for O&M - for example a run-of-river 
hydro project) and also voluntarily retiring the RECs is the optimal action; it is a great story to 
tell and unassailable additionality can be claimed. 


1. Describe the Respondent's experience with identifying and procuring renewable 
energy generally and renewable energy that meets additionality criteria. 


2. Has the Respondent analyzed renewable energy purchases for additionality? If so, 
describe the process used and the client(s) 


We answer 2 & 3 combined as follows: 


Team member SEA has worked on projects that quantify indirect benefits of renewable 
energy projects and RECs. For example: 

• MA RPS Implementation. As lead consultant to MA DOER on development of MA 
RPS. Project manager; primary or co-author on series of technical and policy white 


papers and reports on aspects, implications, designs, accounting and verification 
including tracking approach and development of GIS System, and costs of Renewable 
Portfolio Standard. 
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Represented Union of Concerned Scientists' (UCS) participation in the development 

and implementation of the NEPOOL GIS NEPOOL GIS Functional Specifications, 
Vendor Solicitation, and Operating Rule Development. 

Lead consultant in developing the 2015 Task 3 Report: Costs and Benefits of 

Massachusetts Solar Policies, for the Net Metering Taskand SolarTask Force Report. 
Co-author of the 2015 Maine Distributed Solar Valuation Study. 

Project leader on a comprehensive analysis for New York entitled: New York Solar 
Study: An Analysis of the Benefits and Costs of Increasing Generation from 
Photovoltaic Devises in New York, published in 2012. 

Policy analysis and development of materials to educate policymakers and 

stakeholders funded by the Energy Foundation in 2007 which resulted in a series of 
presentations: 

o Clarifying the Interaction between REC & Emission Policies & Markets: 

Treatment of Renewable Energy under the RGGI Model Rule and Other 

Markets & Policies (for California Energy Commission ) 
o Seeking Clarity between REC and Emission Markets: Creating a Clear Role for 

RE in Policies and Markets (For Northeast Energy and Commerce Association) 

o Untangling the Interaction between Renewable Energy Markets/Policies and 

Emission Cap & Trade Regulation: Preserving the Emission Benefits of 

Renewable Energy (presentation at American Wind Energy Association's 

Windpower 2007) 

Performed a detailed and credible Analysis of Estimated Emission Benefits of Maine 
Wind Farm Generation (a white paper published by Maine Renewable Energy 
Association in 2015). 
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5.2.7. Technical Approach to Implementing the Scope of Services 

1. Explain the respondent's ability to successfully work simultaneously with at least the 
four communities named in this RFP, as well as the broader list of MAPC 
municipalities that may enlist their services through December 31, 2016. 

Good Energy has more CCA client communities, approx. 190, than any other 
consultant in the country. We already buy power for about 2,000,000 (two million) 
people in the Midwest and within MA we are the biggest consultant in terms of CCA 
client population size and have issued an RFP for competitive supply for 24 
Massachusetts communities, representing more than 500,000 people and businesses. 
Good Energy has the expertise and existing personnel bandwidth, from client 
management and sales to regulatory, from design and marketing to operations so that 
we can service ALL MAPC municipalities at the same time!! No other consultant can 
match our ability to get things done at scale while focusing and honing in on all the 
details of programs individually tailored for specific communities. No community is 
too large and also, just as importantly, no community is too small!! Our largest city 
may have 150,000 people but our smallest community has just 150 people in town!! 
Good Energy does not cherry pick just the big communities, we help everybody, 
particularly the smaller ones who often don't have the full-time staff to get the job 
done without incurring substantive extra costs. Good Energy always picks up the slack, 
takes the burden off your shoulders, reduces municipal staff time and gets everybody 
moving forward independently or as a group. No other consultant in the 
Commonwealth can match us for bandwidth or attention to detail with communities 
of ALL sizes. 

2. Based on the Respondent's understanding of additionality described above, what 
strategy(ies) does it offer for the named communities and other MAPC 
municipalities to achieve additionality and thereby add new renewable energy 
generation to the ISO-New England grid? As mentioned previously, the preference 
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of the named municipalities is for additionality to be achieved through the purchase 
of excess Renewable Energy Credits (RECs). MAPC and the named municipalities do 
encourage innovative solutions and will also accept strategies for achieving 
additionality through: 

a. Direct Investment in a Renewable Energy Project 

b. Other strategies 

Number each strategy and for each strategy offered, describe: 

a. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

b. Process for identifying and executing qualifying payments or purchases 

c. Explanation of how it achieves additionality. 

d. How to translate the purchases of the municipality into amount of renewable 
generation added to the ISO-New England grid and the GHG emissions 
reduced. Please note if and where there is uncertainty. 

e. Applicability. Are there certain contracting lengths or structures that are 
required? Could it work with a hedging or ladder contract system? Are there 
any restrictions in terms of total load size or other municipal attribute that 
might limit the applicability to certain municipalities? Specifically identify if 
it would not apply to any of the named municipalities. 

Below we describe strategies the MAPC communities could use. We move from a general 
description to more specific descriptions. There are two primary strategies to achieve 
additionality. They are: 

1. Purchasing RECs 

The purchase of RECs is one of the most efficient and effective methods for achieving 
renewable energy goals. Good Energy has extensive experience and expertise in providing 
clients with REC purchasing options for achieving their renewable energy goals. We have 
added Sustainable Energy Advantage, LLC (SEA) to the Good Energy team for the purposes of 
achieving the goals of the renewable energy project. SEA is a Framingham, MA based 
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consultants focusing solely on the renewable energy space with a broad array of public and 
private clients. 

2. Direct Investment in a Renewable Project 

As a part, or whole, of the municipal energy supply procurement, or the community 


aggregation, the municipalities are interested in exploring directly investing in one or more 

renewable energy projects, either on-site or off-site. The qualified party would advise the 

municipalities on the form of this investment including: cash investment, REC off-taker, 

bundled REC and electricity off-taker. Power Purchase Agreement with retired RECs, etc. The 

table below provides some additional discussion of variants of the above strategies. 

Variants of 

General 

Strategies 

Discussion 

REC Off-taker 

and retire RECs 

REC purchase combined with voluntary retirement is the primary strategy from which 

to build on. It achieves environmental goals at a cost that is predictable, that can be 

well-managed overtime. 

Cash 

Investment 

Possible, but complicated insofar as capturing federal tax incentives. Also puts 

production and maintenance cost risks onto the municipalities compared to other 

options. In the short term, it could be used to finance a minority portion of the 

renewable energy portfolio. As market conditions and federal incentives change, it 

may become a more viable option in the long term. But Congress tends to approve 

subsidies that are tax-based that may not have direct value to the municipalities. In 

order to garner additionality RECs must be voluntarily retired. 

Bundled REC 

and energy 

Off-taker 

Possible, usually with prospective projects. Requires a higher level of due diligence 

and economic analysis. It could help stabilize the costs to municipalities over a long¬ 
term contract. Not usually used for short-term purchases. 
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PPA with If this strategy involves buying energy from a renewable energy generator, but not the 

retired RECs RECs, then we would caution the municipalities against it. Without buying the RECs, 

the municipalities would not be able to claim emission reductions nor any 
environmental attributes. 


Each strategy is numbered below for each we describe: 

a. Q. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

A. A. Described in each strategy 

b. Q. Process for identifying and executing qualifying payments or purchases 
A. Described in each strategy 

c. Q. Explanation of how it achieves additionality. Note, if it includes a voluntary 
REC retirement it as described above achieves additionality. 

A. If the REC attributes are sold, then environmental attributes are transferred, 
and no GHG emission can be claimed. 

d. Q. How to translate the purchases of the municipality into amount of renewable 
generation added to the ISO-New England grid and the GHG emissions reduced. 
Please note if and where there is uncertainty. 

A. There is no or minimal uncertainty if retiring NEPOOL Class I RECs. As for 
claiming a certain amount of renewable generation it will be either clear from a 
direct investment or imputed from a REC purchase (e.g., 1 MW of solar has ~14% 
capacity factor) 

e. Q. Applicability. Are there certain contracting lengths or structures that are 
required? Could it work with a hedging or ladder contract system? Are there any 
restrictions in terms of total load size or other municipal attribute that might 
limit the applicability to certain municipalities? Specifically identify if it would not 
apply to any of the named municipalities. 

A. Described as relevant. 
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A. Direct Investment Strategies 

Projects are on a continuum of 

• Direct investment (e.g., owning all or part of a project or loaning funds to a project 
and leaning on the community's bond rating), 

• Entering a long-term fixed price contract where the community's is taking risk (and 
getting the benefit) of hedging its long-term energy and/or REC cost 

• Purchasing RECs and voluntarily retiring them. 

All the below numbered strategies are some combination of these three methods 

1. Direct Investments. This could be for any NEPOOL Class I non-emitting project. 
But as recommendation as something MAPC communities could most easily 
accomplish we suggest for a direct investment that the municipalities should 
consider purchasing both the energy (or net metering credits) and SRECs from a 
solar project. The bundle may be prohibitively expensive as is, but could 
potentially be turned into a money maker. The SRECs could be sold and 
substituted for MA Class I RECs on a 1:1 basis. The Class I RECs would then be 
voluntarily retired by the community. As an SREC is just a carve out of the Class I 
REC program, they have exactly the same GHG emission avoidance value as each 
other. Thus the difference between monetary value of the SREC value and the 
monetary value of the Class I REC value would accrue to the municipalities, 
offsetting premium paid by the municipalities for the bundle of SRECs and energy. 

• Projects could range from onsite solar projects that offset municipal load to 
offsite projects where net metering credits are used. It is clear that a net 
metering project within the municipal boundaries of an electric investor 
owned utility (e.g., Eversource or National Grid for MAPC communities can 
transfer excess net metering credits to other accounts within the municipality 
or to other municipalities served by the same electric utility and within the 
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same ISO-NE load zone 2 . As the Cities of Somerville and Newton, the Towns 
of Arlington and Sudbury are all in Eversource NEMA they all only can receive 
net metering credits from a project within Eversource NEMA. Net metering 
rules vary for municipal light plant communities (e.g.. Concord, Reading, 
Wellesley), but they don't generally offer virtual net metering. 

• This strategy also would work for purchasing just SRECs from a project without 
the energy or net metering credits 

B. Other strategies 

Other strategies to increase our renewable energy procurement for the municipalities are 
outlined as follows: 

2. We would recommend starting off with the purchase of Class I RECs from existing 
resources and then voluntarily retiring them, such as those currently listed as eligible 
by the Mass. Department of Energy Resources website. As the list shows, wind power 
is the predominate source of RECs. Such a purchase would be for a specified 
percentage of the electric load of the municipality. There are no applicability 
restrictions. 

3. The municipality could annually issue an RFP to renewable energy developers of 
projects under development. These RFPs would be modeled to some extent after 
RFPs issued from time to time by utilities. Mass Energy and the Massachusetts Clean 
Energy Center. This would probably work for communities that are served by 
competitive LSE for electric generation for investor owned utility (IOU) communities 
(which Arlington, Newton, Somerville and Sudbury all are) that allow retail choice and 
municipal opt-out aggregation. Municipal Light Plant (MLP) communities may even 
broader latitude to implement such a strategy, though these communities could not 
participate in municipal aggregation as they do not have retail choice. The RFP could 


2 Find map of ISO-NE eastern Massachusetts load zones here and Massachusetts electric utility map here . 
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be REC purchase with any combination of additional direct investment / financial 
support or energy purchase. 

4. The municipality could use its municipal supply contract as leverage to assist the 
community aggregation with respect to REC contract. The municipality has the 
authority to enter into long-term contracts for RECs for the municipal supply and that 
would help to acquire RECs at a favorable price while also sending a stronger message 
to the renewable energy development community. It could then sell some of those 
RECs to the community aggregation to help the aggregation meet, for example, its 
five percent target cost-effectively, even though the aggregation's supplier might 
have a contract with a term of just two or three years. For example, if the residential 
load at five percent would be about 15,000 RECs per year, which is 37.5% of an 
electricity supply load (38,000 to 40,000 MWh per year). If the municipality wanted 
to purchase ten (10) percent renewable energy for its municipal supply per year, it 
could contract for 47.5% through long-term contracts, and then sell 37.5% per year to 
community aggregation. MLPs would be precluded directly from this strategy 
because they don't allow retail choice. 

5. The municipality could also consider REC contracts in tandem with contracts for 
difference (CFDs). CFDs are a financial mechanism that would allow the municipality 
to hedge against energy price volatility without having to purchase net metering 
credits or enter the challenging realm of wholesale electricity settlements. They 
provide an additional source of revenue certainty to prospective generators, which, 
paired with a REC contract, would be a powerful tool for driving new projects online. 
While no community is excluded from this strategy, the MLP communities may be 
better suited to deal with this approach as their communities are used to hedging 
wholesale price risk. 

6. Consider entering into long-term contracts for RECs that would help the supplier(s) of 
the municipalities meet the basic RPS obligations, which will be increasing on annual 
basis. The municipalities could buy Class I RECs and "put" them to the supplier. This 
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method can also be used with respect to SRECs that qualify for the Solar Carve-Out as 
a means to provide direct support to PV projects (though this means selling the RECs 
and not retiring them). Most MLPs do not have RPS requirements, and if they do, they 
are self-imposed, thus would precluded from this strategy. 

7. With respect to solar, in the short term, the municipalities could actively promote 
adoption by residents and businesses in two ways, subject to the resolution of 
currently ongoing legislative negotiations. One way is the familiar "Solarize" model. 
Another way is "community shared solar". In both cases, PV RECs might initially go 
into the Solar Carve-Out, but could eventually become part of the Class I REC supply 
of the municipalities. Most MLPs do not have community shared solar rules in place, 
so could not participate in such a strategy. 

8. Look to solar for a more significant share of the load in future years when projects 
that are currently earning SRECs are no longer eligible for the Solar Carve-Out, but will 
be eligible to produce Class I RECs. This could start taking place as soon as 2024. Most 
projects do not have a post SREC strategy, and would be willing to sell their Class I 
RECs at a low price. With this in mind, the municipalities could target PV projects 
located in the municipalities and nearby communities for inclusion in the portfolio. 
All communities could participate in this strategy. 

We also would like to suggest an idea that is not about renewable energy per se, but about 
using the aggregation to achieve emission reductions. We are confident that we could ask 
electricity suppliers to propose a special rate or incentive for consumers with electric vehicles 
(EVs). Some utilities around the world are beginning to do so and this could become a feature 
of community aggregation. It would be a win-win-win. Benefits would go to the consumer, 
the supplier, and to the environment. 

The below table summarizes the answers to the questions about the strategies. 
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Strategy # & 
Description 

Characteristics 

Process for 
Identifying 
Qualifying 
Payments 

How it 

Achieves 

Additionality 

How 

Translate 

into Added 

Renewable 

MWs and 

GHG 

Reduction 

Applicability 

1 Direct 

Investment 

Financial support 
and SREC for Class 

1 REC swap and 
then Class 1 

retirement 

Value of Class 1 
RECs retired, 
plus cost to 
enter contract, 
plus cost of 
purchase of 
energy and 

SRECs less value 
of energy 
purchased 

Through direct 
investment and 

retirement of 

Class 1 RECs 

MWs of project; 
GHG of marginal 
emission of RECs 
produced 

Applicable to all 
communities. 

MLPs via 

wholesale 
market, IOU 
communities 
through retail 
market 

2. REC Purchase 
w/ Retirement 

Purchase Class 1 

RECs from 
existing projects 
and then retire 

them 

Cost of purchase 

REC voluntary 
retirement 

GHG of marginal 
emission of RECs 
produced. MWs 
could be fraction 
of project or 
imputed (e.g., 

30% capacity 
factor for wind 
projects) 

All communities 

3. RFP for 

Projects 

RFP to support 
projects. REC 
purchase 
combined with 
other potential 
support 

Depends on RFP 
details 

Depends on RFP 
details 

Depends on RFP 
details 

All. Could be 

better suited to 

MLP 

communities 

4. Leverage 
Municipal 

Supply w/ 

Community 

Aggregation 

Purchase 

additional Class 1 

RECs 

Cost of marginal 
purchase 

REC voluntary 
retirement 

See answer for 

#2 

MLPs directly 
precluded 

5. RECs in 

Tandem w/ CFD 

CFD provides 
financial energy 
price hedge 

Cost of RECs 

retired and 

difference 

between CFD 
strike price and 
average market 
price 

REC voluntary 
retirement, plus 
long-term 
support of 
project via CFD 

See answer for 

#2 

May be better 
suited for MLPs, 
but all could 
participate 

6. Buy & "Put" 
Class 1 RECs 

Hedges long-term 
cost of RECs, and 
can decrease 

retail electric 

costs from 
supplier 

Difference 

between REC 
contract price 
and REC spot 
price for the 
specific year 

Does not achieve 
additionality 
unless some of 

the RECs are 

voluntarily 

retired 

Not applicable as 
it does not 

achieve 

additionality 

MLPs precluded 

7. Promote 
Community 

Solar 

Promotes more 

solar in the host 
community 

Budget for 
promotion. 

Does not achieve 

additionality 

directly 

Not applicable as 
it does not 

achieve 

additionality 

MLPs precluded 
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Strategy # & 
Description 

Characteristics 

Process for 
Identifying 
Qualifying 
Payments 

How it 

Achieves 

Additionality 

How 

Translate 

into Added 

Renewable 

MWs and 

GHG 

Reduction 

Applicability 

8. Look to 
purchase Class 1 
RECs from solar 

2024 and 
beyond 

Probably get to 
purchase Class 1 
RECs from solar at 
very cheap rate 

Cost to purchase 
RECs 

REC voluntary 
retirement (if 
done) 

See answer for 
#2 for portion 
that is 
voluntarily 
retired 

All communities 
could participate 


3. Describe in detail the work plan and mechanics of how the prospective 
Respondent will accomplish each task of the Scope of Services. Respondents should 
expand on the generalized outline of methods contained in the scope with specific 
details of how the tasks could be best accomplished. Respondent should describe 
unusual conditions or problems the Respondent believes may be encountered. 
Respondent should use the four named communities to illustrate if and how their 
approach to any aspect of the scope of services might change based on load size, 
contract length or other criteria. 

For the task "Provide Public Education", Respondent should address how it would 
manage messaging and engagement differently for each key stakeholder group in 
a community (e.g. residents, business, public officials, etc.). Respondent should also 
describe how it would tailor its engagement plan based on the characteristics of a 
community. 


Please see the Section on Scope of Services for our detailed response. From a renewable 
energy perspective Arlington, Newton, Somerville and Sudbury, as noted above are all served 
by Eversource and all reside in the ISO-NE NEMA region. Thus except for behind the meter 
projects that offset physical load they all will be able to participate in the same projects (e.g.. 
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virtually net metered, investments, REC purchases and retirements). The only difference 
should be their appetites for participation. Just by size, Somerville and Newtown should have 
a much greater appetite for projects and strategies than Sudbury, with Arlington somewhere 
in between. 


5.2.8. Optional Services/Extras 

At the option of the respondent, propose additional and/or alternate elements to improve 
the scope of services to improve the ability of the participating municipality to meet the 
goals of Section 1.3. 

We have provided a wide range of options for participating municipalities to meet the goals 
of Section 1.3. By working with these municipalities and learning whatgoals may evolve from 
that relationship, more concepts may develop to improve the scope of services. 


5.2.9. Legal Proceedings 

Respondent shall include a statement of any legal proceedings pending or concluded within 
the past five (5) years relating to the performance of services by the Respondent. 

A Statement of Legal Proceedings is contained in the Appendix in the Section for Required 
Documents. 
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Conclusion 

Good Energy is the national industry leader in structuring, implementing and managing 
municipal energy aggregation programs, serving more communities and residents than any 
other aggregation consultant in the United States. Good Energy has combined its extensive 
national experience with local experience and expertise in municipal aggregation and located 
offices in Massachusetts to provide municipalities in Massachusetts with the best possible 
municipal aggregation team. We are proud of what we have accomplished with municipal 
aggregation nationally and look forward to providing the same competitive choice, rate 
stability, savings and renewable energy options to municipalities in Massachusetts. Good 
Energy's track record in ongoing municipal aggregation program management speaks for 
itself; to date, no municipality has ever left one of our municipal aggregation programs. 

The objectives of the Good Energy team are consistent and firmly aligned with those of our 
clients. We sit on our clients' side of the table and only do well when our clients do well. 

Good Energy has the experience, expertise, professional and analytical staff, strategic 
alliances and the dedication to excellence to perform at the highest level to fulfill the energy 
objectives of the municipalities of MAPC. We look forward to progressing in the selection 
process and being interviewed by the Selection Committee. The Massachusetts Good Energy 
Team would be honored to work with the municipalities of MAPC. 
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Required Forms 

Respondent Information Form 

Contractor Authorized Signature Verification Form 

Certificate of Non-Collusion 

Certificate of Tax Compliance (M.G.L., c.62C, §49A) 

Affirmative Action Plan Form 

Conflict of Interest Certification (M.G.L. C.268A) 

Certificate of Compliance with M.G.L. c. 151B 
Certificate of Non-Debarment 
Statement of Legal Proceedings 
Electric Broker License 
Certificate of Insurability - Example 
References 

Massachusetts References 

National References - List of all clients for the last three years 
Good Energy Team Resumes 
2015 Energy Leadership Award 

Good Energy Public Outreach, Education and Marketing Plan 

Good Energy Information Websites 

Marketing Samples 

Good Energy Website Screenshots 

Mass Energy Resumes-Screenshots-Label 

Sustainable Energy Advantage Qualifications, References & Screen Shots 



EXHIBIT C 


Department of Energy Resources ("DOER") Consultation Letter 



EXHIBIT D 


Certified Vote Approving the Aggregation Plan 
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Municipal Aggregation Plan 


Introduction 

The Town of Arlington (“Municipality”) has developed the Community Electricity 
Aggregation Program (the “Program”) with the goal of bringing the benefits of low 
cost power, renewable energy, and electricity choice to its residents and businesses. 
The Program, as described in this aggregation plan (the “Plan”), is part of the efforts 
of the Municipality to promote environmental sustainability and economic growth. 

Before being implemented, the Plan must be reviewed and approved by the 
Massachusetts Department of Public Utilities (the “Department”). The Department 
will ensure that the Program satisfies all of the statutory requirements, including that 
the Plan provides universal access, a reliable power supply and equitable treatment for 
all customer classes. This Plan was developed to demonstrate that the Program of the 
Municipality satisfies all of the requirements necessary for the Department’s 
approval. 

I. Key Features 

The key features of the Program will include: 

Price protection: The Municipality will secure its power supply by requesting 
competitive bids from the largest and most experienced power suppliers serving the 
region. This competition will be designed to result in the best possible price. The 
Municipality will only launch the aggregation when it obtains a price that meets the 
criteria set by the municipal officials. It is also the objective of the Municipality to 
support the development of additional green resources through the purchase of a 
higher level of Renewable Energy Certificates (“RECs”). In requesting bids to serve 
its customer load, the Municipality may act individually or as part of a Buying Group 
with other municipalities. 

Consumer protection: The Program of the Municipality will include the strongest 
consumer protections, including the ability for any customer to leave the program at 
any time with no charge. There will be no hidden charges of any kind. 

Product options: The Municipality and its residents recognize the importance of 
developing a sustainable energy environment, reducing greenhouse gas emissions and 
supporting the development of renewable energy generating resources that will 
provide additionality (i.e. adding new renewable generation to the ISO-NE grid). It is 
the objective of municipal officials to promote sustainable energy through the 
purchase of RECs while at the same time providing energy at affordable levels to the 
residents of the Municipality. 
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Standard Product: Arlington intends to offer the Arlington Local Green 
product as their standard product. The municipal officials and residents of 
Arlington recognize the importance of developing a sustainable energy 
environment, reducing greenhouse gas emissions and supporting the 
development of renewable energy generating resources in the Commonwealth. 
This product, along with other efforts undertaken and planned by municipal 
officials, is designed to fulfill these goals and objectives. The Arlington Local 
Green product is expected to include 5% green energy above the Renewable 
Portfolio Standard (“RPS”) required by the Commonwealth, with the exact 
amount yet to be determined. This product is intended to include as many 
RECs produced by renewable energy generating resources located in the 
Commonwealth as possible. The exact percentage of green energy to be 
included in Arlington Local Green will be determined after the receipt of bids 
from competitive suppliers. Including additional green energy in the standard 
product enables customers to have a meaningful impact on the reduction of 
greenhouse gas emissions through the support of local renewable energy 
sources. 

Optional Products: Arlington intends to offer two optional products that 
provide customers with a wide range of possible choices for their electricity 
needs: 

Arlington Basic : Some customers may feel that the amount of green energy 
required by the RPS in the Commonwealth includes a sufficient amount of 
RECs to fulfill their renewable energy objectives. This product offers the 
same amount of green energy offered in the Basic Service of the Local 
Distribution Company as required by law. 

Arlington Premium 100% Local Green : Lor customers that want more green 
electricity generated from renewable energy resources in the 
Commonwealth than is offered by Arlington Local Green, this product 
offers up to a 100% green energy option. This enables customers who 
chose this option to have a more meaningful impact on the reduction of 
greenhouse gas emissions through the support of local renewable energy 
sources. 

Arlington Premium 50% Local Green : Lor customers that want more green 
electricity generated from renewable energy resources in the 
Commonwealth than is offered by Arlington Local Green, but a more 
economical alternative to Arlington Premium 100% Local Green, this 
product offers up to a 50% green energy option. This enables customers 
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who chose this option to have a more meaningful impact on the reduction 
of greenhouse gas emissions through the support of local renewable energy 
sources. 

Any charge for the additional green energy would be included in the rate submitted to 
the Local Distribution Company or be purchased separately as RECs from a third 
party and billed separately by the third party to the Local Distribution Company. 

Coordination with energy efficiency programs: Energy efficiency programs help 
residents reduce their energy consumption. The aggregation program will coordinate 
with energy efficiency programs administered by the Local Distribution Company to 
help more residents reduce their energy use and cost. This plan does not include those 
services outlined in G.L. Chapter 164, Section 134(b). 

Renewable energy: The Municipality may seek to purchase a portion of the RECs 
from renewable energy generators and include these RECs in a green product. If 
RECs are obtained through the Competitive Supplier, any charge for these RECs 
would be included in the same rate submitted to the Local Distribution Company. 

II. Statutory Requirements 

The municipal aggregation statute, G.L. Chapter 164, Section 134, sets out the 
requirements that a plan must meet in order to be approved by the Department. Those 
requirements include procedural requirements, specified plan elements, and 
substantive requirements. The Plan of the Municipality satisfies all of these 
requirements, as discussed below. 

1. Local Approval 

The municipal aggregation statute requires that the Municipality obtain approval from 
the local governing authorities before initiating the development of the plan. The 
Municipality satisfied the local approval requirement when the Town Meeting voted 
to initiate the process of municipal aggregation. Documents authorizing the 
aggregation, including certifications of votes taken, are contained in the Historical 
Overview. 

2. Consultation with the Department of Energy Resources and Other Parties 

The aggregation statute also requires that the Municipality consult with the 
Department of Energy Resources (“DOER”) in developing the plan. The Municipality 
submitted a draft of the Plan to DOER and municipal officials and / or their 
Aggregation Consultant met with DOER to discuss that draft. DOER provided many 
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helpful comments on the draft and the Municipality incorporated the DOER’s input 
into the final version of the Plan. 

The Municipality has also provided an opportunity for input from the Local 
Distribution Company. The Aggregation Consultant provided the Local Distribution 
Company with a draft model plan that reflects prior input from the Local Distribution 
Companies and will continue to provide an opportunity for further comment from the 
Local Distribution Company on the Plan. 

The Municipality has made the Plan available for review by its citizens, including 
discussing the Plan at one or more public meetings, as noted in the Historical 
Overview (Attachment 1). 

ITT. Elements of the Plan 

General Law c. 164, section 134 requires that an aggregation plan contain the 
following elements: 

• Organizational structure 

• Operations 

• Lunding 

• Details on rate setting and other costs to participants 

• The method of entering and terminating agreements with other entities 

• The rights and responsibilities of program participants 

• The procedure for termination of the program 

The incorporation of each of these elements in the Plan is discussed below. 

1. Organizational Structure 

The organizational structure of Program will be as follows: 

Board of Selectmen and Town Manager: The Plan will be approved by the Board of 
Selectmen, the elected representatives of the citizens of the Municipality, and 
overseen by the Board of Selectmen, Town Manager or other designees of the Board 
of Selectmen. The designee(s) of the Board of Selectmen will be responsible for 
making decisions and overseeing the administration of the Program with the 
assistance of the Aggregation Consultant. Prior to the receipt of bids from 
Competitive Suppliers, the designee(s) of the Board of Selectmen shall be specifically 
authorized to enter into an Electric Service Agreement (“ESA”) under parameters 
specified by the Board of Selectmen. 
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Aggregation Consultant: The Aggregation Consultant will manage certain 
aggregation activities under the direction of the Board of Selectmen, Town Manager 
or other designee of the Board of Selectmen. Their responsibilities will include 
managing the supply procurement, developing and implementing the public education 
plan, interacting with the Local Distribution Company, and monitoring the supply 
contract. Through a competitive procurement process, as outlined in the Historical 
Overview, the Municipality has selected Good Energy, L.P. to provide these services. 

Competitive Supplier: The Competitive Supplier will provide power for the 
aggregation, provide customer support including staffing an 800 number for customer 
questions, and fulfill other responsibilities as detailed in the ESA. The Competitive 
Supplier shall be required to enter into an individual ESA with the Municipality under 
terms deemed reasonable and appropriate for its constituents by the Board of 
Selectmen. 

Buying Group: The Municipality may elect to join with other municipal aggregators 
in combining its load for purposes of soliciting bids from Competitive Suppliers. The 
purpose of the Buying Group is to allow municipal aggregators to capture the benefits 
of collective purchasing power while retaining full municipal autonomy. The 
Municipality shall be represented by the designee(s) of the Board of Selectmen on the 
executive committee of the Buying Group. The Municipality, through its designee as 
specifically authorized by the Board of Selectmen, shall select a Competitive Supplier 
based on the needs of the Municipality and shall not be required to select the same 
terms or Competitive Supplier as other members of the Buying Group. 

2. Operations 

Following approval of the Plan by the Department, the key operational steps will be: 

a. Issue an RFP for power supply and select a competitive supplier 

b. Implement a public information program, including a 30-day opt-out notice 

c. Enroll customers and provide service, including quarterly notifications 

The implementation of an aggregation requires extensive interaction between the 
Municipality, the Competitive Supplier, and the Local Distribution Company. Those 
interactions are described in detail in the Historical Overview. 

a. Issue an RFP for power supply and select a competitive supplier 

i. Power supply 

After the Department approves the Plan, the next step is to procure a contract for 
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power supply. 

The Municipality will solicit bids from leading competitive suppliers, including those 
currently supplying aggregations in Massachusetts and other states. In seeking bids 
from competitive suppliers, the Municipality may solicit bids for its load individually 
or as part of a Buying Group with other municipal aggregators. The RFP will require 
that the supplier satisfy key threshold criteria, including: 

• Licensed by the Department 

• Strong financial background 

• Experience serving the Massachusetts competitive market or municipal 
aggregations in other states 

• Demonstrated ability, supported by references, to provide strong customer 
service 

In addition, suppliers will be required to agree to the substantive terms and conditions 
of the ESA, including, for example, the requirement to: 

• Provide all-requirements service at a fixed price 

• Allow customers to exit the program at any time with no charge 

• Agree to specified customer service standards 

• Comply with all requirements of the Department and the Local Distribution 
Company 

The Municipality will solicit price bids from suppliers that meet the threshold criteria 
and agree to the terms and conditions of the ESA. The Municipality will request bids 
for a variety of term lengths (e.g. 12, 24, 36 or 48 months) and for power from 
different sources. Prior to delivery of the bids, the Board of Selectmen shall provide 
authorization to its designee(s) to select a bid and enter into an ESA based upon 
parameters the Board of Selectmen deem appropriate for its constituents. In 
consultation with its Aggregation Consultant, the designee(s) of the Municipality will 
evaluate the bid results including price, term and source. Whether the Municipality 
conducts an individual solicitation or participates in a solicitation with a Buying 
Group, at the conclusion of the bidding process it will select a price, term and supplier 
appropriate for its constituents. Participation in the Buying Group shall not require 
the Municipality to select the same price, terms or supplier as other members of the 
Buying Group. If none of the bids is satisfactory, the Municipality will reject all bids 
and repeat the solicitation for bids as often as needed until market conditions yield a 
price that is acceptable. The Municipality will only accept a bid that enables it to 
launch the aggregation with a price, terms and characteristics that meet the criteria set 
by their municipal officials. 
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ii. RECs for a green product 


In addition to soliciting bids for power supply that meet the required Massachusetts 
RPS obligation, the Municipality intends to solicit bids for a supply of RECs for it’s 
green products. It is the goal of the municipality to achieve additionality in its product 
offerings, thus contributing greater renewable resources to the ISO-NE grid and 
reducing GHG emissions. The Board of Selectmen, or their designee, will determine 
the appropriate level of green products to be include with the standard product and the 
optional products based upon their assessment of market conditions and what would 
be in the best interest of consumers at the time of the power supply solicitation. All 
Renewable Energy Certificates (RECs), above those required by the RPS, are 
expected to be Mass Class I eligible RECs. The Municipality may seek RECs from a 
variety of renewable sources, and will choose the best combination of environmental 
benefit and price. 

The Municipality will require bidders to identify the technology, vintage, and location 
of the renewable generators that are the sources of the RECs. It will also require that 
the RECs be created and recorded in the New England Power Pool Generation 
Information System or be certified by a third party. The Municipality may provide 
customers with renewable generation source information through a variety of vehicles 
including the program web site, content disclosure labels and the opt-out letter. 

b. Implement public information program including 30-day opt-out notice 

Once a winning supplier is selected, the Municipality will implement a public 
education program. 

The delivery of a comprehensive and professional public education plan and 
associated materials are crucial to ensuring understanding of, acceptance of and 
participation in the aggregation. The Municipality has already begun to build 
enthusiasm for and understanding of the aggregation through community-wide events 
and presentations. As a result, the Municipality anticipates a high level of awareness 
about the aggregation by the time the supply contract is signed. 

At the time of launch, the Municipality will build on this existing public awareness. 
The Municipality will use a variety of media to communicate the objectives of the 
plan, the primary terms and conditions of the contract and the right to opt out at any 
time. 

The public education plan will include both broad-based efforts and a 30-day opt-out 
notice to be mailed to every customer on basic service. This information will be made 
available in multiple languages where appropriate. 
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i. Broad-based education efforts 

The broad-based efforts will take advantage of traditional media and the Web to 
ensure as many people as possible learn about the aggregation. Planned elements 
include: 

• An announcement introducing the program and the competitive supplier, which 
will be sent to media contacts at local newspapers and other outlets identified 
as valuable by municipal officials. 

• Dedicated informational Web pages that explain the aggregation plan, 
community benefits, the opt-out process and other helpful information. This 
site will be available during the initial educational outreach and also on an 
ongoing basis so that customers can find information about the program for its 
duration. 

• A community-wide presentation at a public meeting, open to all residents, as 
well as targeted presentations to vulnerable populations such as the senior 
community 

• An inclusion of an announcement about the aggregation on the Municipality 
website 

• A toll-free customer information and support hotline 

• A presentation on the local cable access network. 

• An informational FAQ for the employees of the Municipality to ensure they 
can confidently answer any questions. 

• Informational documents that mirror the aggregation web page content and can 
be used as handouts during the community presentations. These materials will 
also be made available through the web site as down-loadable files and in the 
municipal offices and other public buildings. 

The Municipality will develop a detailed timeline for these efforts, as the launch gets 
closer. 

ii. 30-day opt-out notice 

In addition to the broad-based education initiatives, a 30-day opt-out notice will be 
mailed to every customer on Basic Service with the Local Distribution Company. The 
notice will have the appearance of an official communication of the Municipality, and 
it will be sent in an envelope clearly marked as containing time-sensitive information 
related to the program. The notice will: (1) introduce and describe the program; (2) 
inform customers of their right to opt-out and that they will be automatically enrolled 
if they do not exercise that right; (3) explain how to opt-out; and (4) prominently state 
all program charges and compare the price and primary terms of Municipality's 
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competitive supply to the price and terms of the current Basic Service offering 
provided by the Local Distribution Company. The notice will indicate that because of 
market changes and differing terms, the Program cannot guarantee savings compared 
to Basic Service over the full term of the Program. The opt-out procedure is attached 
to this Plan as Exhibit A. 

The direct mailing will include an opt-out reply card and envelope. Customers will 
have 30 days from the date of the mailing to return the reply card if they wish to opt 
out of the program. The notice will be designed by Good Energy and the Municipality 
and printed and mailed by the competitive supplier, who will process the opt-out 
replies. The competitive supplier will provide a pre-stamped envelope for return of 
the opt-out reply card in order to protect customer privacy. A sample of a draft opt-out 
notice and reply card are attached to this Plan as Exhibit B. 

c. Enroll customers and provide service including quarterly notifications 

After the completion of the 30-day opt-out period, the competitive supplier will enroll 
into the Program all customers on Basic Service with the Local Distribution Company 
who did not opt-out. All enrollments and other transactions between the competitive 
supplier and the Local Distribution Company will be conducted in compliance with 
the relevant provisions of Department regulations, Terms and Conditions for 
Competitive Suppliers, and the protocols of the Massachusetts Electronic Business 
Transactions Working Group. 

Once customers are enrolled, the program will provide all-requirements power supply 
service. The Program will also provide ongoing customer service, maintain the 
Program web site, and process new customer enrollments, ongoing opt-outs, opt- 
back-ins, and customer selections of optional products. Prior to the expiration of the 
initial ESA, the Municipality intends to solicit a new power supply agreement. 

As part of its ongoing service, the Municipality will provide the quarterly disclosure 
information required by G.L. c. 164, § 1(F)(6) and 220 C.M.R. § 11.06. Like the 
other Massachusetts aggregations, the Municipality requests a waiver from the 
requirement that the disclosure label be mailed to every customer and seeks 
permission instead to provide the information through alternative means, including 
press releases, public service announcements on cable television, postings at 
municipal offices and postings on the program website. As the Department has found 
with other aggregations, this alternate information disclosure strategy will allow the 
Municipality to provide the required information to its customers as effectively as 
quarterly mailings. 

Also as part of ongoing operations, the Municipality intends to coordinate the 
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aggregation program with existing energy efficiency programs that have helped 
residents reduce their energy usage and cost. The Municipality will cooperate with the 
Local Distribution Company responsible for administering the energy efficiency 
programs. The specifics of this coordination will be developed as the aggregation 
program gets closer to launch. It is anticipated that at a minimum there would be cross 
participation whereby aggregation program customers would be encouraged to 
participate in energy efficiency programs and those customers who participate in 
energy efficiency programs would be encouraged to consider a green product offered 
by the aggregation program. 

d. Annual report to DOER 

On an annual basis, the Municipality will report to the Department and the DOER on 
the status of the aggregation program, including the number of customers enrolled and 
opting-out, kilowatt-hour usage, customer savings, participation in green products, 
and such other information as the Department or DOER may request. 

3. Funding 

All of the costs of the Program will be funded through the ESA. 

The primary cost will be the charges of the competitive supplier for the power supply. 
These charges will be established through the competitive solicitation for a supplier. 

The administrative costs of the program will be funded through a per kilowatt-hour 
aggregation fee that will be paid by the competitive supplier to the Aggregation 
Consultant, as specified in the ESA. This aggregation fee will cover the services of 
the Aggregation Consultant, including developing the aggregation plan, managing the 
Department’s approval process, managing the supply procurement, developing and 
implementing the public education plan, providing customer support, interacting with 
the Local Distribution Company, monitoring the supply contract, and providing 
ongoing reports. This charge has been set at $0,001 per kilowatt-hour. Additionally, 
during the first year of the ESA, the competitive supplier will also pay a fee of 
$0.000025 to cover the Metropolitan Area Planning Council’s’s cost of project 
development, administration and support. 

4. Rate Setting and Other Costs to Participants 

As described above, the power supply charges of the aggregation program will be set 
through a competitive bidding process and will include the aggregation fee. Prices, 
terms, and conditions may differ among customer classes, which classes will be the 
same as the Basic Service customer classes of the Local Distribution Company. The 
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frequency of price changes will be determined through the competitive bid process. 
The Municipality expects to solicit bids for a number of different contract terms. 
Prices will change as specified in the winning bid and customers will be notified of 
price changes through media releases and posting on the aggregation web site. 

The Program affects only the electricity supply charges of the customers. Delivery 
charges will be unchanged and will continue to be charged by the Local Distribution 
Company in accordance with tariffs approved by the Department. 

Participants in the aggregation will receive one bill from the Local Distribution 
Company that includes both the power supply charge of the Competitive Supplier and 
the delivery charge of the Local Distribution Company. 

5. Method of Entering and Terminating Agreements with Other Entities 

The process for entering, modifying, enforcing, and terminating all agreements 
associated with the Plan will comply with the municipal charter, federal and state law 
and regulations, and the provisions of the relevant agreement. 

The Municipality plans to use the same process described in Section III (2) of this 
Plan to solicit bids and enter into any subsequent ESAs with the assistance of its then- 
current aggregation consultant. Customers will be notified of subsequent ESAs 
through press releases and public notices. The transfer of customers from the existing 
supplier to the new supplier will be coordinated with the LDC using established EDI 
protocols. 

If the Municipality determines that it requires the services of an aggregation 
consultant after expiration of the existing agreement with Good Energy, it will 
evaluate opportunities to solicit an aggregation consultant individually or as part of a 
group of municipalities aggregating the electric load of their respective consumers. 
The Municipality will solicit proposals for, and evaluate, potential aggregation 
consultants using a competitive procurement process or alternative procedure which 
the Municipality determines to be in the best interest of its consumers and consistent 
with all applicable local, state and federal laws and regulations. 

6. Rights and Responsibilities of Program Participants 

All participants will have the right to opt-out of the program at any time without 
charge. They may exercise this right by any of the following: 1) calling the 800 
number of the Competitive Supplier; 2) contacting the Local Distribution Company 
and asking to be returned to Basic Service; or 3) enrolling with another competitive 
supplier. 
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All participants will have available to them the consumer protection provisions of 
Massachusetts’s law and regulations, including the right to question billing and 
service quality practices. Customers will be able to ask questions of and register 
complaints with the Municipality, the Aggregation Consultant, the Competitive 
Supplier, the Local Distribution Company and the Department. As appropriate, the 
Municipality and the Aggregation Consultant will direct customer complaints to the 
Competitive Supplier, the Local Distribution Company or the Department. 

Participants will continue to be responsible for paying their bills and for providing 
access to metering and other equipment necessary to carry out utility operations. 

7. Extensions or Termination of Program 

Prior to the end of the term of the initial ESA, the Municipality will solicit bids for a 
new supply agreement and plans to continue the program with the same or new 
competitive supplier. 

Although the Municipality is not contemplating a termination date, the program could 
be terminated upon the termination or expiration of the ESA without any extension, 
renewal, or negotiation of a subsequent supply contract, or upon the decision of the 
Board of Selectmen or Town Manager to dissolve the program effective on the end 
date of any outstanding ESA. In the event of termination, customers would return to 
the Basic Service of the Local Distribution Company, unless they choose an 
alternative competitive supplier. The Municipality will notify customers of a planned 
termination of the program through media releases and posting on the aggregation 
web site. 

The Municipality will notify the Local Distribution Company of the planned 
termination or extension of the program. In particular, the Municipality will provide 
the Local Distribution Company notice: (1) 60 days prior to a planned termination of 
the program; (2) 90 days prior to the end of the anticipated term of the ESA; and (3) 
four business-days after the successful negotiation of a new electric service 
agreement. In the event of the termination of the program, it is the responsibility and 
requirement of the Competitive Supplier to return the customers to Basic Service of 
the Local Distribution Company in accordance with the then applicable Electronic 
Data Interchange (“EDI”) rules and procedures. 
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IV. Substantive Requirements 

The municipal aggregation statute also requires that the aggregation plan satisfy three 
substantive requirements: 

• Universal access 

• Reliability 

• Equitable treatment of all customer classes 

The Program of the Municipality will satisfy all three requirements, as outlined as 
follows: 

1. Universal Access 

The Plan provides for universal access by guaranteeing that all customer classes will 
be included in the Program under equitable terms. 

All customers will have access to the Program. All existing customers on Basic 
Service with the Local Distribution Company will be automatically enrolled in the 
Program unless they choose to opt-out. 

As new customers move into the Municipality, they will automatically be enrolled in 
the Program. They will then receive an opt-out notice and be able to opt-out of the 
program if they choose with no charge. 

New residential and small commercial customers will be enrolled at the same price as 
the existing customers. All other commercial and industrial customers (medium to 
very large) joining the Program after program initiation will be enrolled at a price that 
reflects market prices at the time of enrollment. 

All customers will have the right to opt-out of the Program at any time with no 
charge. Customers that opt-out will have the right to return to the Program at a price 
that reflects market prices at the time of their return. 

2. Reliability 

Reliability has both physical and financial components. The Program will address 
both through the ESA with the Competitive Supplier. From a physical perspective, the 
ESA commits the Competitive Supplier to provide all-requirements power supply and 
to use proper standards of management and operations. The Local Distribution 
Company will continue to remain responsible for delivery service, including the 
physical delivery of power to the consumer, maintenance of the delivery system, and 
restoration of power in the event of an outage. From a financial perspective, the ESA 
requires the Competitive Supplier to pay actual damages for any failure to provide 
supply at the contracted rate (i.e., to pay the difference between the contract rate and 
the utility supply rate). The ESA requires the Competitive Supplier to maintain 
insurance and the Request for Proposals for a Competitive Supplier will require that 
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an investment-grade entity either execute or guarantee the ESA. Accordingly, the 
program satisfies the reliability requirement of the statute. 

3. Equitable Treatment of all Customer Classes 

The municipal aggregation statute requires “equitable” treatment of all customer 
classes. The Department has determined that this does not mean that all customers 
must be treated “equally,” but rather that similarly-situated classes be treated 
“equitably.” In particular, the Department has allowed variations in pricing and terms 
and conditions among customer classes to account for the disparate characteristics of 
those classes. 

The Program makes four distinctions among groupings of customers. First, the 
Program will distinguish among customer classes (residential, small business, 
medium and large business) by soliciting separate pricing for each of those classes. 
The Program will use the same customer classes the Local Distribution Company uses 
for the Basic Service pricing. 

Second, the Program will distinguish between customers receiving the standard 
product and customers that affirmatively choose an optional product, if offered. 
Customers selecting an optional product will be charged the price associated with that 
product. 

Third, the Program will distinguish between customers that join the program through 
an opt-out process and customers that join through an opt-in process. Customers that 
join though an opt-out process include the initial customers and new customers that 
move into the Municipality after the program start-date. All initial customers will 
receive the standard program pricing for their rate class. As described above under 
“Universal Access,” among new customers, the Program will distinguish between 
new residential and small commercial customers, who will receive the standard 
program pricing, and all other commercial and industrial customers, who will receive 
pricing based on market prices at the time the customer joins the Program. 

Finally, customers that join by opting in include two types of customers: a) customers 
that did not become part of the Program initially because they were being served by a 
competitive supplier but then later join the Program; and b) customers re-joining the 
Program after having previously opted out. Those customers that were being served 
by a competitive supplier at program initiation but who later join the Program will be 
treated the same as new customers - residential and small commercial customers will 
receive the standard program pricing and all other commercial and industrial 
customers will pay a price based on the then-current market rates. All customers that 
join the Program after having previously opted out will be offered a price based on 
then-current market rates rather than the standard contract price. This distinction is 
designed to limit any incentive for frequent switching back and forth between the 
aggregation program and Basic Service of the Local Distribution Company. 
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V. Planned Schedule 


Day 

Action or Event 

1 

Issue RFP for Competitive Supplier 

31 

ESA executed between Municipality and Competitive Supplier 

32 

Competitive Supplier notifies Local Distribution Company to prepare eligible 
consumer data of the Municipality; Broad-based educational campaign begins 

33 

Competitive Supplier begins EDI testing with Local Distribution Company. 

44 

Competitive Supplier receives eligible consumer data from Local Distribution 
Company 

48 

Competitive Supplier mails opt-out notice and pre-paid reply card to all 
eligible consumers 

49 

30-day opt-out period begins on date of postmark 

51 

Eligible consumers receive opt-out notice in the mail 

51-81 

Consumers wishing to opt-out return pre-paid reply card to Competitive 
Supplier. 

63 

Competitive Supplier completes EDI testing with Local Distribution 

Company. 

82 

Competitive Supplier removes all eligible consumers who opt out from the 
eligible list 

83 

Competitive Supplier sends “supplier enrolls customer” EDI for all 
participating consumers. 

90 

Service begins as of each customer's next meter read date 


The planned schedule is presented for illustrative purposes. The final schedule will be 
established when the Municipality receives regulatory approval. 

VI. Conclusion 

The Community Electricity Aggregation Program meets all of the requirements of the 
municipal aggregation statute, including providing universal access, a reliable power 
supply and treating all customer classes equitably. The Municipality looks forward to 
the approval of this Plan by the Department so that they can launch the Program and 
pursue the benefits of low cost power, renewable energy, and electricity choice for its 
residents and businesses. 
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EXHIBITS 


A. Customer Enrollment, Opt-Out and Opt-In Procedures 

B. Sample Customer Notification Letter and Opt-Out Card 



EXHIBIT A 


Customer Enrollment, Opt-Out and Opt-In Procedures 

The following protocols describe the procedures for customer enrollment, opt-out, and 
opt-in. The protocols are designed to be consistent with the Terms and Conditions for 
Competitive Suppliers of the Local Distribution Company. In the event of a conflict 
between these protocols and those Terms and Conditions, the Terms and Conditions 
shall govern. 

1. Pre-Enrollment Opt-Out Notice, Pre-Enrollment Opt-Out Procedure, and Initial 
Enrollment 

1.1. Opt-Out Notice and Reply Card 

1.1.1. The Aggregation Consultant and the Municipality will design an Opt-Out 
Notice informing customers of the aggregation and their right to opt out and an Opt- 
Out Reply Card that customers may mail to exercise their right to opt out. The 
Competitive Supplier shall provide each customer with a pre-stamped Opt-Out Reply 
Envelope for return of the Opt-Out Reply Card. 

1.1.2. The Competitive Supplier shall print the Opt-Out Notice, Opt-Out Reply Card 
and the Opt-Out Reply Envelope. 

1.2. Customer List 

1.2.1. After approval by the Department of Public Utilities and execution of the 
Electric Service Agreement (ESA) with a Competitive Supplier, the Local 
Distribution Company will electronically transmit the name, address, and existing 
power supply option (i.e., Basic Service or competitive supply) of each eligible 
consumer to the Competitive Supplier, in accordance with the rules and regulations set 
forth by the Massachusetts Electronic Business Transactions (EBT) Working Group, to 
facilitate the notification and opt-out requirements of the program. 

1.3. Opt-Out Mailing. Within five (5) business days of receiving the Customer List, 
the Competitive Supplier shall mail the Opt-Out Notice and Opt-Out Reply Card to all 
Basic Service customers in the City. 

1.4. Customer Opt-Outs. 

1.4.1. During the period of thirty (30) days from the date of the postmark of the Opt- 
Out Notice, customers may opt out of the aggregation by mailing the opt-out reply 
card to the Competitive Supplier. 
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1.4.2. After the initial thirty (30) day period customers may also opt out by calling 
the Competitive Supplier's customer service number or following one of the other opt- 
out procedures described in Section 3.1. 

1.5. Customer Enrollment and Commencement of Generation Service 

1.5.1. After the conclusion of the 30-day opt-out period, and providing the EDI 
testing is complete, the Competitive Supplier shall submit transactions to the Local 
Distribution Company to enroll all Basic Service customers in the Municipality that 
did not opt out, pursuant to Section 1.4.1 or 1.4.2. 

1.5.2. Subject to the Terms and Conditions for Competitive Suppliers of the Local 
Distribution Company, supply service will commence as follows: 

1.5.2.1. On the customer's next scheduled meter read, for customers with meter read 
dates at least two business days after the date of the enrollment transaction; 

1.5.2.2. On the customer's subsequent scheduled meter read, for customers with 
meter read dates less that two business days after the date of the enrollment 
transaction; 

1.6. Report to the Municipality. Within five (5) business days after submitting 
transactions to the Local Distribution Company to enroll all Basic Service customers, 
the Competitive Supplier shall provide the Municipality with the Customer List, with 
fields added for each customer indicating the date the Opt-Out Notice was mailed, 
whether the customer opted out, and if so the date, and whether an enrollment 
transaction for the customer was submitted to the Local Distribution Company, and if 
so the date. 

1.7. Undeliverable Opt-Out Notices. If any Opt-Out Notices are returned as 
undeliverable, the Competitive Supplier shall make Commercially Reasonable Efforts 
to identify a correct mailing address and re-send the notice. If the second Opt-Out 
Notice is not returned, and if the customer does not opt out within thirty (30) days 
from the date of the postmark of the second mailing, the Competitive Supplier shall 
submit an enrollment transaction for the customer no less than five (5) business days 
after the conclusion of the 30-day opt-out period. 

2. New Customers 

2.1 New Customers are customers that become customers of the Local Distribution 
Company after the date of the initial opt-out notice, for example, customers that 
moved into the Municipality. 

2.2 When a new eligible customer first moves into the Municipality, the eligible 
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customer will be enrolled automatically in the Program upon initiation of electric 
distribution service, subject to the customer's right to opt out of the program as 
described in Section 2.5. However, if the customer is moving from another service 
address within the service area of the Local Distribution Company and had previously 
chosen an alternative supplier, then that supplier will be carried-forward to the 
customer's new service address. Enrollment will occur pursuant to the rules and 
procedures set forth in the EBT Working Group Report. 

2.3 The Local Distribution Company will inform the Competitive Supplier of newly 
enrolled consumers by submitting Auto-Enroll New Customer 814-AE transactions. 

2.4. The Competitive Supplier shall mail an Opt-Out Notice and Reply Card for all 
New Customers no less than thirty (30) days after receiving notice of such New 
Customers from the Local Distribution Company. 

2.5. New Customers may opt-out of the program by returning the Reply Card or by 
using any of the opt-out methods described in Section 3. 

3. Opt-Out After Initial Enrollment 

3.1. Opt-Out Procedure. Subsequent to enrollment, a customer may elect to opt out 
of receiving generation service through the aggregation as follows: 

3.1.1. By calling the Competitive Supplier's customer service number and requesting 
to opt out, in which case the Competitive Supplier shall submit a transaction to drop 
the customer to the Local Distribution Company within one (1) business day; 

3.1.2. By calling the Local Distribution Company and requesting to be returned to 
Basic Service, in which case the Local Distribution Company shall submit a 
transaction to drop the supplier transaction; or 

3.1.3. By enrolling with an unrelated competitive supplier, in which case the 
unrelated competitive supplier shall submit a transaction to enroll the customer to the 
Local Distribution Company. 

3.2. Effective Date. The intent is that a customer that opts out will no longer receive 
generation service through the aggregation program as of: 

3.2.1. the customer's next scheduled meter read, for customers with meter read dates 
at least two business days after the date of the drop or enrollment transaction; 

3.2.2. the customer's subsequent scheduled meter read, for customers with meter 
read dates less that two business days after the date of the drop or enrollment 
transaction. 
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4. Opt-In Procedure 


4.1. Applicability 

4.1.1. Customers not being served by the aggregation may opt in at any time. 

4.1.2. The opt-in procedure applies to the following customers: 

4.1.2.1. customers that were once enrolled in the aggregation and opted out; and 

4.1.2.2. customers that were not previously enrolled in the aggregation because they 
opted-out before being enrolled or were served by a competitive supplier at the 
inception of the program. 

4.2. Prices 

4.2.1. Prices for opt-in customers shall be at prevailing market rates at the time of the 
opt-in except that residential and small commercial customers who were served by a 
competitive supplier at the inception of the program, and have not previously opted 
out, shall receive the same prices as existing customers in the program. Unless this 
requirement is waived by the Municipality, the end date of any opt-in contract shall be 
coterminous with end date of the Standard Product. 

4.2.2. The Competitive Supplier shall notify the Municipality of all prices offered to 
opt-in customers. 

4.3. Opt-in Process. 

4.3.1. Customers may opt in to the aggregation by calling the Competitive Supplier's 
customer service number and requesting to opt in. 

4.3.2. The Competitive Supplier shall fully disclose to the customer the price and all 
other terms and conditions of service. If the customer agrees to the price and terms 
and conditions, the Competitive Supplier shall submit a transaction to enroll the 
customer to the Local Distribution Company within five (5) business days. 

5. Optional Products 

5.1. Prior to enrollment, Customers may elect an Optional Product, if applicable, by 
calling the Competitive Supplier's customer service number. The Competitive 
Supplier shall enroll customers making such an election in the Optional Product. 
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5.2 Customers enrolled in the program may elect an Optional Product, or a return to 
the Standard Product, by calling the Competitive Supplier's customer service number. 
Within five (5) business days after a customer makes such an election, the 
Competitive Supplier shall submit a transaction to change supplier data to the Local 
Distribution Company to make the change in the customer's rate option. 
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Insert 
City /Town 
Seal 


The Town of Arlington 

Community Electricity Aggregation Program 


<Date> 

Dear Basic Service Customer, 

The Town of Arlington recently approved a Community Electricity Aggregation program authorizing our community to 

aggregate the electricity load of those residents and businesses that are on Basic Service with_ 

The goals of the program are to provide you with competitive choice, longer-term price stability and reduced electric 

rates. There are_other municipalities with community electricity aggregation programs that have elected to 

participate in a buying group with Arlington to solicit bids for the sale of electricity from competitive suppliers. 

After a competitive bid process,_was selected as our Electricity Supplier for a contract 

with a term from your scheduled January_meter reading to your January_meter reading. 


Rate Class 

New Community Electricity Program 
(Supply Services Only) 

Current Utility Basic Service 
(Supply Services Only) 

Residential 

$0.00000/kWh 

$0.00000/kWh 

Commercial 

$0.00000/kWh 

$0.00000/kWh 

Industrial 

$0.00000/kWh 

$0.00000/kWh SEMA 
$0.00000/kWh NEMA 

Duration 

January - January 

May - October Supplier X 


(Rates apply to service beginning and 
ending on the days of the month that your 
meter is read in your service area.) 

(Residential and Small Commercial rates 
change every 6 months. Large Commercial 
and Industrial rates change every 3 months.) 


Under the contract, the rate per kWh for electric supply will be fixed for the next_months. 


PROGRAM DETAILS 












As an eligible participant, your account will be 
automatically enrolled in the program unless 
you choose to opt-out. 

You may leave the program at any time 
without early termination fees. 

You will continue to receive one bill from your utility. 
You will continue to send payment to your utility. 
Your utility will continue to respond to 
emergencies and outages. 

Your reliability and quality of service will 
remain the same. 


Participation 


Action Needed 


If you want to participate 
in this program. 

If you do NOT want to 
participate in this 
program. 




No action required. 


Sign and date the 
enclosed opt-out reply card 
and return in the postage 
pre-paid envelope. Mail the 
opt-out reply card within 
30 days of postmark on 
opt-out letter. 


IF YOU HAVE BEEN MAILED THIS NOTIFICATION, you do not need to take any action in order to participate in the Program. 

ALL BASIC SERVICE CUSTOMERS who have been mailed this notification will automatically be enrolled in the 
Program and start benefiting from the lower rate beginning on the day of the month that your meter read 
occurs. The new rate will be reflected on your subsequent month's bill. This date varies by service area. Your meter 
reading date is shown on your bill. 

BUDGET PLAN OR ELIGIBLE LOW-INCOME DELIVERY RATE CONSUMERS will continue to receive those 
benefits from their utility. 

IF YOU ARE RECEIVING ELECTRICITY SUPPLY FROM A COMPETITIVE SUPPLIER AND BELIEVE YOU HAVE RECEIVED 
THIS OPT-OUT LETTER IN ERROR, you must sign the attached card and opt-out of this Program. This will ensure you 
continue to receive your electricity from that Competitive Supplier and prevent any possible early termination fees. 

RENEWABLE ENERGY 

• INCLUDED: "ARLINGTON LOCAL GREEN" - FIVE (5) PERCENT LOCAL RENEWABLE ENERGY - No Action 
Required to Receive this Offer 

The program automatically includes five (5) percent local renewable energy, in addition to the State 
Renewable Energy Portfolio Standard (RPS), originating from qualified Massachusetts Class 1 renewable 
energy sources. The Arlington Local Green offer is comprised of MA Class 1 Renewable Energy Certificates 
equal to five (5) percent of a consumer's metered consumption. 

• OPTION: "ARLINGTON PREMIUM 100% LOCAL GREEN" - ONE HUNDRED (100) PERCENT LOCAL 
RENEWABLE ENERGY 

The program offers an elective one hundred (100) percent local renewable energy option. This 100% 
option includes renewable energy, in addition to the State Renewable Energy Portfolio Standard (RPS), 
originating from qualified Massachusetts Class 1 renewable energy sources. The Arlington Premium Local 
Green offer is comprised of MA Class 1 Renewable Energy Certificates equal to one hundred (100) percent 
of a consumer's metered consumption. The price of this offer is $0.00000/kWh. 

• OPTION: "ARLINGTON PREMIUM 50% LOCAL GREEN" - FIFTY (50) PERCENT LOCAL RENEWABLE ENERGY 
The program offers an elective fifty (50) percent local renewable energy option. This 50% option includes 
renewable energy, in addition to the State Renewable Energy Portfolio Standard (RPS), originating from 
qualified Massachusetts Class 1 renewable energy sources. Call our Electricity Supplier at (xxx) xxx-xxxx to 
learn more. The Arlington Premium 50% Local Green offer is comprised of MA Class 1 Renewable Energy 
Certificates equal to fifty (50) percent of a consumer's metered consumption. The price of this offer is 

$0.00000/kWh. 

• OPTION: "ARLINGTON BASIC" - NO ADDITIONAL LOCAL RENEWABLE ENERGY 

Program participants who do not want any local renewable energy (0%) in addition to the amount 
required by the State Renewable Energy Portfolio Standard (RPS) must opt-in by contacting the Electricity 
Supplier at (xxx) xxx-xxxx. The price of this offer is $0.00000/kWh. 

IF YOU HAVE ALREADY CHOSEN A GREEN POWER SUPPLY OPTION ON YOUR OWN, you must opt-out of this 
Program. This will ensure you continue to receive your electricity from that Green Power Supply. 

SOLAR ELECTRICITY CONSUMERS will not be impacted and will continue to receive their net metering credits while 
benefiting from the lower rate. 

INSTRUCTIONS ON HOW TO OPT-OUT 

If you do not wish to participate in the program, simply sign and return the enclosed card in the postage-paid 
envelope within thirty (30) days of the postmark on this opt-out letter. 

ANY TIME AFTER ENROLLMENT, you can leave the program with no early termination fees. This will occur during 
the next available billing cycle, whereupon your account(s) will be returned to your utility's Basic Service. 


FOR MORE DETAILED INFORMATION regarding your community's Program, visit jMMSflpUOOBl or call toll-free 
at (844) MASSCEA (627-7232). 





THERE IS NO GUARANTEE OF FUTURE SAVINGS 

The primary intent of the program is to provide price stability and savings over the duration of the_-month 

term. However, your local utility's Basic Service rates for electric supply for residential and small commercial 
customers change every six months and may drop below the program rate during any given six-month period. 

Additional information about your utility's Basic Service electricity rates may be found on the MASS.GOV website here: 

http://www.mass.gov/eea/energy-utilities-clean-tech/electric-power/electric-market-info/basic-default-service/ 

Please refer to the Basic Service category to determine the best option for you. 






CUSTOMER NOTIFICATION ENVELOPE 


OFFICIAL CITY BUSINESS 


ELECTRIC SUPPLY PROGRAM 

Competitive Supplier 

1 Energy Way John & Mary Resident 

Energy, MA 00000 1 An Y Street 

Arlington, MA 02474 

DO NOT DISCARD - URGENT NOTICE REGARDING ELECTRIC RATES 


Competitive Supplier 
1 Energy Way 
Energy, MA 00000 


BUSINESS REPLY MAIL 

FIRST-CLASS MAIL PERMIT NO. 677 ALBUQUERQUE. NM 

POSTAGE WILL BE PAID BY ADDRESSEE 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


ELECTRIC SUPPLY PROGRAM - OPT-OUT REPLY CARD 


John & Mary Resident 
1 Any Street 
Arlington, MA 02474 


Signature 


OPT-OUT INSTRUCTIONS: 

If you want to participate and receive the Standard Product, 
you do not need to take any action . 

If you do NOT want to participate, (1) sign and date this 
postcard and (2) drop it in the mail. 

This card can only be signed by the customer of record whose 
name appears on this card and must be mailed within 30 days 


Date 
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Public Outreach ancl Education Plan 

1. PURPOSE 

As part of a municipal aggregation plan and in accordance with G.L. Chapter 164, 
Section 134(a) a public outreach and education plan is required to fully inform and 
educate potential consumers and participants in advance of automatic enrollment in 
the municipal aggregation. Consumers, including consumers with limited English 
language proficiency, must be informed that they would be automatically enrolled in 
the aggregation and that they would have the right to opt-out of the aggregation 
program without penalty. 

The Public Outreach and Education Plan (Education Plan) component of the 
Community Electricity Aggregation Program (Program) has two parts. The general 
public outreach and education effort conducted by Good Energy will provide 
information to eligible consumers through electronic and print channels, public 
presentations and personal communications. The direct mail notification to eligible 
consumers will include a letter of explanation of the benefits and rights of 
participating in the aggregation and will contain information regarding consumer 
participation and rights. This letter will prominently state all charges and disclose the 
Basic Service rate, how to access it and that it is available to them without penalty. 

In Town of Westford , D.P.U. 15-115, pp. 10-11 (2015), the Department found that the 
education component of the Town’s Plan, which informed customers of their right to 
opt out and provided other pertinent information about the Program through 
newspapers, public and cable television, public meetings, electronic communication, a 
toll-free customer service line, and a direct mail component including the opt-out 
notification, satisfied the statutory requirements of G.L. c. 164, section 134(a). The 
Public Outreach and Education Plan of the Municipality closely resembles the 
Education Plan of the Town of Westford. 

The purpose of the Public Outreach and Education Plan is to raise awareness and 
provide eligible consumers with information concerning their opportunities, options 
and rights for participation in the aggregation. 

The Public Outreach and Education Plan consists of two parts: 

a) General Education: This will be conducted through electronic and print channels, 
public presentations and personal communications to inform eligible consumers about 
the aggregation. 

b) Direct Mail Notification: This will be mailed out to eligible consumers will 
include a letter of explanation of the benefits and rights of participating in the 
aggregation and will contain information regarding consumer participation and rights. 
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This letter will be made available in other languages where appropriate and will 
prominently state all charges and disclose the current Basic Service rate, how to 
access it and that it is available to them without penalty. 

The general education component will provide a wide-ranging public outreach for the 
direct mail notification, increasing public awareness of the mailing and its purpose 
and providing reinforcement of important information. 

1.1 GENERAL EDUCATION 

The general education will provide a description of the Program for eligible 
consumers. It will consist of a public relations effort, advertising outreach, public 
presentations and electronic information sources (i.e. toll-free telephone number, 
websites, etc.). The general education will provide specific information about the 
Program and maximize the impact of the direct mail notification which will create an 
environment of public awareness. 

1.1.1 Press Conference 

The initial launch of the Program will be a media event featuring representatives from 
the Municipality, its Competitive Supplier, and Good Energy. This event will be 
designed to create an understanding of the Program as a whole including consumer 
rights and benefits. Representatives from local and regional print and broadcast 
sources will be invited to attend. 

A press kit will be assembled to introduce the Program. Materials may include: 

a) news releases; 

b) background information; 

c) deregulation and choice information; and 

d) frequently asked questions. 

1.1.2 Media Outreach 

Following the launch of the Program, media outreach will continue through local 
cable television shows, newspapers and Internet sources to provide greater public 
education and to describe the Program, the opt-out process and the toll-free telephone 
number. Outreach will include public service announcements (PSAs), scheduling 
interviews of Program spokespersons with local media outlets and securing a positive 
media presence. 

A series of news releases will be distributed to achieve the aforementioned goals. 
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Follow-up news releases will update the media on the status of the progress of the 
Program. A sample of available media outlets is contained in Exhibit A. 

1.1.3 Notices and Public Postings 

Notices in newspapers and in Municipal Offices describing the Program, the opt-out 
process and the toll-free telephone number will further reinforce the Program's details. 
Postings will be placed in public buildings (i.e. library, Senior Center, etc.) which will 
create the necessary repetition of messages required to motivate consumer action and 
build awareness and understanding. 

1.1.4 Customer Service Center 

Good Energy will maintain a toll-free telephone number to address eligible 
consumer's questions regarding the Program, deregulation, the opt-out process, price 
information and other issues eligible consumers may raise. 

1.1.5 Website 

All information regarding the Program will be posted on the website of Good Energy, 
which is linked to the website of the Municipality. The Good Energy website will 
have links to the website of the Local Distribution Company, the Massachusetts 
Department of Energy Resources (DOER), the Massachusetts Department of Public 
Utilities (DPU), and the Competitive Supplier. 

1.1.6 Public Presentations 

Good Energy will provide presentations to municipal officials and to any interested 
community group. 

1.2 DIRECT MAIL NOTIFICATION 
1.2.1 Opt-Out 

The opt-out notification will be sent via standard mail to the billing address of each 
eligible consumer on Basic Service. The notification envelope will be clearly marked 
as containing time sensitive information related to the Program. The notification will 
contain a letter describing the Program. 

The letter will inform eligible consumers: 

a) about the Program and provide information regarding participation and rights; 
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b) that they have the right to opt-out of the aggregation without penalty; 

c) of all charges, prominently stated, with a comparison of price and primary terms of 
the Competitive Supplier and the current Basic Service offering; 

d) that any savings under the Program compared to Basic Service cannot be 
guaranteed because the Basic Service rate is subject to changes 

e) about the opt-out process; and 

f) in languages other than English for appropriate consumer groups, (i.e. toll-free 
telephone number). 

The opt-out notification will also contain a card with a simple check off and signature 
line for eligible consumers who do not wish to participate. Eligible consumers will 
have 30 days from the date of the mailing to return the opt-out card in a preaddressed 
postage-paid envelope. New eligible consumers will be enrolled in the Program in 
accordance with applicable Local Distributor Company rules. Upon initiation of 
service, these new eligible consumers will receive the same opt-out information as all 
other eligible consumers. 

Examples of a draft opt-out notification letter and the opt-out card are included as 
Exhibit B to the Aggregation Plan. A copy of the initial opt-out notification will be 
filed with the Director of the Department’s Consumer Division prior to the start of the 
opt-out period. 

2 TIMELINE 

The schedule below assumes timely preparation of mailing lists as well as space and 
time availability in the media. Meetings and public presentations will be scheduled 
upon mutually agreeable schedules. On-going education will continue beyond the 
period outlined below through the media and the toll-free telephone number. 
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DAY 

ACTION OR EVENT 

1 

Press conference to announce the Program and introduce the Competitive 
Supplier 

1 

Customer service center opens (toll-free telephone number) 

1 

Press release on direct mail notification and the customer service center 

1 

Program information posted on appropriate websites: Good Energy, 
Municipality, and Competitive Supplier 

1-7 

Postings placed in public buildings 

1-40 

Public presentations to inform community groups about the Program and 
consumer rights 

10 

Direct mail notification sent to each eligible consumer 

12-30 

Display ads in newspapers describing the Program, the opt-out process and 
providing the toll-free telephone number 

14 

Local cable television show describing the Program, the opt-out process and 
providing the toll-free telephone number 

16 

Public Service Announcements describing the Program, the opt-out process 
and providing the toll-free telephone number 

40 

Deadline reached for eligible consumers to return the opt-out card 

40+ 

Public outreach and education continues through the media, the toll-free 
telephone number and individual opt-out mailings to new eligible consumers 

90+ 

Follow-up news releases to summarize the status of the Program 
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Sample of Available Media Outlets 


Newspapers 

The Arlington Advocate, Arlington Patch 


Radio 

WHRB (95.3 FM, CAMBRIDGE, MA); WMBR (88.1 FM, 
CAMBRIDGE, MA); WJIB (740 AM, CAMBRIDGE, MA); 
WMFO (91.5 FM, MEDFORD, MA); WXKS (107.9 FM, 
MEDFORD, MA); 


Television 

Arlington Community Media Television (ACMI) (Ch. 8, 9 and 
22 - Comcast; Ch. 3,13 and 15 - RCN; Ch. 31 24 and 26 - 
Verizon). 
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Electric Service Agreement 


ELECTRIC SERVICE AGREEMENT 

This Electric Service Agreement ("ESA" or “Agreement”) is entered into as of the _day 

of_. 2016 ("Effective Date") by and between_...(“Competitive 

Supplier”), and the Town of Arlington, a Massachusetts municipality (the "Municipality"). 

Recitals 


WHEREAS, the Massachusetts Legislature has adopted Chapter 164 of the Electric Utility 
Restructuring Act of 1997, ("Restructuring Act"), which among other things, (1) allows for 
competition in the generation and supply of electricity to consumers, (2) authorizes 
municipalities to aggregate the electrical load of electricity consumers within their 
boundaries, and (3) allows municipal aggregators to formulate an aggregation plan and 
conduct aggregation programs; 

WHEREAS, Municipality has developed a Community Electricity Aggregation Program 
("Program") to aggregate consumers located within the Municipality and to negotiate 
competitive rates for the supply of electricity for such consumers; 

WHEREAS, the program allows Municipality to solicit competitive bids for the supply of 
electricity individually or as part of a buying group with other municipal aggregators; 

WHEREAS, the Municipality has received approval of its Program from the Massachusetts 
Department of Public Utilities ("Department") in D.P.U._.; 

WHEREAS, Competitive Supplier, a corporation duly authorized to conduct business in the 
Commonwealth of Massachusetts ("Competitive Supplier"), desires to provide All- 
Requirements Power Supply to consumers located within the Municipality, pursuant to the 
terms and conditions of the Municipality's Program and this Electric Service Agreement 
("ESA"); and 


WHEREAS, the Municipality desires that the Competitive Supplier provide All- 
Requirements Power Supply as an alternative to Basic Service for consumers within the 
Municipality. 

NOW THEREFORE, IT IS AGREED THAT, the Municipality and the Competitive Supplier 
hereby enter into this ESA subject to the terms and conditions below. 
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ARTICLE 1 DEFINITIONS 

Capitalized terms that are used but not defined in the body of this ESA, including the 
Exhibits hereto, shall be defined as set forth in this Article 1. Words defined in this Article 1 
which are capitalized shall be given their common and ordinary meanings when they appear 
without capitalization in the text. Words not defined herein shall be given their common and 
ordinary meanings. 

1.0 Associated Entities - Any and all of the independent contractors and subcontractors 
of the Competitive Supplier or of any of its corporate parents or subsidiaries, which provide 
goods or services to, or in any way assist, the Competitive Supplier in meeting its obligations 
under the ESA, but specifically excluding the Local Distributor, 

1.1 All-Requirements Power Supply - The service under which the Competitive Supplier 
provides all of the electrical energy, capacity, reserves, and ancillary services, transmission 
services, transmission and distribution losses, congestion management, and other such 
services or products necessary to provide firm power supply to Participating Consumers at 
the Point of Sale. 

1.2 Bankruptcy - With respect to a Party, such Party (i) ceases doing business as a going 
concern, generally does not pay its debts as they become due or admits in writing its inability 
to pay its debts as they become due, files a voluntary petition in bankruptcy or is adjudicated 
bankrupt or insolvent, or files any petition or answer seeking any reorganization, 
arrangement, composition, readjustment, liquidation, dissolution or similar relief under the 
present or any future federal bankruptcy code or any other present or future applicable 
federal, state or other Governmental Rule, or seeks or consents to or acquiesces in the 
appointment of any trustee, receiver, custodian or liquidator of said Party or of all or any 
substantial part of its properties, or makes an assignment for the benefit of creditors, or said 
Party takes any corporate action to authorize or that is in contemplation of the actions set 
forth in this clause (i); or (ii) a proceeding is initiated against the Party seeking any 
reorganization, arrangement, composition, readjustment, liquidation, dissolution or similar 
relief under the present or any future federal bankruptcy code or any other Governmental 
Rule and, such proceeding is not dismissed within ninety (90) days after the commencement, 
or any trustee, receiver, custodian or liquidator of said Party or of all or any substantial part 
of its properties is appointed without the consent or acquiescence of said Party, and such 
appointment is not vacated or stayed on appeal or otherwise within ninety (90) days after the 
appointment, or, within ninety (90) days after the expiration of any such stay, has not been 
vacated, provided that, notwithstanding the foregoing, the exercise of rights to take over 
operation of a Party's assets, or to foreclose on any of a Party's assets, by a secured creditor 
of such Party (including the appointment of a receiver or other representative in connection 
with the exercise of such rights) shall not constitute a Bankruptcy. 

1.3 Basic Service - As defined in M.G.L. c. 164, § 1 and in orders of the Department, as 
amended or promulgated, as the case may be, from time to time. 
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1.4 Commercially Reasonable - Any of the practices, methods and acts which, in the 
exercise of reasonable judgment in light of the facts known, or which in the exercise of due 
diligence, should have been known, at the time the decision was made, would have been 
expected in the industry to accomplish the desired result consistent with reliability, safety, 
expedition, project economics and applicable law and regulations, provided that in no event 
shall increased costs or economic hardship be an excuse for not performing a Party’s 
obligations under this ESA. 

1.5 Competitive Supplier -_. a corporation duly authorized to 

conduct business in the Commonwealth of Massachusetts. 

1.6 Competitive Supplier's Guarantor - _ 

1.7 Credit Rating - With respect to the Competitive Supplier or Competitive Supplier's 
Guarantor, its senior unsecured, unsubordinated long-term debt rating, not supported by third 
party credit enhancement, and if such debt is no longer rated, then the corporate or long-term 
issuer rating of Competitive Supplier or Competitive Supplier's Guarantor; provided, 

however, that the standing guaranty of ___, 

in favor of Competitive Supplier's Guarantor, shall not be considered to constitute "third 
party credit enhancement" for purposes of this definition. 

1.8 Delivery Term - The period for which prices for All-Requirements Power Supply have 
been established, as set forth Exhibit A. 

1.9 DPU or Department - The Massachusetts Department of Public Utilities or any 
successor state agency. 

1.10 EDI - Electronic Data Interchange: The exchange of business data in a standardized 
format between business computer systems. 

1.11 Effective Date - The date on which this ESA is executed by the Parties (to be 
determined by the later date, if the Parties execute on different dates). 

1.12 Eligible Consumers - Residential, commercial, industrial, municipal, or other 
consumers of electricity who receive Basic Service from the Local Distributor as of the 
Effective Date, or New Consumers that subsequently become eligible to participate in the 
Program, at one or more locations within the geographic boundaries of the Municipality, but 
not including those consumers who receive Basic Service and participate in a green power 
program from the Local Distributor, those customers who are taking power supply service 
from a competitive supplier and those consumers who receive Basic Service and have 
requested not to have their account information shared by the Local Distributor. For the 
avoidance of doubt, all Eligible Consumers must reside or be otherwise located at one or 
more locations within the geographic boundaries of the Municipality; as such boundaries 
exist on the Effective Date of this ESA. 
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1.13 ESA - This Electric Service Agreement. 

1.14 Force Majeure - Any cause not within the reasonable control of the affected Party 
which precludes that party from carrying out, in whole or in part, its obligations under this 
ESA, including, but not limited to, Acts of God; winds; hurricanes; tornadoes; fires; 
epidemics; landslides; earthquakes; floods; other natural catastrophes; strikes, lock-outs or 
other industrial disturbances; acts of public enemies; acts, failures to act or orders of any kind 
of any governmental authorities acting in their regulatory or judicial capacity, provided, 
however, that any such discretionary acts, failures to act or orders of any kind by the 
Municipality may not be asserted as an event of Force Majeure by the Municipality; 
insurrections; military action; war, whether or not it is declared; sabotage; riots; civil or 
industrial disturbances or explosions. Nothing in this provision is intended to excuse any 
Party from performing due to any governmental act, failure to act, or order, where it was 
reasonably within such Party's power to prevent such act, failure to act, or order. Economic 
hardship of either Party shall not constitute an event of Force Majeure. 

1.15 General Communications - The type of communications described and defined in 
Article 5.7 herein. 

1.16 Governmental Authority - Any national, state or local government, independent 
system operator, regional transmission owner or operator, any political subdivision thereof or 
any other governmental, judicial, regulatory, public or statutory instrumentality, authority, 
body, agency, department, bureau, or entity, excluding the Municipality. 

1.17 Governmental Rule - Any law, rule, regulation, ordinance, order, code, permit, 
interpretation, judgment, decree, or similar form of decision of any Governmental Authority 
having the effect and force of law. 

1.18 Green Power - Electric energy generated by equipment or facilities including solar 
power, biomass, landfill gas, wind turbine, hydro power or other renewable energy 
generating resource or technology, as may be defined by M.G.L. c. 25A, § 1 IF, § 11F1/2, or 
M.G.L. c. 164, § 1, or, that may be otherwise added by mutual agreement of the Parties. 

1.19 ISO-NE - The New England Independent System Operator, or such successor or other 
entity which oversees the integrated dispatch of power plants in New England and the bulk 
transmission of electricity throughout the New England power grid. 

1.20 kWh, kW - Kilowatt-hour and kilowatts, respectively. 

1.21 Local Distributor - Utility, or any successor company(ies) or entity(ies) providing 
electricity distribution services in the Municipality. 

1.22 NEPOOL - The New England Power Pool. 

1.23 New Consumers - Residential, commercial, industrial, municipal, or other consumers 
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of electricity that become Eligible Consumers after the Effective Date. 

1.24 New Taxes - Any taxes not in effect as of the Effective Date enacted by a 
Governmental Authority or the Municipality, to be effective after the Effective Date with 
respect to All-Requirements Power Supply, or any Governmental Rule enacted and effective 
after the Effective Date resulting in application of any existing tax for the first time to 
Participating Consumers. 

1.25 Participating Consumers - Eligible Consumers enrolled in the Program. 

1.26 Parties - The Municipality and Competitive Supplier, as the context requires. In the 
singular, "Party" shall refer to any one of the preceding. 

1.27 Plan - Community Electricity Aggregation Program as adopted or amended by the 

Municipality from time to time, and as approved by the Department in D.P.U._The 

Aggregation Plan is a plan developed by the Municipality to aggregate electricity consumers 
for the primary purpose of negotiating the best rates for the supply of electricity for such 
consumers. 

1.28 Point of Delivery - The point of interconnection between NEPOOL Pool Transmission 
Facilities and the transmission facilities of the Local Distributor. 

1.29 Point of Sale - The electric meter for each Participating Consumer's account, as 
designated by the Local Distributor. 

1.30 Program - Community Electricity Aggregation Program, under which, the Plan is 
described and implemented. 

1.31 Regulatory Event - Implementation of a new, or changes to an existing, Governmental 
Rule by a Governmental Authority, including without limitation the Local Distributor's 
tariffs, market rules, operating protocols and definitions, which have a material effect on the 
services and transactions contemplated by this ESA, including Changes to a Governmental 
Rule that increase or decrease Competitive Supplier’s costs. A "change" as used herein 
includes without limitation any amendment, modification, nullification, suspension, repeal, 
finding of unconstitutionality or unlawfulness, or any change in construction or 
interpretation. 

1.32 Retail Price - As set forth in Exhibit A. 

1.33 Service Commencement Date - The date of the Participating Consumer’s first meter 

read date after __, or as soon as necessary arrangements can be made with 

the Local Distributor thereafter. 

1.34 Term - As defined in Article 4.1. 
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ARTICLE 2 RIGHTS GRANTED 

2.1 GENERAL DESCRIPTION AND LIMITATIONS 

Competitive Supplier is hereby granted the exclusive right to provide All-Requirements 
Power Supply to Participating Consumers pursuant to the terms of the Program and this ESA. 
For the avoidance of doubt, Competitive Supplier shall be authorized to supply All- 
Requirements Power Supply only to Participating Consumers, and the Local Distributor will 
continue to have the right and obligation to supply electricity to Eligible Consumers who opt- 
out of the Program and remain on, or return to, Basic Service, until changes in law, 
regulation or policy may allow otherwise. Competitive Supplier further recognizes that this 
ESA does not guarantee that any individual Eligible Consumer will be served by the 
Competitive Supplier. 

In accordance with Article 3 below, all Eligible Consumers shall be automatically enrolled in 
the Program unless they choose to opt-out. In the event the geographic boundaries of the 
Municipality change during the term of this ESA, Competitive Supplier shall only be 
obligated to supply All- Requirements Service to those Participating Consumers located 
within the Municipality as such boundaries existed on the Effective Date of this ESA. As 
between the Parties, the Competitive Supplier has the sole obligation of making appropriate 
arrangements with the Local Distributor, and any arrangements which may be necessary with 
the ISO-NE so that Participating Consumers receive the electricity supplies to be delivered 
pursuant to this ESA. 

The Municipality shall specifically authorize the Local Distributor to provide, and 
Competitive Supplier the right to obtain and utilize as required, all billing and energy 
consumption information for Participating Consumers as is reasonably available from the 
Local Distributor. Competitive Supplier shall request consumption data for individual 
Participating Consumers from the Local Distributor via EDI. If further action is required by 
the Local Distributor to authorize Competitive Supplier to receive such consumption and 
billing data, the Municipality agrees to use Commercially Reasonable efforts, at Competitive 
Supplier's cost, to assist Competitive Supplier, if so requested by it, in obtaining such 
information for Participating Consumers, including, without limitation, assisting Competitive 
Supplier in obtaining permission from such Eligible Consumers and/or the Department, 
where necessary as a prerequisite to the provision of such information. Competitive Supplier 
shall not be responsible for any errors that Competitive Supplier makes in the provision of 
All-Requirements Power Supply to the extent both that: 1) such errors are caused by errors or 
omissions in the information provided to it by the Local Distributor; and 2) it was reasonable 
for the Competitive Supplier to rely upon that provided information. The Municipality shall 
not be responsible for any such errors by the Competitive Supplier in any event. 

2.2 NO THIRD PARTY BENEFICIARIES 

This ESA does not and is not intended to confer any rights or remedies upon any person 
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other than the Parties. This ESA facilitates rights under M.G.L. c. 164 for Eligible 
Consumers to purchase electricity from the Competitive Supplier in accordance with the Plan 
and this ESA. The Municipality has the right, but not the obligation, to advocate on behalf of 
the Eligible Consumers interested in contracting for electric supply and on behalf of all 
Participating Consumers, unless otherwise prevented by law. 

2.3 COMPLIANCE WITH LAWS 

By entering into this ESA, the parties specifically represent that they have exercised due 
diligence to review and have fully complied with all relevant regulations and orders of the 
DPU, Massachusetts Attorney General, and the Massachusetts Department of Energy 
Resources ("DOER") and any other governmental authorities having jurisdiction over any 
element of the transactions contemplated by this ESA. Competitive Supplier specifically 
represents that it has exercised due diligence to review and has fully complied with all 
relevant regulations and orders of the Federal Energy Regulatory Commission (“FERC”). 

2.4 CONDITIONS PRECEDENT 

The Municipality's obligations under this ESA shall be conditioned upon the Competitive 
Supplier, fulfilling the following requirements: 

a) maintain Competitive Supplier's license from the Department (as such term is defined in 
the Local Distributor's Terms and Conditions for Competitive Suppliers); 

b) execute an Electric Supplier Service Agreement with the Local Distributor in a form 
reasonably satisfactory to Competitive Supplier; 

c) execute any appropriate ISO-NE applications and agreements; 

d) obtain authorization from the FERC to sell power at market-based rates; and 

e) complete EDI testing with Local Distributor. ; and 

f) provide all other documentation required by the Local Distributor 

If Competitive Supplier has not fulfilled all such requirements by the Service 
Commencement Date, then the Municipality may terminate this ESA without any liability to 
the Competitive Supplier. 

2.5 OWNERSHIP AND USE OF ELIGIBLE CONSUMER DATA 
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Competitive Supplier acknowledges that: 1) all Eligible Consumer data (including addresses, 
telephone numbers or other identifying information) made available to Competitive Supplier 
as an agent of Municipality for such data must be protected by the Competitive Supplier and 
its Associated Entities to the fullest extent possible under the law; 2) the Competitive 
Supplier does not hold any permanent right, title or interest in this data; and 3) this data is to 
be obtained, retained and used by the Competitive Supplier and its Associated Entities solely 
to provide All- Requirements Power Supply to Participating Consumers and to render other 
services expressly required or permitted under this ESA. Any other use of Eligible Consumer 
data without the prior written consent of the Municipality is strictly prohibited. Pursuant to 
such authorized use, Competitive Supplier may share such Eligible Consumer data with 
Associated Entities as reasonably necessary to accommodate Competitive Supplier's 
provision of All-Requirements Power Supply or other performance pursuant to this ESA 
(including, without limitation, collection of receivables), provided that Competitive Supplier 
will take reasonable measures to inform any such Associated Entities of the confidential 
nature of such data and the restrictions set forth in this Article 2.5 and elsewhere in this ESA. 
Except as expressly provided in this ESA, and as otherwise permitted by law, Competitive 
Supplier and its Associated Entities shall not disclose any Eligible Consumer data to any 
third-party and Competitive Supplier and its Associated Entities shall take all Commercially 
Reasonable measures to protect Eligible Consumer data from access by, or beneficial use for, 
any third-party. To the extent that the provision of All-Requirements Power Supply or other 
services under this ESA requires that Competitive Supplier and its Associated Entities have 
access to or make use of any Eligible Consumer data, Competitive Supplier and its 
Associated Entities shall treat such Eligible Consumer data as confidential information. 
Competitive Supplier may use Eligible Consumer data to engage in direct marketing only 
during the term of this ESA and subject to the terms set forth in Article 18.2. A violation of 
this Article 2.5 shall be grounds for termination under Article 4.2(a). Competitive Supplier 
agrees violation of this Article 2.5 shall constitute irreparable harm. 
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ARTICLE 3 CONSUMER CHOICE, NOTIFICATION OF RIGHTS, ENROLLMENT 

3.1 CONSUMER CHOICE 

The Parties acknowledge and agree that all Participating Consumers have the right, pursuant 
to M.G.L. c. 164, § 134 and the Program, to change their source of electricity supply, as set 
forth in Article 2.1. The Parties represent and warrant to each other that they shall not 
unreasonably interfere with the right of Participating Consumers to opt-out of the Program, 
and shall comply with any rules, regulations or policies of the Department, the Local 
Distributor and/or other lawful Governmental Authority regarding the procedures for opting 
out or of switching from one source of electric supply to another. Notwithstanding the 
foregoing, however, the Parties may take Commercially Reasonable measures to encourage 
Participating Consumers to affirmatively agree to remain in the Program, consistent with any 
Governmental Rules. 

3.2 NOTIFICATION TO NEW CONSUMERS OF OPT-OUT RIGHTS 

Consistent with the requirements of any applicable Governmental Rules, and within a 
reasonable time after the Local Distributor notifies Competitive Supplier of the existence of a 
New Consumer and has provided to Competitive Supplier such New Consumer's account 
number, service and billing address, and other pertinent contact information, Competitive 
Supplier shall notify such New Consumer (i) of the date on which such New Consumer will 
be automatically enrolled in the Program, and (ii) that the Competitive Supplier will be 
providing All- Requirements Power Supply to such New Consumer as of the same date, 
subject to the opt-out provisions of the M.G.L. c. 164, § 134, the Plan, and the Program 
("Opt-Out Notice"). The Opt- Out Notice shall be mailed to each such New Consumer prior 
to the date of automatic enrollment. The Competitive Supplier, in its discretion as to form 
and content shall: (i) prominently state all charges to be assessed by the Competitive 
Supplier; (ii) provide a summary of the prices and terms included in Exhibit A as well as 
fully disclose the prices and terms then being offered for Basic Service by the Local 
Distributor; (iii) state how such New Consumer may opt-out of the Program prior to 
enrollment and remain on Basic Service from the Local Distributor; and (iv) state how all 
Participating Consumers, subsequent to enrollment, will also have the right to opt-out at any 
time and return to Basic Service or choose a new Competitive Supplier without paying a fee 
or penalty to Competitive Supplier. Competitive Supplier must include with the Opt-Out 
Notice a pre-stamped envelope for use by customers electing to opt-out of the Program. All 
such notices must be approved in advance by the Municipality, such approval not to be 
unreasonably withheld. 

In providing the notifications set forth in this Article 3.2, and in otherwise conducting the 
activities in Article 3.4 below, the Competitive Supplier must rely upon information provided 
to it by the Local Distributor for the purpose of performing its obligations. Competitive 
Supplier will not be responsible for any errors in connection with its notification of Eligible 
Consumers only to the extent both that: 1) such errors are caused by errors or omissions in 
the information provided to it by the Local Distributor; and 2) it was reasonable for the 
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Competitive Supplier to rely upon that provided information. The Municipality shall not be 
responsible for any such errors by the Competitive Supplier in any event. 

3.3 CONSUMER AWARENESS 

Upon mutual agreement concerning the content and method, either the Competitive Supplier 
or Good Energy, L.P. may conduct consumer awareness efforts at its sole expense. 

3.4 ENROLLMENT 

3.4.1 Participating Consumers - All Participating Consumers as of the Effective Date will 
continue to be enrolled in the Program under the terms of this ESA unless they opt-out during 
the period specified in the Plan. The Municipality shall authorize the Local Distributor to 
provide to Competitive Supplier a list of Participating Consumers as of the Effective Date, as 
well as such Participating Consumer’s service and billing addresses, and any other 
information necessary for Competitive Supplier to commence All-Requirements Power 
Supply to such Participating Consumers as of the Service Commencement Date. 

3.4.2 New Consumers - If New Consumers elect not to opt-out of the Program as provided 
in Article 3.2, such New Consumers will be automatically enrolled by Competitive Supplier 
in the Program. Competitive Supplier shall enroll such New Consumers in accordance with 
applicable Local Distributor rules. Residential and small commercial New Customers shall 
be enrolled in the Program at the rates reflected in Exhibit A. All other New Consumers 
shall be enrolled at a price determined by then-prevailing market conditions. Competitive 
Supplier shall enroll such New Consumers in accordance with applicable Department and 
Local Distributor rules. 

3.4.3 Eligible Consumers Opting Out - At any time during this ESA, Eligible Consumers 
who have previously opted out of the Program may request that they be re-enrolled in the 
Program. Competitive Supplier shall provide All-Requirements Power Supply to such 
Eligible Consumers at a price determined by the then-prevailing market conditions. 

Following mutually agreed upon procedures, the Competitive Supplier is responsible for 
accurately and promptly transmitting information regarding Eligible Consumers, to the Local 
Distributor. The Competitive Supplier shall be responsible for enrolling all Eligible 
Customers through EDI transactions submitted to the Local Distributor for initial enrollment 
in the aggregation and all enrollments thereafter. 

3.4.4 Eligible Consumers Served by Third-Parties - Consumers being served under other 
competitive supply programs offered by third-parties will not be automatically enrolled as 
Participating Consumers under this ESA when such program terminates or is otherwise 
completed. Competitive Supplier agrees that Consumers under such third-party competitive 
supply programs may affirmatively opt-in and receive All-Requirements Power Supply. 
Residential and small commercial Consumers which opt-in shall be enrolled in the Program 
at the rates reflected in Exhibit A. All other Consumers that opt-in shall be enrolled at a 
price determined by the then-prevailing market conditions. 
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ARTICLE 4 TERM OF CONTRACT AND TERMINATION 

4.1 TERM 

This ESA shall commence on the Effective Date, provided, however, that Competitive 
Supplier's obligation to provide All-Requirements Power Supply shall commence on the 
Service Commencement Date, and shall terminate with the Participating Consumer’s first 

meter read date after ___, unless terminated earlier under Article 4.2 

below ("Term"). 

4.2 TERMINATION 

This ESA may be terminated at any time upon written notice: 

a) by the Municipality, or the Competitive Supplier, if the other Party fails to remedy or cure 
any breach of any material provision or condition of this ESA (including, but not limited to, 
Article 2.5 and Article 9, but excluding the failure to provide or arrange for All- 
Requirements Power Supply, which is addressed in Article 4.2(d)), within sixty (60) days 
following written notice to do so by the non-breaching party; or 

b) by the Municipality, or the Competitive Supplier, if any material provision or condition of 
this ESA be finally adjudged invalid by any court of competent jurisdiction, or if the 
Department exercises any lawful jurisdiction so as to invalidate or disapprove this ESA in 
whole or in significant part; or 

c) by the Municipality, i) if an order is entered against the Competitive Supplier approving a 
petition for an arrangement, liquidation, dissolution or similar relief relating to bankruptcy or 
insolvency and such order remains unvacated for thirty (30) days; or (ii) immediately if the 
Competitive Supplier shall file a voluntary petition in bankruptcy or any petition or answer 
seeking any arrangement, liquidation or dissolution relating to bankruptcy, insolvency or 
other relief for debtors or shall seek, consent to, or acquiesce in appointment of any trustee, 
receiver, or liquidation of any of Competitive Supplier’s property; or 

d) notwithstanding the foregoing, the failure of Competitive Supplier to provide or arrange 
for All-Requirements Power Supply to Participating Consumers, in the absence of Force 
Majeure or the Municipality's failure to perform, shall constitute an act of default, and the 
Municipality may terminate this Agreement upon giving written notice and without a cure 
period. In the event the Competitive Supplier has performed its obligations hereunder and its 
failure to arrange for or provide All-Requirements Power Supply is a direct result of actions 
or non-actions by any transmission service provider, the Local Distributor, or the ISO-NE, 
the Competitive Supplier’s failure shall not be deemed to be an act of immediate default and 
would be subject to remedy or cure as provided in Article 4.2 (a). 

4.3 OBLIGATIONS UPON TERMINATION 
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Following termination of this ESA, the Parties shall each discharge by performance all 
obligations due to any other Party that arose up to the date of termination of the ESA and 
Competitive Supplier shall continue to have the right to collect all monies due for services 
rendered to that date. 

The Competitive Supplier specifically waives all rights it may have at law to claim that the 
Municipality has no standing or otherwise lacks the authority to seek monetary damages on 
behalf of individual Participating Consumers in the event of a termination of this ESA.The 
Competitive Supplier shall submit all consumer drops via EDI to the Local Distributor in 
accordance with the rules and regulations set forth by the Massachusetts Electronic Business 
Transactions (EBT) Working Group. 


4.4 EXTENSION 

The ESA may be extended beyond the termination date established in Article 4.1 by mutual, 
written agreement of the Parties. Any new pricing terms shall be added to and replace Exhibit 
A as Exhibit A-2. Upon any such extension, this ESA shall continue to be in effect, and all 
provisions of the ESA shall retain the same force and effect as before the extension, unless it 
is terminated by either Party pursuant to the provisions of Article 4.2 or until the date stated 
in such extension. 

ARTICLE 5 CONTINUING COVENANTS 

The Competitive Supplier agrees and covenants to perform each of the following obligations 
during the term of this ESA. 

5.1 STANDARDS OF MANAGEMENT AND OPERATIONS 

In performing its obligations hereunder, during the term of this ESA, the Competitive 
Supplier shall exercise reasonable care to assure that its facilities are prudently and 
efficiently managed; that it employs an adequate number of competently trained and 
experienced personnel to carry out its responsibilities; that it delivers or arranges to deliver 
an uninterrupted supply of such amounts of electricity to the Point of Delivery as are required 
under this ESA; that it complies with all relevant industry standards and practices for the 
supply of electricity to Participating Consumers; and that, at all times with respect to 
Participating Consumers, it exercises good practice for a Competitive Supplier and employs 
all Commercially Reasonable skills, systems and methods available to it. 

5.2 CUSTOMER SERVICE ACCESS 

The Competitive Supplier agrees to provide, or cause to be provided, certain customer 
services to Participating Consumers. Such services shall be reasonably accessible to all 
Participating Consumers, shall be available during normal working hours, shall allow 
Participating Consumers to transact business they may have with the Competitive Supplier, 
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and shall serve as a communications liaison among the Competitive Supplier, the 
Municipality, and the Local Distributor. A toll-free telephone number will be established by 
Competitive Supplier and be available for Participating Consumers to contact Competitive 
Supplier during normal business hours (9:00 A.M.- 5:00 P.M. Eastern Time, Monday 
through Friday) to resolve concerns, answer questions and transact business with respect to 
the service received from Competitive Supplier. The Municipality will post program-related 
information on the Municipality's website which will be available to Participating Consumers 
for general information, product and service information, and other purposes. 

5.3 RESPONDING TO REQUESTS FOR INFORMATION 

To the extent authorized by the Participating Consumer(s) and to the extent such individual 
permission is required by law, the Competitive Supplier shall, during normal business hours 
(as set forth above), respond promptly and without charge therefore to reasonable requests of 
the Municipality for information or explanation regarding the matters covered by this ESA 
and the supply of electricity to Participating Consumers. Competitive Supplier agrees to 
designate a service representative or representatives (the "Service Contacts") who shall be 
available for these purposes, and shall identify the office address and telephone number of 
such representative(s). Whenever necessary to comply with this Article 5.3, the Service 
Contacts shall call upon other employees or agents of the Competitive Supplier to obtain 
such information or explanation as may be reasonably requested. Nothing in this Article 5.3 
shall be interpreted as limiting the obligation of the Competitive Supplier to respond to 
complaints or inquiries from Participating Consumers, or to comply with any regulation of 
the Department or Attorney General regarding customer service. 

5.4 ARRANGING FOR FIRM ALL-REQUIREMENTS POWER SUPPLY 

Competitive Supplier shall participate in or make appropriate arrangements with the ISO-NE, 
any relevant regional transmission organization, wholesale suppliers or any other entity to 
ensure an uninterrupted flow of firm All-Requirements Power Supply to the Local 
Distributor for delivery to Participating Consumers, and exercise all Commercially 
Reasonable efforts to cooperate with the NEPOOL, the ISO-NE or any other entity to ensure 
a source of back-up power in the event that Competitive Supplier is unable to deliver All- 
Requirements Power Supply to the Point of Delivery. In the event the Competitive Supplier 
is unable to deliver sufficient electricity to the grid to serve Participating Consumers, the 
Competitive Supplier shall utilize such arrangements and exercise all Commercially 
Reasonable efforts as may be necessary to continue to serve Participating Consumers under 
the terms of this ESA, and shall bear any costs it may incur in carrying out these efforts and 
obligations. Competitive Supplier shall not be responsible to the Municipality or any 
Participating Consumers in the event that, through no fault of the Competitive Supplier or its 
Associated Entities, the Local Distributor disconnects, curtails or reduces service to 
Participating Consumers (notwithstanding whether such disconnection is directed by the 
ISO-NE). 
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5.5 NON-DISCRIMINATORY PROVISION OF SERVICE 

Competitive Supplier shall supply electric energy to the Point of Delivery to all Eligible 
Consumers on a non-discriminatory basis; provided, however, that those prices and other 
terms may vary in accordance with reasonably established rate classifications (e.g., 
residential, commercial, municipal, industrial) or by such other categories as appear in 
Exhibit A. To the extent applicable, Competitive Supplier's prices, terms and conditions shall 
be in accordance with the Massachusetts General Laws, the regulations of the Department, 
and other applicable provision of law. To the extent required by law and/or the conditions of 
any Department approval of this ESA, the Competitive Supplier may not deny service to an 
Eligible Consumer for failure to pay the bills of any other electric company (whether 
engaged in the distribution, transmission, or generation of electricity) or of any other 
aggregator, marketer or broker of electricity, but may reasonably deny or condition new 
service, or terminate existing service, based upon any Participating Consumer's failure to pay 
bills from the Competitive Supplier, subject to any provisions of law or applicable DPU 
orders or regulations. Provision of electric energy supply shall be subject to Competitive 
Supplier's standard credit policies, to the extent permitted by law, as described in Exhibit A. 

5.6 APPROVAL OF GENERAL COMMUNICATIONS 

Competitive Supplier shall cooperate with the Municipality in the drafting and sending of 
messages and information to Eligible Consumers concerning the Program or any matter 
arising under or related to this ESA. Competitive Supplier shall, prior to sending, whether 
directly or through its Associated Entities, any direct mail, advertising, solicitation, bill 
insert, electronic mail, or other similar written or electronic communication (collectively, 
"General Communications") to Participating Consumers (but excluding individually drafted 
or tailored communications responding to the specific complaint or circumstance of an 
individual consumer), provide a copy of such General Communication to the Municipality 
for its review to determine whether it is consistent with the purposes and goals of the 
Municipality. The Municipality shall have the right to disapprove such General 
Communications and suggest revisions if it finds the communication inconsistent with the 
purposes and goals of the Municipality, factually inaccurate or likely to mislead; provided, 
however: (i) that the communication shall be deemed approved if the Municipality fails to 
respond within seven (7) calendar days (not including weekends and holidays); and (ii) that 
no approval shall be necessary for any communication (a) regarding any emergency situation 
involving any risk to the public health, safety or welfare; (b) which has been approved by the 
Department, the DOER, or any other Governmental Authority; or (c) in the nature of routine 
monthly or periodic bills, or collection notices, except that any bill insert or message 
included at the bottom of such bill not within the scope of (a) or (b) above shall require 
approval. If the Municipality objects to any General Communication on the grounds it is 
inconsistent with the purposes and goals of the Municipality, the Competitive Supplier, after 
consultation as provided in this Article 5.6, may nevertheless elect to send such General 
Communication provided that it: (i) clearly indicates on such mailing that it has not been 
endorsed by the Municipality, (ii) has previously provided all Participating Consumers a 
meaningful chance to opt not to receive such General Communications, (iii) has stated in 
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connection with such chance to opt not to receive such communications that "the 
Municipality wants to protect Eligible Consumers from receiving marketing materials if you 
do not wish to do so," and (iv) has otherwise sought input from the Municipality as to the 
means by which Eligible Consumers are given a chance to remove their names from any list 
which may receive General Communications. The Municipality may reject or exclude any 
proposed General Communication that, in its reasonable judgment, is contrary to the interests 
and objectives of the Program or the Municipality. 

5.7 COMMUNICATION OF INSERTS AND MESSAGES 

Competitive Supplier agrees that if it communicates with Participating Consumers directly, 
and unless prevented for regulatory or other such reasons from doing so, it shall allow the 
Municipality to include no less than three (3) inserts per year into such communications, 
provided that the Municipality pays the cost of printing and reproducing such insert and any 
incremental postage or handling costs the Competitive Supplier may incur as a result of 
including such insert. Competitive Supplier shall have the right to disapprove such General 
Communications (that is communications other than those pertaining to the Municipality's 
demand-side management, energy efficiency programs and technology, and renewable 
energy programs, if applicable) and suggest revisions if it finds the communication 
inconsistent with its business interests, factually inaccurate or likely to mislead; provided, 
however: (i) that the communication shall be deemed approved if the Competitive Supplier 
fails to respond within seven (7) calendar days after receipt (not including weekends and 
holidays); and (ii) that no approval shall be necessary for any communication which has been 
ordered by the Department, the DOER, or any other Governmental Authority to be so 
communicated. 

5.8 PARTICIPATING CONSUMER LISTS 

To the extent not prohibited by any Governmental Rule or expressly by any Participating 
Consumer(s), the Competitive Supplier shall, upon request of the Municipality, provide a list 
of the Participating Consumers being served by the Competitive Supplier, including such 
reasonable identifying and aggregate consumption information as the Municipality may also 
request to the extent such information is available to Competitive Supplier. Competitive 
Supplier shall provide such Participating Consumer lists in an electronic format reasonably 
acceptable to both Parties and with no more frequency than once a month. 

5.9 COMPLIANCE WITH LAWS 

The Parties shall promptly and fully comply with all existing and future Governmental Rules 
of all Governmental Authorities having jurisdiction over the activities covered by this ESA. 

5.10 CONSENT 

Whenever performance of an obligation of any Party hereto requires the consent or approval 
of any Governmental Authority, such Party shall make Commercially Reasonable efforts to 
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obtain such consent or approval. In the event the Competitive Supplier requests the 
Municipality's assistance in obtaining such consent or approval and the Municipality 
anticipates that it will incur costs in fulfilling the Competitive Supplier's request, it shall give 
the Competitive Supplier an estimate of such costs. Upon receiving the estimate. Competitive 
Supplier shall determine whether it will continue to request the Municipality's assistance, and 
if so, the Competitive Supplier shall reimburse the Municipality for all costs, up to the 
estimated dollar amount, reasonably incurred by the Municipality in connection with such 
efforts. 

ARTICLE 6 ROLE OF THE MUNICIPALITY 

Under this ESA, the Municipality shall not actually receive, take title to, or be liable for the 
supply or delivery of All-Requirements Power Supply in any manner whatsoever. The Parties 
specifically agree that the role of the Municipality is established under M.G.L. c. 164, § 134 
and includes negotiating the terms and conditions under which All- Requirements Power 
Supply will be provided by the Competitive Supplier under this ESA It is the sole obligation 
of the Competitive Supplier to arrange for delivery of All-Requirements Power Supply to 
Participating Consumers. The Parties agree that Municipality is not a "distribution company", 
"electric company", "generation company" or "transmission company" within the meaning of 
M.G.L. c. 164, § 1 as a result of this ESA, unless a court, the Department, or other lawful 
authority shall adjudicate to the contrary; provided, however, that the Municipality may be 
considered to be operating a municipal load aggregation plan pursuant to M.G.L. c. 164, § 
134. The Competitive Supplier hereby agrees that it will take no action, whether directly or 
through its Associated Entities, that would make the Municipality liable to any Participating 
Consumer due to any act or failure to act on the part of the Competitive Supplier or its 
Associated Entities relating to the delivery or supply of All-Requirements Power Supply. 

ARTICLE 7 PRICES AND SERVICES; BILLING 

7.1 SCHEDULE OF PRICES AND TERMS 

Competitive Supplier agrees to provide All-Requirements Power Supply and other related 
services as expressly set forth herein in accordance with the prices and terms included in 
Exhibit A to this ESA, which Exhibit is hereby incorporated by reference into this ESA. 

7.2 OBLIGATION TO SERVE 

As between the Parties, Competitive Supplier has the sole obligation to obtain sources of 
supply, whether from generating facilities owned or controlled by its affiliates, through 
bilateral transactions, or the market, as may be necessary to provide All-Requirements Power 
Supply for all of the Participating Consumers under the Program. Competitive Supplier, 
except as explicitly limited by the terms included in Exhibit A, shall be obligated to accept 
all Participating Consumers, regardless of their location or energy needs provided such 
Participating Consumers are eligible under the applicable regulations and tariffs of the Local 
Distributor. 
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7.3 METERING 

The Local Distributor will be responsible for any metering which may be required to bill 
Participating Consumers in accordance with the Local Distributor's Terms and Conditions for 
Competitive Suppliers. 

7.4 TERMS AND CONDITIONS PERTAINING TO INDIVIDUAL ACCOUNT 
SERVICE 

7.4.1 Title 

Title to All-Requirements Power Supply will transfer from Competitive Supplier to 
Participating Consumers at the Point of Sale. In accordance with the Local Distributor's 
Terms and Conditions for Competitive Suppliers, the Competitive Supplier will be 
responsible for any and all losses incurred on the local network transmission systems and 
distribution systems, as determined by the Local Distributor. 

7.4.2 Billing and Payment 

Unless otherwise specified in an Exhibit to this ESA, all billing under this ESA shall be 
based on the meter readings of each Participating Consumer's meter(s) performed by the 
Local Distributor. Competitive Supplier shall, or shall cause the Local Distributor or any 
other entity, to prepare and mail bills to Participating Consumers monthly. If the Competitive 
Supplier arranges for the Local Distributor to perform billing services, the Competitive 
Supplier shall adopt the billing and payment terms offered by the Local Distributor to its 
Eligible Consumers on Basic Service unless the Competitive Supplier and Local Distributor 
otherwise agree. Any over-charge or under-charge will be accounted for in the next billing 
period for which actual meter data is available. 

7.4.3 Regional and Local Transmission 

The prices quoted in Exhibit A do not include current and future charges for distribution 
service costs collected by the Local Distributor under its distribution service tariff or local 
transmission costs as may be imposed by the regional power pool, ISO-NE, or individual 
electric utilities that have LERC transmission tariffs. The Competitive Supplier understands 
that these costs will be collected by the Local Distributor. If, in the future, Competitive 
Supplier becomes responsible for such distribution or transmission costs, Competitive 
Supplier shall be entitled to collect such costs from Participating Consumers to the extent 
permitted by any Governmental Rules. These costs are "pass through" costs as determined by 
the appropriate regulatory agencies. 

7.4.4 Taxes 

All sales, gross receipts, excise or similar taxes imposed with respect to the sale or 
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consumption of All-Requirements Power Supply shall be included on the Participating 
Consumer's bill and shall be remitted to the appropriate taxing authority by Competitive 
Supplier. Participating Consumers shall be responsible for all taxes that are required by law 
to be imposed upon a purchaser of electricity and are associated with electricity consumption 
under the ESA. Participating Consumers shall be responsible for identifying and requesting 
any exemption from the collection of any tax by providing appropriate documentation to 
Competitive Supplier. For avoidance of doubt, Competitive Supplier shall be responsible for 
all taxes imposed on Competitive Supplier’s income. 


ARTICLE 8 DEVELOPMENT OR OFFERING OF RENEWABLE ENERGY SOURCES 

8.1 RENEWABLE ENERGY PORFOLIO STANDARD 

Competitive Supplier agrees that it, and its Associated Entities directly or indirectly involved 
in providing services or meeting the Competitive Supplier’s obligations under the ESA, will 
comply with the applicable provisions of M.G.L. c. 25A, § 1 IF, § 11 Fl/2, and any 
regulations, orders or policies adopted pursuant thereto. 

8.2 PROVISION OF GREEN POWER [include if applicable] 

Competitive Supplier will enter into a REC Purchase Agreement (“RPA”) with 

__ (“REC Supplier”) attached hereto as Exhibit C. Pursuant to the RPA, 

REC Supplier will provide, and Competitive Suppler will purchase, renewable energy 
certificates (RECs) in a quantity sufficient to support the Municipality’s opt-out and opt-in 
programs as described in Exhibit A of the RPA. Competitive Supplier shall include the 
REC’s purchased from the REC Supplier in the All Requirements Power Supply to be 
provided to the Municipality under the ESA. Competitive Supplier shall include all costs of 
such RECs in the price for All Requirements Power Supply as provided in Exhibit A of this 
ESA. In the event REC Supplier defaults under, or terminates, the RPA prior to the 
termination of this ESA, Competitive Supplier shall procure and provide RECs for the 
continuing term of the ESA sufficient to support the Municipality’s opt-out and opt-in 
programs as described in Exhibit A of the RPA (“Replacement RECs”). The prices included 
in Exhibit A of the ESA shall not be subject to modification because Competitive Supplier is 
required to provide Replacement RECs. 


ARTICLE 9 SERVICE PROTECTIONS FOR RESIDENTIAL CONSUMERS 
Competitive Supplier agrees that it and its Associated Entities shall comply with the 
provisions of 220 C.M.R. 25.00, 27.00, 28.00 and 29.00, as applicable to Competitive 
Suppliers, and any amendments thereto, and any code of conduct or policies the Department 
may adopt in accordance with M.G.L. c. 164, § 1F(7). The Competitive Supplier shall, on or 

before __, provide a written, detailed description of its billing and 

termination procedures, customer services, confidentiality and related practices and 
procedures for approval by the Municipality (which approval shall not be unreasonably 
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withheld). Such written description shall also include the Competitive Supplier's plans for 
maintaining "service quality standards", as that phrase is used in § 1F(7); for complying with 
the "affirmative choice" requirements of § 1F(7); and for handling consumer complaints, 
including any arbitration procedures. If the Participating Consumer(s) so permit(s) or to the 
extent such permission is required by law or the terms of any Department order with respect 
to this ESA, the Competitive Supplier agrees to provide notice to the Municipality of any 
consumer complaints received from a Participating Consumer, and the Municipality shall 
have the right, but not the obligation, to participate in resolution of the dispute, to the extent 
that such complaints relate directly to the Program, and to the extent permitted by 
Department regulations and other applicable law. The failure to timely submit such written 
description, or the submission of practices and procedures which materially fail to comply 
with Department regulations and policies, shall be deemed grounds for termination of this 
ESA, at the discretion of the Municipality after providing written notice of such failure to the 
Competitive Supplier and allowing the Competitive Supplier sixty (60) days to cure such 
failure. 

In addition, and in accordance with M.G.L. c. 164, § 1F(2) and 220 CMR 11.05(2)(b)19, in 
the event of a dispute regarding an invoice or Competitive Supplier's service, whether 
directly or through its Associated Entities, under this ESA, a Participating Consumer may 
contact the Department, which may refer the dispute to the Massachusetts Office for Dispute 
Resolution for mediation of such dispute, if the amount in dispute is greater than one hundred 
dollars ($100.00) and the subject of the dispute is within the Department's statutory and 
regulatory authority. 

ARTICLE 10 NON-DISCRIMINATION IN HIRING AND EMPLOYMENT 

Competitive Supplier agrees that it conduct its operations and activities under this ESA in 
accordance with all applicable state and federal laws regarding non-discrimination in hiring 
and employment of employees. 

ARTICLE 11 POWER SUPPLY INFORMATION AND ACCESS TO INFORMATION 

11.1 POWER SUPPLY INFORMATION 

11.1.1 Quarterly Report of Sales 

Competitive Supplier shall provide the Municipality or its agent with a quarterly report of 
sales which will contain: (i) the actual aggregate kWh sales for each meter read of the 
reporting period and (ii) the number of Participating Consumer accounts active in each meter 
read of the reporting period. The quarterly report will be due to the Municipality or its agent 
within forty-five (45) days following the close of each quarter (March 31, June 30, 

September 30, and December 31). The aggregate kWh sales and number of Participating 
Consumer accounts shall be listed in the report both by rate code and rate name as shown on 
Exhibit B attached hereto. This information shall be provided in electronic format. 
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11.1.2 Consumer-Related Data 

On and after the Service Commencement Date, Competitive Supplier will maintain 
consumer- related data in electronic form including utility account number, billing name, 
billing address, service address historical usage, demand, and ICAP (Installed Capacity) data. 
Competitive Supplier will make such data available to the Municipality or its agent upon 
request within forty-five (45) business days of the request. A violation of this Article 2.5 
shall be grounds for termination under Article 4.2(a). 


11.1.3 Standard of Care 

Competitive Supplier shall use all Commercially Reasonable efforts in preparing and 
providing any information or data required under the ESA. To the extent that Competitive 
Supplier determines that any information or data provided hereunder is in error, it shall 
provide such information or data to the Municipality or its agent within a Commercially 
Reasonable time 

11.2 POWER SUPPLY REPORT 

Unless the “Disclosure Label” requirement is waived by the DPU, within fifteen (15) days of 
the end of the quarter, Competitive Supplier shall present a copy of the current "Disclosure 
Label" required by the Department of all Competitive Suppliers to be disclosed to their 
Participating Consumers which includes information pertaining to Competitive Supplier's 
power supply and a reasonably detailed description of the sources of Competitive Supplier's 
power supply used to serve Participating Consumers pursuant to this ESA, except to the 
extent such disclosure would violate any confidentiality obligations of Competitive Supplier. 

11.3 BOOKS AND RECORDS 

Competitive Supplier shall keep their books and records in accordance with any applicable 
regulations or guidelines of the Department, the FERC, and any other Governmental 
Authority. The Municipality will have access to any reports mandated by the Securities and 
Exchange Commission which are available on the Internet "EDGAR" system. Upon 
reasonable request by the Municipality and at the Municipality's expense, Competitive 
Supplier shall provide back up for any charge under this ESA questioned by the 
Municipality. 

11.4 COPIES OF REGULATORY REPORTS AND FILINGS 

Upon reasonable request, Competitive Supplier shall provide to the Municipality a copy of 
each public periodic or incident-related report or record relating to this ESA which it files 
with any Massachusetts or federal agency regulating rates, service, compliance with 
environmental laws, or compliance with affirmative action and equal opportunity 
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requirements, unless the Competitive Supplier are required by law or regulation to keep such 
reports confidential. Competitive Supplier shall be reimbursed its reasonable costs of 
providing such copies. 

ARTICLE 12 RESOLUTION OF DISPUTES; CHOICE OF LAW AND FORUM 

12.1 CHOICE OF LAW AND FORUM 

This ESA and the rights of the Parties shall be interpreted and determined in accordance with 
the laws of the Commonwealth of Massachusetts without respect to conflicts-of-laws 
principles. Any litigation arising hereunder shall be brought solely in the appropriate federal 
court in Massachusetts or appropriate state court sitting in the Massachusetts county in which 
the Municipality is located, to whose jurisdiction the parties hereby assent, waiving all 
objections to venue or forum. 

12.2 DISPUTE RESOLUTION 

Unless otherwise provided for in this ESA, the dispute resolution procedures of this Article 

12.2 shall be the exclusive mechanism to resolve disputes arising under this ESA. The Parties 
agree to use their respective best efforts to resolve any dispute(s) that may arise regarding 
this ESA. Any dispute that arises under or with respect to this ESA that cannot be resolved 
shall in the first instance be the subject of informal negotiations between the Parties involved 
in the dispute. The dispute shall be considered to have arisen when one Party sends the other 
Party(ies) involved in the dispute a written notice of dispute. The period for informal 
negotiations shall be fourteen (14) days from receipt of the written notice of dispute unless 
such time is modified by written agreement of the Parties involved in the dispute. In the 
event that the parties involved in the dispute cannot resolve a dispute by informal 
negotiations, the Parties may seek judicial enforcement subject to the provisions of this ESA. 
Notwithstanding the foregoing, injunctive relief may be immediately sought without 
resorting to alternative dispute resolution to prevent irreparable harm that would be caused 
by a breach of this ESA. 


ARTICLE 13 INDEMNIFICATION 

13.1 INDEMNIFICATION BY THE COMPETITIVE SUPPLIER 

In addition to any other remedies available to the Municipality at law or equity, and 
notwithstanding any other provision contained herein, the Competitive Supplier shall 
indemnify, defend and hold harmless the Municipality ("Indemnified Party") and the 
Indemnified Party's officials, officers, employees, agents, representatives and independent 
contractors, from and against any and all costs, claims, liabilities, damages, expenses 
(including reasonable attorney’s fees), causes of action, suits or judgments, incurred by, on 
behalf of or involving any one of the foregoing parties to the extent arising directly from or 
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in connection with (i) any material breach by Competitive Supplier of its obligations, 
covenants, representations or warranties contained in this ESA and not resulting from the 
actions of the ISO, Local Distributor, the Municipality or its employees or agents, or (ii) any 
action or omission taken or made by the Competitive Supplier or its Associated Entities in 
connection with Competitive Supplier's performance of this ESA. 

13.2 NOTICE OF INDEMNIFICATION CLAIMS 

If the Municipality seeks indemnification pursuant to this Article 13, it shall notify 
Competitive Supplier of the existence of a claim, or potential claim as soon as practicable 
after learning of such claim, or potential claim, describing with reasonable particularity the 
circumstances giving rise to such claim. Upon written acknowledgment by the Competitive 
Supplier that it will assume the defense and indemnification of such claim, the Competitive 
Supplier may assert any defenses which are or would otherwise be available to the 
Municipality. 


13.3 SURVIVAL 

Notwithstanding any provision contained herein, the provisions of this Article 13 shall 
survive the termination of this ESA. 

13.4 DUTY TO MITIGATE 

Each Party agrees that they have a duty to mitigate damages and covenant that they will use 
Commercially Reasonable efforts to minimize any damages they may incur as a result of the 
other Party's performance or non-performance of this ESA. 


ARTICLE 14 REPRESENTATIONS AND WARRANTIES 
14.1 BY THE COMPETITIVE SUPPLIER 

As a material inducement to entering into this ESA, the Competitive Supplier hereby 
represents and warrants to the Municipality as of the Effective Date of this ESA as follows: 

a) it is duly organized, validly existing and in good standing under the laws of the 
jurisdiction of its formation and is qualified to conduct its business in those jurisdictions 
necessary for it to perform its obligations under this ESA; 

b) it has all authorizations from any Governmental Authority necessary for it to legally 
perform its obligations under this ESA or will obtain such authorizations in a timely manner 
prior to when any performance by it requiring such authorization becomes due; 

c) the execution, delivery and performance of this ESA are within its powers, have been duly 
authorized by all necessary action and do not violate any of the terms or conditions in its 
governing documents or any contract to which it is a party or any Governmental Rule 
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applicable to it; 

d) subject to the conditions set forth in Article 2.4, this ESA constitutes a legal, valid and 
binding obligation of the Competitive Supplier enforceable against it in accordance with its 
terms, and the Competitive Supplier has all rights such that it can and will perform its 
obligations to the Municipality in conformance with the terms and conditions of this ESA, 
subject to bankruptcy, insolvency, reorganization and other laws affecting creditor's rights 
generally and general principles of equity; 

e) no Bankruptcy is pending against it or to its knowledge threatened against it; 

f) none of the documents or other written information furnished by or on behalf of 
Competitive Supplier to the Municipality pursuant to this ESA, contains any untrue statement 
of a material fact or omits to state any material fact required to be stated therein or necessary 
to make the statements contained herein or therein, in the light of the circumstances in which 
they were made, not misleading; and 

g) all information furnished by Competitive Supplier in response to the Request for 
Proposals for competitive electric supply services is true and accurate. 


14.2 BY THE MUNICIPALITY 

As a material inducement to entering into this ESA, the Municipality hereby represents and 
warrants to Competitive Supplier as of the effective date of this ESA as follows: 

a) this ESA constitutes the legal, valid and binding contract of the Municipality enforceable 
in accordance with its terms, subject to applicable law; 

b) the execution, delivery and performance of this ESA are within the Municipality's 
powers, have been or will be duly authorized by all necessary action; 

c) the Municipality has all authorizations from any local or state Governmental Authority 
necessary for it to legally perform its obligations under this ESA or will obtain such 
authorizations in a timely manner prior to when any performance by it requiring such 
authorization becomes due; and 

e) no Bankruptcy is pending or threatened against the Municipality. 

ARTICLE 15 INSURANCE 

15.1 In order to help support the indemnifications provided in Article 13, and its other 
promises and covenants stated herein, Competitive Supplier shall secure and maintain, at its 
own expense, before the Effective Date and throughout the term of this ESA, unless 
otherwise specified, comprehensive commercial general liability insurance of at least 
$3,000,000 combined single limit and excess liability coverage of at least $5,000,000 with 
insurers licensed to do business in the Commonwealth of Massachusetts and satisfactory to 
the Municipality. A certificate that each such insurance coverage is in force and effect, and 
listing the Municipality as an additional insured on all policies, shall be submitted on or 
before the Effective Date and thereafter whenever renewed or requested by the Municipality. 
All insurers must be notified that the insurance policies must provide that a copy of any 
notice of cancellation or non-renewal will be sent to the Municipality. 
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15.2 With respect to any of the insurance policies provided by the Competitive Supplier 
pursuant to these requirements which are “claims made” policies, in the event at any time 
such policies are canceled or not renewed, the Competitive Supplier shall provide a substitute 
insurance policy with terms and conditions and in amounts which comply with these 
requirements and which provides for retroactive coverage to the date of the cancellation or 
non-renewal of the prior “claims-made” policy. With respect to all “claims made” policies 
which have been renewed, the Competitive Supplier shall provide coverage retroactive to the 
Effective Date under this ESA. All said substitute or renewed “claims made” policies shall 
be maintained in full force and effect for three (3) years from the date of the termination of 
the ESA. 

15.3 Competitive Supplier, to the extent required by law, must provide worker’s 
compensation insurance meeting all applicable state and federal requirements. 


ARTICLE 16 CONFIDENTIALITY 

Competitive Supplier acknowledges that the Municipality is subject to public records laws, 
including without limitation, M.G.L. c. 4, § 7, cl. 26 and M.G.L. c. 66, § 10. To the extent 
not prohibited by such laws, each Party shall keep confidential, and shall not disseminate to 
any third party (other than such Party's affiliates) or use for any other purpose (except with 
written authorization, such authorization not to be unreasonably withheld), any information 
received from the other that is confidential or proprietary in nature unless legally compelled 
(by deposition, inquiry, request for production of documents, subpoena, civil investigative 
demand or similar process, or by order of a court or tribunal of competent jurisdiction, or in 
order to comply with applicable rules or requirements of any stock exchange, government 
department or agency or other Governmental Authority, or by requirements of any securities 
law or regulation or other Governmental Rule) or as necessary to enforce the terms of this 
ESA. The Party receiving confidential or proprietary information shall have no obligation 
with respect to such information which: (i) is or becomes generally available to the public 
other than as a result of disclosure by the receiving Party; (ii) was in its possession prior to 
disclosure hereunder and which was not acquired directly or, to the Party's knowledge, 
indirectly from the disclosing Party; (iii) was received from a non-party to this ESA who to 
the receiving Party's knowledge, was not subject to a confidentiality agreement or fiduciary 
obligation regarding information; (iv) was independently developed by the receiving Party 
without reference to the information. 

Either Party may disclose the terms of this ESA to its affiliates, and to its officers, directors, 
employees, attorneys and accountants. This Article 16 shall survive the termination of this 
ESA for a period of two (2) years. 

If either Party is compelled to disclose any confidential information of the other Party, such 
Party shall request that such disclosure be protected and maintained in confidence to the 
extent reasonable under the circumstances and use Commercially Reasonable efforts to 
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protect or limit disclosure with respect to commercially sensitive terms. In addition, 
notwithstanding the public records laws referenced above, such Party shall provide the other 
Party with prompt notice of the requirement to disclose confidential information in order to 
enable the other Party to seek an appropriate protective order or other remedy, and such Party 
shall consult with the other Party with respect to the other Party taking steps to resolve the 
scope of any required disclosure. In the event the Competitive Supplier requests the 
Municipality's assistance in protecting the confidentiality of information and the 
Municipality anticipates that it will incur costs in fulfilling the Competitive Supplier's 
request, it shall give the Competitive Supplier an estimate of such costs. Upon receiving the 
estimate, Competitive Supplier shall determine if it continues to request the Municipality's 
assistance, and if so, the Competitive Supplier shall reimburse the Municipality for all costs, 
up to the estimated amount, reasonably incurred by the Municipality in connection with such 
efforts. 

For the avoidance of doubt, the information related to this ESA that is considered 
confidential and proprietary in nature shall include the following: 

a) any account information related to the Participating Consumers including, without 
limitation, historic usage data, metering, and billing and payment information; 

b) any information regarding transactions entered into by Competitive Supplier and any third 
parties in connection with the provision of All-Requirements Power Supply; 

c) any list of Participating Consumers; 

d) any information disclosed by a Party during any settlement discussions; 

e) Competitive Supplier's insurance policies; 

f) any financial security instrument(s) provided by Competitive Supplier; 

g) any non-public information provided by Competitive Supplier; and 

h) any information which either Party should reasonably understand to be confidential and 
proprietary by virtue of the sensitive nature of the information. 


ARTICLE 17 REGULATORY EVENT 


If a Regulatory Event occurs, the Parties shall use their best efforts to reform this ESA to 
give effect to the original intent of the Parties. 


ARTICLE 18 MISCELLANEOUS 

18.1 NO ASSIGNMENT WITHOUT PERMISSION 


Competitive Supplier shall not assign this ESA or any of its rights, obligations and privileges 
under this ESA without the prior written approval of the Municipality. Such approval may be 
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denied at the reasonable discretion of the Municipality, including if the proposed assignee 
does not have the experience and financial ability to fulfill all obligations of the Competitive 
Supplier in the ESA. Notwithstanding the above, any assignment of this ESA by the 
Competitive Supplier, whether as the result of the sale of all or substantially all of the 
Competitive Supplier’s business related to this ESA or otherwise, 

shall be subject to the following requirements: (i) Competitive Supplier shall provide the 
Municipality with notice of the proposed assignment at least 45 days prior to such 
assignment: (ii) Competitive Supplier's assignee shall agree in writing to be bound by the 
terms and conditions of this ESA; and (iii) Competitive Supplier and such assignee shall, at 
least forty-five (45) days in advance of any assignment, reasonably demonstrate to 
Municipality that assignee has the experience and financial ability to fulfill all obligations of 
the Competitive Supplier in the ESA. The Municipality may assign this ESA without the 
prior consent of Competitive Supplier provided that the proposed assignee has at least the 
same financial ability as the Municipality and such assignment would not materially impair 
the rights and interests of Competitive Supplier under this ESA. The rights and obligations 
created by this ESA shall inure to the benefit of, and be binding upon, the successors and 
permitted assigns of, the respective Parties hereto. 


18.2 DIRECT MARKETING 

Prior to the introduction of any new product or service which Competitive Supplier may wish 
to make available to Participating Consumers or other Eligible Consumers located within the 
Municipality, Competitive Supplier agrees to (i) give the Municipality written notice of such 
new product or service and (ii) subject to the entry into reasonable confidentiality terms to 
the extent permitted by law and mutually acceptable to the Parties, discuss with the 
Municipality the possible inclusion of such new product or service in this or another 
aggregation program undertaken by the Municipality. 

Competitive Supplier also agrees not to engage, whether directly or through any of its 
Associated Entities, in any direct marketing to any Participating Consumer that relies upon 
Competitive Supplier's unique knowledge of, or access to, Participating Consumers gained as 
a result of this ESA. For the purposes of this provision, "direct marketing" shall include any 
telephone call, mailing, electronic mail, or other contact between the Competitive Supplier 
and the Consumer. Broad-based programs of the Competitive Supplier that do not rely on 
unique knowledge or access gained through this ESA will not constitute such "direct 
marketing." 

18.3 NOTICES 

All notices, demands, requests, consents or other communications required or permitted to be 
given or made under this ESA shall be in writing and addressed to: 

If to Competitive Supplier: 
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If to Municipality: 

Mr. Charles de Casteja 
Good Energy, L.P. 

232 Madison Avenue, 3 ld Floor 
New York, NY 10016 
Phone: 212-792-0222 
Fax: 212-792-0223 
Charles @goodenergy.com 

and 

Town Manager 

730 Massachusetts Avenue 

Arlington, MA 02476 

Phone: 781-316-3010 

Fax:781-316-3019 

achapdelaine @ to wn. arlington. ma .us 


Notices hereunder shall be deemed properly served (i) by hand delivery, on the day and at the 
time on which delivered to the intended recipient at the address set forth in this ESA; (ii) if 
sent by mail, on the third business day after the day on which deposited in the United States 
certified or registered mail, postage prepaid, return receipt requested, addressed to the 
intended recipient at its address set forth in this ESA; or (iii) if by Federal Express or other 
reputable express mail service, on the next business day after delivery to such express mail 
service, addressed to the intended recipient at its address set forth in this ESA. Any party 
may change its address and contact person for the purposes of this Article 18.3 by giving 
notice thereof in the manner required herein. 

18.4 CHANGES IN EMERGENCY AND SERVICE CONTACT PERSONS 

In the event that the name or telephone number of any emergency or service contact for the 
Competitive Supplier changes, Competitive Supplier shall give prompt notice to the 
Municipality in the manner set forth in Article 18.3. In the event that the name or telephone 
number of any such contact person for the Municipality changes, prompt notice shall be 
given to the Competitive Supplier in the manner set forth in Article 18.3. 

18.5 ENTIRE ESA; AMENDMENTS 

This ESA, including the Plan incorporated by reference in Section 18.14, constitute the entire 
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agreement between the Parties hereto with respect to the subject matter hereof and 
supersedes all prior oral or written agreements and understandings between the Parties 
relating to the subject matter hereof. This ESA may only be amended or modified by a 
written instrument signed by all Parties hereto. 

18.6 FORCE MAJEURE 

If by reason of Force Majeure any Party is unable to carry out, either in whole or in part, its 
obligations herein contained, such Party shall not be deemed to be in default during the 
continuation of such inability, provided that: (i) the non-performing Party, within two (2) 
weeks after the occurrence of the Force Majeure, gives the other Party hereto written notice 
describing the particulars of the occurrence; (ii) the suspension of performance be of no 
greater scope and of no longer duration than is required by the Force Majeure; (iii) no 
obligations of the Party which were to be performed prior to the occurrence causing the 
suspension of performance shall be excused as a result of the occurrence; and (iv) the non¬ 
performing Party shall use Commercially Reasonable efforts to remedy with all reasonable 
dispatch the cause or causes preventing it from carrying out its obligations. If (i) an event of 
Force Majeure caused by any strikes, lockouts or other industrial disturbances involving 
Competitive Supplier or its Associated Entities continues for a period of thirty (30) days or 
longer, or (ii) an event of Force Majeure arising from any other cause continues for a period 
of sixty (60) days or longer, either Party may terminate this ESA by sending the other Party a 
written notice as set forth in Article 4.2; provided, however, that the same shall not constitute 
a default under this ESA and shall not give rise to any damages. Additionally, Competitive 
Supplier shall submit all consumer drops via EDI to the Local Distributor in accordance with 
the rules and regulations set forth by the EBT Working Group 

18.7 EXPENSES 

Each Party hereto shall pay all expenses incurred by it in connection with its entering into 
this ESA, including without limitation, all of its attorney’s fees and expenses. 

18.8 NO JOINT VENTURE 

Competitive Supplier will perform all obligations under this ESA as an independent 
contractor. Nothing herein contained shall be deemed to constitute any Party a partner, agent 
or legal representative of the other Party or to create a joint venture, partnership, agency or 
any relationship between the Parties. The obligations of the Municipality and the 
Competitive Supplier hereunder are individual and neither collective nor joint in nature. 

18.9 JOINT WORK PRODUCT 

This ESA shall be considered the work product of all Parties hereto, and, therefore, no rule of 
strict construction shall be applied against either Party. 

18.10 COUNTERPARTS 
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This ESA may be executed in counterparts, each of which shall be deemed an original and all 
of which shall constitute a single agreement. 

18.11 COMMISSION 

The Parties acknowledge that the Price for energy as described in Exhibit A includes: a) a 
commission fee equal to $0,001 (1 mil) per kWh of Participating Consumers actual usage for 
the duration of the ESA payable to Good Energy, L.P., the consultant hired by the 
Municipality to develop, implement, and administer the Program; and b) a commission fee 
equal to $0.000025 per kWh of Participating Consumers actual usage for the first twelve (12) 
months of the Agreement payable to the Metropolitan Area Planning Council (“MAPC”) to 
cover the MAPC’s cost of project development, administration and support. The 
Competitive Supplier agrees to include these commission fees in the Price for energy and to 
make the monthly commission payments on behalf of Participating Consumers to Good 
Energy, L.P. and MAPC for the duration of this ESA. The commission fee shall be paid ten 
(10) business days following receipt by Competitive Supplier of the meter readings of each 
Participating Consumer's meter(s) performed by the Local Distributor. This provision shall 
be binding upon the Parties and all permitted assigns and other successors-in-interest of the 
Parties. 


18.12 WAIVER 

No waiver by any Party hereto of any one or more defaults by any other Party in the 
performance of any provision of this ESA shall operate or be construed as a waiver of any 
future default, whether of like or different character. No failure on the part of any Party 
hereto to complain of any action or non-action on the part of any other Party, no matter how 
long the same may continue, shall be deemed to be a waiver of any right hereunder by the 
Party(ies) so failing. A waiver of any of the provisions of this ESA shall only be effective if 
made in writing and signed by the Party who is making such waiver. 

18.13 CO-OPERATION 

Each Party acknowledges that this ESA must be approved by the Department and agree that 
they shall use Commercially Reasonable efforts to cooperate in seeking to secure such 
approval. 

18.14 PLAN 

Competitive Supplier agrees that it has been provided with and had a reasonable opportunity 
to read the Plan. The Parties agree that the Plan, in the form as it exists on the Effective Date 
of this ESA, is incorporated into this ESA by reference, and that it shall be construed 
harmoniously to the greatest practicable extent; notwithstanding the foregoing, in the event 
of any conflict between this ESA and the Plan, this ESA shall govern. The Municipality will 
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provide Competitive Supplier with amendments to the Plan as they are adopted; provided, 
however, that such amendments are not incorporated into this ESA as a result of such 
adoption. Any amendments hereto must be made in accordance with Article 18.5 of this 
ESA. 

18.15 ADVERTISING LIMITATIONS 

Competitive Supplier agrees not to use, whether directly or through any of its Associated 
Entities, the name of the Municipality, or make any reference to the Municipality in any 
advertising or other information to be distributed publicly for marketing or educational 
purposes, unless the Municipality expressly agrees to such usage. Any proposed use of the 
name of the Municipality must be submitted in writing for agreement and prior approval. The 
Municipality acknowledges that the Competitive Supplier's corporate affiliates own the 
exclusive right to the trademarked logo and trade name used by Competitive Supplier. No 
right, license or interest in this trademark and/or trade name is granted to the Municipality 
hereunder, and the Municipality agrees that it shall not assert any right, license or interest 
with respect to such trademark and/or trade name. 

18.16 PRESSRELEASES 

The Parties agree to cooperate in good faith prior to the issuance of any formal press release 
with respect to this ESA, such cooperation to include agreement as to the form, substance 
and timing of such formal press release. 

18.17 HEADINGS AND CAPTIONS 

The headings and captions appearing in this ESA are intended for reference only, and are not 
to be considered in construing this ESA. 

18.18 SURVIVAL OF OBLIGATION 

Termination of this ESA for any reason shall not relieve the Municipality or the Competitive 
Supplier of any obligation accrued or accruing prior to such termination. 

18.19 REMEDIES 

18.19.1 General 

Subject to the limitations set forth in Article 18.19.2 below and Article 4, the Municipality 
and the Competitive Supplier reserve and shall have all rights and remedies available to each 
of them at law or in equity with respect to the performance or non-performance of the other 
Party hereto under this ESA. 

18.19.2 Limitations 
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NO PARTY HERETO SHALL BE LIABLE LOR CONSEQUENTIAL, INCIDENTAL, 
PUNITIVE, EXEMPLARY OR INDIRECT DAMAGES, LOST PROFITS OR OTHER 
BUSINESS INTERRUPTION DAMAGES, BY STATUTE, IN TORT OR CONTRACT. 
Notwithstanding the foregoing, each Party acknowledges that the preceding sentence shall 
not limit the other Party’s rights to seek direct damages or, under Article 13.1, to seek 
indemnification from Competitive Supplier for consequential, punitive, or incidental 
damages or other such losses claimed by third- parties; provided that the aggregate limit on 
Competitive Supplier’s indemnification obligation pursuant to this provision shall be equal to 
the greater of : 1) the amount payable for such claims under any and all insurance maintained 
by the Competitive Supplier; 2) 50% of the Competitive Supplier’s annual gross receipts 
(price per kWh multiplied by kWh volumes sold) received under this ESA in the most recent 
12 month period: or 3) $10,000,000.00. 

IN WITNESS WHEREOF, the Parties have caused this Agreement to be executed by their 
duly authorized representatives, as required by the applicable laws of the Municipality and 
the laws, rules and regulations of the Commonwealth of Massachusetts, as of the respective 
dates set forth below 

COMPETITIVE SUPPLIER 

By:_ 

Name:_ 

Title:_ 

Address:_ 

Dated:_ 

MUNICIPALITY 

By:_ 

Name:_ 

Title:_ 

Address:_ 

Dated:_ 
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EXHIBIT A 

PRICES AND TERMS 
Community Electricity Aggregation Program 


Price by Rate Classification 

Rate Class Price per kWh 

Residential 

Commercial 

Industrial 

[Final Prices will be determined prior to the beginning of the respective pricing periods] 
Terms for System Supply Service 

Term: The Price and Terms stated on this Exhibit A will commence on the first Consumer 

meter read date after __and continue until the first Consumer meter 

read date after __, unless this ESA is sooner terminated in accordance 

with Article 4.2 of this ESA. 

Pricing: On the Effective Day, the Residential pricing must be at least $.001/kWh less than 
the approved Fixed Basic Service Rate in effect for residential consumers. The pricing for 
Commercial and Industrial consumers on the Effective Day must be at least $.001/kWh less 
than the approved Fixed Basic Service Rate in effect for commercial consumers 

The price for All-Requirements Power Supply shall be as stated on this Exhibit A through 

Participating Consumers' meter read dates in __. Prices shall be fixed 

for the entire length of such pricing period. Prices must include all adders and ancillary 
charges. However, the Competitive Supplier may offer price reductions to Participating 
Consumers at any time during the term of this ESA. 

Start-Up Service Date: All-requirements retail power supply will commence at the prices 

stated above as of Participating Consumer’s first meter read dates after_. 

All enrollments must be submitted at least two business days before the next meter read. 

Renewable Energy in System Supply: The Competitive Supplier shall include Renewable 
Energy in the All-Requirements Power Supply mix in an amount equal to the DOER's 
Renewable Portfolio Standards and Alternative Energy Portfolio Standards starting with 
current requirement on the Start-Up Service Date or pay all penalties imposed by the DOER 


32 of 34 



Electric Service Agreement 


related to Renewable Energy requirements. 

Term: The period of delivery of All Requirements Power Supply shall be consistent with the 
provisions of Article 4 and Exhibit A of this ESA. 

Eligible Consumer Opt-Out: Participating Consumers are free to opt-out of the Program 
utilizing established EDI drop protocols. Participating Consumers are to provide five (5) days 
notice to the Competitive Supplier of such termination. There are no fees or charges for 
Participating Consumers to opt-out or terminate service. 

Competitive Supplier's Standard Credit Policy: The Competitive Supplier will not require a 
credit review for any consumer participating in the Program, nor will Competitive Supplier 
require any consumer to post any security deposit as a condition for participation in the 
Program. The Competitive Supplier may terminate service to a Participating Consumer and 
return such consumer to Basic Service in the event that the consumer fails to pay to 
Competitive Supplier amounts past due greater than sixty (60) days. 
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EXHIBIT B 

TEMPLATE KWH SALES AND CONSUMER ACCOUNTS DATA SUMMARY 


Rate Code 
Rate Name 
Consumer 
No Accounts 

kWh 

January 

February 

March 

April 

May 

June 

July 

August 

September 

October 

November 

December 
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4. Electric Services Agreement 



THE COMMONWEALTH OF MASSACHUSETTS 
DEPARTMENT OF PUBLIC UTILITIES 


) 

Town of Arlington Municipal Aggregation Plan ) D.P.U. 16-_ 

_ ) 

PETITION FOR APPROVAL OF MUNCIPAL AGGREGATION PLAN 

The Town of Arlington (“Municipality”) respectfully petitions the Department 
of Public Utilities (“Department”), pursuant to G.L. Chapter 164, Section 134(a), for 
approval of its Municipal Aggregation Plan. In support of this Petition, the 
Municipality states the following: 

1. The goals of the community electricity municipal aggregation program (the 
“Program”) are to bring the benefits of competitive choice of electric supplier, longer- 
term price stability than provided by the local utility, lower cost power and more 
renewable energy options to the residents and businesses of the Municipality. Under 
the program the Municipality will have the opportunity to provide a portion of 
renewable or green power through renewable energy certificates (“RECs”). The 
program will employ a procurement process designed to maximize savings and will 
provide a full set of consumer protections, including the right for any customer to opt 
out of the program at any time at no charge. 

2. The Municipality formally initiated the process to develop an aggregation 
plan through approval of a warrant at the 2016 Town Meeting. The vote and the 
actions and events of the Municipality preceding and following this vote for approval 
are outlined in the Historical Overview. (Attachment 1) 

3. The Municipality seeks the Department’s approval of its Municipal 
Aggregation Plan (“Plan”) (Attachment 2) that describes the key features, structure 
and operation of the aggregation program and explains how the Plan meets the 
statutory requirements. 
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4. A Public Outreach and Education Plan has been formulated to ensure that 
residents and businesses are fully informed about the important aspects of the Plan to 
enable them to make intelligent decisions concerning participation in the Program. 
(Attachment 3) 

5. The Plan and the associated form of Electric Services Agreement (“ESA”) 
(Attachment 4) ensure that the program complies with all requirements of G L. 
Chapter 164, Section 134(a), including providing universal access, a reliable power 
supply and the equitable treatment of all customer classes. 

6. The Municipality consulted with the Department of Energy Resources 
(“DOER”) and sought the input of the Local Distribution Company (“LDC”) in the 
development of the Plan. 

7. The Municipality is a member of the Metropolitan Area Planning Council 
(“MAPC”). Although Municipalities are not required to follow the competitive 
bidding process of G.L. Chapter 30B when entering into a contract for energy-related 
services, the MAPC issued a Request for Proposals for Community Choice 
Aggregation Consulting Services on behalf of its member municipalities. The MAPC 
selected Good Energy L.P. as its green municipal aggregation consultant through an 
open and competitive process. 

8. The Municipality respectfully requests that the Department conduct an 
expeditious review of this petition to allow the Municipality to proceed with 
implementation to maximize benefits for eligible consumers. Municipal aggregators 
are required to conduct their business openly and with full public participation. The 
Municipality requests a streamlined process, including a public hearing, discovery, 
and an opportunity for interested persons to submit written comments. 

9. The Municipality also respectfully requests a waiver, both for itself and for 
its competitive supplier, from the requirement to mail a quarterly information 
disclosure label to every customer. The requirement for quarterly distribution of the 
disclosure label is specified in 220 C.M.R. § 11.06(4)(c). The Department has 
determined that for municipal aggregators, the distribution would normally be made 
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by individual mailings to customers. City of Marlborough . D.T.E. 06-102, at 24. The 
Department, however, may grant an exception to any provision of 220 C.M.R. 11.00 
for good cause shown. 220 C.M.R. Section 11.08. In support of its request for waiver, 
the Municipality states that quarterly mailings would be burdensome and expensive, 
raising the supply price for customers. The Municipality will employ an alternative 
disclosure strategy, including press releases, public service announcements on local 
access cable television, postings at Municipality buildings and postings on the 
program website, that will provide the required information to customers as 
effectively as quarterly mailings. The Department has granted similar waivers to 
other municipal aggregators using equivalent disclosure strategies. Cape Light 
Compact , D.T.E. 00-47, at 28; City of Marlborough , D.T.E. 06-102, at 24; Town of 
Lanesborough , D.P.U 11-27, at 23; Town of Ashland , D.P.U. 11-28, at 22; Town of 
Lunenburg , D.P.U 11-32, at 22; Town of Lancaster , D.P.U. 12-39, at 23; City of 
Lowell , D.P.U. 12-124, at 51; Town of Ashby , D.P.U. 12-94, at 37; Town of Natick , 
D.P.U. 13-131, at 29; Town of Greenfield , D.P.U. 13-183, at 27. 
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WHEREFORE, the Petitioner hereby respectfully requests that the Department: 

1. Adopt a streamlined review and approval process; 

2. Approve the Aggregation Plan of the Municipality; 

3. Approve the request of the Municipality for a waiver of the requirement of 220 
C.M.R Section 11.06(4)(c) to mail the quarterly disclosure label; and 

4. Provide such other and further relief as may be necessary or appropriate. 

Respectfully submitted, 

TOWN OF ARLINGTON 
By Attorney for Good Energy, L.P. 


Scott J. Mueller 

Scott J. Mueller Law Office 

16 Conant Road 

Chestnut Hill, MA 02467 

978-460-0693 

scott@sjmuellerlaw.com 

Dated:_, 2016 
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ATTACHMENT 1 


TOWN OF ARLINGTON 
COMMUNITY ELECTRICITY AGGREGATION 

HISTORICAL OVERVIEW 


Prepared by 

GOOD ENERGY, L.P. 



EXHIBITS 


A. Certification by the Town Clerk of the Town Vote to Pursue Municipal 
Aggregation. 

B. Energy-Related Services Agreement 

C. Department of Energy Resources (“'DOER)” Consultation Letter 

D. Certification by the Town Clerk of the Board of Selectmen Vote Approving 
the Aggregation Plan 



EXHIBIT A 


Certification by the Town Clerk of the Town Vote to Pursue 
Municipal Aggregation 




OFFICE OF THE TOWN CLERK 
TOWN OF ARLINGTON 
730 MASSACHUSETTS AVENUE 
ARLINGTON, MA 02476 


TOWN H AL L 
OFFICE HOURS 

MONDAY, TUESDAY & WEDNESDAY 
8 A.M. TO 4 P.M. 
THURSDAY - 8 A.M. TO 7 P.M. 
FRIDAY - 8 A.M. TO 12:00 P.M. 


STEPHANIE L. LUCARELLI 
TOWN CLERK 


TELEPHONE 
(781) 316-3070 


ARTICLE 28 

VOTED: 


VOTE/AUTHORIZING COMMUNITY CHOICE 
AGGREGATION 

(ELECTRONIC TALLY, YES - 177, NO - 22) 


Pursuant to M.G.L. c. 164 sec. 134', Town Meeting hereby authorizes the 
appropriate Town officials and departments to commence the process of 
developing a Community Choice Electrical Aggregation Program, and to 
research, develop and participate in a contract, or contracts to aggregate the 
electricity load of the residents and businesses in the Town of Arlington and for 
other related services, independently, or in joint action with other municipalities, 
and authorize the Town Manager to execute all documents necessary accomplish 
the same. 


A true copy of the vote under 
Article 28 of the Warrant for the 
Annual Town Meeting of the 
Town of Arlington at the session 
held May 2, 2016. 


ATTEST: 





Town Clerk 


it 




EXHIBIT B 


Energy-Related Services Agreement 



SERVICES AGREEMENT 


Professional Energy Consulting Services to a Municipal Aggregator 

This Services Agreement ("Agreement") is made and entered into and effective on this 

_ day of _, 2016 ("Effective Date") by and between the Town of Arlington 

("Municipality”), a Massachusetts municipal corporation, with offices located at 730 Massachusetts 
Avenue, Arlington, MA 02476, acting by and through its Board of Selectmen or Mayor, its duly 
authorized representative, and Good Energy, L.P. ("Service Provider"), located at 232 Madison Avenue, 
Third Floor, New York, N.Y. 10016, acting by and through its General Partner, its duly authorized 
representative. 


Recitals 

WHEREAS, Municipality is seeking to become a “Municipal Aggregator” in order to facilitate 
the provision of electric power services and related energy services, either separately or bundled, for die 
Municipality’s own use and for use by residential and non-residential customers within the Municipality’s 
geographic boundaries; and 

WHEREAS, Municipality desires to engage Service Provider to perform professional consulting 
services for Municipality in relation to the creation, authorization, implementation and management of its 
municipal aggregation plan (the “Program”), as defined by, and in compliance witii, all applicable 
provisions of Section 134 of Chapter 164 of the General Laws of Massachusetts, as amended, and other 
applicable statutes, regulations and precedent; and 

WHEREAS, Services Provider desires to perform the Services as hereinafter defined and desires 
to be so engaged. 

NOW, THEREFORE, in consideration of the foregoing and of the covenants and agreements 
herein contained, and other good and valuable consideration the receipt and sufficiency of which is 
hereby acknowledged and approved, the parties, intending to be legally bound, agree as follows: 

Provisions 

I. Performance of the Services. At the Municipality’s discretion, Service Provider shall perform 
each of the following activities and services (collectively, the “Services”) with reasonable care 
and in accordance with the best practices established for electrical aggregation program 
consulting services: 

A. Provide the following services: 

1. Provide the services set forth in the scope of services in the Service Provider’s 
Technical Proposal submitted in response to the Solicitation for Community Choice 
Aggregation Consulting Services (RFP# CCA02) issued by the Metropolitan Area 
Planning Council (“MAPC”) and in the MAPC Solicitation for Community Choice 
Aggregation Consulting Services (RFP# CCA02), attached as Exhibits 1 and 2 
respectively and incorporated herein. 

2. Assist the Municipality in conducting a feasibility study to assess the cost and 
benefits of providing electricity supply and related energy services through 
municipal aggregation. 
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3. Assist the Municipality in the establishment of a municipal aggregation program 
including electric power services and related energy services, as determined by the 
Municipality, and the development of municipal aggregation plan, and to make 
recommendations to award a contract for the provision of electric power services to 
a licensed competitive supplier; 

4. Assist the Municipality in the achievement of additionality with its default 
electricity rate and optional green products. Service Provider will accomplish 
this by: 

a. Identifying and assessing multiple options for achieving additionality; 

b. Quantifying the known and potential kW of renewable generation and type of 
generation (e.g., wind, solar, etc.) that could be added to the New England 
electricity grid; 

c. Providing evidence explaining and supporting additionality claims; and 

d. Quantifying the impact on electricity rates. 

Municipality expects Sustainable Energy Advantage to participate in the 
additionality quantification process. Further, Service Provider shall offer to have a 
representative from Sustainable Energy Advantage attend any meeting in which 
additionality options will be discussed with Municipality. 

5. Preparation of a municipal aggregation plan (the “Plan”) in consultation with the 
Municipality and the Massachusetts Division of Energy Resources which include, 
but are not limited to, the following issues as applicable: 

• Detailed process and consequences of municipal electricity 
aggregation 

• Universal access, reliability and equitable treatment of all 
customer classes 

• Requests for proposal issued by MAPC 

• Organizational structure - roles and responsibilities 

• Program operations - education, outreach and opt-out process 

• Rate setting and other costs, including offering rates in addition to 
the municipal aggregator’s default electricity rate 

• Program funding - expenses and fees 

• Green power - renewable energy 

• Methods for entering and terminating agreements associated with 
the Plan 

• Rights and responsibilities of participants 

• Activation and termination of the Plan 

• Constituent notification and enrollment 

• Description of annual reporting 

• Program move-ins and move-outs 

• Program education initiative 

• Demand management and energy efficiency program 

• Electric Service Agreement 

• Pricing methodology 

• Eligible customer service classes 

• Competitive supplier selection criteria 
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• Selected competitive supplier responsibilities 

• Liability 

6. Assist Municipality with presenting the Plan for public review. 

7. Assist with all required consultations and filings with the Division of Energy 
Resources and the Department of Public Utilities in regards to the Plan. 

8. Provide Municipality with electric power market pricing trends and any other 
relevant information to support the Service Provider’s recommendation for 
timing of the electric service bid. 

9. Prepare bid specifications and procure competitive bids for licensed, 
competitive suppliers for electric service, based on the most advantageous 
proposal, price and other factors considered, with both final decision of bid 
date and final selection of a competitive supplier(s) being decided by the 
Municipality. When developing the electric service bid, provide analysis of 
MA Class I REC market pricing to allow the municipality to determine how it 
prefers to source the RECs (e.g. from competitive retail electricity suppliers, 

REC brokers, etc.). 

10. Develop the contract terms and conditions for the Electric Service Agreement 
between Municipality and the recommended successful competitive supplier(s) and 
any required customer notifications consistent with the approved Plan. 

11. Assist with negotiations of an Electric Service Agreement with the selected licensed 
competitive supplier, to the extent permitted by law. 

12. Assist with all required steps to implement the additionality strategy selected by the 
Municipality, which may include, but is not limited to, issuing bids for Renewable 
Energy Credits, negotiating long-term contracts with renewable energy brokers or 
developers, and developing contract terms and conditions for Renewable Energy 
Credits and renewable energy brokers and developers. 

13. Coordinate the provision of an agreement between the applicable public utility 
(“Local Distribution Company” or “LDC”) and the Municipality, if required, and 
coordinate and facilitate communications between the LDC and Municipality, 
including the confidential exchange of customer information and other information 
between the LDC and the Municipality. 

14. Provide customer “opt-out” consulting services, including but not limited to 
preparation and management of opt-out notices to be sent to utility customers for the 
adoption of a municipal authorization of the proposed municipal aggregation 
Program and of the customer’s right to decline to participate in the Program, 
determining the validity and accuracy of the eligibility customer lists provided by 
the applicable LDC, and supervision of all other notices and publications required to 
facilitate the adoption and operation of the Program; 

15. Implement comprehensive marketing sendees for an opt-out electricity aggregation 
program, at no cost to Municipality and with the approval of the Municipality 7 , 
which may include, but are not limited to, the following: 

• USPS mail campaigns 
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• Local radio/TV spots, web-based infomercials 

• Cable access programming 

• Newspaper interviews and advertising 

• Municipal newsletters 

• Attendance at public hearings 

• Attendance at community meetings, both government and organization- 
hosted, i.e.. Chambers of Commerce, Rotary Clubs, churches, 
environmental groups, etc. 

• Development and online hosting of dedicated online site_that is unique to 
the Municipality 

• Billboard signage 

• In formational flyers 

16. Determine the number and identity of customers who did not affinnatively decline 
to participate in the aggregation program. 

17. Lead and be responsible for post-purchase program delivery and on-going daily 
monitoring sendees. 

18. Investigate die feasibility of and methods for Municipality to receive account level 
usage data for all accounts enrolled in the aggregation on a regular basis. At the 
request of the Municipality, Service Provider shall make all reasonable efforts to 
secure such data for the Municipality and to perform analysis of the data to make it 
actionable for the Municipality. 

19. Provide a monthly report, by the 14 th of the subsequent month, to Municipality that 
provides the following information for the past month and cumulatively for the 
aggregation: 

a. The total usage (kWh) in each available rate offered by the aggregation; 

b. The total number of accounts in each rate offered by the aggregation; 

c. The total number of opt-outs and opt-ins; 

d. Costs savings achieved compared to known LDC rates; 

e. Applicable summary information about additionality criteria (e.g., MA Class I 
RECs purchased); and 

f. Other criteria the Municipality requests as relevant. 

20. On an annual basis, provide a report to Municipality that includes the additionality 
impact of the Municipality’s aggregation, in terms of: 

a. Quantification of the known and potential kW of renewable generation and type 
of that generation (e.g., wind, solar, etc.) added to the New England electricity 
grid; and 

b. Evidence explaining and supporting additionality claims. 

B. Give prompt notice to Municipality should the Service Provider acquire knowledge of 
any fault or deficit in the Program or any nonconformance with the Electric Service 
Agreement. 

C. Remit to Municipality after the termination of this Agreement, all files and documents 
pertaining to the project that have been created, obtained or produced including, but not 
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limited to, permits, licenses, applications, codes, drawings, site plans, photographs and 
similar materials. 

D. Comply with all statutes, ordinances, laws, rules and regulations, which may be 
applicable to the services provided hereunder. 

E. Service Provider shall not subcontract any Services to any person or entity that is not 
named herein without the advance written consent of Municipality, which consent shall 
not be unreasonably withheld. Any subcontractors shall be experienced and qualified 
and, to the extent required by law, licensed. In the event the Services of a sub-consultant 
are approved, Service Provider shall submit copies of any and all licenses and 
registrations to the Municipality. Notwithstanding the foregoing, any approval or lack of 
objection of the Municipality to any sub-consultant shall not relieve Sendee Provider of 
its responsibility for all Sendees. 

II. Obligations of Municipality. 

Municipality shall: 

A. Obtain, with the cooperation and assistance of Service Provider, all required 
authorizations: (i) to initiate aggregation of electric load and adopt an aggregation plan 
and energy plan pursuant to M.G.L. c. 164, section 134; (ii) to enter into this Services 
Agreement; and (iii) to enter into an Electric Service Agreements) with a competitive 
suppliers). 

B. Use reasonable efforts to secure release of data applicable to the Program held by others, 
including but not limited to residential and non-residential customer account and load 
information. 

C. Give prompt notice to the Service Provider should Municipality acquire knowledge of 
any material fault or material deficit in the Program or any nonconformance with the 
Electric Service Agreement, provided that this provision does not impose upon 
Municipality any affirmative duty to inquire of any such fault or deficit, and provided 
further that the failure of Municipality to provide such notice shall not relieve Service 
Provider of its obligations under this Agreement. 

D. Reasonably cooperate in the development of the Plan and all required regulatory 
consultations, filings and proceedings. 

E. Reasonably assist the Service Provider by placing at its disposal all public information 
necessary for performance of the services for the project, upon reasonable request by 
Service Provider. 

F. Nothing herein shall be construed to require the Municipality to approve an Electric 
Service Agreement with a competitive supplier. 

III. Term and Termination. The Agreement shall com m ence on the Effective Date and shall 
continue through the full term, or any extension or early termination, of any Electric Service 
Agreement(s) between the Municipality and a competitive supplier entered into during the term 
of this Agreement, or as otherwise mutually agreed to by Municipality and the Service Provider. 
Municipality may terminate this Agreement at any time by giving Sendee Provider thirty (30) 
days advance written notice. In the event this Agreement is terminated by Municipality prior to 
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expiration of the current Electric Service Agreements), except for termination due to a material 
default of Service Provider, Sendee Provider shall be paid the fee included for Service Provider 
in the Electric Service Agreement for the volume of electricity purchased for the Program by the 
current competitive supplier(s) from the date of the termination of this Agreement through the 
next meter read date following the expiration of the current Electric Service Agreement(s), 
provided that nothing in this Agreement prevents Municipality from terminating, without penalty 
or liability under this Agreement, any Electric Service Agr eement in accordance with the terms of 
such agreement or as allowed by law. 

IV. Payment. Subject to the Municipality’s termination rights described in Section HI, Municipality 
agrees that Service Provider’s fees will be paid by the selected competitive supplier per kWh 
(volumetrically) for electricity purchased for the duration of the Electric Service Agreement, 
which fee shall be $0,001 per kWh. In the event the Municipality elects not to proceed with the 
Program, the Service Provider shall not receive a fee. 

V. Relationship of the Parties. The parties acknowledge and agree that Service Provider is an 
independent contractor and is not an agent or employee of Municipality. Neither the Service 
Provider nor any of its officers, agents, employees, representatives or subcontractors shall be 
considered an employee, direct or indirect, of the Municipality within the meaning of any federal, 
state or local law or regulation, including but not limited to, laws or regulations covering 
unemployment insurance, workers compensation, industrial accidents, employee rights and 
benefits, wages and taxes. Nothing in this Agreement shall be construed to create a relationship 
between Service Provider and Municipality of a partnership, association, or joint venture. 

VI. Indemnification. 

A. Professional Liability. Relative to any and all claims, losses, damages, liability and cost, 
the Service Provider agrees to indemnify, defend and save Municipality, its officers, 
officials, and employees harmless from and against any and all suits, actions or claims for 
property losses, damages or personal injury claimed to arise from a negligent act, error or 
omission by the Service Provider or its employees. 

B. Non-Professional Liability (General Liability). To the fullest extent permitted by law, the 
Service Provider shall indemnify, defend and hold harmless the Municipality, and its 
officers, officials, employees or any combination thereof, from and against claims, 
damages, losses and expenses, including but not limited to attorneys’ fees, arising out of 
the acts or omissions of the Service Provider, provided that such claim, damage, loss or 
expense is attributable to bodily injury, sickness, disease or death, or to injury to or 
destruction of property (other than the work itself), including loss of use resulting 
therefrom, but only to the extent caused in whole or in part by the acts or omissions of 
the Service Provider, its agents, or anyone directly employed by them or anyone for 
whose acts they may be responsible, regardless of whether or not such claim damage, loss 
or expense is caused in part by a party indemnified hereunder. Such obligations shall not 
be construed to negate, abridge, or reduce other rights or obligations of indemnity which 
would otherwise exist as to a party or person described in this paragraph. 

C. The indemnification provisions above are in addition to, and not in limitation of, any 
other rights and remedies available to the Municipality under this Agreement, at law, and 
in equity. 


6 



VH. Insurance. 


A. The Service Provider shall secure and maintain, at his/her/its own expense, errors and 
omissions insurance in an amount not less than One Million Dollars ($1,000,000.00) per 
claim/annual aggregate to protect itself from any claim arising out of the performance of 
professional services and caused by negligent acts or omissions for which the Service 
Provider may be legally responsible, with a deductible not to exceed $50,000 without 
prior written approval. The Service Provider shall maintain said coverage for the entire 
Agreement period and for a minimum of one year after completion of the work under the 
Agreement or the expiration of the Agreement, whichever is later. 

B. In addition to errors and omissions insurance, the Service Provider shall also secure and 
maintain, at his/her own expense, insurance as set forth in the Certificate of Liability 
Insurance of Good Energy. 

C. All of the above referenced insurance shall be maintained in full force and effect during 
the life of this Agreement, and for one year beyond where specified. 

D. Service Provider agrees to require any consultant or sub-consultant providing services 
hereunder to maintain in surance of the type and amounts provided in this section. 

Vm. Right to Audit. 

A. Service Provider represents that the individuals employed by the Service Provider in any 
capacity, including, but not limited to, employees, subcontractors and independent 
contractors, are authorized to work in the United States. The Service Provider represents 
and warrants that it has completed the 1-9 verification process for all individuals the 
Service Provider has performing services for Municipality. Municipality maintains the 
right to audit the Form I-9s for all individuals the Service Provider has performing 
services for Municipality every six (6) months. Municipality will provide the Service 
Provider with five (5) days advanced written notice of its intent to perform a Form 1-9 
audit. In response to Municipality’s audit request, the Service Provider shall provide 
copies of all Form I-9s and any supporting documentation for all individuals who the 
Service Provider had performing services for Municipality at any time subsequent to the 
date upon which Municipality gave notice of the preceding Form 1-9 audit. 
Notwithstanding the foregoing, neither the performance nor lack of performance of any 
audit by the Municipality, nor any failure of the Municipality to share the results of any 
such audit with Service Provider, shall relieve Service Provider of its obligations under 
this provision. 

B. The Service Provider agrees to indemnify, defend and hold harmless Municipality in 
accordance with Section VI of the Agreement for any issue arising out of the Service 
Provider’s hiring or retention of any individual who is not authorized to work in the 
United States. 

C. Service Provider agrees to require any consultant or sub-consultant providing services 
hereunder to represent and warrant that any of its employees, subcontractors, agents and 
independent contractors are authorized to work in the United States and that it has 
completed the 1-9 verification process for all individuals performing services hereunder. 
In addition. Service Provider shall cause any consultant or sub-consultant to indemnify, 
defend and hold harmless Municipality in accordance with Section VI of the Agreement 
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for any issue arising out of such consultant’s or sub-consultant’s hiring or retention of 
any individual who is not authorized to work in the United States. 

IX. Taxes and Certifications. 

A. Service Provider is subject to and responsible for all applicable federal, state, and local 
taxes, and certifies, under pain and penalties of perjury, that it has complied with all laws 
of the Commonwealth relating to taxes, reporting of employees and contractors, and 
withholding and remitting of child support in accordance with M.G.L. c. 62C, sec. 

49A(B). 

B. Municipality represents that it is a tax-exempt entity and evidence of this tax-exempt 
status shall be provided to Service Provider upon written request. 

C. Service Provider has the following federal identification number for income tax purposes: 
43-2003973 

D. Service Provider certifies that it is not debarred from entering into a public contract in the 
Commonwealth of Massachusetts pursuant to M.G.L. c. 29, sec.29F. 

X. Assignment. Neither party may assign this Agreement without obtaining express, written 
consent from the other party prior to assignment, which consent shall not be unreasonably 
withheld. 

XI. Entire Agreement / Amendment. This Agreement constitutes the entire understanding of the 
parties hereto with respect to the subject matter hereof and supersedes all prior negotiations, 
discussions, undertakings and agreements between the parties. It is understood and agreed that 
this Agreement may not be changed, modified, or altered except by an instrument, in writing, 
signed by the duly authorized representatives of both parties in accordance with the laws of the 
Co mm onwealth of Massachusetts. 

XII. Discrimination. To the extent the following applies. Service Provider shall reasonably comply 
with all federal, state and local laws, rules and regulations applicable to the work including 
without limitation the requirements of M.G.L. c. 151B, Title VII of the Civil Rights Act of 1964, 
Title 11 of the American With Disabilities Act of 1990, and any and all rules, waivers, regulatory 
guidance and regulations promulgated by the Department of Public Utilities. 

XIII. Confidential and Proprietary Information. 

A. Notwithstanding anything to the contrary set forth herein, the Parties are not required to 
disclose information which they reasonably deem to be proprietary or confidential in 
nature, including trade secrets, pursuant any applicable statute or regulation including 
M.G.L. c. 25, sec. 5D and M.G.L. c. 30A. The Parties agree that, except as otherwise 
provided by law, and subject to the last sentence of this paragraph, any document 
disclosed by a Party and conspicuously marked on the face of such document as 
proprietary and confidential shall only be disclosed to officials, employees, 
representatives, and agents of either Party. Notwithstanding the foregoing, the good faith 
efforts of the Service Provider or the Municipality to comply with the state open meeting 
law and public records law, or with a decision or order of a court or governmental entity 
with jurisdiction over the Municipality, shall not be a violation of this Section. 
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B. Ownership of Data and Documents. All data and information, regardless of its format, 
developed or obtained under this Agreement ("Data"), other than the Service Provider’s 
confidential proprietary information, will remain the sole property of the Municipality. 
The Service Provider must promptly deliver all Data to the Municipality at the 
Municipality’s request. The Sendee Provider is responsible for the care and protection of 
the Data until that delivery. The Service Provider may retain one copy of the Data for the 
Service Provider’s records, subject to the Service Provider’s continued compliance with 
the provisions of this Agreement. 

C. Limitations on Customer Information. Both Parties acknowledge and agree that the 
customer information is subject to, and must be maintained in compliance with, the 
limitations on disclosure of the customer information pursuant to applicable laws and 
regulations. Municipality and Service Provider agree that customer-specific information 
provided to the Municipality in accordance with the Program and any agreements with 
the applicable LDC shall be treated as confidential to the extent required by law, 
including M.G.L. c. 93H, and any applicable LDC agreement or tariff. To protect the 
confidentiality of customer information: 

1. Service Provider access to customer information is limited to those authorized 
representatives or duly licensed consultants of Service Provider, or any 
authorized third party, who have a legal need to know the information for 
purposes of this Agreement. 

2. Service Provider warrants that it will not disclose, use, sell, or provide Customer 
Information to any person, firm or entity for any purpose outside of the 
aggregation program. 

3. Service Provider and Municipality acknowledge and agree that customer 
information remains the property of the Municipality and that material breaches 
of confidentiality will constitute a default of this Agreement. 

D. Proprietary Rights, Survival. The obligations under this Article XIII shall survive the 
conclusion or termination of this Agreement for two (2) years. 

XIV. Governing Law/Venue. Any controversy or claim, whether based upon contract, statute, tort, 
fraud, misrepresentation or other legal theory, related directly or indirectly to this Agreement, 
whether between the parties, or of any of the parties' employees, agents or affiliated businesses, 
will be resolved under the laws of the Commonwealth of Massachusetts, in any court of 
competent jurisdiction within the Commonwealth of Massachusetts. Service Provider agrees to 
accept service of process by certified mail at the address provided herein. In the alternative, by 
agreement of die parties, any such controversy or claim may be submitted for arbitration wi thin 
the Commonwealth of Massachusetts pursuant to the applicable rules of the American Arbitration 
Association. 

XV. Severability. If any provision of this Agreement is held invalid or unenforceable, such provision 
shall be deemed deleted from this Agreement and the parties shall in good faith negotiate to 
replace such provision by a valid, mutually agreeable and enforceable provision which so far as 
possible, achieves the same objectives as the severed provision was intended to achieve, and the 
remaining provisions of this Agreement shall continue in full force and effect. 
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XVI. Paragraph Headings. Paragraph headings are inserted in this Agreement for convenience only 
and are not to be used in interpreting this Agreement. 

XYTI. Compliance with Laws. Service Provider shall comply with all applicable laws and regulations 
in the performance of the Services. 


IN WITNESS WHEREOF, the parties have executed this Agreement as of the Effective Date. 
CITY / TOWN OF f\r\\a<^O n 


By its Town Manager O 

Signature: Printed name: 



GOOD ENERGY, L.P. 

By: Good Offices Technology Partners, LLC, its General Partner 

BY:_, duly authorized 

PRINTED NAME OF SIGNATORY: Maximilian Hoover 

TITLE OF SIGNATORY:_ Manager _ 
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Legal Notice of Request for Proposals for Community Choice Aggregation (CCA) 
Consulting Services 

The Metropolitan Area Planning Council (MAPC) seeks proposals from qualified parties to develop and 
administer electricity aggregation plans through separate agreements with MAPC municipalities. The plans 
must support adding new renewable generation to the ISO-NE grid (i.e. additionality). A selection 
committee formed by MAPC will choose one or more qualified party(ies) to serve as a consultant and who 
will be available to the municipalities to enter into agreements. 

RFP documents may be obtained beginning 9/29/2015 by contacting Patrick Roche by email at 
proche@mapc.org using the subject line “Community Choice Aggregation RFP.” Proposals are due at 
MAPC, 60 Temple Place, 6 th Floor, Boston, MA 02111 on 10/28/2015 at 2:00 pm. 
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1. Introduction 


1.1. Introduction 


Solicitation Lead: Metropolitan Area Planning Council 

Address: 60 Temple Place, 6 th Floor, Boston, MA 02111 


RFP Primary Contact Person: 
Email: 

Telephone: 


Patrick Roche, Energy Coordinator 
proche@mapc.org 


617.933.0790 


RFP Second Contact Person: 
Email: 

Telephone: 


Heidi Anderson, MCPPO, Municipal Procurement Services Manager 
handerson@mapc.org 


617.933.0764 


This is a Request for Proposals (RFP) issued by the Metropolitan Area Planning Council (MAPC), on behalf 
of the 101 municipalities that it represents. The Cities of Somerville and Newton and the Towns of Arlington 
and Sudbury have each elected to be expressly named in this RFP as an indication of their interest in 
pursuing municipal aggregation. MAPC seeks responses from qualified, interested parties (individually a 
“Respondent” and collectively the "Respondents") to perform the following services for any of the 101 
municipalities: 

• Develop a plan to aggregate the electrical load of electricity customers within a municipal 
jurisdiction; the plan will enable the municipality to generate emissions reductions through either 
the purchase of renewable energy above and beyond what is required by the state’s Renewable 
Portfolio Standard or another method 

• In consultation with the Department of Energy Resources (DOER) and the Department of Public 
Utilities (DPU), develop, prepare, implement and secure regulatory approval and perform all 
services related to administering the aggregation plan as defined by and in compliance with 
M.G.L. c.164, §134 and any other applicable statute or regulation. 


A selection committee comprised of MAPC, the City of Somerville, the Town of Arlington and the Town of 
Sudbury, will select one or more qualified Respondents to serve as a consultant (“Vendor”). Vendor(s) will 
be available to the 101 municipalities to enter into separate agreements for the services described and at 
the rates contained in their proposals. Participation in this RFP does not commit or bind any municipality to 
entering into any agreement with the selected Vendor(s). 


1.2. Background on MAPC & Named Municipalities 

MAPC is the regional planning agency (RPA) for the greater Boston region, comprising 101 municipalities. 
It is a governmental entity established by M.G.L. c.40B, §24, et al, to maintain a regional perspective on 
growth, development, and governance for the welfare of the region. Of MAPC’s member municipalities, 
MAPC is aware of 8 that have either implemented or are in the process of implementing Community 
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Choice Aggregation. An additional 20 are served by municipal light plants and are not eligible for 
Community Choice Aggregation (CCA). MAPC has authority to collectively procure goods and services 
under M.G.L. c.7, §22B. 

Of the municipalities named in this RFP, only the Town of Sudbury has authorized aggregation. The City of 
Somerville, City of Newton, and the Town of Arlington have all expressed interest in aggregation. In 
Somerville, the Mayor has convened a Task Force to manage the process of securing authorization for CCA 
and then guiding the development of the aggregation plan. The City has a goal to be carbon neutral by 
2050 and sees CCA as a valuable tool to help achieve it. In Arlington, the Town Manager is cooperating 
with the Town’s Energy Working Group to bring the issue of aggregation to the Board of Selectmen and 
Town Meeting, planned for spring 2016. In preparation, the Town Manager has directed his staff to 
participate in this selection process. 

The City of Somerville and Town of Sudbury have expressed interest in contracting for at least two years 
and the Town of Arlington has expressed interest in exploring whether a hedging or “ladder” strategy in 
contracting would minimize risk and how it might impact the additionality goals. For example, such a 
ladder might be contracting for 50% of load for 6 months, 25% for 1 year, and 25% for 3 years. 


1.3. Goals of Community Choice Aggregation 

In addition to improving electricity price stability for rate payers, MAPC and the named municipalities 
desire to leverage CCA as way to add more renewable energy to the ISO-New England electricity grid, 
thereby displacing fossil fuel generation and ultimately reducing greenhouse gas (GHG) emissions on the 
ISO-New England grid. One way CCA can accomplish this is when a municipality opts to purchase more 
renewable energy than what is required by the state’s Renewable Portfolio Standard, provided that the 
purchases have additionality. Additionality is achieved when a purchase or payment can be shown to be 
responsible for the addition of new renewable generation to the grid, (i.e. in the absence of the purchase, 
that generation would not have been added to the grid). Renewable energy that would have been added 
to the ISO-NE grid simply to meet increasing requirements from the state’s Renewable Portfolio Standard 
would not qualify as additional. It is imperative upon the Respondent to be able to provide the evidence 
that supports additionality. Through this RFP, MAPC and the named communities seek Respondents who can 
identify and procure renewable energy with the strongest evidence for additionality. 

The preference of the named municipalities is for additionality to be achieved through the purchase of 
Renewable Energy Credits (RECs). MAPC and the named municipalities encourage innovative solutions and 
will also accept strategies for achieving additionality through: 

1) Direct Investment in a renewable energy project 

2) Other strategies 

If purchasing RECs, MAPC and the named municipalities consider eligibility for Massachusetts Class I status 
as the minimum characteristic for a renewable energy purchase to have additionality. MAPC and the 
named municipalities are interested if brokers would suggest adding other characteristics or criteria to 
strengthen the evidence of additionality. 
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For the purposes of this RFP, Respondents should assume that municipalities desire to contract for a default 
electricity supply at a rate ($/kWh) equal to reasonably projected rates for their utility’s basic service, 
and rate competitiveness is best considered over the length of the aggregation contract. The default rate 
will provide price stability through longer term contracts than basic service, and any price savings should 
be used to fund the addition of renewable energy to the ISO-New England grid. 

1.4. Contract 

The selected Vendor(s) will sign MAPC’s contract (See Section 10) which stipulates that the Vendor is 
officially selected, is authorized to enter into separate agreements with any MAPC municipality within the 
duration of the contract, and will adhere to the terms and conditions and MAPC fee requirements. 

1.5. Duration of Contract with MAPC 

The contract resulting from this RFP will last from the date of selection through December 31, 2016. At any 
point during this time the Selected Vendor(s) may represent themselves as an “MAPC Selected Vendor” 
and enter into separate agreements with MAPC municipalities. MAPC anticipates conducting another 
procurement to cover the subsequent year starting January 1, 2017. 

1.6. Subscription Form 

MAPC municipalities wishing to utilize the services of a selected Vendor under a contract resulting from this 
RFP will be required to complete and sign a “Municipal Subscription Form” agreement and submit to MAPC 
prior to engaging the services of any Vendor. A sample “Municipal Subscription Form” can be found in 

Section 9. 

Once the “Municipal Subscription Form” agreement has been executed by the municipality and submitted 
to MAPC, the eligible party will be responsible for managing and directing the work of the selected 
Vendor for all work orders initiated by the municipality. 

1.7. Fee 

MAPC will assess a fee of $0.000025/kWh, paid by the electricity supplier to MAPC, for the first year of 
a municipality’s supply contract for purposes of covering MAPC’s cost of project development, 
administration, and support. Respondents must commit to incorporating this fee in supply contracts. 

2. RFP Process 


MAPC does not plan to issue a list of recipients of this RFP and MAPC did not perform any pre¬ 
qualification of Respondents. 
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2.1. RFP Timeline 


RFP Published in Goods & Services 

Bulletin and Advertised 

9/28/2015 

RFP Available 

9/29/2015 

Final Inquiries Due: 

10/14/2015 by 2:00 pm 

Proposals Due: 

10/28/2015 by 2:00 pm 

Anticipated Interviews: 

11/11/2015 

Anticipated Selection: 

11/18/2015 


2.2. Questions & Inquiries 

All questions and inquiries concerning this RFP must be submitted in writing no later than 2:00 PM on 
10/14/2015. Inquiries will not be answered directly. MAPC will issue an addendum which will address the 
written questions submitted by the deadline and will be sent to all Respondents on record as having 
received the RFP. It is the responsibility of the Respondent to contact MAPC at the e-mail address above 
prior to the submittal deadline to ensure that the Respondent has received all addenda issued by MAPC. 

2.3. Selection Process 

Technical Proposals will be evaluated by a selection committee. The names of committee members are not 
a matter of public record prior to, or during the evaluation process. The selection committee is comprised 
of a representative from MAPC, City of Somerville, Town of Arlington and the Town of Sudbury. The 
Selection Committee will review the technical proposals and will determine which technical proposals meet 
the minimum evaluation criteria set forth in Section 6 below. The Selection Committee will review such 
technical proposals, may issue written or in-person questions for clarification, and will then rank the 
technical proposals in accordance with the comparative evaluation criteria set forth in the Section 6 below. 
The Selection Committee may then conduct interviews with the top ranked Respondents, after which it will 
adjust technical proposal rankings if necessary. The Selection Committee will then open and review the 
envelopes labeled "Price Proposals" and rank them. 

Based upon the Selection Committee's analysis of both the Price-Proposal and the Technical Proposal, the 
Selection Committee will select the most advantageous proposal(s), taking into consideration price and all 
other evaluation criteria set forth in the RFP. 

2.4. Rule of Award 

The Selection Committee will make the final determination of awards. Although multiple Vendors may be 
selected, the number of Vendors selected will be determined on the basis of the competitiveness of the 
proposals received. 

Only those Vendors who submit all required forms and materials and whose proposals conform to the 
requirements set out in this Request for Proposals will be considered responsive. Determination that a 
Vendor is responsible (i.e. Proposer has the integrity, capability, and reliability to do the work) will be 
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based upon an evaluation of references. MAPC reserves the right to perform whatever additional due 
diligence it deems necessary to determine that the Proposer is responsible including, but not limited to, 
acting as their own reference. 

MAPC may request additional clarifying information from a Respondent during this evaluation process. 

MAPC will promptly notify Vendors selected upon conclusion of the evaluation process. 

MAPC is required by law to overlook “minor technical formalities” such as misspellings and other non¬ 
material errors. MAPC may, at its sole discretion, waive strict compliance with RFP requirements that are 
not required by law, when it determines that so doing is in its best interest and that of participating RPAs 
and municipalities. MAPC is further required to correct arithmetic errors where the intent is obvious, but 
cannot do so where intent is not obvious. 

3. Scope of Services 

3.1. Conduct Legislative Research 

In 1997, the Commonwealth of Massachusetts passed legislation relative to restructuring the electric utility 
industry which authorized CCA. Retail access to the electricity market commenced March I, 1998. The 
Respondent shall: 

1. Analyze the existing legislation and its impact to CCA/supply/energy efforts of the participating 
municipality; 

2. Review any subsequent amendments to the legislation and conduct a review of any statutory 
changes pending within the General Court and any regulatory changes pending at the 
Commonwealth of Massachusetts Department of Public Utilities ("DPU"); and 

3. Monitor relevant Federal legislation and regulations for potential impacts to the aggregation 
plan and supply/energy plan 

3.2. Assist with Authorization of Aggregation 

In communities that have not yet authorized aggregation, Respondent shall support the municipality in its 
authorization process, such as providing information, data, or appearing to speak at relevant meetings. 


3.3. Develop Aggregation Plan 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory and regulatory 
requirements, includes the goals of the municipality. Further, the aggregation plan shall allow the 
municipality to achieve additionality in its default rate; this will add new renewable energy generation to 
the ISO-New England grid and thereby reduce GHG emissions. At the municipality’s discretion, the plan 
may also allow for one or more opt-in rates that may result in more GHG emissions reductions than the 
plan’s default rate. 
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The Respondent shall perform all technical and legal aspects of analyzing load data and assessing current 
and future power supply needs for inclusion in the plan. The Respondent shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the methodology to 
calculate the impact of the municipality’s purchases or payments in terms of GHG emissions 
reduced, kW of renewable energy added to the ISO-New England grid, and any other relevant 
metrics. Respondent should produce a preliminary analysis of the impacts based on the projected 
load of the municipality that would be subject to aggregation. 

• Established procedures to respond to consumer queries and problems, power supplier problems, 
distribution company problems, media queries; and governmental shifts and proposed changes in 
policy; 

• Recommended public education and information strategy to be used to support all phases of the 
aggregation program, including customer enrollment and updates and monitoring after enrollment; 

• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an opt-out 
option, and phone number and email address for questions about the aggregation. 
Respond to questions received through those avenues in a timely manner; 
o Plan to monitor all aspects of the municipal aggregation program and any resulting 
contracts from electricity suppliers, and resolving any contract issues; 
o Commitment to attend meetings with municipal officials, as required; 
o Plan to provide written reports on a periodic basis around customer participation and 
achievement of contract milestones and goals; and 
o Plan to continually analyze the development of marketing and regulatory issues and 
advise on any proposed legal or regulatory changes that might affect the municipal 
aggregation program. 

3.4. Secure Approval of Aggregation Plan 

Prepare and submit, with municipal approval, the aggregation plan and all required filings with the DOER, 
the DPU, and any other appropriate state agency. Represent the community in all communications with 
these state authorities. Ultimately secure approvals from the Massachusetts Department of Energy 
Resources (DOER) and Department of Public Utilities (DPU). 

3.5. Provide Broker Services for Electricity & Renewable Energy Procurement 

3.5.1. Develop a supplier RFP 

Develop a Request for Proposals (RFP) for electricity supply for municipal review and approval. The RFP 
should include, at a minimum, the following key components: 

• A description of the load aggregation (the potential size of the aggregated load and the number 
of customers or accounts) 

• Services and features desired, 

• Qualification criteria to have a bid considered 

• Criteria used to select the supplier 
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• Essential provisions of the standard contract with the selected supplier 

• The term of service 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has included with their 
responses a Certificate of Non-Collusion, signed by a bidder, stating his/her bid is made freely without 
consultation with any other bidder and a signed State Taxes Certification form demonstrating compliance 
with the Commonwealth of Massachusetts tax laws. 

The Respondent shall assist the participating municipality with the review and analysis of all responsive 
and responsible bids from suppliers, and shall be responsible for recommending the bid that is in the best 
interests of the participating municipality and meets the goals of its Aggregation Program. Bids from 
suppliers shall be evaluated based on price, the proposed contract terms and conditions, reputation of 
supplier, quality of service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work experience with 
governmental agencies. Nothing herein shall preclude the participating municipality from having outside 
legal counsel review such a recommendation. 

The Respondent shall obtain and verify references for similar supply contracts, if available. 

3.5.2. Manage supplier procurement and negotiate the supply contract: 

The Respondent shall act as the broker during the procurement process and shall provide all necessary 
technical and legal services during the negotiations with prospective suppliers. 

No contract negotiated by the Respondent shall allow the pass-through of any additional cost or the 
assessment of any incremental charges for volumetric related adjustments, the impact of congestion 
charges, capacity charges or any other ancillary costs, fees or charges without the express, written 
approval of the participating municipality. Any negotiations shall include a requirement that billing for the 
provider shall be included in the electric bill from distribution utility, its successors and assigns. Nothing 
herein shall preclude the participating municipality from having outside legal counsel review the terms and 
conditions of any negotiated contract. 

3.5.3. Manage procurements for replacement supply contracts as needed 

The Respondent shall act as broker during the procurement process and provide all necessary technical 
and legal services during the negotiations with prospective suppliers. 

3.5.4. Manage other procurements, as needed, to secure additionality 

If a contract other than the primary electricity supply contract is needed to make the payments or 
purchases that will deliver additionality, then the broker must manage procuring, negotiating, and 
contracting for it. 
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3.6. Perform Customer Enrollment/Transition Process 

After approval of the price and term of the agreement by the participating municipality with a supplier, 
the Respondent shall take all measures to effectuate the transfer of customer data from the local 
distributor to the new supplier. 

3.7. Provide Public Education 

For both customer enrollment and post-enrollment, the Respondent shall prepare or cause to be prepared 
all information and education materials for the general public and for the media, subject to approval of 
the municipality, as identified in the aggregation plan. The Respondent will also implement or cause to be 
implemented the public education program as identified in the aggregation plan and as requested, meet 
with representatives from the media. The Respondent should have plans to message and engage with 
different stakeholder groups in a community (e.g. residents, businesses, elected officials) and plans for 
effectively connecting with populations that speak English as a second language. 


3.8. Prepare Required Filings and Reports 

The Respondent shall prepare all required filings for the Department of Energy Resources ("DOER"), the 
Department of Public Utilities ("DPU"), or any other state agency, if applicable, to contracts executed by 
the participating municipality officials on behalf of the its residents. 

3.9. Manage & Monitor Aggregation Program 

The Respondent will administer and provide technical oversight of the Aggregation Program including: 

• Monitor and report on compliance by the supplier relative to all contract terms and conditions and 
resolution of contract issues; 

• Administer the "opt-out" process for customers; 

• Participation in negotiations with the competitive suppliers and the distribution company serving 
the participating municipality as it relates to the procurement of the Aggregation Program; 

• Preparation of written reports on the ongoing operations of the Aggregation Program to be 
submitted on a quarterly basis to the participating municipality and as requested by municipal 
leadership; and routine updates and attendance at meetings with the participating municipality 
officials; 

• Ensure compliance of the electricity supplier with the contract; 

• Conduct ongoing power supply market analyzes to determine optimal times to procure subsequent 
supply contracts; 

• Conduct ongoing review f market and regulatory issues and advise the municipality on any 
proposed changes in law or regulation which may affect the aggregation program; 

• Provide answers to questions from ratepayers; and 

• Provide a hotline and web site where ratepayers can seek information related to the Aggregation 
Program. 
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• On an annual basis, the Respondent will also provide a report that analyzes the additionality of 
the municipality’s purchases, in terms of GHG emissions reductions, kW of renewable generation 
added to the grid, and any other metrics the Respondent deems relevant, and that includes the 
evidence supporting additionality claims. 


4. Submission of Proposals 

Competitive sealed proposals for the services specified will be received by MAPC c/o Patrick Roche at 60 
Temple Place, 6 th Floor, Boston, MA 02111, no later than 2:00 PM. local time on 10/28/2015 , according 
to the requirements set forth for the format described in this Section of this RFP. The clock in the offices of 
the MAPC shall be considered official. No late submissions shall be considered. 

It is mandatory that price and technical proposals be submitted in separate sealed envelopes. Please 
submit: 

• One original price proposal in a sealed envelope marked in the lower left comer with the words: 
“MAPC CCA02 - Price Proposal” as well as the Respondent’s name. 

• One (1) original hard copy and one (1) electronic copy of the technical proposal in a sealed 
envelope or box marked in the lower left corner with the words: “MAPC CCA02 - Technical 
Proposal” as well as the Respondent’s name. 

Additional submission information: 

• Materials 

o Electronic copy, please make a searchable PDF to facilitate review. This means that a 
reader could use the Find/Search tool to search for a keyword in the document. MAPC 
understands some components of the proposal may not be searchable, such as signed 
documents that must be scanned in from a hard copy. Please try to make as much of the 
document searchable as possible. 

o Hard copy: please ensure as much of the document is recyclable as possible. It is preferred 
that colored paper or other visually distinguishing, recyclable product be used to separate 
sections, rather than plastic tabs. Three ring binders are preferred to bind the entire 
document. 

• All proposal prices submitted in response to this RFP must remain firm for 1 year following the 
proposal opening. 

• Changes, modifications or withdrawals of submissions may only be submitted in writing to the 
MAPC prior to the submission deadline and must be clearly marked, as appropriate, “Correction, 
Modification or Withdrawal of Proposal of CCA Consulting Services.” 

• Neither the MAPC nor the participating municipalities assumes liability for and will not reimburse 
any costs incurred by any contractor (whether or not selected) in developing responses to this RFP. 

• By submission of a proposal, the Respondent indicates acceptance of all terms and conditions of 
this RFP. Upon finding any omissions or discrepancy in this RFP, each Respondent shall notify the 
MAPC immediately so that any necessary addenda may be issued. Failure of a Respondent to 
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investigate completely the RFP and/or to be thoroughly familiar with this RFP shall in no way 
relieve any such Respondent from any obligation with respect to their submission. 

• Submission of a proposal shall be deemed acknowledgement that the Respondent is familiar with 
the Massachusetts Public Records Law, M.G.L. c.66, §10 and is bound thereby. Disclosure of any 
information provided by any Contractor in connection with this RFP shall be in strict accordance 
with the laws and regulations regarding such disclosure pursuant to M.G.L. c.66, §10. 

• Submission of a proposal shall be deemed permission to the MAPC Selection Committee to make 
inquiries concerning the Respondent to any persons or firms deemed appropriate by the Selection 
Committee, including any named subcontractors. 

• Each proposal will be reviewed for completeness, and incomplete submissions may be rejected 
without further consideration. Additionally, failure to submit proposals in separate sealed 
envelopes will result in rejection of the proposal. A proposal will be considered complete if all 
requested sections and information are included in the proper order. Respondents shall use the 
prescribed format to indicate their experience and qualifications and describe their approach to 
implementing a Community Choice Aggregation program for the municipality participating in this 
RFP. 

• MAPC reserves the right to waive any minor irregularities and formalities in the selection of the 
vendor for this project. 

4.1. Minimum Eligibility Requirements 

Partnerships are allowed. If there is a partnership, one entity must take responsibility as the lead. 

Respondents must: 

• have previous experience in the energy industry 

• be a broker licensed by the DPU (i.e. Electric Broker License) to do business in the area served by 
the local distributor 

• have either 

o experience in consulting on the development and implementation of at least one plan for 
Community Choice Aggregation (CCA) for retail customers, pursuant to M.G.L. c. 164, 

§134; OR 

o demonstrated experience in both electricity procurement AND community 
outreach/education 

5. Submission Requirements 

The following section details the contents of the Price and Technical proposals. 

5.1. Price Proposal 

To be considered responsible and responsive and eligible to submit a proposal for consideration of having 

the most advantageous proposal, Respondent shall submit their price proposals on the form entitled "Price 

Proposal Form" that is enclosed herewith in Section 7. 
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The “Price Proposal Form” requires a prices structure that charges a fee per kWh consumed, as is consistent 
with consultants for Community Choice Aggregation. If the Respondent has proposed multiple strategies to 
deliver additionality and it feels at least one of those strategies would require a different level of fee, it 
may list the different fee(s) in Section 7. The Respondent should convincingly describe why a different level 
of fee is justified. The Respondent should provide the exact amount of the fee, unless it can provide 
satisfactory reasons why the fee cannot be calculated at this time. In that case, the Respondent must 
provide the formula it will use to arrive at the amount of the fee. 

All fees must be incorporated into the cost of electricity supply and paid by the electricity supplier to the 
Respondent. 

5.2. Technical Proposal 

Respondents shall submit technical proposals that include the following requirements: 

5.2.1. Required Documents 

Each proposal submitted by a Respondent in response to this RFP must be accompanied by the following 
required items. MAPC reserves the right to reject proposals submitted without these required items: 

• Copy of Electric Broker’s License 

• Cover letter: Stating that proposal prices will remain finn for 1 year after the proposal opening; 

• Fully executed forms (See Section 8), which include: 

o Respondent Information Form 
o Contractor Authorized Signature Verification Form 
o Certificate of Non-Collusion 

o Certificate of Tax Compliance (M.G.L., c.62C, §49A) 
o Affirmative Action Plan Form 
o Conflict of Interest Certification (M.G.L. C.268A) 
o Certificate of Compliance with M.G.L. c. 15 IB 
o Certificate of Non-Debarment 


5.2.2. References 

Please select three (3) clients to act as references, and provide the names, phone numbers, and emails (if 
available). Please also provide a succinct description of the projects (up to a half page each). 

5.2.3. Respondent Background 

1. Provide background on the Respondent’s firm, such as years in business, years operating in 
Massachusetts, services offered in addition to municipal aggregation, etc. 

2. Note location of the offices from which the services will be managed. 
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3. If Respondent has any financial interest in any energy supplier (or vice versa), Respondent should 
disclose this and provide an argument as to why such interest will not limit or reduce the 
municipality’s access to the most competitive process possible for its electricity supply. 

5.2.4. Personnel 

Respondents should describe projected resource availability for the anticipated duration of the project. 

This includes identifying and providing short biographies of the key project personnel that will work on the 

project as well as their anticipated roles. 

5.2.5. Qualifications for Implementing Community Choice Aggregation 

1. Provide a description of the Respondent’s experience with Community Choice Aggregation in 
Massachusetts and aggregation programs in other states, if applicable. The description should 
highlight successes in achieving approval of aggregation plans, brokering contracts for competitive 
electricity supply rates, and implementing effective public education and outreach plans. If 
Respondent has not implemented a Community Choice Aggregation program, then it must 
demonstrate experience with both electricity procurement AND community outreach/education. 

2. Briefly describe Respondent’s understanding of the aggregation regulations in Massachusetts, 
including precedents established or rulings by the Department of Public Utilities that shape how 
plans may be structured or what features may be included. This would include ability for 
municipalities to implement ladder or hedged contracts, adders to fund staff or programs, 
termination and re-activation of programs, etc. 

3. Provide an example of a past outreach strategy plan along with copies of any outward-facing 
communications that were included. 

4. Provide a list of all clients the Respondent has provided similar services to in the past three years 
or is currently providing similar services to. The preference is for clients for which the Respondent 
has successfully completed the aggregation, which will be defined as having achieved: 

1) Approval of aggregation plan by the appropriate regulatory authority; and 

2) Procurement of an energy supply for the municipality(i.e. municipality has contracted with 
a supplier) 

For each project, please indicate whether the two milestones listed above have been completed 
and please provide the name and location of the municipality, total population served through the 
aggregation, and the annual kilowatt-hour demand served. 

5.2.6. Qualifications for Delivering Additionality 

1. Describe the Respondent’s understanding of additionality as it pertains to the Massachusetts 
regulated utility market and the ISO-New England grid. Does Massachusetts Class I REC status 
generate additionality? What other attributes of contribute to additionality? Can a link be made 
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between additionality and GHG reductions? Can additionality be claimed when purchasing RECs 
from facilities that already exist? 

2. Describe the Respondent’s experience with identifying and procuring renewable energy generally 
and renewable energy that meets additionality criteria. 

3. Has the Respondent analyzed renewable energy purchases for additionality? If so, describe the 
process used and the client(s) 

5.2.7. Technical Approach to Implementing the Scope of Services 

1. Explain the respondent’s ability to successfully work simultaneously with at least the four 
communities named in this RFP, as well as the broader list of MAPC municipalities that may enlist 
their services through December 31, 2016. 

2. Based on the Respondent’s understanding of additionality described above, what strategy(ies) 
does it offer for the named communities and other MAPC municipalities to achieve additionality 
and thereby add new renewable energy generation to the ISO-New England grid? As mentioned 
previously, the preference of the named municipalities is for additionality to be achieved through 
the purchase of excess Renewable Energy Credits (RECs). MAPC and the named municipalities do 
encourage innovative solutions and will also accept strategies for achieving additionality through: 

a. Direct Investment in a Renewable Energy Project 

b. Other strategies 

Number each strategy and for each strategy offered, describe: 

a. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

b. Process for identifying and executing qualifying payments or purchases 

c. Explanation of how it achieves additionality. 

d. How to translate the purchases of the municipality into amount of renewable generation 
added to the ISO-New England grid and the GHG emissions reduced. Please note if and 
where there is uncertainty. 

e. Applicability. Are there certain contracting lengths or structures that are required? Could it 
work with a hedging or ladder contract system? Are there any restrictions in terms of total 
load size or other municipal attribute that might limit the applicability to certain 
municipalities? Specifically identify if it would not apply to any of the named 
municipalities. 

3. Describe in detail the work plan and mechanics of how the prospective Respondent will accomplish 
each task of the Scope of Services. Respondents should expand on the generalized outline of 
methods contained in the scope with specific details of how the tasks could be best accomplished. 
Respondent should describe unusual conditions or problems the Respondent believes may be 
encountered. Respondent should use the four named communities to illustrate if and how their 
approach to any aspect of the scope of services might change based on load size, contract length 
or other criteria. 
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For the task “Provide Public Education”, Respondent should address how it would manage 
messaging and engagement differently for each key stakeholder group in a community (e.g. 
residents, business, public officials, etc.)- Respondent should also describe how it would tailor its 
engagement plan based on the characteristics of a community. 

5.2.8. Optional Services/Extras 

At the option of the respondent, propose additional and/or alternate elements to improve the scope of 
services to improve the ability of the participating municipality to meet the goals of Section 1.3. 

5.2.9. Legal Proceedings 

Respondent shall include a statement of any legal proceedings pending or concluded within the past five 
(5) years relating to the performance of services by the Respondent. 

6. Evaluation Criteria 


6.1. Minimum Evaluation Criteria 

In order to be considered responsive, a proposal must have the required Price Proposal and all documents 
required in the Technical Proposal section. 


6.2. Comparative Evaluation Criteria 

All responsive proposals will be evaluated in the following areas based on comparative evaluation criteria 
for Highly Advantageous (HA), Advantageous (A), or Not Advantageous (NA). Feedback gained from 
references may impact the rating in any applicable category: 


Qualifications for Implementing Community Choice Aggregation 

HA 

Respondent demonstrates superior qualifications for all elements of Community Choice 
Aggregation projects. 

A 

Respondent demonstrates good qualifications for some or all elements of Community Choice 
Aggregation 

NA 

Respondent demonstrates poor qualifications for some or all elements of Community Choice 
Aggregation. 


Qualifications for Delivering Additionality 

HA 

Respondent demonstrates superior understanding of additionality and qualifications for the 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 

A 

Respondent demonstrates good understanding of additionality and/or qualifications for 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 

NA 

Respondent demonstrates poor understanding of additionality and qualifications for 
strategy(ies) it has proposed to deliver additionality and analyze the impact of purchases. 
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Qualifications of Project Team 

HA 

Respondent demonstrate(s) superior training, educational background and work experience 
appropriate to the work described herein and all key work personnel demonstrate (s) 
professional experience well beyond the minimum requirements. 

A 

The Respondent’s resume(s) do/does not meet the criteria of HA, but does demonstrate(s) that 
Respondent has adequate training, educational background and work experience 
appropriate to the work described herein and all key work personnel demonstrate(s) 
professional experience that meets or exceeds the minimum requirements. 

NA 

The Respondent’s resume(s) do/does NOT demonstrate that proposer has adequate training, 
educational background and work experience appropriate to the work described herein 


Technical Approach: Mechanisms for Achieving Additionality 

HA 

Respondent provides highly convincing strategy for achieving additionality and provides 
stragey(ies) with broad applicability to MAPC municipalities. 

A 

Respondent provides highly convincing strategy for achieving additionality but provides 
strategy(ies) without board applicability to MAPC municipalities. 

NA 

Respondent provides non-convincing strategy for achieving additionality. 


Technical Approach: Design, Approval, and Implementation of Aggregation 

HA 

Proposal demonstrates a superior approach to the subject material and superior 
understanding of issues addressed by the work. It also includes superior approach to the 
public engagement process. 

A 

Proposal demonstrates a good approach to the subject material and good understanding of 
issues addressed by the work 

NA 

Proposal does NOT demonstrate a good approach to the subject material and good 
understanding of issues addressed by the work 
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7. Price Proposal Form 

The Vendor shall offer a management fee per kilowatt hour ("kWh") that the selection Committee will 
consider in making an award for the Contract. The price per kWh shall be the complete price for all 
services and expenses incurred by the Vendor, and shall be paid directly to the Vendor by the supplier of 
electric power. 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Management fee per kWh 

$ 

Applicable to strategy(ies) 

# 


Company 

Address 


Signature of Company Official 

Printed Name 

Title 

Phone number 

E-Mail 

Date 


20 | P a g e 





















Exhibit 2: Service Provider’s Technical and Price Proposal 


12 



GoodEnergg 

fl Smarter Way To Buy Energy 


Prepared by: Good Energy, L.P. 


Response to the Request for Proposals from 
Metropolitan Area Planning Council (MAPC) for 
Community Choice Aggregation Consulting Services 

On behalf of the Cities of Somerville and Newton, 
the Towns of Arlington and Sudbury, 
and all other Metropolitan Area Planning Council Member Municipalities 


Submitted to: Mr. Patrick Roche, Energy Coordinator 
Metropolitan Area Planning Council 
60 Temple Place, 6 th Floor, Boston, MA 02111 

Submission Deadline: October 28, 2015 - 2:00 PM 


TECHNICAL PROPOSAL 


Good Energy 

0 Smarter Way To Buy Energy 


October 27, 2015 


Mr. Patrick Roche 
Energy Coordinator 
Metropolitan Area Planning Council 
60 Temple Place, 6th Floor 
Boston, MA 02111 

Re: CCA02: Request for Proposals (RFP) for Community Choice Aggregation Consulting Services 
on behalf of the Cities of Somerville and Newton, the Towns of Arlington and Sudbury and all other 
Metropolitan Area Planning Council Member Municipalities 

Dear Mr. Roche: 

The partners and staff at Good Energy are very pleased to submit this response to the above 
referenced Request for Proposals. 

The proposal prices stated in our response will remain firm for one (1) year after the proposal 
opening and for any extensions until December 31, 2018. 

The following documents are enclosed for review by the MAPC Selection Committee: 

• One (1) original hard copy and one (1) electronic copy of the technical proposal in a sealed 
envelope marked in the lower left corner with the words: “MAPC CCA02 - Technical 
Proposal.” 

• One original price proposal in a sealed envelope marked in the lower left comer with the 
words: “MAPC CCA02 - Price Proposal.” 

Good Energy has developed municipal aggregation plans for the City of Melrose and the Town of 
Dedham that have been approved by the Department of Public Utilities that have similar renewable 
energy objectives as the municipalities for whom this Request for Proposals has been issued. 

MAPC municipalities would be serviced primarily through Good Energy locations in Boston and 
Conway, MA, and fully supported by personnel and operations in Norwalk, CT and our New York, 
NY headquarters. We look forward to progressing in your selection process and being interviewed 
by the Selection Committee. Thank you for your time and consideration. 

Sincerely, 


Philip Carr 

Regional Director, New England 


Good Energy, L.P. ~ 745 Atlantic Street, 8th Floor ~ Boston, MA 02111 ~ 617-356-8228 
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Introduction 

Good Energy, L.P. ("Good Energy") is the industry leader in structuring, implementing and 
managing municipal energy aggregation programs, serving more communities and residents 
than any other aggregation consultant in the United States. In Massachusetts, Good Energy 
is proud to have been awarded two highly competitive bids separately by the selection 
committees of both the Southeastern Regional Planning and Economic Development District 
(SRPEDD) and the City of Melrose administered by Metropolitan Area Planning Council 
(MAPC). Good Energy currently has DPU approval and is going to bid for 24 communities 
comprised of 215,000 households and over 550,000 residents. 

Good Energy is the national expert in municipal aggregation programs. Economic value is the 
foundation of a Good Energy program ($150 million saved for our 2 million residents 
enrolled). By economic value we mean the best rate for energy and renewables, as well as 
the best contract terms (no termination fees and only fixed rates for the contract term) and 
the most competitive bid. Also, we super-size buying power where possible by combining 
communities into one large competitive bid. No consultant in the country has saved more 
money for its enrolled clients than Good Energy. Economic value is the foundation on which 
you can build in optional elements such as renewable energy and energy efficiency programs. 

If renewable energy is one of your program objectives. Good Energy has secured the largest 
REC purchase in the country ever procured by a municipal aggregation consultant, for over 
200,000 households. If you want to support local renewable energy, no consultant can 
accomplish that objective betterthan Good Energy through our partnership with Mass Energy 
Consumers Alliance, the recognized leader in sourcing MA Class 1 RECs in the 
Commonwealth. Good Energy is the first consultant to date to submit Aggregations Plans to 
the DPU which include MA Class I RECs as part of the standard product. The City of Melrose 
and Town of Dedham will incorporate 5% of MA Class I RECs as part of their standard product, 
while offering an optional product that will be comprised of 100% MA Class I RECs. Good 
Energy's REC purchasing strategy and partnership with Mass Energy Consumers Alliance, 
resulted in MA Class I RECs procured at $40 per REC. This amount is almost 24% below the 
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current market value of $52 per MA Class I REC, and demonstrates Good Energy's expertise 
in obtaining local green at the BEST possible price. 

Good Energy commitment to local MA Class I RECs is evidenced by the simple fact that all of 
our 24 currently DPU approved communities are incorporating only MA Class I RECs in their 
municipal aggregation programs. If your community's objectives for implementing a 
municipal aggregation program include reducing GHG, and supporting new renewable energy 
development, then only MA-Class I RECs achieve that goal. In addition, none of our 24 
communities will include non-MA Class I RECs and dilute their commitment to GHG reduction 
and increasing the development of renewables. 

Good Energy has also partnered with Sustainable Energy Advantage, the leading renewable 
energy market and policy research consultant in the Commonwealth. 

Good Energy, L.P., is NOT an energy supplier; is NOT owned by an energy supplier and does 
NOT own or have a financial interest in an energy supplier. 

Good Energy active aggregation programs nationwide now consist of more than 150 
communities, with over 600,000 households in Illinois serving 2 million people, with 
combined savings projected to be in excess of $150,000,000 through May 2016. In addition, 
we have 150,000 households across various municipalities in New Jersey under contract that 
are preparing to purchase for the first time. Overall, the total amount of communities signed 
up for our municipal energy aggregation services account for about 3 million residents, close 
to 1% of all US residents. 

Good Energy is proud to have many of the largest municipalities in Illinois and New Jersey as 
part of its municipal energy aggregation client base, including Aurora, the second largest city 
in Illinois, and Edison and Woodbridge, the two largest municipalities initiating aggregation 
programs in New Jersey. We are also very proud that to date, no community has ever left 
one of our aggregation programs. 

In New York, Good Energy has been chosen to develop and implement a pilot aggregation 


2 


Good Energy 

fi Smarter Way To Buy Energy 

program for Sustainable Westchester. New York is a recent addition to states implementing 
Community Choice Aggregation (CCA), also known as Community Energy Aggregation (CEA). 

We entered the Massachusetts market in January 2014 after identifying that local market 
conditions as they relate to the price and volatility of electricity for residents and businesses, 
caused by natural gas supply constraints, power plant retirements and inflexible utility 
purchasing schedules. These conditions indicated a unique opportunity for the municipal 
aggregation product to provide substantial value to ratepayers given the optimal approach 
we have been perfecting in other markets. Upon entering the market. Good Energy sought 
out and hired the director of a municipal aggregation program for a competitor in 
Massachusetts who has in depth experience and expertise in all aspects of the DPU municipal 
aggregation approval process in Massachusetts. As a consequence, we are currently building 
large buying groups of municipalities to maximize purchasing power in the National Grid and 
Eversource service areas. 

Good Energy has been selected as the aggregation consultant by twenty-four (24) 
municipalities in Massachusetts through competitive processes or after review of adopted 
competitive processes. These municipalities with Department of Public Utilities (DPU) Docket 
# 15-92 to 15-115 have received approval of their aggregation plans in an average record time 
of 2.5 months. A summary of municipalities is as follows: 


3 


Good Energy 

fi Smarter Way To Buy Energy 


GOOD ENERGY, L.P., MUNICIPAL AGGREGATIONS SUMMARY 

# 

Municipality 

Population 

Households 

Load Zone 

County 

Utility 

1 

Acushnet 

10,303 

3,818 

SEMA 

Bristol 

Eversource 

2 

Attleboro 

43,593 

16,393 

SEMA 

Bristol 

National Grid 

3 

Carver 

11,509 

4,286 

SEMA 

Plymouth 

Eversource 

4 

Dartmouth 

34,032 

12,119 

SEMA 

Bristol 

Eversource 

5 

Dedham 

24,521 

9,528 

SEMA 

Norfolk 

Eversource 

6 

Dighton 

7,086 

2,386 

SEMA 

Bristol 

National Grid 

7 

Douglas 

8,471 

3,206 

SEMA'WCMA 

Worcester 

National Grid 

8 

Dracut 

29,249 

11,173 

NEMAWCMA 

Middlesex 

National Grid 

9 

Fairhaven 

15,873 

6,444 

SEMA 

Bristol 

Eversource 

10 

Fall River 

88,857 

38,245 

SEMA 

Bristol 

National Grid 

11 

Freetown 

8,870 

3,150 

SEMA 

Bristol 

Eversource 

12 

Marion 

4,907 

1,873 

SEMA 

Plymouth 

Eversource 

13 

Mattapoisett 

6,073 

2,436 

SEMA 

Plymouth 

Eversource 

14 

Melrose 

26,983 

10,963 

NEMA 

Middlesex 

National Grid 

15 

New Bedford 

95,115 

38,869 

SEMA 

Bristol 

Eversource 

16 

Northbridge 

15,707 

5,538 

SEMAWCMA 

Worcester 

National Grid 

17 

Norton 

19,031 

6,297 

SEMA 

Bristol 

National Grid 

18 

Plainville 

8,264 

3,232 

SEMA 

Norfolk 

National Grid 

19 

Rehoboth 

11,608 

4,093 

SEMA 

Bristol 

National Grid 

20 

Seekonk 

13,722 

4,752 

SEMA 

Bristol 

National Grid 

21 

Somerset 

18,165 

6,983 

SEMA 

Bristol 

National Grid 

22 

Swansea 

15,865 

6,173 

SEMA 

Bristol 

National Grid 

23 

Westford 

21,951 

7,308 

WCMA 

Middlesex 

National Grid 

24 

Westport 

15,532 

5,867 

SEMA 

Bristol 

Ngrid/Ever 


TOTALS 

555 ,287 

215,132 





Good Energy, established in 2000, is a national energy management and consulting company 
operating in all deregulated energy markets. As a national consultant of retail energy supply 
contracts, including electricity, natural gas, demand response, and renewable energy 
certificates ("RECs") we manage billions of dollars of energy spending for both public and 
private sector clients. We are a supplier neutral, privately owned consultant, maintaining 
relationships with over 40 national suppliers; we know their capabilities and understand that 
operational excellence is as important as price. Suppliers understand that Good Energy gets 
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the job done and gets it done right. We have 45 permanent employees and offices in New 
York City (headquarters); Boston and Conway, MA; Norwalk, CT; Carrollton, TX, Peoria, IL and 
Edwardsville, IL. Good Energy has the breadth and experience to manage large energy 
aggregation programs. No less than 25 of our staff are engaged in the daily aspects of 
operating municipal energy aggregation programs. 

Good Energy brings the best ideas, methodologies and practices from across the country and 
combines this with substantive local experience and expertise. Our Massachusetts team 
includes Sustainable Energy Advantage, a leading renewable energy market and policy 
research consultant. In addition. Good Energy has partnered with Mass Energy Consumers 
Alliance, the gold standard for providing local MA Class I RECs with clear audit trails for 
verifiable additionality. 

Our employees are specialists in working with the public sector and local government. We 
have attended hundreds of Town/City Council and Select Board meetings and their 
equivalents in different states, have former and current municipal leaders on staff and 
understand the pressures and concerns of leaders running programs in the public eye. We 
are extremely proficient at building inter-governmental consensus, which is important when 
one wants to leverage bulk purchasing among multiple municipalities. 

Good Energy has the most sophisticated public education and media team of any aggregation 
consultant. We are experts in community outreach and education campaigns, perfected over 
time through hard earned experience in other states. For example, in Illinois, where a 
referendum is required for the passage of municipal aggregation, we had to run all- 
encompassing outreach campaigns through all media platforms while also making personal 
presentations to every type of grassroots organizations from religious groups to senior 
citizens. We are proud to say we were involved with over 150 successful referenda. Good 
Energy has a dedicated in-house marketing department fully integrated with all functions of 
our municipal aggregation team. We spare no expense to ensure that every potential 
customer can make an informed decision on how the aggregation program works. 
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Also of significance, as it relates to the Community Aggregation Program, is Good Energy's 
expertise in incorporating renewable energy into its procurement strategies. As a Green-e 
certified REC marketer. Good Energy has helped 62 communities, encompassing almost 
390,000 households and totaling approximately 3.3 billion kWh annually, offset the negative 
environmental characteristics of their electricity usage by including fuel-free Green-e 
certified RECs into their municipal aggregation programs. 

We are proud of what we have accomplished with municipal aggregation and are looking to 
build our business for the long-term. We know that if our communities are satisfied with our 
services our company will continue to grow. The track record of Good Energy in ongoing 
program management speaks for itself. In September 2013, Good Energy renewed 110 
communities in Illinois, representing over one million people, in the single largest purchase 
ever by a consultant of electricity for residents through an aggregation program. To date, no 
municipality has ever left one of our municipal aggregation programs 

On August 12, 2014, Ross Perry, Director of Municipal Management, of the Southeastern 
Regional Planning and Economic Development District (SRPEDD) issued a Request for 
Proposals (RFP) for an aggregation consultant for 15 municipalities with over 140,000 
households in the SRPEDD service area who are interested in aggregating the electricity loads 
of their residents and small businesses. There were six responders to the RFP the top three 
of which were interviewed by the SRPEDD Aggregation Committee that was composed of 
representatives from the municipalities of Fall River, New Bedford, Rochester, Norton, 
Rehoboth, Swansea, Seekonk, and Acushnet. Good Energy was very pleased that on 
September 26, 2014, after interviewing their top three candidates, the eight (8) members of 
the SRPEDD Aggregation Committee voted unanimously to select the Massachusetts Good 
Energy Team as their aggregation consultant over the 5 other competitors. 

On October 2014, Good Energy partnered with Mass Energy Consumers Alliance, the 
recognized leader in the Commonwealth when it comes to the sourcing and distribution of 
Massachusetts Class I RECs for its municipal aggregations. This organization provides clear 
audit trails as it relates to additionality and has unique access to Massachusetts renewable 
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energy projects. This enables customers to have a meaningful impact on the reduction of 
emissions through local sources with an affordable price. 

On November 3, 2014, the Massachusetts Good Energy Team was selected by City of Melrose 
Selection Committee in a competitive process administered by the Metropolitan Area 
Planning Council (MAPC) to be their aggregation consultant over four (4) other competitors. 
The criteria for the City of Melrose for renewable energy and greenhouse gas emissions 
reductions was very strict. It is expected that other municipalities in the MAPC service area 
will want to participate in this type aggregation program. 

From May 2015 we have been guiding our 24 Massachusetts municipal aggregation plans 
through the DOER consultation process and the DPU approval process and have received DPU 
approval of these aggregation plans. We are developing an RFP for a competitive bid for a 
Competitive Supplier to lower the Winter rates of the residents and businesses of these 
municipalities. To assist in the development and implementation of these municipal 
aggregation programs. Good Energy has offices in Boston and Conway, MA. We would be 
honored to work with the municipalities in the MAPC service area. 

Good Energy is very pleased to be included in the RFP process for the MAPC. After thorough 
review of the RFP document and in hopes of facilitating the grading process for the MAPC 
Selection Committee , Good Energy has attempted to reduce redundancies by directing the 
readers to various sections of our response and/or appendices where a reply or requested 
information has already been provided. 
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Goals of Community Choice Aggregation 

Good Energy, L.P. is the national leader in municipal aggregation: 

• Over 150 successful and active municipal aggregations; 

• Serving over 2,000,000 residents; 

• Over 390,000 households with 100% renewable energy; 

• Savings of municipal aggregations through May 2016 of over $150,000,000. 

Good Energy, L.P. is the leader in municipal aggregation in Massachusetts: 

• Twenty-four (24) municipalities with over 215,000 households and over 550,000 
residents have received approval from the DPI); 

• DPU has approved these municipal aggregation plans in an unprecedented average 
time of 2.5 months from submission to approval and represents the largest municipal 
aggregation by household count in Massachusetts, including the Cape Light Compact. 

Good Energy has set industry best practices for municipal aggregation in: 

• Public outreach and education; 

• Coordination of multimedia communications in multiple languages; 

• Energy procurement for large aggregations; 

• Renewable energy procurement. 

Good Energy has a staff of over 45 professional and administrative personnel and performs 
all important aggregation functions in-house: 

• Public outreach and education; 

• Aggregation plan development and implementation; 

• Energy market monitoring and analysis; 

• Maintaining excellent long term relationships with national energy suppliers; 

• Structuring competitive bids for energy procurement; 

• Monitoring and management of aggregation plans. 
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Good Energy has combined its national experience and industry best practices with the local 
experience and expertise of Massachusetts personnel to form the Massachusetts Good 
Energy Team to develop municipal aggregations that provide customers: 

• Increased competitive choice of Competitive Suppliers; 

• Price stability for the term of the contract and protection from the volatility of local 
utility pricing; 

• The goal of savings through lower electricity rates; 

• More renewable or "green" energy options with MA Class 1 RECs for increased 
additionality; 

• Opt-out at any time with no penalty or termination fee; 

• Continuation of single billing from the Local Distributor; 

• Continuation of electricity distribution and service from the Local Distributor; 

• Protection from unscrupulous direct marketers of electricity. 

Good Energy is very excited to have partnered with Mass Energy Consumers Alliance, the 
recognized leader in the Commonwealth for sourcing and distribution of Massachusetts Class 
I RECs for its municipal aggregations. This organization provides clear audit trails as it relates 
to additionality and has unique access to Massachusetts renewable energy projects. 

This will enable customers to have a wide-ranging choice of renewable energy options and to 
have a very meaningful and measurable impact on the reduction of greenhouse gas emissions 
through locally generated renewable energy sources at very affordable price-points. 
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3. Scope of Services 

3.1. Conduct Legislative Research 

In 1997, the Commonwealth of Massachusetts passed legislation relative to restructuring 
the electric utility industry which authorized CCA. Retail access to the electricity market 
commenced March 1,1998. The Respondent shall: 

1. Analyze the existing legislation and its impact to CCA/supply/energy efforts of the 
participating municipality; 

2. Review any subsequent amendments to the legislation and conduct a review of any 
statutory changes pending within the General Court and any regulatory changes 
pending at the Commonwealth of Massachusetts Department of Public Utilities 
("DPU"); and 

3. Monitor relevant Federal legislation and regulations for potential impacts to the 
aggregation plan and supply/energy plan 


GOOD ENERGY RESPONSE 

The Massachusetts municipal aggregation team continually monitors legislative initiatives 
and Department of Energy Resources (DOER) and Department of Public Utilities (DPU) 
opinions and rulings that may affect the energy landscape for municipalities. The 
Massachusetts municipal aggregation team includes John P. O'Rourke. He wrote the 24 
municipal aggregation plans submitted for Good Energy. These aggregation plans progressed 
through DPU from submission to approval in an average unprecedented time of 2.5 months. 
The combination of in-depth national experience and Massachusetts expertise in the area of 
municipal aggregation is invaluable to the successful development and operation of 
municipal aggregations. 

In addition. Good Energy's Massachusetts legal counsel, Scott Mueller, has over 25 years of 
experience in energy and utility law. He has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters. He has been 
actively involved in the restructuring of the electric industry to introduce competition in the 
retail supply of electricity in Massachusetts, New England and New York. His clients have 
included National Grid, Unitil, New York State Gas & Electric, Central Maine Power and GDF 
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SUEZ, as well as retail suppliers of electricity and natural gas. He is president emeritus and a 
director of the Northeast Energy and Commerce Association, the largest trade association in 
New England supporting competitive electric markets, and he has been recognized as a 
leading energy attorney for the electric and gas utilities. His detailed resume in contained in 
the addendum. 

The Massachusetts Good Energy team is thoroughly familiar with all appropriate laws and 
regulations effecting the municipal aggregation process. Within the past year members of the 
Massachusetts Good Energy team have communicated and met numerous times with DOER, 
DPU, National Grid and Eversource, in order to share our experiences of working with 
regulatory bodies and Local Distribution Companies in different states. We also sought to 
identify how best to streamline the municipal aggregation process and to investigate the 
likely resolution of potential program options for future aggregations programs. 

Good Energy brings best practices regulatory experience from other states to the 
Massachusetts market. The Illinois municipal aggregation law (20 ILCS 3855/1-92) is very 
closely modeled on the Massachusetts municipal aggregation law making our experience in 
Illinois very relevant to developing, implementing and managing municipal aggregation plans 
in Massachusetts. In Illinois we have overseen the successful passage of over 150 "Plans of 
Operation and Governance," the broad legislative equivalent of Massachusetts aggregation 
plans. We worked closely with the Illinois Commerce Commission and in recognition of our 
market leading role were invited as a key note speaker at the prestigious annual Institute for 
Regulatory Policy Studies Conference in Springfield, IL. 

In New Jersey, we have already successfully guided the community of Somerdale through the 
Board of Public Utilities approvals process and have many more communities, including the 
two largest communities in the state, to contract with us for aggregation. 

This national perspective is incredibly valuable at all levels when it comes to municipal 
aggregation in Massachusetts, particularly in the legislative realm. Indeed, when we initially 
met with leadership of the DPU on March 17, 2014, our national experience was of significant 
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interest. We have since had numerous communications and meetings with the Department 
of Energy Resources (DOER) and the Department of Public Utilities (DPU) to gain current 
knowledge and a very good understanding of the DOER consultation process and the DPU 
approval process relating to municipal aggregation plans. 

3.2. Assist with Authorization of Aggregation 

In communities that have not yet authorized aggregation, Respondent shall support the 
municipality in its authorization process, such as providing information, data, or 
appearing to speak at relevant meetings. 


GOOD ENERGY RESPONSE 

Since January, 2014, members of the Massachusetts Good Energy Team have responded to 
all requests for information with comprehensive information packages, provided much 
specific market data concerning aggregation and made many appearances and presentations 
at meetings of municipal officials from various boards and committees to provide very 
accurate and complete information on municipal aggregation. One of the key benefits of 
working with Good Energy is our large team assures that a member of the Good Energy team 
was always available to attend meetings. 

Pre-authorization outreach and education is critical for municipal officials to assist them in 
making an objective and independent decision to pursue municipal aggregation for their 
residents and businesses. 

3.3. Develop Aggregation Plan 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory 
and regulatory requirements, includes the goals of the municipality. Further, the 
aggregation plan shall allow the municipality to achieve additionality in its default rate; 
this will add new renewable energy generation to the ISO-New England grid and thereby 
reduce GHG emissions. At the municipality's discretion, the plan may also allow for one or 
more opt-in rates that may result in more GHG emissions reductions than the plan's 
default rate. 
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The Respondent shall perform all technical and legal aspects of analyzing load data and 
assessing current and future power supply needs for inclusion in the plan. The Respondent 
shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the 
methodology to calculate the impact of the municipality's purchases or payments 
in terms of GHG emissions reduced, kW of renewable energy added to the ISO-New 
England grid, and any other relevant metrics. Respondent should produce a 
preliminary analysis of the impacts based on the projected load of the municipality 
that would be subject to aggregation. 

• Established procedures to respond to consumer queries and problems, power 
supplier problems, distribution company problems, media queries; and 
governmental shifts and proposed changes in policy; 

• Recommended public education and information strategy to be used to support all 
phases of the aggregation program, including customer enrollment and updates 
and monitoring after enrollment; 

• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an 
opt-out option, and phone number and email address for questions about 
the aggregation. Respond to questions received through those avenues in a 
timely manner; 

o Plan to monitor all aspects of the municipal aggregation program and any 
resulting contracts from electricity suppliers, and resolving any contract 
issues; 

o Commitment to attend meetings with municipal officials, as required; 
o Plan to provide written reports on a periodic basis around customer 
participation and achievement of contract milestones and goals; and 
o Plan to continually analyze the development of marketing and regulatory 
issues and advise on any proposed legal or regulatory changes that might 
affect the municipal aggregation program. 


GOOD ENERGY RESPONSE 

Respondent shall develop an aggregation plan that, in addition to meeting all statutory and 
regulatory requirements, includes the goals of the municipality. Further, the aggregation 
plan shall allow the municipality to achieve additionality in its default rate; this will add new 
renewable energy generation to the ISO-New England grid and thereby reduce GFiG 
emissions. At the municipality's discretion, the plan may also allow for one or more opt-in 
rates that may result in more GFiG emissions reductions than the plan's default rate. 
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Good Energy has developed a plan for the City of Melrose and Town of Dedham that has 
achieved additionality in its default rate to add new renewable energy generation to the ISO 
New England grid and reduce greenhouse gas (GHG) emissions. These were the first plans in 
the Commonwealth to specify that their default product would include 5% additional MA 
Class I RECs in their aggregation plans. In addition to the default product, both these plans 
include an opt-in product that will include 100% MA Class I RECs. Instead of simply asking 
suppliers to include the MA Class I RECs in their bid price. Good Energy took the tougher path 
by identifying the most cost effective method to purchase MA Class I RECs. Once identified. 
Good Energy worked with both REC provider and supplier to provide a seamless product to 
the end customer. The result is a REC price of $40 per REC, which is well below the market 
price of $52 per MA Class I REC. This is another example of our expertise in creating 
Community Aggregations Programs with economic value as the foundation. 

The Respondent shall perform all technical and legal aspects of analyzing load data and 
assessing current and future power supply needs for inclusion in the plan. The Respondent 
shall also include in the plan: 

• Documented strategy for achieving additionality in the default rate plan, and the 
methodology to calculate the impact of the municipality's purchases or payments 
in terms of GHG emissions reduced, kW of renewable energy added to the ISO-New 
England grid, and any other relevant metrics. Respondent should produce a 
preliminary analysis of the impacts based on the projected load of the municipality 
that would be subject to aggregation. 

The strategy of achieving additionality in the default rate was pioneered by Good Energy and 
the City of Melrose. The RFP for a consultant for the City of Melrose that was administered 
by MAPC had specific requirements for achieving additionality. By including only MA Class I 
RECs in both the default and opt-in product the City of Melrose assured its participating 
residents and businesses that any premium paid above the RPS would be meaningful and not 
simply designed to make 'greener' claims while providing de minimus environmental 
benefits. It was for this reason that we chose to not include any non-class I RECs, as they 
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cannot claim the same GHG reduction benefit. If it's an existing resource, the GHG has 
already been avoided and would be avoided without the aggregation's REC purchase. 

Our strategy involves sourcing the energy supply and RECs separately to secure the best price 
for both components. Instead of simply having bidding suppliers to include the REC price in 
their bid we are able to mix and match the best energy price with the best REC price, thus 
achieving an overall best price. 

To calculate the environmental impact of the municipality's purchases or payments it is 
widely accepted that one megawatt hour of Class 1 renewables avoids emissions at the 
margin by crowding out fossil fuels. ISO-NE tracks the avoided emission rate here : 
http://www.iso-ne.com/system-planning/system-plans-studies/emissions. The value of 
avoided emissions changes year by year, but the concept is the same; 1 REC = 1 MWh of 
avoided fossil fuels. 

Good Energy's methodology is grounded in a clear understanding of the particular 
community's goals and objectives. This is achieved by a highly consultative approach during 
which time several options are discussed along with associated cost and other relevant 
variables. An example of this can be seen in ourcurrent buyinggroup in MA. While leveraging 
the collective buying power for the energy the individual communities are still able to have 
separate renewable goals. This provides a 'best of both worlds' scenario in which all 
cities/towns benefit from purchasing together while not losing their autonomy as it relates 
to renewable objectives. 

Our partnership with Sustainable Energy Advantage, the leading renewable energy market 
and policy research consultant in the Commonwealth, will help identify all impacts of both 
short and long term renewable goals and how to leverage a community aggregation 
program to most effectively achieve these goals. 




Established procedures to respond to consumer queries and problems, power 
supplier problems, distribution company problems, media queries; and 
governmental shifts and proposed changes in policy; 
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Again, the experience of Good Energy on a national level, has led to the development of 
industry best practices in the areas of customer response and service, resolution of issues 
with energy suppliers and local distribution companies, relations with media outlets and 
governmental shifts and proposed changes in policy. 

The Massachusetts Good Energy Team is fully engaged with our 24 Massachusetts 
municipalities in all of these areas to facilitate a smooth transition from electricity supply 
from the local distribution company to the competitive supplier. 


• Recommended public education and information strategy to be used to support all 
phases of the aggregation program, including customer enrollment and updates 
and monitoring after enrollment; 

One of the core strengths of Good Energy is public outreach and education. It is a critical to 
the successful development and implementation of a municipal aggregation plan. Our in- 
house marketing team is instrumental in developing a targeted message for each community. 
Our current marketing efforts for our 24 communities require translation of documents into 
six languages, video subtitles in three languages, and both print and websites in multiple 
languages. A current marketing plan for one of our communities is attached in appendix. The 
Massachusetts Good Energy Team is currently engaged in a public outreach and education 
campaign with our 24 municipalities that includes presentations at community functions, 
meetings with municipal officials, press releases, media appearances, informational websites, 
printed handouts in multiple languages and other requested communications. 


• A plan for ongoing customer support including, but not limited to: 

o Webpage to host descriptive materials about program and its offerings, an 
opt-out option, and phone number and email address for questions about 
the aggregation. Respond to questions received through those avenues in a 
timely manner; 
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Good Energy has developed two websites (srpedd-muniagg.com and masscea.com) with 
extensive information. The initial SRPEDD-MUNIAGG.COM website has been up for over a 
year and provides information about the various participating communities as well as contact 
information. Even though we knew it would be a year before going to bid we felt strongly 
about providing a resource for residents to learn about the program. All the participating 
communities linked to the site from their municipal website. In addition, we allowed 
residents to subscribe and be kept updated of the programs progress. To date we have 
received over 1,000 sign ups from resident and small business owners. Now that we are 
getting close to bid day and have started ramping up our marketing efforts we are launching 
the primary website, MASSCEA.COM, on November 1st. This website address is easier to 
communicate over radio and print and will function as the main hub for all program details 
including FAQ's, contact details, opt-in/opt-out elections along with other relevant 
information about the program. All members of the Massachusetts Good Energy Team have 
given out their cell phone numbers to all municipal officials of the 24 municipalities and are 
always available to answer questions well beyond normal business hours by phone and email. 


o Plan to monitor all aspects of the municipal aggregation program and any 
resulting contracts from electricity suppliers, and resolving any contract 
issues; 

Good Energy monitors and manages all aspects of the aggregation program. We receive 
monthly data from the aggregation serving supplier and will update municipal officials 
regarding participation, any elections for optional products, total load size, as well as 
corresponding environmental impacts. We are always the first option for resolving any 
supplier contract issues. Good Energy has handled aggregation contracts and multiple rounds 
of renewals for over 150 communities and is well experienced at resolving issues as they arise. 


o Commitment to attend meetings with municipal officials, as required; 
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The Massachusetts Good Energy Team has attended many City Council, Town Meetings, 
Select Board meetings, and other committee and public meetings as requested by municipal 
officials and will continue to do so during the implementation and management of the 
aggregation plans. Our 'deep bench' allows us to make sure we always have people available 
for attending meetings. 


o Plan to provide written reports on a periodic basis around customer 
participation and achievement of contract milestones and goals; and 

The Massachusetts Good Energy Team will provide all written reports required by the 
Department of Energy Resources and other agencies of the Commonwealth and any reports 
requested by municipal officials relative to the monitoring and management of the 
aggregation plans. As mentioned above, we will be receiving monthly data from the eventual 
supplier. We will create custom reports and provide to municipal officials as requested. 


o Plan to continually analyze the development of marketing and regulatory 
issues and advise on any proposed legal or regulatory changes that might 
affect the municipal aggregation program. 

Good Energy, on a daily basis, will monitor and analyze regulatory issues and advises 
municipal officials on any proposed legal and regulatory changes that may affect the 
municipal aggregation program or the municipality. 

The Massachusetts Good Energy Team has extensive experience in the legal and regulatory 
activities in the Commonwealth relative to municipal aggregation and surrounding utility 
issues. We stay in contact on a routine basis with the Department of Energy Resources and 
the Department of Public Utilities to ensure an up-to-the-minute level of knowledge in all 
areas that would affect municipal aggregation and municipalities relative to energy issues. 
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3.4. Secure Approval of Aggregation Plan 

Prepare and submit, with municipal approval, the aggregation plan and all required 
filings with the DOER, the DPU, and any other appropriate state agency. Represent the 
community in all communications with these state authorities. Ultimately secure 
approvals from the Massachusetts Department of Energy Resources (DOER) and 
Department of Public Utilities (DPU). 


GOOD ENERGY RESPONSE 

Good Energy has received DPU approval for aggregation plans for 24 cities and towns, 
representing the largest buying group in the Commonwealth. These plans have progressed 
through the DPU approval process in 2.5 months, faster than any other group of aggregation 
plans to-date. 

The Massachusetts Good Energy Team includes John P. O'Rourke. He is thoroughly familiar 
with the municipal aggregation law (Chapter 164, Section 134(a)), DPU's Rules Governing the 
Restructuring the Electric Industry (220 CMR 11.00), National Grid's Terms and Conditions for 
Municipal Aggregators (MDPU No. 1202), Eversource's Terms and Conditions for Competitive 
Suppliers (MDPU No. 101C) and DPU Orders effecting the process and approval of municipal 
aggregations. He has expert knowledge of the DOER and DPU process and procedures for 
approval of municipal aggregation plans through his meetings with both departments and 
active participation in their public hearings and procedural and technical conferences. The 
combination of in-depth national experience and Massachusetts expertise in the area of 
municipal aggregation is invaluable to the successful development and operation of 
municipal aggregations. 

The Massachusetts Good Energy Team includes legal counsel, Scott Mueller, who has over 25 
years of experience in energy and utility law. He has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters. He has been 
actively involved in the restructuring of the electric industry to introduce competition in the 
retail supply of electricity in Massachusetts, New England and New York. His clients have 
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included National Grid, Unitil, New York State Gas & Electric, Central Maine Power and GDF 
SUEZ, as well as retail suppliers of electricity and natural gas. He is president emeritus and a 
director of the Northeast Energy and Commerce Association, the largest trade association in 
New England supporting competitive electric markets, and he has been recognized as a 
leading energy attorney for the electric and gas utilities. His detailed resume in contained in 
the addendum. 

The Massachusetts Good Energy team is thoroughly familiar with all appropriate laws and 
regulations effecting the municipal aggregation process. Within the last few months the Good 
Energy team has met with DOER, DPU, National Grid and Eversource, in order to share our 
experiences of working with regulatory bodies and Local Distribution Companies in different 
states, and increase communications with key personnel at these organizations to expedite 
all interactions with them. We also sought to identify how best to streamline the municipal 
aggregation process and to investigate the likely resolution of potential program options 
which have yet to be determined. 

3.5. Provide Broker Services for Electricity & Renewable Energy Procurement 
3.5.1. Develop a supplier RFP 

Develop a Request for Proposals (RFP) for electricity supply for municipal review and 
approval. The RFP should include, at a minimum, the following key components: 

• A description of the load aggregation (the potential size of the aggregated load 
and the number of customers or accounts) 

• Services and features desired, 

• Qualification criteria to have a bid considered 

• Criteria used to select the supplier 

• Essential provisions of the standard contract with the selected supplier 

• The term of service 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has 
included with their responses a Certificate of Non-Collusion, signed by a bidder, stating 
his/her bid is made freely without consultation with any other bidder and a signed State 
Taxes Certification form demonstrating compliance with the Commonwealth of 
Massachusetts tax laws. 
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The Respondent shall assist the participating municipality with the review and analysis of 
all responsive and responsible bids from suppliers, and shall be responsible for 
recommending the bid that is in the best interests of the participating municipality and 
meets the goals of its Aggregation Program. Bids from suppliers shall be evaluated based 
on price, the proposed contract terms and conditions, reputation of supplier, quality of 
service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work 
experience with governmental agencies. Nothing herein shall preclude the participating 
municipality from having outside legal counsel review such a recommendation. 

The Respondent shall obtain and verify references for similar supply contracts, if available. 


GOOD ENERGY RESPONSE 

Good Energy has been very successful in organizing and marketing the largest municipal 
buying groups in the United States. In September 2013, we executed the largest ever 
residential electricity procurement by a consultant for 109 communities, representing 1.2 
million people. Every community in the bid signed as part of what was an informal 
aggregation. 

This expertise in informal local government aggregations is a vital asset to the municipality as 
it seeks to fulfill the services and features desired by the municipality and maximize value for 
the municipality. We understand the needs, responsibilities, concerns and pressures of local 
municipal leaders. We work hard to ensure that all leaders are on board with the 
procurement plan. Additionally, Good Energy sets up an executive bid committee to assist 
with the decision making process as bid day approaches. After the power is flowing to 
residents and businesses and we have spent much time working together with municipal 
leaders, in many cases these same municipal leaders become our strongest advocates. 

Good Energy is passionate about our client relationships and about building our business for 
the long term. We enjoy what we do and we are easy to work with. With over 40 employees, 
half of whom are directly engaged in our municipal aggregation activities, there is no more 
dedicated and experienced municipal aggregation team in the country. 


21 


Good Energy 

fi Smarter Way To Buy Energy 

Good Energy has vast experience in writing requests for bid ("RFB") for large public sector 
clients. RFBs authored by Good Energy are tailored to suit the particular client's needs and 
business objectives. Good Energy will work closely with the municipality to develop sound 
financial and technical qualifications that suppliers must meet, such as proof of appropriate 
licenses, transport agreements, and proof of the ability to meet minimum load requirements 
for competitive supply. Good Energy will require that all suppliers meet financial, 
professional, and customer service standards. In addition. Good Energy will require all 
Competitive Suppliers to demonstrate expertise in servicing large aggregation format 
programs. Most importantly, however, universal access to the program and the ability to 
enter and exit the program easily are hallmarks of a Good Energy-managed aggregation. One 
of the primary concerns of the Good Energy team throughout the process is to ensure that 
the impact on municipal staff time is kept to a minimum. 

A description of the load aggregation (the potential size of the aggregated load and the 
number of customers or accounts) 

Load aggregation specifics will be determined by the utility data requested from the Local 
Distributor. The size and load characteristics of the aggregation will be conditioned by the 
weighted average and bulk of all load profiles included in the pool. The potential size will be 
predicated on the accounts in the municipality and Good Energy's efforts to recruit more 
participants from within the utility load zones for final bidding. 

Good Energy is very experienced in the process of collecting, assembling and analyzing service 
address account data. Good Energy has completed these tasks for hundreds of aggregations, 
including renewals that the company has successfully designed and implemented. Good 
Energy, has developed and perfected a process we have coined "perpetual opt-out." On a 
monthly basis. Good Energy queries the utility for its current service account list and 
compares this against a list of current accounts participating in the aggregation. Through this 
process. Good Energy is able to discover new accounts (i.e., residents that have moved into 
the municipality or have recently come off another Competitive Supplier), and if eligible, send 
them opt-out letters in an effort to enroll them in the aggregation. This affords account 
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holders the opportunity to enjoy the same cost-saving benefits for the duration of the existing 
municipal aggregation supply contract. 

Our municipal aggregation administrative staff thoroughly reviews bills within the 
aggregation on a routine basis to check for accuracy. Timely electric invoice/bill reviews serve 
as a form of checks and balances between the Local Distribution Company and Competitive 
Supplier. Obviously it is a physical impossibility for Good Energy to review each and every 
customer bill, however, whenever possible, the staff works with participating municipalities 
to verify significant move-in/move-out statistics and any noticeable anomalies so that all 
qualifying accounts are able to take advantage of the program. As is often the case, these 
types of procedures are often borne of the very things that they continue to perpetuate - the 
development of new efficiencies and innovation in opt-out programs. Good Energy maintains 
a call center hosted by Good Energy representatives available to address customer questions 
and concerns, including bill reviews. 

Good Energy continually audits contracted vendors before, during, and after the contractual 
periods. This includes, but is not limited to, initial enrollments, account additions/deletions, 
and periodic savings analyzes. Vendors often visit with Good Energy on-site to report on a 
wide range of issues that may impact the program. With firsthand knowledge of the electric 
and natural gas markets in Massachusetts, Good Energy will be able to provide informational 
and regulatory updates upon request. 

Services and features desired 

The current fuel generation climate in Massachusetts presents an unprecedented economic 
and pragmatic opportunity for the municipality to realize a transition to some measure of 
emissions reduction while also achieving budget stability and, within reason, at least 
maintaining parity with the benchmark utility tariff if not in fact beating it. 

The hard reality is that the natural gas capacity crisis in Massachusetts combined with 
increasingly common extreme weather events such as the Polar Vortex increases the usage 
of some of the most polluting forms of generation fuel, such as oil, during peak demand. 
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There could be simply no better time to accomplish the goals of the RFP for the municipality 
than the present. With extreme volatility now built into low visibility, generation-fuel 
challenged, extreme weather vulnerable, short cycle Massachusetts rate resets, evidenced 
most dramatically in the exponential jaw-dropping winter rate increases behind both 
National Grid and Eversource over the last 24 months. Good Energy, incorporating best 
practices from its industry defining experiences in other states is best placed to meet the 
goals outlined in the RFP, offering local, additionality tested renewable energy in a municipal 
aggregation bid, while concurrently maintaining and or reducing rates over the projected 
term when compared to reasonable projected rates. 

Good Energy's experience for this task is in a league of its own. We executed the largest ever 
one-time renewable energy procurement for residential and small commercial accounts by a 
consultant, brokering Renewable Energy Certificates (REC) for approximately 200,000 
households in Illinois on a single day, achieving not just a market moving procurement of 
renewable energy but also the lowest overall pricing for bundled supply in the service 
territory, with substantial savings when compared to the utility. 

In the report "Leading from the Middle: How Illinois Communities Unleashed Renewable 
Energy", co-authored by the Environmental Law and Policy Center, Illinois Sierra Club and 
World Wildlife Fund among others, over half of the 91 communities mentioned are Good 
Energy clients. "USA Today" picked up on this achievement and wrote an article on the 
subject. 

Overall, as a Green-e certified REC marketer. Good Energy has helped 62 communities, 
encompassing almost 390,000 households and totaling approximately 3.3 billion kWh 
annually, offset the negative environmental characteristics of their electricity usage by 
including fuel-free Green-e certified RECs into their municipal aggregation programs. We all 
feel pretty good about that. We are passionate about and proud of our renewable energy 
credentials as a pioneer in the application of renewable energy through municipal 
aggregation programs. 
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Good Energy has been researching and developing comprehensive renewable energy options 
sourced from Massachusetts and will provide a range of national and local offerings to the 
municipality in accordance with the criteria determined by the municipality. Overall impact 
on supply pricing as it relates to comparison with projected rates will necessarily be 
determined by the strategic timing of, and intensity of competitive forces brought into play 
for, the electricity procurement bid itself and the percentage of Massachusetts Class I RECs 
included therewith. No consultant in the country is better placed to accomplish the vision of 
the municipality than Good Energy. 

Qualification criteria to have a bid considered 

Operational excellence is as important as price when it comes to qualification criteria for 
suppliers. Good Energy's current municipal aggregation bid specifications for Massachusetts 
are a direct result of our experience in what we believe have become de facto national best 
practices. 

Pricing and bidding methodologies will be explained to the municipality in order to identify 
which procurement strategy will be the best fit for the objectives of the municipality as it 
relates to the residents and businesses of the municipality. As consultants, our 
responsibilities are clear; providing the best price, terms and renewable energy mix for our 
clients. At all times, however, we are active advisers presenting a full range of options and 
choices, and while we will recommend a bid that is in the best interests of the municipality, 
the municipality must ultimately decide whether or not to move forward. It is most important 
to understand that there is no obligation to sign on the day of the bid if municipal officials are 
not comfortable with the recommended approach. 

The energy industry's leading Competitive Suppliers will be vetted and only the most qualified 
will be asked to participate. Each supplier will be required to furnish a number of qualifying 
certifications and documents, including a Certificate of Non-Collusion and a State Tax 
Certification, in addition to written responses to questions illustrating how each would best 
handle various customer issues, while outlining the capabilities each supplier could and would 
implement in order to ensure a successful program. No less than 15 specific areas for each 
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submission will be graded by Good Energy analysts. 

A successful municipal aggregation program depends on a combination of low price and 
"hands-on" operational excellence and commitment from the winning Competitive Supplier. 
A thorough supplier vetting process ensures that the winning Competitive Supplier is able to 
meet the obligations necessary to guarantee long-term success for the residents and 
businesses of the municipality 

Good Energy is licensed by the Massachusetts Department of Public Utilities as an electric 
broker (EB-236). 

Criteria used to select the supplier 

Good Energy sees itself as an agent of competition, driving down supplier prices for the 
benefit of our clients, sitting firmly on our clients' side of the table. The defining criteria for a 
winning Competitive Supplier is the best price from the most responsible provider. 
Responsible may also mean appropriately resourced, in other words, for the participating 
municipalities in the Community Aggregation Program, it is vital that the winning Competitive 
Supplier have the back office resources necessary to manage a substantial program. Suppliers 
that are well-suited to meeting these criteria may be eager to win the business, but it is also 
critical that they know the bid process will be run efficiently and fairly by an experienced 
consultant so that they have the confidence in committing the necessary resources to 
responding in the most comprehensive manner. 

Essential provisions of the standard contract with the selected supplier 

Once each supplier is approved. Good Energy will work with the municipality and attorneys 
to review and approve the terms and conditions for each supplier's Electricity Supply 
Agreement (ESA). Historically, contract language, supplier terms and conditions, and 
requested supplier concessions were achieved to the mutual satisfaction of all parties prior 
to the actual day of bid so that a supplier could be selected within a small window of time, 
thereby reducing unnecessary risk for participating suppliers and having the added benefit of 
further reducing their bid prices. 
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To be decided through consultation with Good Energy and the DPU, key areas of the essential 
provisions will include the following: 

• Universal access 

• Program flexibility, no price cap restrictions as it relates to enrollment numbers 

• Ease of movement - move-ins/move-outs 

• Single billing 

• Fixed price guarantees 

• No early termination fees 

The term of service 

At present, electricity users in Massachusetts receiving power from the local utilities have low 
price visibility with rates being reset every six months. This, combined with a well-publicized 
natural gas pipeline capacity shortage and increasingly common extreme weather events 
means that there is also heightened exposure to price volatility. In other words, prices are 
likely to change rapidly on short notice and carry a high probability of some very high 
associated rate resets. Additionally, the macro trend over time is for electricity rates to go up, 
not least with the federal approvals of natural gas terminals for export overseas, which will 
over time dramatically cut into the availability of domestic supply. In other words, term length 
is a very important; the longer the term the more one can take advantage of one of the core 
benefits of the municipal aggregation product, price stability over time in volatile energy 
markets. However, the municipality will be able to select the contract term which best suits 
the needs of its residents and small businesses. 

Overall, from perpetual opt-out, to press releases reminding participants of the established 
municipal aggregation program, to competitive supplier auditing, etc.. Good Energy provides 
its full support throughout the course of the program. Good Energy fundamentally holds that 
a properly run municipal aggregation program is not represented by a single procurement 
event, and/or a series of procurements, but an ongoing strategic process which will evolve 
throughout the life of the program. Viewing the program in this way and keeping one step 
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ahead, whenever possible, demonstrates Good Energy's philosophy and its commitment to 
excellence for ongoing municipal aggregation management. 

The Respondent shall ensure when accepting bids from suppliers, that each bidder has 
included with their responses a Certificate of Non-Collusion, signed by a bidder, stating 
his/her bid is made freely without consultation with any other bidder and a signed State 
Taxes Certification form demonstrating compliance with the Commonwealth of 
Massachusetts tax laws. 

Good Energy will ensure that responses to bids from energy suppliers include an executed 
Certificate of Non-Collusion and an executed State Taxes Certification. 


The Respondent shall assist the participating municipality with the review and analysis of 
all responsive and responsible bids from suppliers, and shall be responsible for 
recommending the bid that is in the best interests of the participating municipality and 
meets the goals of its Aggregation Program. Bids from suppliers shall be evaluated based 
on price, the proposed contract terms and conditions, reputation of supplier, quality of 
service, extent to which service meets the needs of the participating municipality, past 
relationship of the supplier with the participating municipality, and previous work 
experience with governmental agencies. Nothing herein shall preclude the participating 
municipality from having outside legal counsel review such a recommendation. 


A primary and important service of Good Energy in implementing municipal aggregation plans 
is to: 

• review and analyze all responsive and responsible bids from suppliers; 

• recommend the bid that is in the best interests of the participating municipality that 
meets the goals of its Aggregation Program; 

• evaluate bids from suppliers based on: 

o price, 

o proposed contract terms and conditions 
o reputation of supplier 
o quality of service, 

o extent to which service meets the needs of the participating municipality 
o past relationship of the supplier with the participating municipality, and 
o previous work experience with governmental agencies 


The Respondent shall obtain and verify references for similar supply contracts, if available. 
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Good Energy only deals with the top rated, national suppliers who are recognized leaders in 
the supply of energy. 


3.5.2. Manage supplier procurement and negotiate the supply contract: 

The Respondent shall act as the broker during the procurement process and shall provide 
all necessary technical and legal services during the negotiations with prospective 
suppliers. 

No contract negotiated by the Respondent shall allow the pass-through of any additional 
cost or the assessment of any incremental charges for volumetric related adjustments, the 
impact of congestion charges, capacity charges or any other ancillary costs, fees or 
charges without the express, written approval of the participating municipality. Any 
negotiations shall include a requirement that billing for the provider shall be included in 
the electric bill from distribution utility, its successors and assigns. Nothing herein shall 
preclude the participating municipality from having outside legal counsel review the 
terms and conditions of any negotiated contract. 


GOOD ENERGY RESPONSE 

The experience of Good Energy as a broker is second to none. Good Energy has been 
brokering electricity for businesses since 2000, at the beginning of electric deregulation era. 
Over the last 15 years, we have built up our portfolio to the extent that we now manage 
billions of dollars of energy expenditure for commercial and industrial, retail, public sector 
and municipal aggregation accounts. Here are some case study examples of our brokering 
experience: 

Chambers of Commerce: With Massachusetts municipal aggregation law applying to 
businesses as well as residential accounts, an understanding of brokering for all rate classes 
is vital; here again we have market leading experience. As brokers for the Cincinnati USA 
Regional Chamber of Commerce in Ohio, the largest chamber of commerce in deregulated 
markets with an active energy program. Good Energy helped over one thousand businesses 
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of all sizes save up to an astounding 47% on their electric bills after identifying a massive cost 
savings opportunity in the Duke Ohio utility footprint. 

Public Sector Buildings Buying Group: As brokers for the Middlesex Regional Educational 
Services Commission (MRESC) in New Jersey, the second largest public energy purchasing 
coop in the state, we broker power for 92 public sector entities in 19 counties, including an 
aggregation of hundreds of public schools and municipal buildings. A good broker identifies 
an opportunity in the market, moving quickly when it counts, but also holding back if the 
opportunity does not present itself. For the MRESC, we have consistently secured the lowest 
rates for their participating members when compared to other buying groups in the state. 

Municipal Aggregation Buying Group: As previously outlined, with our municipal aggregation 
programs in Illinois, Good Energy established itself as the largest and most successful 
municipal aggregation consultant in the country, having successfully executed over 250 
Municipal Aggregation bids for 600,000 residential accounts, comprising 2 million people, 
totaling 8 billion kWh with combined savings projected to be in excess of $150,000,000 
through May 2016. 

Good Energy will only seek bids for a fixed price product; the price will be fixed for the 
duration of the term and will not be subject to change. 

The aggregation fee quoted by Good Energy in the pricing proposal is paid by the winning 
Competitive Supplier, is all inclusive and is the only fee received by Good Energy. From that 
fee. Good Energy provides all services required to develop the aggregation plan; initiates and 
manages a comprehensive community-wide public outreach and education campaign; guides 
the aggregation plan through the DOER and DPU approval process; and monitors and 
manages the aggregation through the term of the aggregation consulting contract. Any costs 
incurred by the municipality while setting up the program, if reimbursable by the consultant, 
will be reimbursed by Good Energy at no increase to our fee. 

The residents and businesses participating in the aggregation will receive one bill from the 
Local Distributor that will look just like their current bill, except that the name of the 
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Competitive Supplier will appear on one line of the supply section of the bill. 

Good Energy has a 100% renewal rate for its municipal aggregation clients. We analyze the 
market throughout the contracted term, looking for an opportunity to help our clients 
achieve their goals. 


3.5.3. Manage procurements for replacement supply contracts as needed 

The Respondent shall act as broker during the procurement process and provide all 
necessary technical and legal services during the negotiations with prospective suppliers. 


GOOD ENERGY RESPONSE 

Good Energy is involved daily in negotiating contracts for energy procurement on a national 
basis. Our team is thoroughly familiar with all aspects of brokering and procuring energy and 
will provide expert level technical and legal services in this area. Please refer to the Good 
Energy Team Roles, Bios and Resumes for further information on our knowledge, experience 
and expertise in this area. 


3.5.4. Manage other procurements, as needed, to secure additionality 

If a contract other than the primary electricity supply contract is needed to make the 
payments or purchases that will deliver additionality, then the broker must manage 
procuring, negotiating, and contracting for it. 


GOOD ENERGY RESPONSE 


Good Energy is completely experienced in developing, negotiating and implementing 
contracts for electricity supply that would deliver renewable energy additionality and manage 
that process for successful procurement in accordance with the objectives of our client. 
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3.6. Perform Customer Enrollment/Transition Process 

After approval of the price and term of the agreement by the participating municipality 
with a supplier, the Respondent shall take all measures to effectuate the transfer of 
customer data from the local distributor to the new supplier. 


GOOD ENERGY RESPONSE 

Good Energy has extensive experience coordinating processes with municipalities, suppliers 
and utilities to ensure a smooth transfer of customer data. The goal after the day of the bid 
is to ensure that the opt-out period gets underway and is completed as smoothly as possible. 

Good Energy's implementation approach is based on the procedures outlined by the DPU for 
the formation of municipal aggregation (MGL Chapter 164, Section 134(a)). All customers, 
residents and businesses on Basic Service from the Local Distributor, are notified by mail by 
the aggregation consultant or Competitive Supplier of their eligibility to participate in or opt- 
out of the aggregation program. This happens immediately after municipal officials accept a 
bid and select a Competitive Supplier. The notification letter will contain the Competitive 
Supplier price with the Local Distribution Company (LDC) Basic Service Rates. 

The Municipal Aggregation Program will automatically enroll all eligible residential and 
business accounts in the program. Eligible accounts include all those presently on Basic 
Service with the LDC. All eligible residents and businesses will be sent a customer notification 
letter and an opt-out postcard. They will have an initial 30-day window to opt-out if they 
decide not to participate. Good Energy representatives will personally contact larger business 
users, if applicable, to discuss with them the merits of the offer and whether their load profile 
might be better served with an individually tailored bid. 

Residents and businesses that do not opt-out will automatically be enrolled in the program. 
If for any reason a resident or business chooses to leave the program once enrolled, they may 
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terminate their participation at any time without any penalty or termination fees. Note that 
residents and businesses currently enrolled with a competitive supplier are not eligible for 
the program and will, therefore, not receive a customer notification letter. These residents 
and businesses will have the option to join the program, if they wish, once their agreement 
with their current supplier expires. Alternatively, although Good Energy does not advocate 
this, in the interest of full disclosure, residents and businesses currently receiving competitive 
supply may be able to terminate their existing competitive supplier contract early in order to 
participate in the aggregation program. These individuals should review the terms and 
conditions of their existing supply contract so that they are fully aware of any penalties they 
may incur as a result of early termination. 

Good Energy has the experience and facilities to handle all consumer questions and problems 
and operates a call center for all of our municipal programs. Good Energy develops good 
relationships with the Local Distribution Company and Competitive Supplier to insure that 
operation of the aggregation runs smoothly and that any issues are resolved in a timely and 
competent manner. Good Energy has more media experience as it relates to municipal 
aggregation than any other consultant nationally and will handle and resolve all media 
queries. Good Energy continually monitors proposed changes in government policy at all 
levels regarding municipal aggregation. 


3.7. Provide Public Education 

For both customer enrollment and post-enrollment, the Respondent shall prepare or cause 
to be prepared all information and education materials for the general public and for the 
media, subject to approval of the municipality, as identified in the aggregation plan. The 
Respondent will also implement or cause to be implemented the public education program 
as identified in the aggregation plan and as requested, meet with representatives from the 
media. The Respondent should have plans to message and engage with different 
stakeholder groups in a community (e.g. residents, businesses, elected officials) and plans 
for effectively connecting with populations that speak English as a second language. 
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GOOD ENERGY RESPONSE 

Public outreach and education is another core strength that Good Energy brings to the table. 
Critical to the success of any municipal aggregation program is a thoughtful and 
comprehensive public outreach and education plan. Residents must be informed and 
educated on the benefits of the program as well as their rights to decline participation. Good 
Energy has tremendous experience in this area due to the process required in other states 
and has an in-house marketing team dedicated to running sophisticated and comprehensive 
public awareness campaigns. 

To illustrate, when Good Energy built its portfolio of purchasing electricity for 600,000 
households in the Midwest, the firm had to contend with the fact that the state of Illinois 
requires the passage of a voter ballot referendum to establish a municipal aggregation 
program. Good Energy developed a multifaceted public education program, reaching out to 
the population through all media channels including print, radio, TV, cable access, internet, 
social media (Facebook/Twitter), cinema screen advertisements, municipal newsletters, 
community meetings (rotary, religious groups, senior communities) and municipality 
sponsored meetings. 

As a result of our outreach proficiency. Good Energy assisted over 150 communities in passing 
successful referendums. The experience gained was invaluable and provides us with a deep 
level of understanding on how best to approach the education of the public in Massachusetts. 
Good Energy uses our proprietary marketing check list and spreadsheet, which is the 
blueprint for a comprehensive public outreach campaign. Good Energy creates presentations 
distributed by DVD covering an executive summary and a more detailed description of the 
municipal aggregation process suitable for public education on local cable access channels as 
part of an integrated communications plan to inform and educate the public. 

Good Energy has made several infomercials in different states exclusively targeted at 
informing the community on the benefits of municipal energy aggregation programs. These 
infomercials are designed to be used by and are made available to our municipal clients so 
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that they may be streamed from municipal websites or played on local cable access. 

In Massachusetts, Good Energy representatives have appeared on local television shows and 
have done video tapings for distribution through local media and on demand services. 

Public meetings, in particular, create excellent environments in which to discuss the 
municipal aggregation program and the realities of electric deregulation in general. An 
earnest, patient and transparent approach is the most effective way to explain all aspects of 
the program. The most common concerns surround the issue of power outages and 
subsequent delays in restoring that power. 

The marketing campaigns of Good Energy do not end once a program has fully launched and 
residents are enrolled with the Competitive Supplier. After enrollment, it is important to keep 
residents updated of the status of the program via media press releases, web links to the 
municipal websites, as well as the Good Energy dedicated website and social media pages. 

An ancillary benefit to the municipality is that an effective Municipal Aggregation Program 
will often have the effect of mitigating what may be dubious offers now available from many 
energy marketers in Massachusetts. 

Most importantly. Good Energy is responsible for all costs associated with marketing the 
program and does not recoup such costs from the Competitive Supplier. 

All told. Good Energy will work closely with municipal leaders to ensure that the public 
outreach campaign is a dynamic and targeted fit for each individual community. 
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3.8. Prepare Required Filings and Reports 

The Respondent shall prepare all required filings for the Department of Energy Resources 
("DOER"), the Department of Public Utilities ("DPU"), or any other state agency, if 
applicable, to contracts executed by the participating municipality officials on behalf of 
the its residents. 


GOOD ENERGY RESPONSE 

A required part of the aggregation plan development process is to engage in consultation 
sessions with the Department of Energy Resources (DOER) and to file the aggregation plan 
with the Department of Public Utilities (DPU). John P. O'Rourke has written 62 municipal 
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aggregation plans that were submitted to the Department of Energy Resources (DOER) and 
the Department of Public Utilities (DPU) for approval and is thoroughly familiar with all 
municipal aggregation laws, regulations and orders affecting the municipal aggregation 
approval process. Our Massachusetts legal counsel Scott Mueller has over 25 years of 
experience in energy and utility law, has been actively involved in the restructuring of the 
electric industry to introduce competition in the retail supply of electricity in Massachusetts 
and has been recognized as a leading energy attorney for the electric and gas utilities. 

Good Energy will provide overall legal expertise relating to the process of the program; our 
attorneys will work hand in hand with your municipal counsel. The fundamental areas of our 
legal consultancy will focus on energy contracts, comprehension of the LDC agreements, 
competitive supplier contracts, program protocols as it relates to the Massachusetts General 
Law Chapter 164, Section 134(a), the municipal ordinance process, public hearings, and 
assistance with the Department of Public Utilities (DPU) approval process. Good Energy has 
already met with the DPU regarding the streamlining of the municipal aggregation plan filing 
process as it relates to the large-scale submission of applications. Although Good Energy will 
file a separate municipal aggregation plan for each municipality, the bid for competitive 
supply will be performed together as a large group once all plans have been approved. 

Negotiation of contract terms are vital for the success of the program ensuring that minimal 
risk levels are established by suppliers for residential customers and that contract protections 
are in place within the electricity supply agreements. Good Energy will also issue a policy of 
business liability insurance in the minimum amount of $1,000,000 for the municipalities 
covering the operations of the program. 

In addition to having Massachusetts legal counsel with over 25 years of experience in energy 
and utility law, the Massachusetts Good Energy Team is thoroughly familiar with all 
appropriate laws effecting the municipal aggregation process. 
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3.9. Manage & Monitor Aggregation Program 

The Respondent will administer and provide technical oversight of the Aggregation 
Program including: 

• Monitor and report on compliance by the supplier relative to all contract terms and 
conditions and resolution of contract issues; 

• Administer the "opt-out” process for customers; 

• Participation in negotiations with the competitive suppliers and the distribution 
company serving the participating municipality as it relates to the procurement of 
the Aggregation Program; 

• Preparation of written reports on the ongoing operations of the Aggregation 
Program to be submitted on a quarterly basis to the participating municipality and 
as requested by municipal leadership; and routine updates and attendance at 
meetings with the participating municipality officials; 

• Ensure compliance of the electricity supplier with the contract; 

• Conduct ongoing power supply market analyzes to determine optimal times to 
procure subsequent supply contracts; 

• Conduct ongoing review of market and regulatory issues and advise the 
municipality on any proposed changes in law or regulation which may affect the 
aggregation program; 

• Provide answers to questions from ratepayers; and 

• Provide a hotline and web site where ratepayers can seek information related to 
the Aggregation Program. 

• On an annual basis, the Respondent will also provide a report that analyzes the 
additionality of the municipality's purchases, in terms ofGHG emissions 
reductions, kW of renewable generation added to the grid, and any other metrics 
the Respondent deems relevant, and that includes the evidence supporting 
additionality claims. 


GOOD ENERGY RESPONSE 

Monitor and report on compliance by the supplier relative to all contract terms and 
conditions and resolution of contract issues 

Our municipal aggregation administrative staff thoroughly reviews bills within the 
aggregation on a routine basis to monitor for accuracy. Timely electric invoice/bill reviews 
serve as a form of checks and balances between the LDC and competitive supplier. It is not 
possible for Good Energy to review each and every customer bill, however, whenever 
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possible, the firm works with participating governments to verify significant move-in/move- 
out statistics and any noticeable anomalies so that all qualifying accounts are able to take 
advantage of the program. As is often the case, these types of procedures are often borne of 
the very things that they continue to perpetuate - the development of new efficiencies and 
innovation in opt-out programs. Good Energy maintains a call center hosted by Good Energy 
representatives available to address customer questions and concerns, including bill reviews. 
Crucially, Good Energy audits contracted vendors before, during, and after the contractual 
periods. This includes, but is not limited to, initial enrollments, account additions/deletions, 
and periodic savings analyzes. 

In the past. Good Energy has asked suppliers to provide a large amount of qualifying material. 
Once each supplier was approved. Good Energy worked with attorneys representing several 
of the largest local governments to review and approve the terms and conditions for each 
supplier's Energy Supply Agreement (ESA). Contract language, supplier terms and conditions, 
and requested supplier concessions were achieved to the mutual satisfaction of all parties 
prior to the actual day of bid so that a supplier could be selected within a small window of 
time, thereby reducing risk for participating suppliers and further reducing their bid prices. 

Administer the "opt-out" process for customers 

Good Energy is very experienced in the process of collecting, assembling and analyzing service 
address account data, and has done so for hundreds (including renewals) of aggregations the 
company has successfully implemented. As data is collected, the LDC will filter out those 
customers who are already receiving supply from a competitive supplier. In either case, the 
customer has made a choice which municipal aggregation cannot supersede. However, the 
customer may opt-in to the program at any time during the service contract. 

Participation in negotiations with the competitive suppliers and the distribution company 
serving the participating municipality as it relates to the procurement of the Aggregation 
Program 

Good Energy has tremendous experience in negotiating competitive supply with the largest 
and best energy suppliers in the country. Good Energy has relationships with over 40 national 
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energy suppliers at the senior executive level. The strength and depth of these relationships 
is critical to the administration of the RFP process and obtaining the best energy prices for 
our clients. The advantages of Municipal Aggregation, as opposed to remaining with the local 
utility, reside in the flexibility to run highly competitive bids at strategically determined times 
in the market with appropriately qualified suppliers hungry for high volume residential 
business. 

Preparation of written reports on the ongoing operations of the Aggregation Program to 
be submitted on a quarterly basis to the participating municipality and as requested by 
municipal leadership; and routine updates and attendance at meetings with the 
participating municipality 

Good Energy will prepare various reports on a quarterly basis. Other custom reports 
requested by the municipality will also be accommodated, should they deviate from the semi¬ 
annual schedule. These reports may include, but are not limited to the following: 

• enrollment reports; 

• move-in/move-out reports, as it relates to perpetual opt-out; 

• savings analysis comparing municipal aggregation rate to tariff rates in 
general, including overall savings, threats to the program, i.e., competitive supply 
offers, regulatory events, market trend reports as they pertain to future 
renewal pricing opportunities. 

The Good Energy routinely gives updates to our clients and the Massachusetts Good Energy 
Team is always readily available to meet with municipal officials. 

Ensure compliance of the electricity supplier with the contract 

In the past. Good Energy has asked suppliers to provide a large amount of qualifying material. 
Once each supplier was approved. Good Energy worked with attorneys representing several 
of the largest local governments to review and approve the terms and conditions for each 
supplier's Energy Supply Agreement (ESA). Contract language, supplier terms and conditions, 
and requested supplier concessions were achieved to the mutual satisfaction of all parties 
prior to the actual day of bid so that a supplier could be selected within a small window of 
time, thereby reducing risk for participating suppliers and further reducing their bid prices. 
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To date. Good Energy has not lost a single one of its 150 communities and has executed 
renewals for over 400,000 accounts, representing over 1,200,000 people. Having been 
through an entire renewal cycle, we are proven experts in the ongoing management and 
monitoring of energy service agreements and municipal aggregation programs. We take this 
part of the program as seriously as the municipal aggregation plan submission and energy 
procurement bid. 

Conduct ongoing power supply market analyzes to determine optimal times to procure 
subsequent supply contracts 

Because of extensive involvement in the municipal aggregation, commercial and industrial 
energy markets. Good Energy is continually analyzing the national and local energy markets 
to find the best prices and optimal times to procure subsequent supply contracts for our 
clients. 

Conduct ongoing review f market and regulatory issues and advise the municipality on 
any proposed changes in law or regulation which may affect the aggregation program 

The Good Energy team continually monitors all market, regulatory and legislative initiatives 

at all levels from the Department of Energy Resources (DOER) and Department of Public 

Utilities (DPU) to the ISO New England and the Federal Energy Regulatory Commission (FERC) 

for opinions and rulings that may affect the energy landscape for municipalities. 

The Massachusetts Good Energy Team includes John P. O'Rourke who is thoroughly familiar 
with the municipal aggregation law (Chapter 164, Section 134(a)), DTE Order 06-102, DPU's 
Rules Governing the Restructuring the Electric Industry (220 CMR 11.00), National Grid's 
Terms and Conditions for Municipal Aggregators (MDPU No. 1202), Eversource's Terms and 
Conditions for Competitive Suppliers (MDPU No. 101C) and DPU Orders effecting the process 
and approval of municipal aggregations. He has expert knowledge of the DOER and DPU 
process and procedures for approval of municipal aggregation plans through his meetings 
with both departments and active participation in public hearings and procedural and 
technical conferences. He continually monitors and researches the law at all levels for any 
that have an effect on municipal aggregation to maintain a current level of knowledge. 
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Our Massachusetts attorney, Scott Mueller, has represented electric utilities, suppliers, 
generators and other stakeholders on regulatory and contractual matters for over 25 years, 
has been actively involved in the restructuring of the electric industry to introduce 
competition in the retail supply of electricity in Massachusetts, New England and New York 
and is president emeritus and a director of the Northeast Energy and Commerce Association, 
the largest trade association in New England supporting competitive electric markets. 

Provide answers to questions from ratepayers 

As consultants. Good Energy sits on the ratepayers' side of the table; if your program does 
well then we, as a company, will do well, so our interests are squarely aligned with ourclients. 
We know that if municipal officials and residents and businesses are satisfied with the 
Community Aggregation Program then we retain your business and grow our business. To 
date we have a 100% renewal rate for our communities. When it comes to providing answers 
and advocating for the ratepayer. Good Energy has an outstanding record. 

Provide a hotline and web site where ratepayers can seek information related to the 
Aggregation Program. 

We have a website where ratepayers can find a list of FAQs, watch a video explaining the 
program, or they can call our hotline to speak to a Good Energy representative. We do 
everything we can to respond immediately to any questions and are both highly accessible 
and responsive to our existing clients. 

On an annual basis, the Respondent will also provide a report that analyzes the 
additionality of the municipality's purchases, in terms of GHG emissions reductions, kW of 
renewable generation added to the grid, and any other metrics the Respondent deems 
relevant, and that includes the evidence supporting additionality claims. 

As part of the DOER reporting requirements and the requests of individual municipalities, we 

will provide any information concerning additionality and any requested metrics relating to 

the renewable energy portion of the fuel mix. We will submit all reports as required and 

requested. 


42 


Good Energy 

fl Smarter Way To Buy Energy 


5.1. Price Proposal 

To be considered responsible and responsive and eligible to submit a proposal for 
consideration of having the most advantageous proposal, Respondent shall submit their 
price proposals on the form entitled "Price Proposal Form" that is enclosed herewith in 
Section 7. 

The "Price Proposal Form" requires a prices structure that charges a fee per kWh consumed, 
as is consistent with consultants for Community Choice Aggregation. If the Respondent has 
proposed multiple strategies to deliver additionality and it feels at least one of those 
strategies would require a different level of fee, it may list the different fee(s) in Section 7. 
The Respondent should convincingly describe why a different level of fee is justified. The 
Respondent should provide the exact amount of the fee, unless it can provide satisfactory 
reasons why the fee cannot be calculated at this time. In that case, the Respondent must 
provide the formula it will use to arrive at the amount of the fee. 

All fees must be incorporated into the cost of electricity supply and paid by the electricity 
supplier to the Respondent. 

The Good Energy Price Proposal Form has been submitted in a separate sealed envelope 
marked in the lower left corner with the words "MAPC CCA02 - Price Proposal" and the name 
of Good Energy. 

To supplement our knowledge and provide our clients with a full range of options in the areas 
of renewable energy and energy efficiency. Good Energy routinely consults with two leading 
organizations in Massachusetts, Mass Energy Consumers Alliance and Sustainable Energy 
Advantage, LLC, that have expert current knowledge in these areas. 

On the Price Proposal Form we have only included a fee for municipal aggregation. We have 
multiple strategies to deliver additionality, however, at this point and without an extensive 
understanding of a client's specific requirements in any of those potential strategies, it would 
be unfair to the client for Good Energy to quote a fee. Depending on the type of any 
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additional services required beyond the services provided in the municipal aggregation 
process, any fee would be on a time or percentage of savings basis. 

5.2 Technical Proposal 

5.2.1. Required Documents 

Each proposal submitted by a Respondent in response to this RFP must be accompanied by 
the following required items. MAPC reserves the right to reject proposals submitted without 
these required items: 

• Copy of Electric Broker's License 

• Cover letter: Stating that proposal prices will remain firm for 1 year after the 
proposal opening; 

• Fully executed forms (See Section 8), which include: 

o Respondent Information Form 
o Contractor Authorized Signature Verification Form 
o Certificate of Non-Collusion 

o Certificate of Tax Compliance (M.G.L., c.62C, §49A) 
o Affirmative Action Plan Form 
o Conflict of Interest Certification (M.G.L. C.268A) 
o Certificate of Compliance with M.G.L. c. 151B 
o Certificate of Non-Debarment 

The Good Energy cover letter states that "The proposal prices stated in our response will 
remain firm for one (1) year after the proposal opening and for any extensions until December 
31, 2018." 

A copy of the Good Energy Massachusetts Electricity Broker License (EB-236) renewed by the 
Department of Public Utilities on April 8, 2015 is contained in the Appendix. 

All of the Required Forms listed above and a Statement of Legal Proceedings have been 
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executed and are contained in the Appendix. 


5.2.2. References 

Please select three (3) clients to act as references, and provide the names, phone numbers, 
and emails (if available). Please also provide a succinct description of the projects (up to a half 
page each). 


Ross Perry, Director of Municipal Services, Southeastern Regional Planning and Economic 
Development District (SRPEDD), 88 Broadway, Taunton, MA 02780, 508-824-1367 Ext 214, 
rperry@srpedd.org. 

Kevin Dumas, Mayor, City of Attleboro, 77 Park Street, Attleboro, MA 02703, 508-223-2222 
Ext 3221, mayor@cityofattleboro.us. 

Martha Grover, Energy Efficiency Manager, City of Melrose, 562 Main Street, Melrose, MA 
02176, 781-979-4195, mgrover@cityofmelrose.org. 


Good Energy has 24 municipal aggregation clients in Massachusetts and over 150 municipal 
aggregation clients in Illinois. The Illinois municipal aggregation law (20 ILCS 3855/1-92) is 
very closely modeled on the Massachusetts municipal aggregation law making our experience 
in Illinois very relevant to developing, implementing and managing municipal aggregation 
plans in Massachusetts. In Illinois we have overseen the successful passage of over 150 "Plans 
of Operation and Governance," the broad legislative equivalent of Massachusetts municipal 
aggregation plans. 

In the Appendix under References, we have provided the contact information for all of our 
Massachusetts municipal aggregation clients and all of our out of state municipal aggregation 


45 


Good Energy 

fl Smarter Way To Buy Energy 


clients. Any of these clients can be contacted for a reference. 


5.2.3. Respondent Background 

1. Provide background on the Respondent's firm, such as years in business, years 
operating in Massachusetts, services offered in addition to municipal aggregation, 
etc. 

Good Energy was founded in 2000 and conducted business in the brokerage of 
electricity and natural gas in the commercial and industrial market and the energy 
efficiency market until 2009 when municipal aggregation was added as a service. 
Good Energy has worked in the Massachusetts municipal aggregation market since 
January, 2014. Today, Good Energy operates primarily in the municipal aggregation 
market in every state that allows municipal aggregation; has a large number of 
commercial and industrial clients; conducts energy efficiency projects and demand 
response operations. 

2. Note location of the off ices from which the services will be managed. 

MAPC municipalities would be serviced primarily through Good Energy locations in 
Boston and Conway, MA, and fully supported by personnel and operations in Norwalk, 
CT and our New York, NY headquarters. 

3. If Respondent has any financial interest in any energy supplier (or vice versa), 
Respondent should disclose this and provide an argument as to why such interest 
will not limit or reduce the municipality's access to the most competitive process 
possible for its electricity supply. 
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Good Energy, L.P., is NOT an energy supplier; is NOT owned by an energy supplier 
and does NOT own or have a financial interest in an energy supplier. 


5.2.4. Personnel 

Respondents should describe projected resource availability for the anticipated duration of 
the project. This includes identifying and providing short biographies of the key project 
personnel that will work on the project as well as their anticipated roles. 

Good Energy, L.P., has over 40 professional, analytical and administrative employees who are 
involved intensely on a daily basis in the business of providing our clients with the best energy 
prices available in the market. Over 20 of those employees are devoted to the municipal 
aggregation market. 

Following are short biographies of Good Energy personnel who will be involved in this project; 
a summary of personnel roles); a Gantt chart of an aggregation process timeline that outlines 
specific personnel. Detailed Resumes of Good Energy personnel are contained in the 
Appendix. 
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GOOD ENERGY TEAM BIOGRAPHIES 

MAXIMILIAN HOOVER - MANAGER 

• (212) 792-0222 - Max@GoodEnergy.com 

Mr. Hoover, a graduate of Georgetown University, negotiated one of the first retail energy 
commodity transactions in 1996 on behalf of an investment group for natural gas supply to a 
"class A" real estate portfolio in Hilliard, Ohio. Mr. Hoover subsequently negotiated a 1997 
retail electricity supply contract for another portfolio of commercial buildings in a suburb of 
Philadelphia. Experience working for a large national commercial energy user, and 
experience with implementation of energy procurement strategies that were far ahead of 
their time, allow Hoover to imbue a unique and deep level of skill and energy-user-centric 
focus to lead all levels of the Good Energy organization to the ultimate benefit of Good 
Energy's customers. Mr. Hoover founded Good Energy, L.P.'s parent company in 2000. Mr. 
Hoover serves on the board of Leducation, a division of the Designers Lighting Forum of New 
York, a not-for-profit organization committed to formal lighting and energy efficiency 
education for specifiers and to furthering intelligent use of lighting in design of buildings and 
outdoor spaces. Leducation, as the name suggests, has a focus on LED lighting, education, 
and on increasing the implementation of LED lighting at the specification level. 


JAVIER BARRIOS - MANAGING PARTNER 

• (212) 741-3052 -Javier@GoodEnergy.com 

Mr. Barrios brings over 20 years of experience in Sales, Marketing, and Business Strategy. He 
has developed the firm's commodity products and offerings of electricity, natural gas, 
renewable energy, and demand response across 21 states. He has solidified over 45 
wholesale energy supplier relationships throughout the U.S., Canada and Europe. Mr. Barrios 
is involved in the management of all strategic, financial and operational functions of the 
company. Mr. Barrios is a graduate of the Zicklin School of Business at Bernard Baruch College 
in New York City. Mr. Barrios also serves as president of The Energy Professionals Association 
(TEPA) Northeast group. TEPA helps promote a standardized code of conduct for energy 
aggregators and consultants in the Northeast region. 
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Below is a summary of the personnel that would be working with the municipalities and 
their roles in this project, followed by Good Energy office locations. 


CHARLES DE CASTEJA - MANAGING PARTNER AND DIRECTOR OF MASS MARKETS AND 
AGGREGATION 

• (212) 691-9467 - Charles(5)GoodEnergv.com 

Mr. de Casteja is responsible for strategic acquisition and management of all Good Energy's 
aggregations across US deregulated energy markets. He is a recognized expert on 
government energy aggregation in the United States and is frequently a panelist at retail 
energy conferences and a guest on industry conference calls. In 2011, Mr. de Casteja and his 
team successfully entered the Illinois market with an aggressive campaign to pool 
municipalities seeking municipal electricity aggregation into a formidable buying group. 
These efforts have resulted in Good Energy's municipal aggregations having more 
communities than any other company of its kind. Mr. de Casteja is a decorated Marine of the 
Gulf War with a BA in East Asian Studies from George Washington University. He currently 
serves as Secretary of Safe and Reliable Energy Future, Inc. and Board Secretary of the United 
States Court Tennis Preservation Foundation. 

PHILIP CARR - REGIONAL DIRECTOR, NEW ENGLAND 

• (212) 352-3143 - Philip.Carr@GoodEnergy.com 

Mr. Carr works full-time on energy aggregation projects throughout the country and was 
instrumental in building Good Energy's successful Midwest programs for 151 municipalities 
and counties. Mr. Carr is now engaged full time in developing Massachusetts communities 
for municipal aggregation, speaking publicly and in the media in order to increase the size of 
the aggregation for the benefit of all participating communities. Mr. Carr is a former World 
Bank communications consultant who also served as a tank platoon commander in the British 
Army achieving the rank of Captain; he graduated from the Royal Military Academy 
Sandhurst. 

JOHN P. O'ROURKE - DIRECTOR OF MARKETING NORTHEAST 

• (413) 548-0999 - John.Orourke(5)Good Energy.com 

Mr. O'Rourke has over 25 years of senior executive level business experience and is the 
former director of the municipal aggregation program at a competitive organization in 
Massachusetts. He possesses extensive knowledge and expertise in municipal aggregation 
law, regulations and DOER and DPU procedures. He is currently working to develop large 
electricity buying groups in the Commonwealth of Massachusetts and to organize and 
operate municipal aggregation programs. He has over 10 years of experience in leadership, 
management and relationship building in municipal and community environments. He serves 
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as the Chairman of the Council of the Franklin Regional Council of Governments and as a 
member of the Finance Committee; on the Advisory Board of the Franklin Regional 
Transportation Authority; on the Board of Directors of Frontier Community Access Television. 
Fie is Chairman of the Board of Selectmen for the Conway, MAand serves on the Zoning Board 
of Appeals. Fie has served on the Planning Board, Finance Committee, Chairman of the 
Emergency Management Systems Committee, Chairman of the Green Community/Energy 
Committee, Broadband Committee and the Common Driveway Committee. Mr. O'Rourke 
served as an infantry officer in the US Marine Corps and achieved the rank of Captain. Fie 
holds an MBA in economics and finance from the Stern School of Business at New York 
University; an MA in marketing and communications and a BS in finance and philosophy from 
Fairfield University. Fie has completed ISO New England courses WEMIOI-Wholesale 
Electricity Markets-lntroduction, WEM201-Wholesale Electricity Markets-lntermediate. 

SCOTT MUELLER - ATTORNEY AT LAW 

• (978) 460 0693 - Scott@sjmuellerlaw.com 

Scott Mueller has represented electric utilities, suppliers, generators and other stakeholders 
on regulatory and contractual matters for over 25 years. Fie has been actively involved in the 
restructuring of the electric industry to introduce competition in the retail supply of electricity 
in Massachusetts, New England and New York. His clients have included National Grid, Unitil, 
New York State Gas & Electric, Central Maine Power and GDF SUEZ, as well as retail suppliers 
of electricity and natural gas. Fie is president emeritus and a director of the Northeast Energy 
and Commerce Association, the largest trade association in New England supporting 
competitive electric markets, and he has been recognized as a leading energy attorney for 
the electric and gas utilities. 

STEFANO LORETTO - DIRECTOR OF BUSINESS DEVELOPMENT 

• (212) 863-9885 - Stefa no (5) Good Energy.com 

Mr. Loretto currently serves as Director of Business Development and has been involved in 
direct sales and customer relationship management for over 18 years. While at Good Energy, 
Mr. Loretto has been responsible for expansion into the commercial and hospitality industry 
sectors. His efforts have led to Good Energy's selection as the exclusive energy consultant 
for several national hospitality groups, as well as Tishman Speyer, the latter including the 
aggregation of 10 million square feet of commercial office buildings in NY, NJ and PA. Prior 
to Good Energy, Mr. Loretto managed complex enterprise software implementations for 
Notara, a leading provider of software for licensing and merchandising at Fortune 1000 
companies. 
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GARY FOGELMAN - MANAGER, MASS MARKETS 

• (212) 691-8647 - Gary@GoodEnerRy.com 

Mr. Fogelman is Manager, Mass Markets for Good Energy. Mr. Fogelman is responsible for 
all company Government Energy Aggregation efforts from media, marketing, awareness and 
operational perspectives, and has been working with municipalities since 2009. Mr. 
Fogelman also has extensive experience working with and developing electricity aggregation 
programs for municipal commercial and industrial accounts, with particular specialization in 
issues surrounding renewable energy. Mr. Fogelman will be managing the marketing and 
awareness campaign efforts for this project, in addition to the development and 
management of operational guidelines. Mr. Fogelman graduated with a BA in Criminal Justice 
from The American University and has over 13 years of management experience. 

EDWARD CAREY - DIRECTOR OF RETAIL ENERGY 

• (212) 784-6147 - EdwardCarey@GoodEnergv.com 

Mr. Carey has been a senior sales executive and a Director of Retail Energy for Good Energy 
for the past seven years. In 2008, Mr. Carey successfully consulted on the creation of the 
energy procurement division of the Middlesex Regional Educational Services Commission 
("MRESC"), which is the largest public sector purchasing cooperative in New Jersey. Mr. Carey 
has a background in public policy, having worked for both the Giuliani and Bloomberg 
administrations within the City of New York Mayor's Office of Environmental Coordination. 
Mr. Carey specializes in energy related sales to commercial & industrial organizations (public 
and private), and has over 20 years of experience in the energy and environmental industries. 

JEAN KETCHANDJI - MANAGER PRICING & CONTRACTS 

• (646) 588-5777- Jean@GoodEnergy.com 

Mr. Ketchandji is Manager, Pricing and Contracts for Good Energy. Mr. Ketchandji manages 
and ensures all pricing is the most competitive, working with competitive retail electric 
providers to ensure Good Energy is able to obtain the lowest costs with the most attractive 
pricing strategies for its clients. Mr. Ketchandji's department also manages all customer 
contracts and regulatory compliance for Good Energy, ensuring that all is in order and easily 
retrievable and verifiable. Mr. Ketchandji is a graduate of the University of Oklahoma with a 
BAA from Michael F. Price College of Business with a dual major in Energy Management and 
Finance. Mr. Ketchandji started his professional career with Good Energy and has held 
several positions spanning five plus years with the firm. Mr. Ketchandji also holds a CEP 
(Certified Energy Procurement Professional) credential. 
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JEFF FEITH - MARKETING MANAGER 

• (718) 502 3099-Jeff@GoodEnergy.com 

Jeff Feith is a talented graphic design professional with over 15 years of experience. He has 
an intimate understanding of digital design as well as print media. Jeff provides creative 
vision, project management and motivation with a strong hands-on approach and helps 
companies recreate and improve their existing design and image. He's a great team player, 
working collaboratively or independently. He thrives in fast paced environments and has the 
unique ability to understand business requirements, ROI and efficiency when it comes to 
design. Jeff is also an SEO guru. He's helped companies improve their page rank by 
understanding what search engines 'see' and optimizes. 

RACHEL OSINSKI - PRICING SUPPORT, DATA COLLECTION 

• (646) 561-2578 - Rachel@GoodEnergy.com 

Ms. Osinski is a graduate of Niagara University's School of Arts and Sciences with a major in 
History and worked as an account manager in the pharmaceuticals and hospital supplies 
industry, later followed by a transition into the energy industry. Ms. Osinski has quickly 
shown that her experience in sales and her strong knowledge of the energy market is a great 
asset to the aggregation team as sales and pricing support. Crucially, Ms. Osinski collates all 
data required for perpetual opt-out procedures to be maximally effective. 

VICKI BROWNING - CUSTOMER SUPPORT, CALL CENTER 

• (713) 259-0222 - Vicki@GoodEnergy.com 

Ms. Browning has been a Good Energy employee for eight years, though she began her career 
in the energy industry ten years ago when she first worked for Spark Energy in direct sales, 
quickly moving to the position of sales manager. Ms. Browning functions both as sales 
representative and account management representative for many multi-account, multi-state 
Good Energy customers, these being some of the most challenging accounts to 
manage. These include national retail chains, property management companies, and 
homeowners' associations. Here, Ms. Browning has particular expertise in managing new 
store openings, closures, and other customer service issues. Ms. Browning will, via our call 
center, field ratepayer questions and assist with customer resolution issues as she has done 
for all Good Energy GEA programs thus far. 


Please See Good Energy Team Resumes in Appendix for further details. 
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SUMMARY OF MASSACHUSETTS AGGREGATION TEAM FUNCTIONS 


Team member 

Title 

Function on Massachusetts Aggregation Team 

Charles de Casteja 

Managing Partner and 

Director of Mass Markets and 
Aggregation 

Overall responsibility for all municipal aggregation 
functions, processes and procedures 

Philip Carr 

Regional Director, New 

England 

Responsible for business development on a national 
basis for municipal aggregation and customer service 
in all deregulated markets; currently specializing in 
the Massachusetts market 

John P. O'Rourke 

Director of Marketing 
Northeast 

Responsible for all aspects of municipal aggregation 
for the Massachusetts market including DOER and 

DPU relationships; aggregation plan marketing, 
development and operation; and customer service 

Scott J. Mueller 

Attorney at Law 

Responsible for all legal issues concerning municipal 
aggregation and legal representation before DOER 
and DPU 

Jeff Feith 

Marketing Manager 

Responsible for all conventional and electronic media 
design, development and project management and 
assists in public awareness and education campaigns 

Stefa no Loretto 

Director of Business 
Development 

Responsible for business development for municipal 
aggregation, specialized commercial accounts and 
customer service in the Massachusetts and New 
Jersey markets 

Gary Fogelman 

Manager, Mass Markets & 
Renewable Energy 

Responsible for all marketing, media, public 
awareness campaigns; development and 
management of operational guidelines; specializing in 
issues concerning renewable energy 

Edward Carey 

Director of Retail Energy 

Responsible for large energy related sales in 
municipal, commercial and industrial markets in the 
northeast. 

Jean Ketchandi 

Manager, Pricing and 

Contracts 

Responsible for all pricing and contracts with 
competitive suppliers for municipal aggregations and 
other public and private sector accounts. 

Rachel Osinski 

Pricing Support & Data 
Collection 

Responsible for administrative support for pricing, 
data collection, database development and customer 
service 

Vicki Browning 

Customer Support, Call Center 

Responsible for the call center customer support that 
answers and resolves customer inquiries and issues 


Six to eight additional Good Energy personnel can be allocated to the Massachusetts 
municipal aggregation team as needed to function in the areas of public outreach and 
education, customer service, administration and reporting, and aggregation plan operation. 
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AGGREGATION PROCESS TIMELINE WITH MASSACHUSETTS AGGREGATION 
TEAM ROLES 


The following Gantt Chart outlines in detail the estimated timeline for the Scope of Services 
and the specific Massachusetts Good Energy Team personnel that perform each task in the 
Scope of Services. 


This Gantt Chart illustrates an expected timeline for the municipal aggregation approval 
process and may not be exactly consistent with the months as outlined. 


Please note that the last four green bars in the Gantt Chart are ongoing through the term 
of the municipal aggregation. The physical limitations of the chart and the page prevent 
the display of these functions for the whole term of the municipal aggregation. 
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GOOD ENERGY OFFICES AND LOCATIONS 


ALL GOOD ENERGY SERVICES ARE PERFORMED IN THE UNITED STATES 


New York - (Headquarters) 

232 Madison Avenue, Third Floor 

New York, NY 10016 

PHONE: (212)792-0222 

FAX: (212)792-0223 

Massachusetts 

745 Atlantic Avenue, Eighth Floor 

Boston, MA 02111 

PHONE: (310) 220-1454 

FAX: (617)830-0832 

Massachusetts 

155 Mathews Road 

Conway, MA 01341 

PHONE: (413) 548-0999 

FAX: (617)830-0832 

Connecticut 

17 High Street, Suite 300 

Norwalk, CT 06851 

PHONE: (844) 627-7244 

FAX: (212)792-0223 

Illinois 

416 Main Street, Suite 533 

Peoria, IL 61602 

PHONE: (309)369-6352 

FAX: (309)417-4937 

Illinois 

110 West Vandalia Street, Suite 305 

Edwardsville, IL 62025 

PHONE: (314)550-7624 

FAX: (212)792-0223 

New Jersey 

51 JFK Parkway, Suite 101 

Short Hills, NJ 07078 

PHONE: (212)792-0222 

FAX: (212)792-0223 

Texas 

1001 Broadway, Suite 100 

Carrollton, TX 75006 (Dallas) 

PHONE: (972)200-9770 

FAX: (214)594-7834 
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5.2.5. Qualifications for Implementing Community Choice Aggregation 

1. Provide a description of the Respondent's experience with Community Choice 
Aggregation in Massachusetts and aggregation programs in other states, if 
applicable. The description should highlight successes in achieving approval of 
aggregation plans, brokering contracts for competitive electricity supply rates, and 
implementing effective public education and outreach plans. If Respondent has not 
implemented a Community Choice Aggregation program, then it must demonstrate 
experience with both electricity procurement AND community outreach/education. 


GOOD ENERGY RESPONSE 

Good Energy, L.P. ("Good Energy") is the national leader in Community Choice Aggregation. 
Good Energy is the industry leader in structuring, implementing and managing municipal 
energy aggregation programs, serving more communities and residents than any other 
aggregation consultant in the United States. Overall, the total amount of communities signed 
up for our CCA services is approaching 3 million residents, close to 1% of all US residents. To 
date, no municipality has ever left one of our municipal aggregation programs. 

We've talked about some of this already but here are the highlights! 

THE COMMONWEALTH 

In Massachusetts, Good Energy has received DPU approval for municipal aggregation 
plans for 24 municipalities, comprising approx. 250,000 households. Highlights include: 

• Approval of all aggregation plans by the appropriate regulatory authorities in 
record time. Cumulatively, Good Energy has succeeded in putting more plans 
through DPU approval process in the shortest time. The time from submission of 
plan to the DPU up to the approval Order takes with Good Energy, about 2-3 
months on average, prior to our entry into the market, this would take from 9 to 
24 months. This expedited approval is unprecedented and testament to our ability 


57 


Good Energy 

fi Smarter Way To Buy Energy 

to work with regulators and large groups of communities and their elected 
officials. 

• Good Energy's procurement of energy supply for these municipalities is imminent. 
By November 17, 2015 it is expected that all communities will have entered into 
contracts with a competitive supplier. This will be the largest ever procurement of 
power by a consultant for residents and businesses in CCA programs in the history 
of deregulation in MA. No small feat. We can handle large groups of communities. 
We can handle multiple communities' public events on the same night. We 
pioneered new language with DOER for inclusion in our plans so that 
municipalities can buy as a group while retaining all their municipal autonomy. A 
Commonwealth first! 

• For Good Energy's procurement for Melrose and Dedham we started working 
exclusively with Mass Energy Consumers Alliance, the gold standard firm in MA 
Class 1 REC procurement in the state. With Mass Energy we actually wrote in new 
language that allows communities for the first time to flow MA Class 1 RECs 
through CCA programs. Another Commonwealth first! We love Firsts!! And as 
mentioned previously we will have the best quality MA Class 1 RECs at a price that 
no large competitive supplier can match because we source them locally and 
independently with Mass Energy's expertise. Kind of farm to table but with RECs. 


ILLINOIS 

• With over 550,000 households in Illinois serving 2 million people, and combined savings 
projected to be in excess of $140,000,000 through May 2016 we are the market 
leaders...by far. We supported our communities through 150 referenda and helped 
them procure in large buying groups affording astonishing purchasing power. 

• At the same time, we helped our communities secure the largest ever REC purchase in 
the country by a municipal aggregation consultant, leading a wave of renewable energy 
procurement that caught the attention of USA Today, resulting in the article "Greening 
from the Middle" about how the uptake of RECs in Illinois was the highest in the 
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country at that time. We helped 62 communities, encompassing almost 390,000 
households and totaling approximately 3.3 billion kWh annually, offset the negative 
environmental characteristics of their electricity usage by including fuel-free Green-e 
certified RECs into their municipal aggregation programs. That was way back in 2012 
and since then we've just got better and better and in MA have teamed up with 
recognized leaders in renewable energy such as Mass Energy Consumers Alliance and 
Sustainable Energy Advantage. 

NEW JERSEY, NEW YORK, CALIFORNIA AND BEYOND! 

• In New Jersey as part of our municipal energy aggregation client base we have Edison 
and Woodbridge, the two largest municipalities initiating aggregation programs in the 
state. 

• In New York, Good Energy has been chosen to develop and implement a pilot 
aggregation program for Sustainable Westchester. New York is a recent addition to 
states implementing Community Choice Aggregation (CCA), also known as Community 
Energy Aggregation (CEA). 

• In California, Good Energy has recently been selected by Fontana, a city of 200,000 
people, to conduct a feasibility study into the benefits of a CCA program. 

Across the country, from coast to coast, Good Energy is bringing best practices to its CCA 
client communities, helping them become leaders among their peers in the 
implementation of their own unique programs, achieving their energy goals community 
wide. 


2. Briefly describe Respondent's understanding of the aggregation regulations in 
Massachusetts, including precedents established or rulings by the Department of Public 
Utilities that shape how plans may be structured or what features may be included. This 
would include ability for municipalities to implement ladder or hedged contracts, adders 
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to fund staff or programs, termination and re-activation of programs, etc. 

Good Energy is an expert at working with regulatory authorities. From the fastest 
approvals at the DPU for our CCA communities in MA to being invited to speak at state 
sponsored regulatory forums about Electric Opt-Out Aggregation (CCA) by the Illinois 
Commerce Commission, to pioneering new approaches to CCA with the California 
Public Utilities Commission in San Francisco, to in-depth experience of working with 
the Board of Public Utilities on Government Energy Aggregation (CCA) in New Jersey, 
there is no consultant in the country who has more experience of working with 
regulatory authorities in the field of CCA than Good Energy. Period. 

We are the leaders and experts at this. It is no coincidence that our plans were the 
fastest approved plans in DPU history. We worked very hard with the DPU from market 
entry in January 2014 to ensure that we had the best chance of success and galvanized 
the support of our communities and interest of state leadership to get the approvals in 
time. 

We create new plans and methodologies for our clients all the time. For our MA 
communities we pioneered a whole new approach, working with DPU and DOER to 
pioneer preferred language to supersize bulk purchasing whereby communities can 
purchase together atthe same time while maintaining all of their individual purchasing 
autonomy. This is a Commonwealth first! 

For renewable energy, for Melrose and Dedham we started working exclusively with 
Mass Energy Consumers Alliance, the gold standard firm in MA Class 1 REC 
procurement in the state. With Mass Energy we actually wrote in new language that 
allows communities for the first time to flow MA Class 1 RECs through CCA programs. 
This is a Commonwealth first! This is a Good Energy innovation that is already being 
copied in a far less affordable way by our competitors. We lead. Others follow. The key 
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is that by building this MA Class 1 REC integration program from the ground up, written 
into the actual DPU plans, with Mass Energy, we are able to offer MA Class 1 RECs to 
Melrose and Dedham and any other communities at an unprecedented low and 
affordable rate, far below any of our competitors. We combine regulatory know-how 
with business smarts. You want local renewable energy we'll get it for you with the best 
rate and the most innovative strategies. 

We can affirm that we are expertly placed to be able to include the adder outlined in 
this RFP from a regulatory perspective. We can handle all regulatory aspects and bring 
best practices and ideas from other states to ensure that Arlington, Somerville, 
Sudbury and Newton as well as all the other municipalities in the MAPC area get a 
program tailored to their needs with the most exciting and innovative methodologies 
at the most affordable rates. 

The 24 Good Energy municipal aggregation plans were approved by DPU at the 
beginning of October in an average record time of 2.5 months. Our Massachusetts 
Good Energy Team has extensive experience in Massachusetts municipal aggregation 
law and DPU regulations and practices. Our Massachusetts Good Energy Team 
interaction with DPU prior to and during this period has given them knowledge that is 
completely current on the precedents established and rulings by the DPU that shape 
how plans may be structured or what features may be included. This includes the 
ability to implement ladder or hedged contracts, adders for Energy Manager functions 
and termination of aggregations. 

3. Provide an example of a past outreach strategy plan along with copies of any outward¬ 
facing communications that were included. 


Good Energy is in the process of unleashing the most comprehensive and wide-ranging 
communications plan ever launched by a consultant in the history of CCA in MA for our 24 
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municipalities. We leave no stone unturned. Newspaper advertisement. 30, 15 and 5 second 
radio advertisements. Multi-lingual brochures. Videos. Town hall events. Flyers. Postcards and 
all the rest. No other consultant comes close to our marketing know-how. We have an in-house 
design team. Our operations are all integrated. Procurement, Marketing, Design, Sales, 
Regulatory. It's all integrated. So when Arlington asks for a brochure in the morning and 
Sudbury for a palm card design in the afternoon and Newton the script for a video in the 
evening and Somerville a public forum event followed by live radio that night we can deliver 
on all of these immediately. We are the industry experts at marketing. And why is that? 
Because we had to be and we have to be. We pioneered CCA in Illinois prior to our entry to 
the MA market and out there when Good Energy built its portfolio of purchasing electricity for 
almost two million people, we had to contend with the fact that the state of Illinois requires 
the passage of a voter ballot referendum to establish a municipal aggregation program. So, 
Good Energy got to work and developed a multifaceted public education program, reaching 
out to the population through all media channels including print, radio, TV, cable access, 
internet, social media (Facebook/Twitter), cinema screen advertisements, municipal 
newsletters, community meetings (rotary, religious groups, senior communities) and 
municipality sponsored meetings. 

As a result of our outreach proficiency, Good Energy assisted over 150 communities in passing 
successful referenda. The experience gained was invaluable and provides us with a deep level 
of understanding on how best to approach the education of the public in Massachusetts. 

So, as you can see, public outreach and education is another key core strength that Good 
Energy brings to the table. Critical to the success of any municipal aggregation program is a 
thoughtful and comprehensive public outreach and education plan. Residents must be 
informed and educated on the benefits of the program as well as their rights to decline 
participation. Good Energy has tremendous experience in this area due to the process required 
in other states and has an in-house marketing team dedicated to running sophisticated and 
comprehensive public awareness campaigns. 
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The Appendix contains an outline of a current marketing plan for the 24 municipalities with 
whom Good Energy is now working (Good Energy Public Outreach, Education and Marketing 
Plan). 

Good Energy uses our proprietary marketing check-list and spreadsheet, which is the blueprint 
for a comprehensive public outreach campaign. Good Energy creates presentations 
distributed by DVD covering an executive summary and a more detailed description of the 
municipal aggregation process suitable for public education on local cable access channels as 
part of an integrated communications plan to inform and educate the public. Good Energy has 
made several infomercials in different states exclusively targeted at informing the community 
on the benefits of municipal energy aggregation programs. These infomercials are designed to 
be used by and are made available to our municipal clients so that they may be streamed from 
municipal websites or played on local cable access. 

In Massachusetts, Good Energy representatives have appeared on local television shows and 
have done video tapings for distribution through local media and on demand services. 

Public meetings, in particular, create excellent environments in which to discuss the municipal 
aggregation program and the realities of electric deregulation in general. An earnest, patient 
and transparent approach is the most effective way to explain all aspects of the program. The 
most common concerns surround the issue of power outages and subsequent delays in 
restoring that power. 

The marketing campaigns of Good Energy do not end once a program has fully launched and 
residents are enrolled with the Competitive Supplier. After enrollment, it is important to keep 
residents updated of the status of the program via media press releases, web links to the 
municipal websites, as well as the Good Energy dedicated website and social media pages. In 
fact, an ancillary benefit to the municipality is that an effective Municipal Aggregation Program 
will often have the effect of mitigating what may be dubious offers now available from many 
energy marketers in Massachusetts. 

Most importantly, Good Energy is responsible for all costs associated with marketing the 


63 


Good Energy 

fl Smarter Way To Buy Energy 


program and does not recoup such costs from the Competitive Supplier. All told, Good Energy 
will work closely with municipal leaders to ensure that the public outreach campaign is a 
dynamic and targeted fit for each individual community. 



««««««« 

««««««« 

««««««« 




4. Provide a list of all clients the Respondent has provided similar services to in the past 
three years or is currently providing similar services to. The preference is for clients 
for which the Respondent has successfully completed the aggregation, which will be 
defined as having achieved: 

a. Approval of aggregation plan by the appropriate regulatory authority; and 
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b. Procurement of an energy supply for the municipality (i.e. municipality has 
contracted with a supplier) 

For each project, please indicate whether the two milestones listed above have been 
completed and please provide the name and location of the municipality, total population 
served through the aggregation, and the annual kilowatt-hour demand served. 

The Reference section of the Appendix contains a complete list of all Massachusetts and out 
of state municipal aggregation clients. 


5.2.6. Qualifications for Delivering Additionality 

1. Describe the Respondent's understanding of additionality as it pertains to the 
Massachusetts regulated utility market and the ISO-New England grid. Does 
Massachusetts Class I REC status generate additionality? What other attributes of 
contribute to additionality? Can a link be made between additionality and GHG 
reductions? Can additionality be claimed when purchasing RECs from facilities that 
already exist? 


(To supplement our knowledge and provide our clients with a full range of options in the 
areas of renewable energy and energy efficiency. Good Energy has partnered up with two 
leading organizations in Massachusetts, Mass Energy Consumers Alliance (Mass Energy) and 
Sustainable Energy Advantage, (SEA), that have expert current knowledge in these areas. 

Simply put, additionality is generally used to describe GHG reduction (carbon offset) of a 
project or action. It is "additional" to what would have happened in a business-as-usual 
scenario. Additionality ensures that the level of emissions is lower relative to what would 
have occurred in the absence of the project or action (i.e., lower relative to the status quo). 
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We focus on NEPOOL and specifically Massachusetts-eligible Class I RECs because the 
purchase of the same ensures additionality in New England. The voluntary retirement of 
Massachusetts-eligible Class I RECs does in fact reduce GHG emissions. The amount of CO 2 
avoided by a megawatt hour of Class I resources is determined annually by ISO-NE's annual 
Electric Generator's Emissions Report. 


http://www.isone.com/staticassets/documents/2014/12/2013 emissions report final.pdf . 

In order to make the claim two conditions must be met. 

1. Additionality 

2. Uniqueness 

The NEPOOL GIS system used for MA Class I RECs is created in such a way to prevent double 
use of an attribute. The additionality condition is met because of a binding RPS constraint 
with an increasing target. The most straight-forward, ironclad method for a MAPC 
community to meet the conditions of additionality is to purchase and retire Class I NEPOOL 
GIS RECs from non-emitting sources. It is not always clear whether a non-NEPOOL REC can 
satisfy these conditions. 

From our reading of the RFP, we can see that MAPC is appropriately concerned about putting 
more renewable energy onto the grid than required by law and adopting a strategy to 
produce quantifiable, additional greenhouse gas emission reductions. Our proposal focuses 
on Class I renewable energy for precisely those purposes. The purchase of Class II RECs would 
not induce the production of more Class II facilities and would not therefore displace fossil 
fuels 1 . 

We assert that a community's voluntary purchase of RECs that are eligible for the NEPOOL 
Class I standard, whether they are built within Massachusetts or not, is the best way to bring 

1 The Class II category was essentially established to provide financial support to those existing facilities. The 
purchase of Alternative Energy Certificates (AECs) is not something we would recommend for inclusion as a 
major component in a municipal aggregation plan, at least in the short-term. The market for AECs is not very 
transparent and the additionality claim would be harder to make for AECs than for Class I RECs. 
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more renewable energy onto the grid and thereby reduce GHG emissions from fossil fuels. It 
is important to be precise with the terminology. A REC from Texas, for example, might be 
from a new project, but claims about additionality from such purchases (would the project 
really not have been built but for the REC purchase?) are dubious, at best. And while there 
are some economic development benefits to having projects located in Massachusetts rather 
than from another New England state. New York, or Canada, the GHG benefit is the same 
regardless of which state it is located. 

A voluntary purchase of an eligible REC creates demand for renewable energy in addition to 
what would be normally required by law. By playing "keepaway from the utilities", the 
utilities (and competitive suppliers a/k/a LSEs - Load Serving Entities) have to contract with 
renewable energy generators other than those serving the voluntary market. 

Assuming the non-LSE (non-LSE, e.g. Arlington, Sudbury) retires the RECs (instead of reselling) 
it does lead to an increase in grid-wide supply of renewable energy because the purchase and 
voluntary retirement of RECs increases demand, which leads to higher REC prices, which 
signals new suppliers to come into the market and generate more renewable energy and 
RECs. 

Note: SEA's Bob Grace actually designed the concept of a 'Reserve Account' at the NEPOOL 
GIS, which was incorporated into the system's design, as a vehicle that allows non-LSEs to 
retire RECs for such purposes. 

Additionality can be claimed when purchasing RECs from facilities that already exist as long 
as: 


• They are voluntarily retired 

• The RECs are registered and retired in a market like NEPOOL where there is a 

o firm requirement to meet the renewable portfolio standard (RPS) and 
o the consequences of not meeting the RPS is a firm alternative compliance 
payment (i.e. penalty) 
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We realize that it is an easier story to tell about additionality if the RECs are purchased from 
a proposed project that would not have been built "but if for" the long-term REC contract the 
community entered into with the project developer. Nonetheless whether the RECs come 
from an existing project or a proposed one does not matter. What matters is the act of 
voluntarily retiring them so that more projects need to come on line to fill the void made by 
the voluntary retirement. Conversely if a community supports a project with financial 
support (e.g., by entering into a long-term contract with project for RECs and/or energy 
and/or direct investment, etc.) and then sells the NEPOOL Class I RECs, the community can't 
claim GHG reductions and therefore can't claim unassailable additionality. Additionality in 
this case can be impugned because of the following logic that is applicable to NEPOOL and 
similarly structured power pools: 

• There is an RPS mandate with ACP penalties 

• A LSE is required to meet the RPS minimum renewable requirements or pay the ACP 
penalty 

• The community has acquired the RECs in some manner (either by self-developing a 
project or purchasing the RECs from the owner of the RPS qualified project). 

• If the community sells the RECs they in all likelihood ultimately will be purchased by 
an LSE who has an RPS obligation, and will retire the RECs in order to meet the 
mandatory compliance 

o The community gives up their claim to the environmental benefits (as anyone 
does when it sells the RECs) 

o The market signals to build new renewable generation are no better or worse 
off if the community had not financially supported the project. That is with 
the project built (and the RECs ultimately being sold and used by the LSEs for 
compliance) there is more REC supply and all things being equal this will 
decrease the price of RECs and suppress additional renewable investment. 

o Conversely if the community had voluntarily retired the RECs, then the 
community would get to 

■ claim the environmental benefits; and 
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■ Played keep-away with the RECs from the LSEs and thus not 
suppressed the market price (all other things being equal) and thus 
kept the same level of incentive for the market to build new renewable 
generation to meet RPS requirements 

This is not to say that supporting a project financially and then selling the RECs is a bad thing, 
it does do a good thing, but it is not unquestionable additionality. 

Of course entering into a long-term contract with a proposed project (or with a project that 
needs long-term price certainty to keep running to pay for O&M - for example a run-of-river 
hydro project) and also voluntarily retiring the RECs is the optimal action; it is a great story to 
tell and unassailable additionality can be claimed. 


1. Describe the Respondent's experience with identifying and procuring renewable 
energy generally and renewable energy that meets additionality criteria. 


2. Has the Respondent analyzed renewable energy purchases for additionality? If so, 
describe the process used and the client(s) 


We answer 2 & 3 combined as follows: 


Team member SEA has worked on projects that quantify indirect benefits of renewable 
energy projects and RECs. For example: 

• MA RPS Implementation. As lead consultant to MA DOER on development of MA 
RPS. Project manager; primary or co-author on series of technical and policy white 


papers and reports on aspects, implications, designs, accounting and verification 
including tracking approach and development of GIS System, and costs of Renewable 
Portfolio Standard. 
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Represented Union of Concerned Scientists' (UCS) participation in the development 

and implementation of the NEPOOL GIS NEPOOL GIS Functional Specifications, 
Vendor Solicitation, and Operating Rule Development. 

Lead consultant in developing the 2015 Task 3 Report: Costs and Benefits of 

Massachusetts Solar Policies, for the Net Metering Taskand SolarTask Force Report. 
Co-author of the 2015 Maine Distributed Solar Valuation Study. 

Project leader on a comprehensive analysis for New York entitled: New York Solar 
Study: An Analysis of the Benefits and Costs of Increasing Generation from 
Photovoltaic Devises in New York, published in 2012. 

Policy analysis and development of materials to educate policymakers and 

stakeholders funded by the Energy Foundation in 2007 which resulted in a series of 
presentations: 

o Clarifying the Interaction between REC & Emission Policies & Markets: 

Treatment of Renewable Energy under the RGGI Model Rule and Other 

Markets & Policies (for California Energy Commission ) 
o Seeking Clarity between REC and Emission Markets: Creating a Clear Role for 

RE in Policies and Markets (For Northeast Energy and Commerce Association) 

o Untangling the Interaction between Renewable Energy Markets/Policies and 

Emission Cap & Trade Regulation: Preserving the Emission Benefits of 

Renewable Energy (presentation at American Wind Energy Association's 

Windpower 2007) 

Performed a detailed and credible Analysis of Estimated Emission Benefits of Maine 
Wind Farm Generation (a white paper published by Maine Renewable Energy 
Association in 2015). 
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5.2.7. Technical Approach to Implementing the Scope of Services 

1. Explain the respondent's ability to successfully work simultaneously with at least the 
four communities named in this RFP, as well as the broader list of MAPC 
municipalities that may enlist their services through December 31, 2016. 

Good Energy has more CCA client communities, approx. 190, than any other 
consultant in the country. We already buy power for about 2,000,000 (two million) 
people in the Midwest and within MA we are the biggest consultant in terms of CCA 
client population size and have issued an RFP for competitive supply for 24 
Massachusetts communities, representing more than 500,000 people and businesses. 
Good Energy has the expertise and existing personnel bandwidth, from client 
management and sales to regulatory, from design and marketing to operations so that 
we can service ALL MAPC municipalities at the same time!! No other consultant can 
match our ability to get things done at scale while focusing and honing in on all the 
details of programs individually tailored for specific communities. No community is 
too large and also, just as importantly, no community is too small!! Our largest city 
may have 150,000 people but our smallest community has just 150 people in town!! 
Good Energy does not cherry pick just the big communities, we help everybody, 
particularly the smaller ones who often don't have the full-time staff to get the job 
done without incurring substantive extra costs. Good Energy always picks up the slack, 
takes the burden off your shoulders, reduces municipal staff time and gets everybody 
moving forward independently or as a group. No other consultant in the 
Commonwealth can match us for bandwidth or attention to detail with communities 
of ALL sizes. 

2. Based on the Respondent's understanding of additionality described above, what 
strategy(ies) does it offer for the named communities and other MAPC 
municipalities to achieve additionality and thereby add new renewable energy 
generation to the ISO-New England grid? As mentioned previously, the preference 


71 


Good Energy 

fi Smarter Way To Buy Energy 

of the named municipalities is for additionality to be achieved through the purchase 
of excess Renewable Energy Credits (RECs). MAPC and the named municipalities do 
encourage innovative solutions and will also accept strategies for achieving 
additionality through: 

a. Direct Investment in a Renewable Energy Project 

b. Other strategies 

Number each strategy and for each strategy offered, describe: 

a. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

b. Process for identifying and executing qualifying payments or purchases 

c. Explanation of how it achieves additionality. 

d. How to translate the purchases of the municipality into amount of renewable 
generation added to the ISO-New England grid and the GHG emissions 
reduced. Please note if and where there is uncertainty. 

e. Applicability. Are there certain contracting lengths or structures that are 
required? Could it work with a hedging or ladder contract system? Are there 
any restrictions in terms of total load size or other municipal attribute that 
might limit the applicability to certain municipalities? Specifically identify if 
it would not apply to any of the named municipalities. 

Below we describe strategies the MAPC communities could use. We move from a general 
description to more specific descriptions. There are two primary strategies to achieve 
additionality. They are: 

1. Purchasing RECs 

The purchase of RECs is one of the most efficient and effective methods for achieving 
renewable energy goals. Good Energy has extensive experience and expertise in providing 
clients with REC purchasing options for achieving their renewable energy goals. We have 
added Sustainable Energy Advantage, LLC (SEA) to the Good Energy team for the purposes of 
achieving the goals of the renewable energy project. SEA is a Framingham, MA based 
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consultants focusing solely on the renewable energy space with a broad array of public and 
private clients. 

2. Direct Investment in a Renewable Project 

As a part, or whole, of the municipal energy supply procurement, or the community 


aggregation, the municipalities are interested in exploring directly investing in one or more 

renewable energy projects, either on-site or off-site. The qualified party would advise the 

municipalities on the form of this investment including: cash investment, REC off-taker, 

bundled REC and electricity off-taker. Power Purchase Agreement with retired RECs, etc. The 

table below provides some additional discussion of variants of the above strategies. 

Variants of 

General 

Strategies 

Discussion 

REC Off-taker 

and retire RECs 

REC purchase combined with voluntary retirement is the primary strategy from which 

to build on. It achieves environmental goals at a cost that is predictable, that can be 

well-managed overtime. 

Cash 

Investment 

Possible, but complicated insofar as capturing federal tax incentives. Also puts 

production and maintenance cost risks onto the municipalities compared to other 

options. In the short term, it could be used to finance a minority portion of the 

renewable energy portfolio. As market conditions and federal incentives change, it 

may become a more viable option in the long term. But Congress tends to approve 

subsidies that are tax-based that may not have direct value to the municipalities. In 

order to garner additionality RECs must be voluntarily retired. 

Bundled REC 

and energy 

Off-taker 

Possible, usually with prospective projects. Requires a higher level of due diligence 

and economic analysis. It could help stabilize the costs to municipalities over a long¬ 
term contract. Not usually used for short-term purchases. 
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PPA with If this strategy involves buying energy from a renewable energy generator, but not the 

retired RECs RECs, then we would caution the municipalities against it. Without buying the RECs, 

the municipalities would not be able to claim emission reductions nor any 
environmental attributes. 


Each strategy is numbered below for each we describe: 

a. Q. Characteristics of qualifying projects or purchases (e.g. REC attributes) 

A. A. Described in each strategy 

b. Q. Process for identifying and executing qualifying payments or purchases 
A. Described in each strategy 

c. Q. Explanation of how it achieves additionality. Note, if it includes a voluntary 
REC retirement it as described above achieves additionality. 

A. If the REC attributes are sold, then environmental attributes are transferred, 
and no GHG emission can be claimed. 

d. Q. How to translate the purchases of the municipality into amount of renewable 
generation added to the ISO-New England grid and the GHG emissions reduced. 
Please note if and where there is uncertainty. 

A. There is no or minimal uncertainty if retiring NEPOOL Class I RECs. As for 
claiming a certain amount of renewable generation it will be either clear from a 
direct investment or imputed from a REC purchase (e.g., 1 MW of solar has ~14% 
capacity factor) 

e. Q. Applicability. Are there certain contracting lengths or structures that are 
required? Could it work with a hedging or ladder contract system? Are there any 
restrictions in terms of total load size or other municipal attribute that might 
limit the applicability to certain municipalities? Specifically identify if it would not 
apply to any of the named municipalities. 

A. Described as relevant. 
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A. Direct Investment Strategies 

Projects are on a continuum of 

• Direct investment (e.g., owning all or part of a project or loaning funds to a project 
and leaning on the community's bond rating), 

• Entering a long-term fixed price contract where the community's is taking risk (and 
getting the benefit) of hedging its long-term energy and/or REC cost 

• Purchasing RECs and voluntarily retiring them. 

All the below numbered strategies are some combination of these three methods 

1. Direct Investments. This could be for any NEPOOL Class I non-emitting project. 
But as recommendation as something MAPC communities could most easily 
accomplish we suggest for a direct investment that the municipalities should 
consider purchasing both the energy (or net metering credits) and SRECs from a 
solar project. The bundle may be prohibitively expensive as is, but could 
potentially be turned into a money maker. The SRECs could be sold and 
substituted for MA Class I RECs on a 1:1 basis. The Class I RECs would then be 
voluntarily retired by the community. As an SREC is just a carve out of the Class I 
REC program, they have exactly the same GHG emission avoidance value as each 
other. Thus the difference between monetary value of the SREC value and the 
monetary value of the Class I REC value would accrue to the municipalities, 
offsetting premium paid by the municipalities for the bundle of SRECs and energy. 

• Projects could range from onsite solar projects that offset municipal load to 
offsite projects where net metering credits are used. It is clear that a net 
metering project within the municipal boundaries of an electric investor 
owned utility (e.g., Eversource or National Grid for MAPC communities can 
transfer excess net metering credits to other accounts within the municipality 
or to other municipalities served by the same electric utility and within the 
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same ISO-NE load zone 2 . As the Cities of Somerville and Newton, the Towns 
of Arlington and Sudbury are all in Eversource NEMA they all only can receive 
net metering credits from a project within Eversource NEMA. Net metering 
rules vary for municipal light plant communities (e.g.. Concord, Reading, 
Wellesley), but they don't generally offer virtual net metering. 

• This strategy also would work for purchasing just SRECs from a project without 
the energy or net metering credits 

B. Other strategies 

Other strategies to increase our renewable energy procurement for the municipalities are 
outlined as follows: 

2. We would recommend starting off with the purchase of Class I RECs from existing 
resources and then voluntarily retiring them, such as those currently listed as eligible 
by the Mass. Department of Energy Resources website. As the list shows, wind power 
is the predominate source of RECs. Such a purchase would be for a specified 
percentage of the electric load of the municipality. There are no applicability 
restrictions. 

3. The municipality could annually issue an RFP to renewable energy developers of 
projects under development. These RFPs would be modeled to some extent after 
RFPs issued from time to time by utilities. Mass Energy and the Massachusetts Clean 
Energy Center. This would probably work for communities that are served by 
competitive LSE for electric generation for investor owned utility (IOU) communities 
(which Arlington, Newton, Somerville and Sudbury all are) that allow retail choice and 
municipal opt-out aggregation. Municipal Light Plant (MLP) communities may even 
broader latitude to implement such a strategy, though these communities could not 
participate in municipal aggregation as they do not have retail choice. The RFP could 


2 Find map of ISO-NE eastern Massachusetts load zones here and Massachusetts electric utility map here . 


76 





Good Energy 

fi Smarter Way To Buy Energy 

be REC purchase with any combination of additional direct investment / financial 
support or energy purchase. 

4. The municipality could use its municipal supply contract as leverage to assist the 
community aggregation with respect to REC contract. The municipality has the 
authority to enter into long-term contracts for RECs for the municipal supply and that 
would help to acquire RECs at a favorable price while also sending a stronger message 
to the renewable energy development community. It could then sell some of those 
RECs to the community aggregation to help the aggregation meet, for example, its 
five percent target cost-effectively, even though the aggregation's supplier might 
have a contract with a term of just two or three years. For example, if the residential 
load at five percent would be about 15,000 RECs per year, which is 37.5% of an 
electricity supply load (38,000 to 40,000 MWh per year). If the municipality wanted 
to purchase ten (10) percent renewable energy for its municipal supply per year, it 
could contract for 47.5% through long-term contracts, and then sell 37.5% per year to 
community aggregation. MLPs would be precluded directly from this strategy 
because they don't allow retail choice. 

5. The municipality could also consider REC contracts in tandem with contracts for 
difference (CFDs). CFDs are a financial mechanism that would allow the municipality 
to hedge against energy price volatility without having to purchase net metering 
credits or enter the challenging realm of wholesale electricity settlements. They 
provide an additional source of revenue certainty to prospective generators, which, 
paired with a REC contract, would be a powerful tool for driving new projects online. 
While no community is excluded from this strategy, the MLP communities may be 
better suited to deal with this approach as their communities are used to hedging 
wholesale price risk. 

6. Consider entering into long-term contracts for RECs that would help the supplier(s) of 
the municipalities meet the basic RPS obligations, which will be increasing on annual 
basis. The municipalities could buy Class I RECs and "put" them to the supplier. This 
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method can also be used with respect to SRECs that qualify for the Solar Carve-Out as 
a means to provide direct support to PV projects (though this means selling the RECs 
and not retiring them). Most MLPs do not have RPS requirements, and if they do, they 
are self-imposed, thus would precluded from this strategy. 

7. With respect to solar, in the short term, the municipalities could actively promote 
adoption by residents and businesses in two ways, subject to the resolution of 
currently ongoing legislative negotiations. One way is the familiar "Solarize" model. 
Another way is "community shared solar". In both cases, PV RECs might initially go 
into the Solar Carve-Out, but could eventually become part of the Class I REC supply 
of the municipalities. Most MLPs do not have community shared solar rules in place, 
so could not participate in such a strategy. 

8. Look to solar for a more significant share of the load in future years when projects 
that are currently earning SRECs are no longer eligible for the Solar Carve-Out, but will 
be eligible to produce Class I RECs. This could start taking place as soon as 2024. Most 
projects do not have a post SREC strategy, and would be willing to sell their Class I 
RECs at a low price. With this in mind, the municipalities could target PV projects 
located in the municipalities and nearby communities for inclusion in the portfolio. 
All communities could participate in this strategy. 

We also would like to suggest an idea that is not about renewable energy per se, but about 
using the aggregation to achieve emission reductions. We are confident that we could ask 
electricity suppliers to propose a special rate or incentive for consumers with electric vehicles 
(EVs). Some utilities around the world are beginning to do so and this could become a feature 
of community aggregation. It would be a win-win-win. Benefits would go to the consumer, 
the supplier, and to the environment. 

The below table summarizes the answers to the questions about the strategies. 
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Strategy # & 
Description 

Characteristics 

Process for 
Identifying 
Qualifying 
Payments 

How it 

Achieves 

Additionality 

How 

Translate 

into Added 

Renewable 

MWs and 

GHG 

Reduction 

Applicability 

1 Direct 

Investment 

Financial support 
and SREC for Class 

1 REC swap and 
then Class 1 

retirement 

Value of Class 1 
RECs retired, 
plus cost to 
enter contract, 
plus cost of 
purchase of 
energy and 

SRECs less value 
of energy 
purchased 

Through direct 
investment and 

retirement of 

Class 1 RECs 

MWs of project; 
GHG of marginal 
emission of RECs 
produced 

Applicable to all 
communities. 

MLPs via 

wholesale 
market, IOU 
communities 
through retail 
market 

2. REC Purchase 
w/ Retirement 

Purchase Class 1 

RECs from 
existing projects 
and then retire 

them 

Cost of purchase 

REC voluntary 
retirement 

GHG of marginal 
emission of RECs 
produced. MWs 
could be fraction 
of project or 
imputed (e.g., 

30% capacity 
factor for wind 
projects) 

All communities 

3. RFP for 

Projects 

RFP to support 
projects. REC 
purchase 
combined with 
other potential 
support 

Depends on RFP 
details 

Depends on RFP 
details 

Depends on RFP 
details 

All. Could be 

better suited to 

MLP 

communities 

4. Leverage 
Municipal 

Supply w/ 

Community 

Aggregation 

Purchase 

additional Class 1 

RECs 

Cost of marginal 
purchase 

REC voluntary 
retirement 

See answer for 

#2 

MLPs directly 
precluded 

5. RECs in 

Tandem w/ CFD 

CFD provides 
financial energy 
price hedge 

Cost of RECs 

retired and 

difference 

between CFD 
strike price and 
average market 
price 

REC voluntary 
retirement, plus 
long-term 
support of 
project via CFD 

See answer for 

#2 

May be better 
suited for MLPs, 
but all could 
participate 

6. Buy & "Put" 
Class 1 RECs 

Hedges long-term 
cost of RECs, and 
can decrease 

retail electric 

costs from 
supplier 

Difference 

between REC 
contract price 
and REC spot 
price for the 
specific year 

Does not achieve 
additionality 
unless some of 

the RECs are 

voluntarily 

retired 

Not applicable as 
it does not 

achieve 

additionality 

MLPs precluded 

7. Promote 
Community 

Solar 

Promotes more 

solar in the host 
community 

Budget for 
promotion. 

Does not achieve 

additionality 

directly 

Not applicable as 
it does not 

achieve 

additionality 

MLPs precluded 
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Strategy # & 
Description 

Characteristics 

Process for 
Identifying 
Qualifying 
Payments 

How it 

Achieves 

Additionality 

How 

Translate 

into Added 

Renewable 

MWs and 

GHG 

Reduction 

Applicability 

8. Look to 
purchase Class 1 
RECs from solar 

2024 and 
beyond 

Probably get to 
purchase Class 1 
RECs from solar at 
very cheap rate 

Cost to purchase 
RECs 

REC voluntary 
retirement (if 
done) 

See answer for 
#2 for portion 
that is 
voluntarily 
retired 

All communities 
could participate 


3. Describe in detail the work plan and mechanics of how the prospective 
Respondent will accomplish each task of the Scope of Services. Respondents should 
expand on the generalized outline of methods contained in the scope with specific 
details of how the tasks could be best accomplished. Respondent should describe 
unusual conditions or problems the Respondent believes may be encountered. 
Respondent should use the four named communities to illustrate if and how their 
approach to any aspect of the scope of services might change based on load size, 
contract length or other criteria. 

For the task "Provide Public Education", Respondent should address how it would 
manage messaging and engagement differently for each key stakeholder group in 
a community (e.g. residents, business, public officials, etc.). Respondent should also 
describe how it would tailor its engagement plan based on the characteristics of a 
community. 


Please see the Section on Scope of Services for our detailed response. From a renewable 
energy perspective Arlington, Newton, Somerville and Sudbury, as noted above are all served 
by Eversource and all reside in the ISO-NE NEMA region. Thus except for behind the meter 
projects that offset physical load they all will be able to participate in the same projects (e.g.. 
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virtually net metered, investments, REC purchases and retirements). The only difference 
should be their appetites for participation. Just by size, Somerville and Newtown should have 
a much greater appetite for projects and strategies than Sudbury, with Arlington somewhere 
in between. 


5.2.8. Optional Services/Extras 

At the option of the respondent, propose additional and/or alternate elements to improve 
the scope of services to improve the ability of the participating municipality to meet the 
goals of Section 1.3. 

We have provided a wide range of options for participating municipalities to meet the goals 
of Section 1.3. By working with these municipalities and learning whatgoals may evolve from 
that relationship, more concepts may develop to improve the scope of services. 


5.2.9. Legal Proceedings 

Respondent shall include a statement of any legal proceedings pending or concluded within 
the past five (5) years relating to the performance of services by the Respondent. 

A Statement of Legal Proceedings is contained in the Appendix in the Section for Required 
Documents. 


81 


Good Energy 

fl Smarter Way To Buy Energy 


Conclusion 

Good Energy is the national industry leader in structuring, implementing and managing 
municipal energy aggregation programs, serving more communities and residents than any 
other aggregation consultant in the United States. Good Energy has combined its extensive 
national experience with local experience and expertise in municipal aggregation and located 
offices in Massachusetts to provide municipalities in Massachusetts with the best possible 
municipal aggregation team. We are proud of what we have accomplished with municipal 
aggregation nationally and look forward to providing the same competitive choice, rate 
stability, savings and renewable energy options to municipalities in Massachusetts. Good 
Energy's track record in ongoing municipal aggregation program management speaks for 
itself; to date, no municipality has ever left one of our municipal aggregation programs. 

The objectives of the Good Energy team are consistent and firmly aligned with those of our 
clients. We sit on our clients' side of the table and only do well when our clients do well. 

Good Energy has the experience, expertise, professional and analytical staff, strategic 
alliances and the dedication to excellence to perform at the highest level to fulfill the energy 
objectives of the municipalities of MAPC. We look forward to progressing in the selection 
process and being interviewed by the Selection Committee. The Massachusetts Good Energy 
Team would be honored to work with the municipalities of MAPC. 
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Required Forms 

Respondent Information Form 

Contractor Authorized Signature Verification Form 

Certificate of Non-Collusion 

Certificate of Tax Compliance (M.G.L., c.62C, §49A) 

Affirmative Action Plan Form 

Conflict of Interest Certification (M.G.L. C.268A) 

Certificate of Compliance with M.G.L. c. 151B 
Certificate of Non-Debarment 
Statement of Legal Proceedings 
Electric Broker License 
Certificate of Insurability - Example 
References 

Massachusetts References 

National References - List of all clients for the last three years 
Good Energy Team Resumes 
2015 Energy Leadership Award 

Good Energy Public Outreach, Education and Marketing Plan 

Good Energy Information Websites 

Marketing Samples 

Good Energy Website Screenshots 

Mass Energy Resumes-Screenshots-Label 

Sustainable Energy Advantage Qualifications, References & Screen Shots 
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Municipal Aggregation Plan 


Introduction 

The Town of Arlington (“Municipality”) has developed the Community Electricity 
Aggregation Program (the “Program”) with the goal of bringing the benefits of low 
cost power, renewable energy, and electricity choice to its residents and businesses. 
The Program, as described in this aggregation plan (the “Plan”), is part of the efforts 
of the Municipality to promote environmental sustainability and economic growth. 

Before being implemented, the Plan must be reviewed and approved by the 
Massachusetts Department of Public Utilities (the “Department”). The Department 
will ensure that the Program satisfies all of the statutory requirements, including that 
the Plan provides universal access, a reliable power supply and equitable treatment for 
all customer classes. This Plan was developed to demonstrate that the Program of the 
Municipality satisfies all of the requirements necessary for the Department’s 
approval. 

I. Key Features 

The key features of the Program will include: 


Price protection: The Municipality will secure its power supply by requesting 
competitive bids from the largest and most experienced power suppliers serving the 
region. This competition will be designed to result in the best possible price. The 
Municipality will only launch the aggregation when it obtains a price that meets the 
criteria set by the municipal officials. It is also the objective of the Municipality to 
support the development of additional green resources through the purchase of a 
higher level of Renewable Energy Certificates (“RECs”). In requesting bids to serve 
its customer load, the Municipality may act individually or as part of a Buying Group 
with other municipalities. 


Consumer protection: The Program of the Municipality will include the strongest 
consumer protections, including the ability for any customer to leave the program at 
any time with no charge. There will be no hidden charges of any kind. 

Product options: The Municipality and its residents recognize the importance of 
developing a sustainable energy environment, reducing greenhouse gas emissions and 
supporting the development of renewable energy generating resources that will 
provide additionality (i.e. adding new renewable generation to the ISO-NE grid). It is 
the objective of municipal officials to promote sustainable energy through the 
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purchase of RECs while at the same time providing energy at affordable levels to the 
residents of the Municipality. 

Standard Product: Arlington intends to offer the Arlington Local Green 
product as their standard product. The municipal officials and residents of 
Arlington recognize the importance of developing a sustainable energy 
environment, reducing greenhouse gas emissions and supporting the 
development of renewable energy generating resources in the Commonwealth. 
This product, along with other efforts undertaken and planned by municipal 
officials, is designed to fulfill these goals and objectives. The Arlington Local 
Green product is expected to include 5% green energy above the Renewable 
Portfolio Standard (“RPS”) required by the Commonwealth, with the exact 
amount yet to be determined. This product is intended to include green energy 
produced by renewable energy generating resources located in the 
Commonwealth for a very affordable premium. The exact percentage of green 
energy to be included in Arlington Local Green will be determined after the 
receipt of bids from competitive suppliers. Including additional green energy 
in the standard product enables customers to have a meaningful impact on the 
reduction of greenhouse gas emissions through the support of local renewable 
energy sources. 

Optional Products: Arlington intends to offer two optional products that 
provide customers with a wide range of possible choices for their electricity 
needs: 

Arlington Basic : Some customers may feel that the amount of green energy 
required by the RPS in the Commonwealth includes a sufficient amount of 
RECs to fulfill their renewable energy objectives. This product offers the 
same amount of green energy offered in the Basic Service of the Local 
Distribution Company as required by law. 

Arlington Premium Local Green : Lor customers that want more green 
electricity generated from renewable energy resources in the 
Commonwealth than is offered by Arlington Local Green, this product 
offers up to a 100% green energy option. This enables customers who 
chose this option to have a more meaningful impact on the reduction of 
greenhouse gas emissions through the support of local renewable energy 
sources. 

Any charge for the additional green energy would be included in the rate submitted to 
the Local Distribution Company or be purchased separately as RECs from a third 
party and billed separately by the third party to the Local Distribution Company. 
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Coordination with energy efficiency programs: Energy efficiency programs help 
residents reduce their energy consumption. The aggregation program will coordinate 
with energy efficiency programs administered by the Local Distribution Company to 
help more residents reduce their energy use and cost. This plan does not include those 
services outlined in G.L. Chapter 164, Section 134(b). 

Renewable energy: The Municipality may seek to purchase a portion of the RECs 
from renewable energy generators and include these RECs in a green product. If 
RECs are obtained through the Competitive Supplier, any charge for these RECs 
would be included in the same rate submitted to the Local Distribution Company. 

II. Statutory Requirements 

The municipal aggregation statute, G.L. Chapter 164, Section 134, sets out the 
requirements that a plan must meet in order to be approved by the Department. Those 
requirements include procedural requirements, specified plan elements, and 
substantive requirements. The Plan of the Municipality satisfies all of these 
requirements, as discussed below. 

1. Local Approval 

The municipal aggregation statute requires that the Municipality obtain approval from 
the local governing authorities before initiating the development of the plan. The 
Municipality satisfied the local approval requirement when the Board of Selectmen 
voted to initiate the process of municipal aggregation. Documents authorizing the 
aggregation, including certifications of votes taken, are contained in the Historical 
Overview. 

2. Consultation with the Department of Energy Resources and Other Parties 

The aggregation statute also requires that the Municipality consult with the 
Department of Energy Resources (“DOER”) in developing the plan. The Municipality 
submitted a draft of the Plan to DOER and municipal officials and / or their 
Aggregation Consultant met with DOER to discuss that draft. DOER provided many 
helpful comments on the draft and the Municipality incorporated the DOER’s input 
into the final version of the Plan. 

The Municipality has also consulted with the Local Distribution Company in the 
development of the Plan. The Aggregation Consultant provided the Local 
Distribution Company with an opportunity to review and comment on the draft Plan 
and met with its representatives. 
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The Municipality has made the Plan available for review by its citizens, including 
discussing the Plan at one or more public meetings, as noted in the Historical 
Overview (Attachment 1). 

III. Elements of the Plan 

General Law c. 164, section 134 requires that an aggregation plan contain the 
following elements: 

• Organizational structure 

• Operations 

• Funding 

• Details on rate setting and other costs to participants 

• The method of entering and terminating agreements with other entities 

• The rights and responsibilities of program participants 

• The procedure for termination of the program 

The incorporation of each of these elements in the Plan is discussed below. 

1. Organizational Structure 

The organizational structure of Program will be as follows: 

Board of Selectmen and Town Manager: The Plan will be approved by the Board of 
Selectmen, the elected representatives of the citizens of the Municipality, and 
overseen by the Board of Selectmen, Town Manager or other designees of the Board 
of Selectmen. The designee(s) of the Board of Selectmen will be responsible for 
making decisions and overseeing the administration of the Program with the 
assistance of the Aggregation Consultant. Prior to the receipt of bids from 
Competitive Suppliers, the designee(s) of the Board of Selectmen shall be specifically 
authorized to enter into an Electric Service Agreement (ESA) under parameters 
specified by the Board of Selectmen. 

Aggregation Consultant: The Aggregation Consultant will manage certain 
aggregation activities under the direction of the Board of Selectmen, Town Manager 
or other designee of the Board of Selectmen. Their responsibilities will include 
managing the supply procurement, developing and implementing the public education 
plan, interacting with the Local Distribution Company, and monitoring the supply 
contract. Through a competitive procurement process, as outlined in the Historical 
Overview, the Municipality has selected Good Energy, L.P. to provide these services. 
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Competitive Supplier: The Competitive Supplier will provide power for the 
aggregation, provide customer support including staffing an 800 number for customer 
questions, and fulfill other responsibilities as detailed in the ESA. The Competitive 
Supplier shall be required to enter into an individual ESA with the Municipality under 
terms deemed reasonable and appropriate for its constituents by the Board of 
Selectmen. 

Buying Group: The Municipality may elect to join with other municipal aggregators 
in combining its load for purposes of soliciting bids from Competitive Suppliers. The 
purpose of the Buying Group is to allow municipal aggregators to capture the benefits 
of collective purchasing power while retaining full municipal autonomy. The 
Municipality shall be represented by the designee(s) of the Board of Selectmen on the 
executive committee of the Buying Group. The Municipality, through its designee as 
specifically authorized by the Board of Selectmen, shall select a Competitive Supplier 
based on the needs of the Municipality and shall not be required to select the same 
terms or Competitive Supplier as other members of the Buying Group. 

2. Operations 

Following approval of the Plan by the Department, the key operational steps will be: 

a. Issue an RFP for power supply and select a competitive supplier 

b. Implement a public information program, including a 30-day opt-out notice 

c. Enroll customers and provide service, including quarterly notifications 

The implementation of an aggregation requires extensive interaction between the 
Municipality, the Competitive Supplier, and the Local Distribution Company. Those 
interactions are described in detail in the Historical Overview. 

a. Issue an RFP for power supply and select a competitive supplier 

i. Power supply 

After the Department approves the Plan, the next step is to procure a contract for 
power supply. 

The Municipality will solicit bids from leading competitive suppliers, including those 
currently supplying aggregations in Massachusetts and other states. In seeking bids 
from competitive suppliers, the Municipality may solicit bids for its load individually 
or as part of a Buying Group with other municipal aggregators. The RFP will require 
that the supplier satisfy key threshold criteria, including: 
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• Licensed by the Department 

• Strong financial background 

• Experience serving the Massachusetts competitive market or municipal 
aggregations in other states 

• Demonstrated ability, supported by references, to provide strong customer 
service 

In addition, suppliers will be required to agree to the substantive terms and conditions 
of the ESA, including, for example, the requirement to: 

• Provide all-requirements service at a fixed price 

• Allow customers to exit the program at any time with no charge 

• Agree to specified customer service standards 

• Comply with all requirements of the Department and the Local Distribution 
Company 

The Municipality will solicit price bids from suppliers that meet the threshold criteria 
and agree to the terms and conditions of the ESA. The Municipality will request bids 
for a variety of term lengths (e.g. 12, 24, 36 or 48 months) and for power from 
different sources. Prior to delivery of the bids, the Board of Selectmen shall provide 
authorization to its designee(s) to select a bid and enter into an ESA based upon 
parameters the Board of Selectmen deem appropriate for its constituents. In 
consultation with its Aggregation Consultant, the designee(s) of the Municipality will 
evaluate the bid results including price, term and source. Whether the Municipality 
conducts an individual solicitation or participates in a solicitation with a Buying 
Group, at the conclusion of the bidding process it will select a price, term and supplier 
appropriate for its constituents. Participation in the Buying Group shall not require 
the Municipality to select the same price, terms or supplier as other members of the 
Buying Group. If none of the bids is satisfactory, the Municipality will reject all bids 
and repeat the solicitation for bids as often as needed until market conditions yield a 
price that is acceptable. The Municipality will only accept a bid that enables it to 
launch the aggregation with a price, terms and characteristics that meet the criteria set 
by their municipal officials. 

ii. RECs for a green product 

In addition to soliciting bids for power supply that meet the required Massachusetts 
RPS obligation, the Municipality intends to solicit bids for a supply of RECs for it’s 
green products. It is the goal of the municipality to achieve additionality in its product 
offerings, thus contributing greater renewable resources to the ISO-NE grid and 
reducing GHG emissions. The Board of Selectmen, or their designee, will determine 
the appropriate level of green products to be include with the standard product and the 
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optional products based upon their assessment of market conditions and what would 
be in the best interest of consumers at the time of the power supply solicitation. All 
Renewable Energy Certificates (RECs), above those required by the RPS, are 
expected to be Mass Class I eligible RECs. The Municipality may seek RECs from a 
variety of renewable sources, and will choose the best combination of environmental 
benefit and price. 

The Municipality will require bidders to identify the technology, vintage, and location 
of the renewable generators that are the sources of the RECs. It will also require that 
the RECs be created and recorded in the New England Power Pool Generation 
Information System or be certified by a third party. 

b. Implement public information program including 30-day opt-out notice 

Once a winning supplier is selected, the Municipality will implement a public 
education program. 

The delivery of a comprehensive and professional public education plan and 
associated materials are crucial to ensuring understanding of, acceptance of and 
participation in the aggregation. The Municipality has already begun to build 
enthusiasm for and understanding of the aggregation through community-wide events 
and presentations. As a result, the Municipality anticipates a high level of awareness 
about the aggregation by the time the supply contract is signed. 

At the time of launch, the Municipality will build on this existing public awareness. 
The Municipality will use a variety of media to communicate the objectives of the 
plan, the primary terms and conditions of the contract and the right to opt out at any 
time. 

The public education plan will include both broad-based efforts and a 30-day opt-out 
notice to be mailed to every customer on basic service. This information will be made 
available in multiple languages where appropriate. 

i. Broad-based education efforts 

The broad-based efforts will take advantage of traditional media and the Web to 
ensure as many people as possible learn about the aggregation. Planned elements 
include: 

• An announcement introducing the program and the competitive supplier, which 
will be sent to media contacts at local newspapers and other outlets identified 
as valuable by municipal officials. 
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• Dedicated informational Web pages that explain the aggregation plan, 
community benefits, the opt-out process and other helpful information. This 
site will be available during the initial educational outreach and also on an 
ongoing basis so that customers can find information about the program for its 
duration. 

• A community-wide presentation at a public meeting, open to all residents, as 
well as targeted presentations to vulnerable populations such as the senior 
community 

• An inclusion of an announcement about the aggregation on the Municipality 
website 

• A toll-free customer information and support hotline 

• A presentation on the local cable access network. 

• An informational FAQ for the employees of the Municipality to ensure they 
can confidently answer any questions. 

• Informational documents that mirror the aggregation web page content and can 
be used as handouts during the community presentations. These materials will 
also be made available through the web site as down-loadable files and in the 
municipal offices and other public buildings. 

The Municipality will develop a detailed timeline for these efforts, as the launch gets 
closer. 

ii. 30-day opt-out notice 

In addition to the broad-based education initiatives, a 30-day opt-out notice will be 
mailed to every customer on Basic Service with the Local Distribution Company. The 
notice will have the appearance of an official communication of the Municipality, and 
it will be sent in an envelope clearly marked as containing time-sensitive information 
related to the program. The notice will: (1) introduce and describe the program; (2) 
inform customers of their right to opt-out and that they will be automatically enrolled 
if they do not exercise that right; (3) explain how to opt-out; and (4) prominently state 
all program charges and compare the price and primary terms of Municipality's 
competitive supply to the price and terms of the current Basic Service offering 
provided by the Local Distribution Company. The notice will indicate that because of 
market changes and differing terms, the Program cannot guarantee savings compared 
to Basic Service over the full term of the Program. The opt-out procedure is attached 
to this Plan as Exhibit A. 

The direct mailing will include an opt-out reply card and envelope. Customers will 
have 30 days from the date of the mailing to return the reply card if they wish to opt 
out of the program. The notice will be designed by Good Energy and the Municipality 
and printed and mailed by the competitive supplier, who will process the opt-out 
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replies. A sample of a draft opt-out notice and reply card are attached to this Plan as 
Exhibit B. 

c. Enroll customers and provide service including quarterly notifications 

After the completion of the 30-day opt-out period, the competitive supplier will enroll 
into the Program all customers on Basic Service with the Local Distribution Company 
who did not opt-out. All enrollments and other transactions between the competitive 
supplier and the Local Distribution Company will be conducted in compliance with 
the relevant provisions of Department regulations, Terms and Conditions for 
Competitive Suppliers, and the protocols of the Massachusetts Electronic Business 
Transactions Working Group. 

Once customers are enrolled, the program will provide all-requirements power supply 
service. The Program will also provide ongoing customer service, maintain the 
Program web site, and process new customer enrollments, ongoing opt-outs, opt- 
back-ins, and customer selections of optional products. Prior to the expiration of the 
initial ESA, the Municipality intends to solicit a new power supply agreement. 

As part of its ongoing service, the Municipality will provide the quarterly disclosure 
information required by G.L. c. 164, § 1(F)(6) and 220 C.M.R. § 11.06. Like the 
other Massachusetts aggregations, the Municipality requests a waiver from the 
requirement that the disclosure label be mailed to every customer and seeks 
permission instead to provide the information through alternative means, including 
press releases, public service announcements on cable television, postings at 
municipal offices and postings on the program website. As the Department has found 
with other aggregations, this alternate information disclosure strategy will allow the 
Municipality to provide the required information to its customers as effectively as 
quarterly mailings. 

Also as part of ongoing operations, the Municipality intends to coordinate the 
aggregation program with existing energy efficiency programs that have helped 
residents reduce their energy usage and cost. The Municipality will cooperate with the 
Local Distribution Company responsible for administering the energy efficiency 
programs. The specifics of this coordination will be developed as the aggregation 
program gets closer to launch. It is anticipated that at a minimum there would be cross 
participation whereby aggregation program customers would be encouraged to 
participate in energy efficiency programs and those customers who participate in 
energy efficiency programs would be encouraged to consider a green product offered 
by the aggregation program. 

d. Annual report to DOER 
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On an annual basis, the Municipality will report to the Department and the DOER on 
the status of the aggregation program, including the number of customers enrolled and 
opting-out, kilowatt-hour usage, customer savings, participation in green products, 
and such other information as the Department or DOER may request. 

3. Funding 

All of the costs of the Program will be funded through the ESA. 

The primary cost will be the charges of the competitive supplier for the power supply. 
These charges will be established through the competitive solicitation for a supplier. 

The administrative costs of the program will be funded through a per kilowatt-hour 
aggregation fee that will be paid by the competitive supplier to the Aggregation 
Consultant, as specified in the ESA. This aggregation fee will cover the services of 
the Aggregation Consultant, including developing the aggregation plan, managing the 
Department’s approval process, managing the supply procurement, developing and 
implementing the public education plan, providing customer support, interacting with 
the Local Distribution Company, monitoring the supply contract, and providing 
ongoing reports. This charge has been set at $0,001 per kilowatt-hour. Additionally, 
during the first year of the ESA, the competitive supplier will also pay a fee of 
$0.000025 to cover the MAPC’s cost of project development, administration and 
support. 

4. Rate Setting and Other Costs to Participants 

As described above, the power supply charges of the aggregation program will be set 
through a competitive bidding process and will include the aggregation fee. Prices, 
terms, and conditions may differ among customer classes, which classes will be the 
same as the Basic Service customer classes of the Local Distribution Company. 

The Program affects only the electricity supply charges of the customers. Delivery 
charges will be unchanged and will continue to be charged by the Local Distribution 
Company in accordance with tariffs approved by the Department. 

Participants in the aggregation will receive one bill from the Local Distribution 
Company that includes both the power supply charge of the Competitive Supplier and 
the delivery charge of the Local Distribution Company. 

5. Method of Entering and Terminating Agreements with Other Entities 
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The process for entering, modifying, enforcing, and terminating all agreements 
associated with the Plan will comply with the municipal charter, federal and state law 
and regulations, and the provisions of the relevant agreement. 

The Municipality plans to use the same process described in Section III (2) of this 
Plan to solicit bids and enter into any subsequent ESAs with the assistance of its then- 
current aggregation consultant. Customers will be notified of subsequent ESAs 
through press releases and public notices. The transfer of customers from the existing 
supplier to the new supplier will be coordinated with the LDC using established EDI 
protocols. 

If the Municipality determines that it requires the services of an aggregation 
consultant after expiration of the existing agreement with Good Energy, it will 
evaluate opportunities to solicit an aggregation consultant individually or as part of a 
group of municipalities aggregating the electric load of their respective consumers. 
The Municipality will solicit proposals for, and evaluate, potential aggregation 
consultants using a competitive procurement process or alternative procedure which 
the Municipality determines to be in the best interest of its consumers and consistent 
with all applicable local, state and federal laws and regulations. 

6. Rights and Responsibilities of Program Participants 

All participants will have the right to opt-out of the program at any time without 
charge. They may exercise this right by any of the following: 1) calling the 800 
number of the Competitive Supplier; 2) contacting the Local Distribution Company 
and asking to be returned to Basic Service; or 3) enrolling with another competitive 
supplier. 

All participants will have available to them the consumer protection provisions of 
Massachusetts’s law and regulations, including the right to question billing and 
service quality practices. Customers will be able to ask questions of and register 
complaints with the Municipality, the Aggregation Consultant, the Competitive 
Supplier, the Local Distribution Company and the Department. As appropriate, the 
Municipality and the Aggregation Consultant will direct customer complaints to the 
Competitive Supplier, the Local Distribution Company or the Department. 

Participants will continue to be responsible for paying their bills and for providing 
access to metering and other equipment necessary to carry out utility operations. 

7. Extensions or Termination of Program 

Prior to the end of the term of the initial ESA, the Municipality will solicit bids for a 
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new supply agreement and plans to continue the program with the same or new 
competitive supplier. 

Although the Municipality is not contemplating a termination date, the program could 
be terminated upon the termination or expiration of the ESA without any extension, 
renewal, or negotiation of a subsequent supply contract, or upon the decision of the 
Board of Selectmen or Town Manager to dissolve the program effective on the end 
date of any outstanding ESA. In the event of termination, customers would return to 
the Basic Service of the Local Distribution Company, unless they choose an 
alternative competitive supplier. 

The Municipality will notify the Local Distribution Company of the planned 
termination or extension of the program. In particular, the Municipality will provide 
the Local Distribution Company notice: (1) 60 days prior to a planned termination of 
the program; (2) 90 days prior to the end of the anticipated term of the ESA; and (3) 
four business-days after the successful negotiation of a new electric service 
agreement. In the event of the termination of the program, it is the responsibility and 
requirement of the Competitive Supplier to return the customers to Basic Service of 
the Local Distribution Company in accordance with the then applicable Electronic 
Data Interchange (“EDI”) rules and procedures. 

IV. Substantive Requirements 

The municipal aggregation statute also requires that the aggregation plan satisfy three 
substantive requirements: 

• Universal access 

• Reliability 

• Equitable treatment of all customer classes 

The Program of the Municipality will satisfy all three requirements, as outlined as 
follows: 

1. Universal Access 

The Plan provides for universal access by guaranteeing that all customer classes will 
be included in the Program under equitable terms. 

All customers will have access to the Program. All existing customers on Basic 
Service with the Local Distribution Company will be automatically enrolled in the 
Program unless they choose to opt-out. 

As new customers move into the Municipality, they will automatically be enrolled in 
the Program. They will then receive an opt-out notice and be able to opt-out of the 
program if they choose with no charge. 
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New residential and small commercial customers will be enrolled at the same price as 
the existing customers. All other commercial and industrial customers (medium to 
very large) joining the Program after program initiation will be enrolled at a price that 
reflects market prices at the time of enrollment. 

All customers will have the right to opt-out of the Program at any time with no 
charge. Customers that opt-out will have the right to return to the Program at a price 
that reflects market prices at the time of their return. 

2. Reliability 

Reliability has both physical and financial components. The Program will address 
both through the ESA with the Competitive Supplier. From a physical perspective, the 
ESA commits the Competitive Supplier to provide all-requirements power supply and 
to use proper standards of management and operations. The Local Distribution 
Company will continue to remain responsible for delivery service, including the 
physical delivery of power to the consumer, maintenance of the delivery system, and 
restoration of power in the event of an outage. From a financial perspective, the ESA 
requires the Competitive Supplier to pay actual damages for any failure to provide 
supply at the contracted rate (i.e., to pay the difference between the contract rate and 
the utility supply rate). The ESA requires the Competitive Supplier to maintain 
insurance and the Request for Proposals for a Competitive Supplier will require that 
an investment-grade entity either execute or guarantee the ESA. Accordingly, the 
program satisfies the reliability requirement of the statute. 

3. Equitable Treatment of all Customer Classes 

The municipal aggregation statute requires “equitable” treatment of all customer 
classes. The Department has determined that this does not mean that all customers 
must be treated “equally,” but rather that similarly-situated classes be treated 
“equitably.” In particular, the Department has allowed variations in pricing and terms 
and conditions among customer classes to account for the disparate characteristics of 
those classes. 

The Program makes four distinctions among groupings of customers. First, the 
Program will distinguish among customer classes (residential, small business, 
medium and large business) by soliciting separate pricing for each of those classes. 
The Program will use the same customer classes the Local Distribution Company uses 
for the Basic Service pricing. 

Second, the Program will distinguish between customers receiving the standard 
product and customers that affirmatively choose an optional product, if offered. 
Customers selecting an optional product will be charged the price associated with that 
product. 

Third, the Program will distinguish between customers that join the program through 
an opt-out process and customers that join through an opt-in process. Customers that 
join though an opt-out process include the initial customers and new customers that 
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move into the Municipality after the program start-date. All initial customers will 
receive the standard program pricing for their rate class. As described above under 
“Universal Access,” among new customers, the Program will distinguish between 
new residential and small commercial customers, who will receive the standard 
program pricing, and all other commercial and industrial customers, who will receive 
pricing based on market prices at the time the customer joins the Program. 

Finally, customers that join by opting in include two types of customers: a) customers 
that did not become part of the Program initially because they were being served by a 
competitive supplier but then later join the Program; and b) customers re-joining the 
Program after having previously opted out. Those customers that were being served 
by a competitive supplier at program initiation but who later join the Program will be 
treated the same as new customers - residential and small commercial customers will 
receive the standard program pricing and all other commercial and industrial 
customers will pay a price based on the then-current market rates. All customers that 
join the Program after having previously opted out will be offered a price based on 
then-current market rates rather than the standard contract price. This distinction is 
designed to limit any incentive for frequent switching back and forth between the 
aggregation program and Basic Service of the Local Distribution Company. 
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V. Planned Schedule 


Day 

Action or Event 

1 

Issue RFP for Competitive Supplier 

31 

ESA executed between Municipality and Competitive Supplier 

32 

Competitive Supplier notifies Local Distribution Company to prepare eligible 
consumer data of the Municipality; Broad-based educational campaign begins 

33 

Competitive Supplier begins EDI testing with Local Distribution Company. 

44 

Competitive Supplier receives eligible consumer data from Local Distribution 
Company 

48 

Competitive Supplier mails opt-out notice and pre-paid reply card to all 
eligible consumers 

49 

30-day opt-out period begins on date of postmark 

51 

Eligible consumers receive opt-out notice in the mail 

51-81 

Consumers wishing to opt-out return pre-paid reply card to Competitive 
Supplier. 

63 

Competitive Supplier completes EDI testing with Local Distribution 

Company. 

82 

Competitive Supplier removes all eligible consumers who opt out from the 
eligible list 

83 

Competitive Supplier sends “supplier enrolls customer” EDI for all 
participating consumers. 

90 

Service begins as of each customer's next meter read date 


The planned schedule is presented for illustrative purposes. The final schedule will be 
established when the Municipality receives regulatory approval. 

VI. Conclusion 

The Community Electricity Aggregation Program meets all of the requirements of the 
municipal aggregation statute, including providing universal access, a reliable power 
supply and treating all customer classes equitably. The Municipality looks forward to 
the approval of this Plan by the Department so that they can launch the Program and 
pursue the benefits of low cost power, renewable energy, and electricity choice for its 
residents and businesses. 
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EXHIBITS 


A. Customer Enrollment, Opt-Out and Opt-In Procedures 

B. Sample Customer Notification Letter and Opt-Out Postcard 



EXHIBIT A 


Customer Enrollment, Opt-Out and Opt-In Procedures 

The following protocols describe the procedures for customer enrollment, opt-out, and 
opt-in. The protocols are designed to be consistent with the Terms and Conditions for 
Competitive Suppliers of the Local Distribution Company. In the event of a conflict 
between these protocols and those Terms and Conditions, the Terms and Conditions 
shall govern. 

1. Pre-Enrollment Opt-Out Notice, Pre-Enrollment Opt-Out Procedure, and Initial 
Enrollment 

1.1. Opt-Out Notice and Reply Card 

1.1.1. The Aggregation Consultant and the Municipality will design an Opt-Out 
Notice informing customers of the aggregation and their right to opt out and an Opt- 
Out Reply Card that customers may mail to exercise their right to opt out. 

1.1.2. The Competitive Supplier shall print the Opt-Out Notice and Opt-Out Reply 
Card. 

1.2. Customer List 

1.2.1. After approval by the Department of Public Utilities and execution of the 
Electric Service Agreement (ESA) with a Competitive Supplier, the Local 
Distribution Company will electronically transmit the name, address, and existing 
power supply option (i.e., Basic Service or competitive supply) of each eligible 
consumer to the Competitive Supplier, in accordance with the rules and regulations set 
forth by the Massachusetts Electronic Business Transactions (EBT) Working Group, to 
facilitate the notification and opt-out requirements of the program. 

1.3. Opt-Out Mailing. Within five (5) business days of receiving the Customer List, 
the Competitive Supplier shall mail the Opt-Out Notice and Opt-Out Reply Card to all 
Basic Service customers in the City. 

1.4. Customer Opt-Outs. 

1.4.1. During the period of thirty (30) days from the date of the postmark of the Opt- 
Out Notice, customers may opt out of the aggregation by mailing the opt-out reply 
card to the Competitive Supplier. 

1.4.2. After the initial thirty (30) day period customers may also opt out by calling 
the Competitive Supplier's customer service number or following one of the other opt- 
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out procedures described in Section 3.1. 

1.5. Customer Enrollment and Commencement of Generation Service 


1.5.1. After the conclusion of the 30-day opt-out period, and providing the EDI 
testing is complete, the Competitive Supplier shall submit transactions to the Local 
Distribution Company to enroll all Basic Service customers in the Municipality that 
did not opt out, pursuant to Section 1.4.1 or 1.4.2. 

1.5.2. Subject to the Terms and Conditions for Competitive Suppliers of the Local 
Distribution Company, supply service will commence as follows: 

1.5.2.1. On the customer's next scheduled meter read, for customers with meter read 
dates at least two business days after the date of the enrollment transaction; 

1.5.2.2. On the customer's subsequent scheduled meter read, for customers with 
meter read dates less that two business days after the date of the enrollment 
transaction; 

1.6. Report to the Municipality. Within five (5) business days after submitting 
transactions to the Local Distribution Company to enroll all Basic Service customers, 
the Competitive Supplier shall provide the Municipality with the Customer List, with 
fields added for each customer indicating the date the Opt-Out Notice was mailed, 
whether the customer opted out, and if so the date, and whether an enrollment 
transaction for the customer was submitted to the Local Distribution Company, and if 
so the date. 

1.7. Undeliverable Opt-Out Notices. If any Opt-Out Notices are returned as 
undeliverable, the Competitive Supplier shall make Commercially Reasonable Efforts 
to identify a correct mailing address and re-send the notice. If the second Opt-Out 
Notice is not returned, and if the customer does not opt out within thirty (30) days 
from the date of the postmark of the second mailing, the Competitive Supplier shall 
submit an enrollment transaction for the customer no less than five (5) business days 
after the conclusion of the 30-day opt-out period. 

2. New Customers 

2.1 New Customers are customers that become customers of the Local Distribution 
Company after the date of the initial opt-out notice, for example, customers that 
moved into the Municipality. 

2.2 When a new eligible customer first moves into the Municipality, the eligible 
customer will be enrolled automatically in the Program upon initiation of electric 
distribution service, subject to the customer's right to opt out of the program as 
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described in Section 2.5. However, if the customer is moving from another service 
address within the service area of the Local Distribution Company and had previously 
chosen an alternative supplier, then that supplier will be carried-forward to the 
customer's new service address. Enrollment will occur pursuant to the rules and 
procedures set forth in the EBT Working Group Report. 

2.3 The Local Distribution Company will inform the Competitive Supplier of newly 
enrolled consumers by submitting Auto-Enroll New Customer 814-AE transactions. 

2.4. The Competitive Supplier shall mail an Opt-Out Notice and Reply Card for all 
New Customers no less than thirty (30) days after receiving notice of such New 
Customers from the Local Distribution Company. 

2.5. New Customers may opt-out of the program by returning the Reply Card or by 
using any of the opt-out methods described in Section 3. 

3. Opt-Out After Initial Enrollment 

3.1. Opt-Out Procedure. Subsequent to enrollment, a customer may elect to opt out 
of receiving generation service through the aggregation as follows: 

3.1.1. By calling the Competitive Supplier's customer service number and requesting 
to opt out, in which case the Competitive Supplier shall submit a transaction to drop 
the customer to the Local Distribution Company within one (1) business day; 

3.1.2. By calling the Local Distribution Company and requesting to be returned to 
Basic Service, in which case the Local Distribution Company shall submit a 
transaction to drop the supplier transaction; or 

3.1.3. By enrolling with an unrelated competitive supplier, in which case the 
unrelated competitive supplier shall submit a transaction to enroll the customer to the 
Local Distribution Company. 

3.2. Effective Date. The intent is that a customer that opts out will no longer receive 
generation service through the aggregation program as of: 

3.2.1. the customer's next scheduled meter read, for customers with meter read dates 
at least two business days after the date of the drop or enrollment transaction; 

3.2.2. the customer's subsequent scheduled meter read, for customers with meter 
read dates less that two business days after the date of the drop or enrollment 
transaction. 
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4. Opt-In Procedure 


4.1. Applicability 

4.1.1. Customers not being served by the aggregation may opt in at any time. 

4.1.2. The opt-in procedure applies to the following customers: 

4.1.2.1. customers that were once enrolled in the aggregation and opted out; and 

4.1.2.2. customers that were not previously enrolled in the aggregation because they 
opted-out before being enrolled or were served by a competitive supplier at the 
inception of the program. 

4.2. Prices 

4.2.1. Prices for opt-in customers shall be at prevailing market rates at the time of the 
opt-in except that residential and small commercial customers who were served by a 
competitive supplier at the inception of the program, and have not previously opted 
out, shall receive the same prices as existing customers in the program. Unless this 
requirement is waived by the Municipality, the end date of any opt-in contract shall be 
coterminous with end date of the Standard Product. 

4.2.2. The Competitive Supplier shall notify the Municipality of all prices offered to 
opt-in customers. 

4.3. Opt-in Process. 

4.3.1. Customers may opt in to the aggregation by calling the Competitive Supplier's 
customer service number and requesting to opt in. 

4.3.2. The Competitive Supplier shall fully disclose to the customer the price and all 
other terms and conditions of service. If the customer agrees to the price and terms 
and conditions, the Competitive Supplier shall submit a transaction to enroll the 
customer to the Local Distribution Company within five (5) business days. 

5. Optional Products 

5.1. Prior to enrollment, Customers may elect an Optional Product, if applicable, by 
calling the Competitive Supplier's customer service number. The Competitive 
Supplier shall enroll customers making such an election in the Optional Product. 

5.2 Customers enrolled in the program may elect an Optional Product, or a return to 
the Standard Product, by calling the Competitive Supplier's customer service number. 
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Within five (5) business days after a customer makes such an election, the 
Competitive Supplier shall submit a transaction to change supplier data to the Local 
Distribution Company to make the change in the customer's rate option. 
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EXHIBIT B 


SAMPLE NOTIFICATION LETTER 

This letter comes from the municipality and is sent out by the competitive supplier. 

John & Mary Resident Date: 

1 Any Street 
Arlington, MA 02474 

Dear Mr. & Mrs. Resident: 

The Board of Selectmen voted on May 2, 2016 to authorize the City to aggregate the electricity load of the 
residents and businesses on the Basic Service with Eversource. The objectives of this program are to give you 
competitive choice, longer-term price stability, reduced electric rates and more options for electricity generated 
from renewable sources. 

The Board of Selectmen with the assistance of Good Energy has negotiated a two (2) year contract with ABC 
Electric Supply Company to supply power to the residents and businesses in Arlington. Unless you choose to 
opt-out of the program, or affirmatively choose an Optional Product, you will automatically receive the 
Standard Product: Arlington Local Green which will include an additional 5% green energy above that required 
by the Commonwealth. You may also choose to purchase one of two Optional Products. If you do not want to 
purchase any additional green energy you can elect Arlington Basic, which provides the same amount of green 
energy included in the Basic Service of the Local Utility, as required by law. You may also choose to purchase 
additional green energy than that offered with the Standard Product by electing to purchase Arlington Premium 

Local Green which offers_% green energy. You can find more information on the aggregation program 

and product options, including how green energy is provided through the sourcing of Renewable Energy 
Certificates, at www.goodenergy.com. The electric rate comparison per kilowatt hour (kWh) between 
Eversource and above described Arlington Products is as follows: 


Rate Class 

Local Utility 

Standard Product: 
Arlington Local 
Green 

Optional Product: 
Arlington Basic 

Optional Product: 
Arlington Premium 
Local Green 

Residential 

$0.000000 

$0.000000 

$0.000000 

$0.000000 

Commercial 

$0.000000 

$0.000000 

$0.000000 

$0.000000 

Industrial 

$0.000000 

$0.000000 

$0.000000 

$0.000000 


PARTICIPATION 

ACTION NEEDED 

If you want to participate in this program and receive 
the Standard Product (Arlington Local Green) 

You do not need to take any action. 

If you want to participate in this program and receive 
one of the Optional Products (Arlington Basic or 
Arlington Premium Local Green) 

Call 1-800-XXX-XXXX to select Arlington Basic or 
Arlington Premium Local Green. If you do not call, 
nor elect to opt-out, you will receive the Standard 
Product - Arlington Local Green. 

If you do NOT want to participate in this program 

1. Sign and date the enclosed Opt-out postage- 
prepaid postcard. 

2. Mail the postcard within 30 days 





Eversource will still deliver your electricity and service the transmission infrastructure. You will still 
one bill from Eversource. 

If you have any questions concerning this program, please call 800-000-0000 or visit our website at 
www.goodenergy.com 

Sincerely, 


Board of Selectmen 



CUSTOMER NOTIFICATION ENVELOPE 


OFFICIAL CITY BUSINESS 


ELECTRIC SUPPLY PROGRAM 

Competitive Supplier 

1 Energy Way John & Mary Resident 

Energy, MA 00000 1 An Y Street 

Arlington, MA 02474 

DO NOT DISCARD - URGENT NOTICE REGARDING ELECTRIC RATES 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


Competitive Supplier 
1 Energy Way 
Energy, MA 00000 


BUSINESS REPLY MAIL 

FIRST-CLASS MAIL PERMIT NO. 877 ALBUQUERQUE. NM 

POSTAGE WILL BE PAIO BY ADDRESSEE 


ELECTRIC SUPPLY PROGRAM - OPT-OUT REPLY CARD 


John & Mary Resident 
1 Any Street 
Arlington, MA 02474 


Signature 


OPT-OUT INSTRUCTIONS: 

If you want to participate and receive the Standard Product, 
you do not need to take any action . 

If you do NOT want to participate, (1) sign and date this 
postcard and (2) drop it in the mail. 

This card can only be signed by the customer of record whose 
name appears on this card and must be mailed within 30 days 


Date 
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Public Outreach and Education Plan 

1. PURPOSE 

As part of a municipal aggregation plan and in accordance with G.L. Chapter 164, 
Section 134(a) a public outreach and education plan is required to fully inform and 
educate potential consumers and participants in advance of automatic enrollment in 
the municipal aggregation. Consumers, including consumers with limited English 
language proficiency, must be informed that they would be automatically enrolled in 
the aggregation and that they would have the right to opt-out of the aggregation 
program without penalty. 

The Public Outreach and Education Plan (Education Plan) component of the 
Community Electricity Aggregation Program (Program) has two parts. The general 
public outreach and education effort conducted by Good Energy will provide 
information to eligible consumers through electronic and print channels, public 
presentations and personal communications. The direct mail notification to eligible 
consumers will include a letter of explanation of the benefits and rights of 
participating in the aggregation and will contain information regarding consumer 
participation and rights. This letter will prominently state all charges and disclose the 
Basic Service rate, how to access it and that it is available to them without penalty. 

In Town of Westford , D.P.U. 15-115, pp. 10-11 (2015), the Department found that the 
education component of the Town’s Plan, which informed customers of their right to 
opt out and provided other pertinent information about the Program through 
newspapers, public and cable television, public meetings, electronic communication, a 
toll-free customer service line, and a direct mail component including the opt-out 
notification, satisfied the statutory requirements of G.L. c. 164, section 134(a). The 
Public Outreach and Education Plan of the Municipality closely resembles the 
Education Plan of the Town of Westford. 

The purpose of the Public Outreach and Education Plan is to raise awareness and 
provide eligible consumers with information concerning their opportunities, options 
and rights for participation in the aggregation. 

The Public Outreach and Education Plan consists of two parts: 

a) General Education: This will be conducted through electronic and print channels, 
public presentations and personal communications to inform eligible consumers about 
the aggregation. 

b) Direct Mail Notification: This will be mailed out to eligible consumers will 
include a letter of explanation of the benefits and rights of participating in the 
aggregation and will contain information regarding consumer participation and rights. 
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This letter will be made available in other languages where appropriate and will 
prominently state all charges and disclose the current Basic Service rate, how to 
access it and that it is available to them without penalty. 

The general education component will provide a wide-ranging public outreach for the 
direct mail notification, increasing public awareness of the mailing and its purpose 
and providing reinforcement of important information. 

1.1 GENERAL EDUCATION 

The general education will provide a description of the Program for eligible 
consumers. It will consist of a public relations effort, advertising outreach, public 
presentations and electronic information sources (i.e. toll-free telephone number, 
websites, etc.). The general education will provide specific information about the 
Program and maximize the impact of the direct mail notification which will create an 
environment of public awareness. 

1.1.1 Press Conference 

The initial launch of the Program will be a media event featuring representatives from 
the Municipality, its Competitive Supplier, and Good Energy. This event will be 
designed to create an understanding of the Program as a whole including consumer 
rights and benefits. Representatives from local and regional print and broadcast 
sources will be invited to attend. 

A press kit will be assembled to introduce the Program. Materials may include: 

a) news releases; 

b) background information; 

c) deregulation and choice information; and 

d) frequently asked questions. 

1.1.2 Media Outreach 

Following the launch of the Program, media outreach will continue through local 
cable television shows, newspapers and Internet sources to provide greater public 
education and to describe the Program, the opt-out process and the toll-free telephone 
number. Outreach will include public service announcements (PSAs), scheduling 
interviews of Program spokespersons with local media outlets and securing a positive 
media presence. 

A series of news releases will be distributed to achieve the aforementioned goals. 
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Follow-up news releases will update the media on the status of the progress of the 
Program. A sample of available media outlets is contained in Exhibit A. 

1.1.3 Notices and Public Postings 

Notices in newspapers and in Municipal Offices describing the Program, the opt-out 
process and the toll-free telephone number will further reinforce the Program's details. 
Postings will be placed in public buildings (i.e. library, Senior Center, etc.) which will 
create the necessary repetition of messages required to motivate consumer action and 
build awareness and understanding. 

1.1.4 Customer Service Center 

Good Energy will maintain a toll-free telephone number to address eligible 
consumer's questions regarding the Program, deregulation, the opt-out process, price 
information and other issues eligible consumers may raise. 

1.1.5 Website 

All information regarding the Program will be posted on the website of Good Energy, 
which is linked to the website of the Municipality. The Good Energy website will 
have links to the website of the Local Distribution Company, the Massachusetts 
Department of Energy Resources (DOER), the Massachusetts Department of Public 
Utilities (DPU), and the Competitive Supplier. 

1.1.6 Public Presentations 

Good Energy will provide presentations to municipal officials and to any interested 
community group. 

1.2 DIRECT MAIL NOTIFICATION 
1.2.1 Opt-Out 

The opt-out notification will be sent via standard mail to the billing address of each 
eligible consumer on Basic Service. The notification envelope will be clearly marked 
as containing time sensitive information related to the Program. The notification will 
contain a letter describing the Program. 

The letter will inform eligible consumers: 

a) about the Program and provide information regarding participation and rights; 
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b) that they have the right to opt-out of the aggregation without penalty; 

c) of all charges, prominently stated, with a comparison of price and primary terms of 
the Competitive Supplier and the current Basic Service offering; 

d) that any savings under the Program compared to Basic Service cannot be 
guaranteed because the Basic Service rate is subject to changes 

e) about the opt-out process; and 

f) in languages other than English for appropriate consumer groups, (i.e. toll-free 
telephone number). 

The opt-out notification will also contain a card with a simple check off and signature 
line for eligible consumers who do not wish to participate. Eligible consumers will 
have 30 days from the date of the mailing to return the opt-out card in a preaddressed 
postage-paid envelope. New eligible consumers will be enrolled in the Program in 
accordance with applicable Local Distributor Company rules. Upon initiation of 
service, these new eligible consumers will receive the same opt-out information as all 
other eligible consumers. 

Examples of a draft opt-out notification letter and the opt-out card are included as 
Exhibits A and B to the Aggregation Plan. A copy of the initial opt-out notification 
will be filed with the Director of the Department’s Consumer Division prior to the 
start of the opt-out period. 

2 TIMELINE 

The schedule below assumes timely preparation of mailing lists as well as space and 
time availability in the media. Meetings and public presentations will be scheduled 
upon mutually agreeable schedules. On-going education will continue beyond the 
period outlined below through the media and the toll-free telephone number. 


4 of 5 



Public Outreach and Education Plan 


DAY 

ACTION OR EVENT 

1 

Press conference to announce the Program and introduce the Competitive 
Supplier 

1 

Customer service center opens (toll-free telephone number) 

1 

Press release on direct mail notification and the customer service center 

1 

Program information posted on appropriate websites: Good Energy, 
Municipality, and Competitive Supplier 

1-7 

Postings placed in public buildings 

1-40 

Public presentations to inform community groups about the Program and 
consumer rights 

10 

Direct mail notification sent to each eligible consumer 

12-30 

Display ads in newspapers describing the Program, the opt-out process and 
providing the toll-free telephone number 

14 

Local cable television show describing the Program, the opt-out process and 
providing the toll-free telephone number 

16 

Public Service Announcements describing the Program, the opt-out process 
and providing the toll-free telephone number 

40 

Deadline reached for eligible consumers to return the opt-out card 

40+ 

Public outreach and education continues through the media, the toll-free 
telephone number and individual opt-out mailings to new eligible consumers 

90+ 

Follow-up news releases to summarize the status of the Program 
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Exhibit A 

Sample of Available Media Outlets 


Newspapers 

The Arlington Advocate, Arlington Patch 


Radio 

WHRB (95.3 FM, CAMBRIDGE, MA); WMBR (88.1 FM, 
CAMBRIDGE, MA); WJIB (740 AM, CAMBRIDGE, MA); 
WMFO (91.5 FM, MEDFORD, MA); WXKS (107.9 FM, 
MEDFORD, MA); 


Television 

Arlington Community Media Television (ACMI) (Ch. 8, 9 and 
22 - Comcast; Ch. 3,13 and 15 - RCN; Ch. 31 24 and 26 - 
Verizon). 
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Electric Service Agreement 


ELECTRIC SERVICE AGREEMENT 

This Electric Service Agreement ("ESA" or “Agreement”) is entered into as of the _day 

of_2016 ("Effective Date") by and between_(“Competitive 

Supplier”), and the Town of Arlington, a Massachusetts municipality (the "Municipality"). 

Recitals 


WHEREAS, the Massachusetts Legislature has adopted Chapter 164 of the Electric Utility 
Restructuring Act of 1997, ("Restructuring Act"), which among other things, (1) allows for 
competition in the generation and supply of electricity to consumers, (2) authorizes 
municipalities to aggregate the electrical load of electricity consumers within their 
boundaries, and (3) allows municipal aggregators to formulate an aggregation plan and 
conduct aggregation programs; 

WHEREAS, Municipality has developed a Community Electricity Aggregation Program 
("Program") to aggregate consumers located within the Municipality and to negotiate 
competitive rates for the supply of electricity for such consumers; 

WHEREAS, the program allows Municipality to solicit competitive bids for the supply of 
electricity individually or as part of a buying group with other municipal aggregators; 

WHEREAS, the Municipality has received approval of its Program from the Massachusetts 
Department of Public Utilities ("Department") in D.P.U._; 

WHEREAS, Competitive Supplier, a corporation duly authorized to conduct business in the 
Commonwealth of Massachusetts ("Competitive Supplier"), desires to provide All- 
Requirements Power Supply to consumers located within the Municipality, pursuant to the 
terms and conditions of the Municipality's Program and this Electric Service Agreement 
("ESA"); and 


WHEREAS, the Municipality desires that the Competitive Supplier provide All- 
Requirements Power Supply as an alternative to Basic Service for consumers within the 
Municipality. 

NOW THEREFORE, IT IS AGREED THAT, the Municipality and the Competitive Supplier 
hereby enter into this ESA subject to the terms and conditions below. 
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ARTICLE 1 DEFINITIONS 

Capitalized terms that are used but not defined in the body of this ESA, including the 
Exhibits hereto, shall be defined as set forth in this Article 1. Words defined in this Article 1 
which are capitalized shall be given their common and ordinary meanings when they appear 
without capitalization in the text. Words not defined herein shall be given their common and 
ordinary meanings. 

1.0 Associated Entities - Any and all of the independent contractors and subcontractors 
of the Competitive Supplier or of any of its corporate parents or subsidiaries, which provide 
goods or services to, or in any way assist, the Competitive Supplier in meeting its obligations 
under the ESA, but specifically excluding the Local Distributor, 

1.1 All-Requirements Power Supply - The service under which the Competitive Supplier 
provides all of the electrical energy, capacity, reserves, and ancillary services, transmission 
services, transmission and distribution losses, congestion management, and other such 
services or products necessary to provide firm power supply to Participating Consumers at 
the Point of Sale. 

1.2 Bankruptcy - With respect to a Party, such Party (i) ceases doing business as a going 
concern, generally does not pay its debts as they become due or admits in writing its inability 
to pay its debts as they become due, files a voluntary petition in bankruptcy or is adjudicated 
bankrupt or insolvent, or files any petition or answer seeking any reorganization, 
arrangement, composition, readjustment, liquidation, dissolution or similar relief under the 
present or any future federal bankruptcy code or any other present or future applicable 
federal, state or other Governmental Rule, or seeks or consents to or acquiesces in the 
appointment of any trustee, receiver, custodian or liquidator of said Party or of all or any 
substantial part of its properties, or makes an assignment for the benefit of creditors, or said 
Party takes any corporate action to authorize or that is in contemplation of the actions set 
forth in this clause (i); or (ii) a proceeding is initiated against the Party seeking any 
reorganization, arrangement, composition, readjustment, liquidation, dissolution or similar 
relief under the present or any future federal bankruptcy code or any other Governmental 
Rule and, such proceeding is not dismissed within ninety (90) days after the commencement, 
or any trustee, receiver, custodian or liquidator of said Party or of all or any substantial part 
of its properties is appointed without the consent or acquiescence of said Party, and such 
appointment is not vacated or stayed on appeal or otherwise within ninety (90) days after the 
appointment, or, within ninety (90) days after the expiration of any such stay, has not been 
vacated, provided that, notwithstanding the foregoing, the exercise of rights to take over 
operation of a Party's assets, or to foreclose on any of a Party's assets, by a secured creditor 
of such Party (including the appointment of a receiver or other representative in connection 
with the exercise of such rights) shall not constitute a Bankruptcy. 

1.3 Basic Service - As defined in M.G.L. c. 164, § 1 and in orders of the Department, as 
amended or promulgated, as the case may be, from time to time. 
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1.4 Commercially Reasonable - Any of the practices, methods and acts which, in the 
exercise of reasonable judgment in light of the facts known, or which in the exercise of due 
diligence, should have been known, at the time the decision was made, would have been 
expected in the industry to accomplish the desired result consistent with reliability, safety, 
expedition, project economics and applicable law and regulations, provided that in no event 
shall increased costs or economic hardship be an excuse for not performing a Party’s 
obligations under this ESA. 

1.5 Competitive Supplier -_. a corporation duly authorized to 

conduct business in the Commonwealth of Massachusetts. 

1.6 Competitive Supplier's Guarantor - _ 

1.7 Credit Rating - With respect to the Competitive Supplier or Competitive Supplier's 
Guarantor, its senior unsecured, unsubordinated long-term debt rating, not supported by third 
party credit enhancement, and if such debt is no longer rated, then the corporate or long-tenn 
issuer rating of Competitive Supplier or Competitive Supplier's Guarantor; provided, 

however, that the standing guaranty of_, 

in favor of Competitive Supplier's Guarantor, shall not be considered to constitute "third 
party credit enhancement" for purposes of this definition. 

1.8 Delivery Tenn - The period for which prices for All-Requirements Power Supply have 
been established, as set forth Exhibit A. 

1.9 DPU or Department - The Massachusetts Department of Public Utilities or any 
successor state agency. 

1.10 EDI - Electronic Data Interchange: The exchange of business data in a standardized 
fonnat between business computer systems. 

1.11 Effective Date - The date on which this ESA is executed by the Parties (to be 
determined by the later date, if the Parties execute on different dates). 

1.12 Eligible Consumers - Residential, commercial, industrial, municipal, or other 
consumers of electricity who receive Basic Service from the Local Distributor as of the 
Effective Date, or New Consumers that subsequently become eligible to participate in the 
Program, at one or more locations within the geographic boundaries of the Municipality, but 
not including those consumers who receive Basic Service and participate in a green power 
program from the Local Distributor, those customers who are taking power supply service 
from a competitive supplier and those consumers who receive Basic Service and have 
requested not to have their account information shared by the Local Distributor. For the 
avoidance of doubt, all Eligible Consumers must reside or be otherwise located at one or 
more locations within the geographic boundaries of the Municipality; as such boundaries 
exist on the Effective Date of this ESA. 
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1.13 ESA - This Electric Service Agreement. 

1.14 Force Majeure - Any cause not within the reasonable control of the affected Party 
which precludes that party from carrying out, in whole or in part, its obligations under this 
ESA, including, but not limited to, Acts of God; winds; hurricanes; tornadoes; fires; 
epidemics; landslides; earthquakes; floods; other natural catastrophes; strikes, lock-outs or 
other industrial disturbances; acts of public enemies; acts, failures to act or orders of any kind 
of any governmental authorities acting in their regulatory or judicial capacity, provided, 
however, that any such discretionary acts, failures to act or orders of any kind by the 
Municipality may not be asserted as an event of Force Majeure by the Municipality; 
insurrections; military action; war, whether or not it is declared; sabotage; riots; civil or 
industrial disturbances or explosions. Nothing in this provision is intended to excuse any 
Party from performing due to any governmental act, failure to act, or order, where it was 
reasonably within such Party's power to prevent such act, failure to act, or order. Economic 
hardship of either Party shall not constitute an event of Force Majeure. 

1.15 General Communications - The type of communications described and defined in 
Article 5.7 herein. 

1.16 Governmental Authority - Any national, state or local government, independent 
system operator, regional transmission owner or operator, any political subdivision thereof or 
any other governmental, judicial, regulatory, public or statutory instrumentality, authority, 
body, agency, department, bureau, or entity, excluding the Municipality. 

1.17 Governmental Rule - Any law, rule, regulation, ordinance, order, code, permit, 
interpretation, judgment, decree, or similar form of decision of any Governmental Authority 
having the effect and force of law. 

1.18 Green Power - Electric energy generated by equipment or facilities including solar 
power, biomass, landfill gas, wind turbine, hydro power or other renewable energy 
generating resource or technology, as may be defined by M.G.L. c. 25A, § 1 IF, § 11F1/2, or 
M.G.L. c. 164, § 1, or, that may be otherwise added by mutual agreement of the Parties. 

1.19 ISO-NE - The New England Independent System Operator, or such successor or other 
entity which oversees the integrated dispatch of power plants in New England and the bulk 
transmission of electricity throughout the New England power grid. 

1.20 kWh, kW - Kilowatt-hour and kilowatts, respectively. 

1.21 Local Distributor - Utility, or any successor company(ies) or entity(ies) providing 
electricity distribution services in the Municipality. 

1.22 NEPOOL - The New England Power Pool. 

1.23 New Consumers - Residential, commercial, industrial, municipal, or other consumers 
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of electricity that become Eligible Consumers after the Effective Date. 

1.24 New Taxes - Any taxes not in effect as of the Effective Date enacted by a 
Governmental Authority or the Municipality, to be effective after the Effective Date with 
respect to All-Requirements Power Supply, or any Governmental Rule enacted and effective 
after the Effective Date resulting in application of any existing tax for the first time to 
Participating Consumers. 

1.25 Participating Consumers - Eligible Consumers enrolled in the Program. 

1.26 Parties - The Municipality and Competitive Supplier, as the context requires. In the 
singular, "Party" shall refer to any one of the preceding. 

1.27 Plan - Community Electricity Aggregation Program as adopted or amended by the 

Municipality from time to time, and as approved by the Department in D.P.U._The 

Aggregation Plan is a plan developed by the Municipality to aggregate electricity consumers 
for the primary purpose of negotiating the best rates for the supply of electricity for such 
consumers. 

1.28 Point of Delivery - The point of interconnection between NEPOOL Pool Transmission 
Facilities and the transmission facilities of the Local Distributor. 

1.29 Point of Sale - The electric meter for each Participating Consumer's account, as 
designated by the Local Distributor. 

1.30 Program - Community Electricity Aggregation Program, under which, the Plan is 
described and implemented. 

1.31 Regulatory Event - Implementation of a new, or changes to an existing, Governmental 
Rule by a Governmental Authority, including without limitation the Local Distributor’s 
tariffs, market rules, operating protocols and definitions, which have a material effect on the 
services and transactions contemplated by this ESA, including Changes to a Governmental 
Rule that increase or decrease Competitive Supplier’s costs. A "change" as used herein 
includes without limitation any amendment, modification, nullification, suspension, repeal, 
finding of unconstitutionality or unlawfulness, or any change in construction or 
interpretation. 

1.32 Retail Price - As set forth in Exhibit A. 

1.33 Service Commencement Date - The date of the Participating Consumer’s first meter 

read date after_, or as soon as necessary arrangements can be made with 

the Local Distributor thereafter. 

1.34 Term - As defined in Article 4.1. 
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ARTICLE 2 RIGHTS GRANTED 

2.1 GENERAL DESCRIPTION AND LIMITATIONS 

Competitive Supplier is hereby granted the exclusive right to provide All-Requirements 
Power Supply to Participating Consumers pursuant to the terms of the Program and this ESA. 
For the avoidance of doubt, Competitive Supplier shall be authorized to supply All- 
Requirements Power Supply only to Participating Consumers, and the Local Distributor will 
continue to have the right and obligation to supply electricity to Eligible Consumers who opt- 
out of the Program and remain on, or return to, Basic Service, until changes in law, 
regulation or policy may allow otherwise. Competitive Supplier further recognizes that this 
ESA does not guarantee that any individual Eligible Consumer will be served by the 
Competitive Supplier. 

In accordance with Article 3 below, all Eligible Consumers shall be automatically enrolled in 
the Program unless they choose to opt-out. In the event the geographic boundaries of the 
Municipality change during the tenn of this ESA, Competitive Supplier shall only be 
obligated to supply All- Requirements Service to those Participating Consumers located 
within the Municipality as such boundaries existed on the Effective Date of this ESA. As 
between the Parties, the Competitive Supplier has the sole obligation of making appropriate 
arrangements with the Local Distributor, and any arrangements which may be necessary with 
the ISO-NE so that Participating Consumers receive the electricity supplies to be delivered 
pursuant to this ESA. 

The Municipality shall specifically authorize the Local Distributor to provide, and 
Competitive Supplier the right to obtain and utilize as required, all billing and energy 
consumption information for Participating Consumers as is reasonably available from the 
Local Distributor. Competitive Supplier shall request consumption data for individual 
Participating Consumers from the Local Distributor via EDI. If further action is required by 
the Local Distributor to authorize Competitive Supplier to receive such consumption and 
billing data, the Municipality agrees to use Commercially Reasonable efforts, at Competitive 
Supplier's cost, to assist Competitive Supplier, if so requested by it, in obtaining such 
infonnation for Participating Consumers, including, without limitation, assisting Competitive 
Supplier in obtaining permission from such Eligible Consumers and/or the Department, 
where necessary as a prerequisite to the provision of such information. Competitive Supplier 
shall not be responsible for any errors that Competitive Supplier makes in the provision of 
All-Requirements Power Supply to the extent both that: 1) such errors are caused by errors or 
omissions in the information provided to it by the Local Distributor; and 2) it was reasonable 
for the Competitive Supplier to rely upon that provided information. The Municipality shall 
not be responsible for any such errors by the Competitive Supplier in any event. 

2.2 NO THIRD PARTY BENEFICIARIES 

This ESA does not and is not intended to confer any rights or remedies upon any person 
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other than the Parties. This ESA facilitates rights under M.G.L. c. 164 for Eligible 
Consumers to purchase electricity from the Competitive Supplier in accordance with the Plan 
and this ESA. The Municipality has the right, but not the obligation, to advocate on behalf of 
the Eligible Consumers interested in contracting for electric supply and on behalf of all 
Participating Consumers, unless otherwise prevented by law. 

2.3 COMPLIANCE WITH LAWS 

By entering into this ESA, the parties specifically represent that they have exercised due 
diligence to review and have fully complied with all relevant regulations and orders of the 
DPU, Massachusetts Attorney General, and the Massachusetts Department of Energy 
Resources ("DOER") and any other governmental authorities having jurisdiction over any 
element of the transactions contemplated by this ESA. Competitive Supplier specifically 
represents that it has exercised due diligence to review and has fully complied with all 
relevant regulations and orders of the Federal Energy Regulatory Commission (“FERC”). 

2.4 CONDITIONS PRECEDENT 

The Municipality's obligations under this ESA shall be conditioned upon the Competitive 
Supplier, fulfilling the following requirements: 

a) maintain Competitive Supplier's license from the Department (as such term is defined in 
the Local Distributor's Terms and Conditions for Competitive Suppliers); 

b) execute an Electric Supplier Service Agreement with the Local Distributor in a form 
reasonably satisfactory to Competitive Supplier; 

c) execute any appropriate ISO-NE applications and agreements; 

d) obtain authorization from the FERC to sell power at market-based rates; and 

e) complete EDI testing with Local Distributor. ; and 

f) provide all other documentation required by the Local Distributor 

If Competitive Supplier has not fulfilled all such requirements by the Service 
Commencement Date, then the Municipality may terminate this ESA without any liability to 
the Competitive Supplier. 

2.5 OWNERSHIP AND USE OF ELIGIBLE CONSUMER DATA 
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Competitive Supplier acknowledges that: 1) all Eligible Consumer data (including addresses, 
telephone numbers or other identifying infonnation) made available to Competitive Supplier 
as an agent of Municipality for such data must be protected by the Competitive Supplier and 
its Associated Entities to the fullest extent possible under the law; 2) the Competitive 
Supplier does not hold any pennanent right, title or interest in this data; and 3) this data is to 
be obtained, retained and used by the Competitive Supplier and its Associated Entities solely 
to provide All- Requirements Power Supply to Participating Consumers and to render other 
services expressly required or permitted under this ESA. Any other use of Eligible Consumer 
data without the prior written consent of the Municipality is strictly prohibited. Pursuant to 
such authorized use, Competitive Supplier may share such Eligible Consumer data with 
Associated Entities as reasonably necessary to accommodate Competitive Supplier's 
provision of All-Requirements Power Supply or other perfonnance pursuant to this ESA 
(including, without limitation, collection of receivables), provided that Competitive Supplier 
will take reasonable measures to inform any such Associated Entities of the confidential 
nature of such data and the restrictions set forth in this Article 2.5 and elsewhere in this ESA. 
Except as expressly provided in this ESA, and as otherwise pennitted by law, Competitive 
Supplier and its Associated Entities shall not disclose any Eligible Consumer data to any 
third-party and Competitive Supplier and its Associated Entities shall take all Commercially 
Reasonable measures to protect Eligible Consumer data from access by, or beneficial use for, 
any third-party. To the extent that the provision of All-Requirements Power Supply or other 
services under this ESA requires that Competitive Supplier and its Associated Entities have 
access to or make use of any Eligible Consumer data, Competitive Supplier and its 
Associated Entities shall treat such Eligible Consumer data as confidential information. 
Competitive Supplier may use Eligible Consumer data to engage in direct marketing only 
during the tenn of this ESA and subject to the terms set forth in Article 18.2. A violation of 
this Article 2.5 shall be grounds for termination under Article 4.2(a). Competitive Supplier 
agrees violation of this Article 2.5 shall constitute irreparable hann. 
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ARTICLE 3 CONSUMER CHOICE, NOTIFICATION OF RIGHTS, ENROLLMENT 

3.1 CONSUMER CHOICE 

The Parties acknowledge and agree that all Participating Consumers have the right, pursuant 
to M.G.L. c. 164, § 134 and the Program, to change their source of electricity supply, as set 
forth in Article 2.1. The Parties represent and warrant to each other that they shall not 
unreasonably interfere with the right of Participating Consumers to opt-out of the Program, 
and shall comply with any rules, regulations or policies of the Department, the Local 
Distributor and/or other lawful Governmental Authority regarding the procedures for opting 
out or of switching from one source of electric supply to another. Notwithstanding the 
foregoing, however, the Parties may take Commercially Reasonable measures to encourage 
Participating Consumers to affirmatively agree to remain in the Program, consistent with any 
Governmental Rules. 

3.2 NOTIFICATION TO NEW CONSUMERS OF OPT-OUT RIGHTS 

Consistent with the requirements of any applicable Governmental Rules, and within a 
reasonable time after the Local Distributor notifies Competitive Supplier of the existence of a 
New Consumer and has provided to Competitive Supplier such New Consumer's account 
number, service and billing address, and other pertinent contact information, Competitive 
Supplier shall notify such New Consumer (i) of the date on which such New Consumer will 
be automatically enrolled in the Program, and (ii) that the Competitive Supplier will be 
providing All- Requirements Power Supply to such New Consumer as of the same date, 
subject to the opt-out provisions of the M.G.L. c. 164, § 134, the Plan, and the Program 
("Opt-Out Notice"). The Opt- Out Notice shall be mailed to each such New Consumer prior 
to the date of automatic enrollment. The Competitive Supplier, in its discretion as to fonn 
and content shall: (i) prominently state all charges to be assessed by the Competitive 
Supplier; (ii) provide a summary of the prices and terms included in Exhibit A as well as 
fully disclose the prices and terms then being offered for Basic Service by the Local 
Distributor; (iii) state how such New Consumer may opt-out of the Program prior to 
enrollment and remain on Basic Service from the Local Distributor; and (iv) state how all 
Participating Consumers, subsequent to enrollment, will also have the right to opt-out at any 
time and return to Basic Service or choose a new Competitive Supplier without paying a fee 
or penalty to Competitive Supplier. All such notices must be approved in advance by the 
Municipality, such approval not to be unreasonably withheld. 

In providing the notifications set forth in this Article 3.2, and in otherwise conducting the 
activities in Article 3.4 below, the Competitive Supplier must rely upon information provided 
to it by the Local Distributor for the purpose of performing its obligations. Competitive 
Supplier will not be responsible for any errors in connection with its notification of Eligible 
Consumers only to the extent both that: 1) such errors are caused by errors or omissions in 
the information provided to it by the Local Distributor; and 2) it was reasonable for the 
Competitive Supplier to rely upon that provided information. The Municipality shall not be 
responsible for any such errors by the Competitive Supplier in any event. 
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3.3 CONSUMER AWARENESS 

Upon mutual agreement concerning the content and method, either the Competitive Supplier 
or Good Energy, L.P. may conduct consumer awareness efforts at its sole expense. 

3.4 ENROLLMENT 

3.4.1 Participating Consumers - All Participating Consumers as of the Effective Date will 
continue to be enrolled in the Program under the terms of this ESA unless they opt-out during 
the period specified in the Plan. The Municipality shall authorize the Local Distributor to 
provide to Competitive Supplier a list of Participating Consumers as of the Effective Date, as 
well as such Participating Consumer’s service and billing addresses, and any other 
infonnation necessary for Competitive Supplier to commence All-Requirements Power 
Supply to such Participating Consumers as of the Service Commencement Date. 

3.4.2 New Consumers - If New Consumers elect not to opt-out of the Program as provided 
in Article 3.2, such New Consumers will be automatically enrolled by Competitive Supplier 
in the Program. Competitive Supplier shall enroll such New Consumers in accordance with 
applicable Local Distributor rules. Residential and small commercial New Customers shall 
be enrolled in the Program at the rates reflected in Exhibit A. All other New Consumers 
shall be enrolled at a price determined by then-prevailing market conditions. Competitive 
Supplier shall enroll such New Consumers in accordance with applicable Department and 
Local Distributor rules. 

3.4.3 Eligible Consumers Opting Out - At any time during this ESA, Eligible Consumers 
who have previously opted out of the Program may request that they be re-enrolled in the 
Program. Competitive Supplier shall provide All-Requirements Power Supply to such 
Eligible Consumers at a price determined by the then-prevailing market conditions. 

Following mutually agreed upon procedures, the Competitive Supplier is responsible for 
accurately and promptly transmitting information regarding Eligible Consumers, to the Local 
Distributor. The Competitive Supplier shall be responsible for enrolling all Eligible 
Customers through EDI transactions submitted to the Local Distributor for initial enrollment 
in the aggregation and all enrollments thereafter. 

3.4.4 Eligible Consumers Served by Third-Parties - Consumers being served under other 
competitive supply programs offered by third-parties will not be automatically enrolled as 
Participating Consumers under this ESA when such program tenninates or is otherwise 
completed. Competitive Supplier agrees that Consumers under such third-party competitive 
supply programs may affirmatively opt-in and receive All-Requirements Power Supply. 
Residential and small commercial Consumers which opt-in shall be enrolled in the Program 
at the rates reflected in Exhibit A. All other Consumers that opt-in shall be enrolled at a 
price detennined by the then-prevailing market conditions. 
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ARTICLE 4 TERM OF CONTRACT AND TERMINATION 

4.1 TERM 

This ESA shall commence on the Effective Date, provided, however, that Competitive 
Supplier's obligation to provide All-Requirements Power Supply shall commence on the 
Service Commencement Date, and shall tenninate with the Participating Consumer’s first 

meter read date after_, unless terminated earlier under Article 4.2 

below ("Term"). 

4.2 TERMINATION 

This ESA may be tenninated at any time upon written notice: 

a) by the Municipality, or the Competitive Supplier, if the other Party fails to remedy or cure 
any breach of any material provision or condition of this ESA (including, but not limited to, 
Article 2.5 and Article 9, but excluding the failure to provide or arrange for All- 
Requirements Power Supply, which is addressed in Article 4.2(d)), within sixty (60) days 
following written notice to do so by the non-breaching party; or 

b) by the Municipality, or the Competitive Supplier, if any material provision or condition of 
this ESA be finally adjudged invalid by any court of competent jurisdiction, or if the 
Department exercises any lawful jurisdiction so as to invalidate or disapprove this ESA in 
whole or in significant part; or 

c) by the Municipality, i) if an order is entered against the Competitive Supplier approving a 
petition for an arrangement, liquidation, dissolution or similar relief relating to bankruptcy or 
insolvency and such order remains unvacated for thirty (30) days; or (ii) immediately if the 
Competitive Supplier shall file a voluntary petition in bankruptcy or any petition or answer 
seeking any arrangement, liquidation or dissolution relating to bankruptcy, insolvency or 
other relief for debtors or shall seek, consent to, or acquiesce in appointment of any trustee, 
receiver, or liquidation of any of Competitive Supplier’s property; or 

d) notwithstanding the foregoing, the failure of Competitive Supplier to provide or arrange 
for All-Requirements Power Supply to Participating Consumers, in the absence of Force 
Majeure or the Municipality's failure to perform, shall constitute an act of default, and the 
Municipality may tenninate this Agreement upon giving written notice and without a cure 
period. In the event the Competitive Supplier has performed its obligations hereunder and its 
failure to anange for or provide All-Requirements Power Supply is a direct result of actions 
or non-actions by any transmission service provider, the Local Distributor, or the ISO-NE, 
the Competitive Supplier’s failure shall not be deemed to be an act of immediate default and 
would be subject to remedy or cure as provided in Article 4.2 (a). 

4.3 OBLIGATIONS UPON TERMINATION 

Following termination of this ESA, the Parties shall each discharge by perfonnance all 
obligations due to any other Party that arose up to the date of tennination of the ESA and 
Competitive Supplier shall continue to have the right to collect all monies due for services 
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rendered to that date. 

The Competitive Supplier specifically waives all rights it may have at law to claim that the 
Municipality has no standing or otherwise lacks the authority to seek monetary damages on 
behalf of individual Participating Consumers in the event of a termination of this ESA.The 
Competitive Supplier shall submit all consumer drops via EDI to the Local Distributor in 
accordance with the rules and regulations set forth by the Massachusetts Electronic Business 
Transactions (EBT) Working Group. 


4.4 EXTENSION 

The ESA may be extended beyond the termination date established in Article 4.1 by mutual, 
written agreement of the Parties. Any new pricing terms shall be added to and replace Exhibit 
A as Exhibit A-2. Upon any such extension, this ESA shall continue to be in effect, and all 
provisions of the ESA shall retain the same force and effect as before the extension, unless it 
is terminated by either Party pursuant to the provisions of Article 4.2 or until the date stated 
in such extension. 

ARTICLE 5 CONTINUING COVENANTS 

The Competitive Supplier agrees and covenants to perform each of the following obligations 
during the tenn of this ESA. 

5.1 STANDARDS OF MANAGEMENT AND OPERATIONS 

In perfonning its obligations hereunder, during the tenn of this ESA, the Competitive 
Supplier shall exercise reasonable care to assure that its facilities are prudently and 
efficiently managed; that it employs an adequate number of competently trained and 
experienced personnel to carry out its responsibilities; that it delivers or ananges to deliver 
an uninterrupted supply of such amounts of electricity to the Point of Delivery as are required 
under this ESA; that it complies with all relevant industry standards and practices for the 
supply of electricity to Participating Consumers; and that, at all times with respect to 
Participating Consumers, it exercises good practice for a Competitive Supplier and employs 
all Commercially Reasonable skills, systems and methods available to it. 

5.2 CUSTOMER SERVICE ACCESS 

The Competitive Supplier agrees to provide, or cause to be provided, certain customer 
services to Participating Consumers. Such services shall be reasonably accessible to all 
Participating Consumers, shall be available during nonnal working hours, shall allow 
Participating Consumers to transact business they may have with the Competitive Supplier, 
and shall serve as a communications liaison among the Competitive Supplier, the 
Municipality, and the Local Distributor. A toll-free telephone number will be established by 
Competitive Supplier and be available for Participating Consumers to contact Competitive 
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Supplier during normal business hours (9:00 A.M.- 5:00 P.M. Eastern Time, Monday 
through Friday) to resolve concerns, answer questions and transact business with respect to 
the service received from Competitive Supplier. The Municipality will post program-related 
infonnation on the Municipality's website which will be available to Participating Consumers 
for general information, product and service information, and other purposes. 

5.3 RESPONDING TO REQUESTS FOR INFORMATION 

To the extent authorized by the Participating Consumer(s) and to the extent such individual 
permission is required by law, the Competitive Supplier shall, during normal business hours 
(as set forth above), respond promptly and without charge therefore to reasonable requests of 
the Municipality for infonnation or explanation regarding the matters covered by this ESA 
and the supply of electricity to Participating Consumers. Competitive Supplier agrees to 
designate a service representative or representatives (the "Service Contacts") who shall be 
available for these purposes, and shall identify the office address and telephone number of 
such representative(s). Whenever necessary to comply with this Article 5.3, the Service 
Contacts shall call upon other employees or agents of the Competitive Supplier to obtain 
such infonnation or explanation as may be reasonably requested. Nothing in this Article 5.3 
shall be interpreted as limiting the obligation of the Competitive Supplier to respond to 
complaints or inquiries from Participating Consumers, or to comply with any regulation of 
the Department or Attorney General regarding customer service. 

5.4 ARRANGING FOR FIRM ALL-REQUIREMENTS POWER SUPPLY 

Competitive Supplier shall participate in or make appropriate anangements with the ISO-NE, 
any relevant regional transmission organization, wholesale suppliers or any other entity to 
ensure an uninterrupted flow of firm All-Requirements Power Supply to the Local 
Distributor for delivery to Participating Consumers, and exercise all Commercially 
Reasonable efforts to cooperate with the NEPOOL, the ISO-NE or any other entity to ensure 
a source of back-up power in the event that Competitive Supplier is unable to deliver All- 
Requirements Power Supply to the Point of Delivery. In the event the Competitive Supplier 
is unable to deliver sufficient electricity to the grid to serve Participating Consumers, the 
Competitive Supplier shall utilize such arrangements and exercise all Commercially 
Reasonable efforts as may be necessary to continue to serve Participating Consumers under 
the terms of this ESA, and shall bear any costs it may incur in carrying out these efforts and 
obligations. Competitive Supplier shall not be responsible to the Municipality or any 
Participating Consumers in the event that, through no fault of the Competitive Supplier or its 
Associated Entities, the Local Distributor disconnects, curtails or reduces service to 
Participating Consumers (notwithstanding whether such disconnection is directed by the 
ISO- NE). 
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5.5 NON-DISCRIMINATORY PROVISION OF SERVICE 

Competitive Supplier shall supply electric energy to the Point of Delivery to all Eligible 
Consumers on a non-discriminatory basis; provided, however, that those prices and other 
terms may vary in accordance with reasonably established rate classifications (e.g., 
residential, commercial, municipal, industrial) or by such other categories as appear in 
Exhibit A. To the extent applicable, Competitive Supplier's prices, terms and conditions shall 
be in accordance with the Massachusetts General Laws, the regulations of the Department, 
and other applicable provision of law. To the extent required by law and/or the conditions of 
any Department approval of this ESA, the Competitive Supplier may not deny service to an 
Eligible Consumer for failure to pay the bills of any other electric company (whether 
engaged in the distribution, transmission, or generation of electricity) or of any other 
aggregator, marketer or broker of electricity, but may reasonably deny or condition new 
service, or terminate existing service, based upon any Participating Consumer's failure to pay 
bills from the Competitive Supplier, subject to any provisions of law or applicable DPU 
orders or regulations. Provision of electric energy supply shall be subject to Competitive 
Supplier's standard credit policies, to the extent permitted by law, as described in Exhibit A. 

5.6 APPROVAL OF GENERAL COMMUNICATIONS 

Competitive Supplier shall cooperate with the Municipality in the drafting and sending of 
messages and infonnation to Eligible Consumers concerning the Program or any matter 
arising under or related to this ESA. Competitive Supplier shall, prior to sending, whether 
directly or through its Associated Entities, any direct mail, advertising, solicitation, bill 
insert, electronic mail, or other similar written or electronic communication (collectively, 
"General Communications") to Participating Consumers (but excluding individually drafted 
or tailored communications responding to the specific complaint or circumstance of an 
individual consumer), provide a copy of such General Communication to the Municipality 
for its review to detennine whether it is consistent with the purposes and goals of the 
Municipality. The Municipality shall have the right to disapprove such General 
Communications and suggest revisions if it finds the communication inconsistent with the 
purposes and goals of the Municipality, factually inaccurate or likely to mislead; provided, 
however: (i) that the communication shall be deemed approved if the Municipality fails to 
respond within seven (7) calendar days (not including weekends and holidays); and (ii) that 
no approval shall be necessary for any communication (a) regarding any emergency situation 
involving any risk to the public health, safety or welfare; (b) which has been approved by the 
Department, the DOER, or any other Governmental Authority; or (c) in the nature of routine 
monthly or periodic bills, or collection notices, except that any bill insert or message 
included at the bottom of such bill not within the scope of (a) or (b) above shall require 
approval. If the Municipality objects to any General Communication on the grounds it is 
inconsistent with the purposes and goals of the Municipality, the Competitive Supplier, after 
consultation as provided in this Article 5.6, may nevertheless elect to send such General 
Communication provided that it: (i) clearly indicates on such mailing that it has not been 
endorsed by the Municipality, (ii) has previously provided all Participating Consumers a 
meaningful chance to opt not to receive such General Communications, (iii) has stated in 
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connection with such chance to opt not to receive such communications that "the 
Municipality wants to protect Eligible Consumers from receiving marketing materials if you 
do not wish to do so," and (iv) has otherwise sought input from the Municipality as to the 
means by which Eligible Consumers are given a chance to remove their names from any list 
which may receive General Communications. The Municipality may reject or exclude any 
proposed General Communication that, in its reasonable judgment, is contrary to the interests 
and objectives of the Program or the Municipality. 

5.7 COMMUNICATION OF INSERTS AND MESSAGES 

Competitive Supplier agrees that if it communicates with Participating Consumers directly, 
and unless prevented for regulatory or other such reasons from doing so, it shall allow the 
Municipality to include no less than three (3) inserts per year into such communications, 
provided that the Municipality pays the cost of printing and reproducing such insert and any 
incremental postage or handling costs the Competitive Supplier may incur as a result of 
including such insert. Competitive Supplier shall have the right to disapprove such General 
Communications (that is communications other than those pertaining to the Municipality's 
demand-side management, energy efficiency programs and technology, and renewable 
energy programs, if applicable) and suggest revisions if it finds the communication 
inconsistent with its business interests, factually inaccurate or likely to mislead; provided, 
however: (i) that the communication shall be deemed approved if the Competitive Supplier 
fails to respond within seven (7) calendar days after receipt (not including weekends and 
holidays); and (ii) that no approval shall be necessary for any communication which has been 
ordered by the Department, the DOER, or any other Governmental Authority to be so 
communicated. 

5.8 PARTICIPATING CONSUMER LISTS 

To the extent not prohibited by any Governmental Rule or expressly by any Participating 
Consumer(s), the Competitive Supplier shall, upon request of the Municipality, provide a list 
of the Participating Consumers being served by the Competitive Supplier, including such 
reasonable identifying and aggregate consumption information as the Municipality may also 
request to the extent such information is available to Competitive Supplier. Competitive 
Supplier shall provide such Participating Consumer lists in an electronic fonnat reasonably 
acceptable to both Parties and with no more frequency than once a month. 

5.9 COMPLIANCE WITH LAWS 

The Parties shall promptly and fully comply with all existing and future Governmental Rules 
of all Governmental Authorities having jurisdiction over the activities covered by this ESA. 

5.10 CONSENT 

Whenever perfonnance of an obligation of any Party hereto requires the consent or approval 
of any Governmental Authority, such Party shall make Commercially Reasonable efforts to 
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obtain such consent or approval. In the event the Competitive Supplier requests the 
Municipality's assistance in obtaining such consent or approval and the Municipality 
anticipates that it will incur costs in fulfilling the Competitive Supplier's request, it shall give 
the Competitive Supplier an estimate of such costs. Upon receiving the estimate, Competitive 
Supplier shall determine whether it will continue to request the Municipality's assistance, and 
if so, the Competitive Supplier shall reimburse the Municipality for all costs, up to the 
estimated dollar amount, reasonably incurred by the Municipality in connection with such 
efforts. 

ARTICLE 6 ROLE OF THE MUNICIPALITY 

Under this ESA, the Municipality shall not actually receive, take title to, or be liable for the 
supply or delivery of All-Requirements Power Supply in any manner whatsoever. The Parties 
specifically agree that the role of the Municipality is established under M.G.L. c. 164, § 134 
and includes negotiating the terms and conditions under which All- Requirements Power 
Supply will be provided by the Competitive Supplier under this ESA It is the sole obligation 
of the Competitive Supplier to arrange for delivery of All-Requirements Power Supply to 
Participating Consumers. The Parties agree that Municipality is not a "distribution company", 
"electric company", "generation company" or "transmission company" within the meaning of 
M.G.L. c. 164, § 1 as a result of this ESA, unless a court, the Department, or other lawful 
authority shall adjudicate to the contrary; provided, however, that the Municipality may be 
considered to be operating a municipal load aggregation plan pursuant to M.G.L. c. 164, § 
134. The Competitive Supplier hereby agrees that it will take no action, whether directly or 
through its Associated Entities, that would make the Municipality liable to any Participating 
Consumer due to any act or failure to act on the part of the Competitive Supplier or its 
Associated Entities relating to the delivery or supply of All-Requirements Power Supply. 

ARTICLE 7 PRICES AND SERVICES; BILLING 

7.1 SCHEDULE OF PRICES AND TERMS 

Competitive Supplier agrees to provide All-Requirements Power Supply and other related 
services as expressly set forth herein in accordance with the prices and terms included in 
Exhibit A to this ESA, which Exhibit is hereby incorporated by reference into this ESA. 

7.2 OBLIGATION TO SERVE 

As between the Parties, Competitive Supplier has the sole obligation to obtain sources of 
supply, whether from generating facilities owned or controlled by its affiliates, through 
bilateral transactions, or the market, as may be necessary to provide All-Requirements Power 
Supply for all of the Participating Consumers under the Program. Competitive Supplier, 
except as explicitly limited by the tenns included in Exhibit A, shall be obligated to accept 
all Participating Consumers, regardless of their location or energy needs provided such 
Participating Consumers are eligible under the applicable regulations and tariffs of the Local 
Distributor. 
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7.3 METERING 

The Local Distributor will be responsible for any metering which may be required to bill 
Participating Consumers in accordance with the Local Distributor's Terms and Conditions for 
Competitive Suppliers. 

7.4 TERMS AND CONDITIONS PERTAINING TO INDIVIDUAL ACCOUNT 
SERVICE 

7.4.1 Title 

Title to All-Requirements Power Supply will transfer from Competitive Supplier to 
Participating Consumers at the Point of Sale. In accordance with the Local Distributor's 
Tenns and Conditions for Competitive Suppliers, the Competitive Supplier will be 
responsible for any and all losses incurred on the local network transmission systems and 
distribution systems, as determined by the Local Distributor. 

7.4.2 Billing and Payment 

Unless otherwise specified in an Exhibit to this ESA, all billing under this ESA shall be 
based on the meter readings of each Participating Consumer’s meter(s) performed by the 
Local Distributor. Competitive Supplier shall, or shall cause the Local Distributor or any 
other entity, to prepare and mail bills to Participating Consumers monthly. If the Competitive 
Supplier arranges for the Local Distributor to perform billing services, the Competitive 
Supplier shall adopt the billing and payment tenns offered by the Local Distributor to its 
Eligible Consumers on Basic Service unless the Competitive Supplier and Local Distributor 
otherwise agree. Any over-charge or under-charge will be accounted for in the next billing 
period for which actual meter data is available. 

7.4.3 Regional and Local Transmission 

The prices quoted in Exhibit A do not include current and future charges for distribution 
service costs collected by the Local Distributor under its distribution service tariff or local 
transmission costs as may be imposed by the regional power pool, ISO-NE, or individual 
electric utilities that have FERC transmission tariffs. The Competitive Supplier understands 
that these costs will be collected by the Local Distributor. If, in the future, Competitive 
Supplier becomes responsible for such distribution or transmission costs, Competitive 
Supplier shall be entitled to collect such costs from Participating Consumers to the extent 
permitted by any Governmental Rules. These costs are "pass through" costs as determined by 
the appropriate regulatory agencies. 

7.4.4 Taxes 

All sales, gross receipts, excise or similar taxes imposed with respect to the sale or 


17 of 34 



Electric Serx’ice Agreement 


consumption of All-Requirements Power Supply shall be included on the Participating 
Consumer's bill and shall be remitted to the appropriate taxing authority by Competitive 
Supplier. Participating Consumers shall be responsible for all taxes that are required by law 
to be imposed upon a purchaser of electricity and are associated with electricity consumption 
under the ESA. Participating Consumers shall be responsible for identifying and requesting 
any exemption from the collection of any tax by providing appropriate documentation to 
Competitive Supplier. For avoidance of doubt, Competitive Supplier shall be responsible for 
all taxes imposed on Competitive Supplier’s income. 


ARTICLE 8 DEVELOPMENT OR OFFERING OF RENEWABLE ENERGY SOURCES 

8.1 RENEWABLE ENERGY PORFOLIO STANDARD 

Competitive Supplier agrees that it, and its Associated Entities directly or indirectly involved 
in providing services or meeting the Competitive Supplier’s obligations under the ESA, will 
comply with the applicable provisions of M.G.L. c. 25A, § 1 IF, § 11 Fl/2, and any 
regulations, orders or policies adopted pursuant thereto. 

8.2 PROVISION OF GREEN POWER [include if applicable] 

Competitive Supplier will enter into a REC Purchase Agreement (“RPA”) with 

_(“REC Supplier”) attached hereto as Exhibit C. Pursuant to the RPA, 

REC Supplier will provide, and Competitive Suppler will purchase, renewable energy 
certificates (RECs) in a quantity sufficient to support the Municipality’s opt-out and opt-in 
programs as described in Exhibit A of the RPA. Competitive Supplier shall include the 
REC’s purchased from the REC Supplier in the All Requirements Power Supply to be 
provided to the Municipality under the ESA. Competitive Supplier shall include all costs of 
such RECs in the price for All Requirements Power Supply as provided in Exhibit A of this 
ESA. In the event REC Supplier defaults under, or terminates, the RPA prior to the 
termination of this ESA, Competitive Supplier shall procure and provide RECs for the 
continuing tenn of the ESA sufficient to support the Municipality’s opt-out and opt-in 
programs as described in Exhibit A of the RPA (“Replacement RECs”). The prices included 
in Exhibit A of the ESA shall not be subject to modification because Competitive Supplier is 
required to provide Replacement RECs. 


ARTICLE 9 SERVICE PROTECTIONS FOR RESIDENTIAL CONSUMERS 
Competitive Supplier agrees that it and its Associated Entities shall comply with the 
provisions of 220 C.M.R. 25.00, 27.00, 28.00 and 29.00, as applicable to Competitive 
Suppliers, and any amendments thereto, and any code of conduct or policies the Department 
may adopt in accordance with M.G.L. c. 164, § 1F(7). The Competitive Supplier shall, on or 

before_, provide a written, detailed description of its billing and 

termination procedures, customer services, confidentiality and related practices and 
procedures for approval by the Municipality (which approval shall not be unreasonably 
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withheld). Such written description shall also include the Competitive Supplier's plans for 
maintaining "service quality standards", as that phrase is used in § 1F(7); for complying with 
the "affirmative choice" requirements of § 1F(7); and for handling consumer complaints, 
including any arbitration procedures. If the Participating Consumer(s) so pennit(s) or to the 
extent such permission is required by law or the terms of any Department order with respect 
to this ESA, the Competitive Supplier agrees to provide notice to the Municipality of any 
consumer complaints received from a Participating Consumer, and the Municipality shall 
have the right, but not the obligation, to participate in resolution of the dispute, to the extent 
that such complaints relate directly to the Program, and to the extent permitted by 
Department regulations and other applicable law. The failure to timely submit such written 
description, or the submission of practices and procedures which materially fail to comply 
with Department regulations and policies, shall be deemed grounds for termination of this 
ESA, at the discretion of the Municipality after providing written notice of such failure to the 
Competitive Supplier and allowing the Competitive Supplier sixty (60) days to cure such 
failure. 

In addition, and in accordance with M.G.L. c. 164, § 1F(2) and 220 CMR 11.05(2)(b)19, in 
the event of a dispute regarding an invoice or Competitive Supplier's service, whether 
directly or through its Associated Entities, under this ESA, a Participating Consumer may 
contact the Department, which may refer the dispute to the Massachusetts Office for Dispute 
Resolution for mediation of such dispute, if the amount in dispute is greater than one hundred 
dollars ($100.00) and the subject of the dispute is within the Department's statutory and 
regulatory authority. 

ARTICLE 10 NON-DISCRIMINATION IN HIRING AND EMPLOYMENT 

Competitive Supplier agrees that it conduct its operations and activities under this ESA in 
accordance with all applicable state and federal laws regarding non-discrimination in hiring 
and employment of employees. 

ARTICLE 11 POWER SUPPLY INFORMATION AND ACCESS TO INFORMATION 

11.1 POWER SUPPLY INFORMATION 

11.1.1 Quarterly Report of Sales 

Competitive Supplier shall provide the Municipality or its agent with a quarterly report of 
sales which will contain: (i) the actual aggregate kWh sales for each meter read of the 
reporting period and (ii) the number of Participating Consumer accounts active in each meter 
read of the reporting period. The quarterly report will be due to the Municipality or its agent 
within forty-five (45) days following the close of each quarter (March 31, June 30, 

September 30, and December 31). The aggregate kWh sales and number of Participating 
Consumer accounts shall be listed in the report both by rate code and rate name as shown on 
Exhibit B attached hereto. This infonnation shall be provided in electronic format. 
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11.1.2 Consumer-Related Data 

On and after the Service Commencement Date, Competitive Supplier will maintain 
consumer- related data in electronic fonn including utility account number, billing name, 
billing address, service address historical usage, demand, and ICAP (Installed Capacity) data. 
Competitive Supplier will make such data available to the Municipality or its agent upon 
request within forty-five (45) business days of the request. A violation of this Article 2.5 
shall be grounds for termination under Article 4.2(a). 


11.1.3 Standard of Care 

Competitive Supplier shall use all Commercially Reasonable efforts in preparing and 
providing any information or data required under the ESA. To the extent that Competitive 
Supplier determines that any infonnation or data provided hereunder is in error, it shall 
provide such information or data to the Municipality or its agent within a Commercially 
Reasonable time 

11.2 POWER SUPPLY REPORT 

Unless the “Disclosure Label” requirement is waived by the DPU, within fifteen (15) days of 
the end of the quarter, Competitive Supplier shall present a copy of the current "Disclosure 
Label" required by the Department of all Competitive Suppliers to be disclosed to their 
Participating Consumers which includes information pertaining to Competitive Supplier's 
power supply and a reasonably detailed description of the sources of Competitive Supplier’s 
power supply used to serve Participating Consumers pursuant to this ESA, except to the 
extent such disclosure would violate any confidentiality obligations of Competitive Supplier. 

11.3 BOOKS AND RECORDS 

Competitive Supplier shall keep their books and records in accordance with any applicable 
regulations or guidelines of the Department, the FERC, and any other Governmental 
Authority. The Municipality will have access to any reports mandated by the Securities and 
Exchange Commission which are available on the Internet "EDGAR" system. Upon 
reasonable request by the Municipality and at the Municipality's expense, Competitive 
Supplier shall provide back up for any charge under this ESA questioned by the 
Municipality. 

11.4 COPIES OF REGULATORY REPORTS AND FILINGS 

Upon reasonable request, Competitive Supplier shall provide to the Municipality a copy of 
each public periodic or incident-related report or record relating to this ESA which it files 
with any Massachusetts or federal agency regulating rates, service, compliance with 
environmental laws, or compliance with affirmative action and equal opportunity 
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requirements, unless the Competitive Supplier are required by law or regulation to keep such 
reports confidential. Competitive Supplier shall be reimbursed its reasonable costs of 
providing such copies. 

ARTICLE 12 RESOLUTION OF DISPUTES; CHOICE OF LAW AND FORUM 

12.1 CHOICE OF LAW AND FORUM 

This ESA and the rights of the Parties shall be interpreted and determined in accordance with 
the laws of the Commonwealth of Massachusetts without respect to conflicts-of-laws 
principles. Any litigation arising hereunder shall be brought solely in the appropriate federal 
court in Massachusetts or appropriate state court sitting in the Massachusetts county in which 
the Municipality is located, to whose jurisdiction the parties hereby assent, waiving all 
objections to venue or forum. 

12.2 DISPUTE RESOLUTION 

Unless otherwise provided for in this ESA, the dispute resolution procedures of this Article 

12.2 shall be the exclusive mechanism to resolve disputes arising under this ESA. The Parties 
agree to use their respective best efforts to resolve any dispute(s) that may arise regarding 
this ESA. Any dispute that arises under or with respect to this ESA that cannot be resolved 
shall in the first instance be the subject of informal negotiations between the Parties involved 
in the dispute. The dispute shall be considered to have arisen when one Party sends the other 
Party(ies) involved in the dispute a written notice of dispute. The period for informal 
negotiations shall be fourteen (14) days from receipt of the written notice of dispute unless 
such time is modified by written agreement of the Parties involved in the dispute. In the 
event that the parties involved in the dispute cannot resolve a dispute by informal 
negotiations, the Parties may seek judicial enforcement subject to the provisions of this ESA. 
Notwithstanding the foregoing, injunctive relief may be immediately sought without 
resorting to alternative dispute resolution to prevent irreparable harm that would be caused 
by a breach of this ESA. 


ARTICLE 13 INDEMNIFICATION 

13.1 INDEMNIFICATION BY THE COMPETITIVE SUPPLIER 

In addition to any other remedies available to the Municipality at law or equity, and 
notwithstanding any other provision contained herein, the Competitive Supplier shall 
indemnify, defend and hold harmless the Municipality ("Indemnified Party") and the 
Indemnified Party's officials, officers, employees, agents, representatives and independent 
contractors, from and against any and all costs, claims, liabilities, damages, expenses 
(including reasonable attorney’s fees), causes of action, suits or judgments, incurred by, on 
behalf of or involving any one of the foregoing parties to the extent arising directly from or 
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in connection with (i) any material breach by Competitive Supplier of its obligations, 
covenants, representations or warranties contained in this ESA and not resulting from the 
actions of the ISO, Local Distributor, the Municipality or its employees or agents, or (ii) any 
action or omission taken or made by the Competitive Supplier or its Associated Entities in 
connection with Competitive Supplier's performance of this ESA. 

13.2 NOTICE OF INDEMNIFICATION CLAIMS 

If the Municipality seeks indemnification pursuant to this Article 13, it shall notify 
Competitive Supplier of the existence of a claim, or potential claim as soon as practicable 
after learning of such claim, or potential claim, describing with reasonable particularity the 
circumstances giving rise to such claim. Upon written acknowledgment by the Competitive 
Supplier that it will assume the defense and indemnification of such claim, the Competitive 
Supplier may assert any defenses which are or would otherwise be available to the 
Municipality. 


13.3 SURVIVAL 

Notwithstanding any provision contained herein, the provisions of this Article 13 shall 
survive the termination of this ESA. 

13.4 DUTY TO MITIGATE 

Each Party agrees that they have a duty to mitigate damages and covenant that they will use 
Commercially Reasonable efforts to minimize any damages they may incur as a result of the 
other Party's performance or non-performance of this ESA. 


ARTICLE 14 REPRESENTATIONS AND WARRANTIES 
14.1 BY THE COMPETITIVE SUPPLIER 

As a material inducement to entering into this ESA, the Competitive Supplier hereby 
represents and warrants to the Municipality as of the Effective Date of this ESA as follows: 

a) it is duly organized, validly existing and in good standing under the laws of the 
jurisdiction of its formation and is qualified to conduct its business in those jurisdictions 
necessary for it to perform its obligations under this ESA; 

b) it has all authorizations from any Governmental Authority necessary for it to legally 
perfonn its obligations under this ESA or will obtain such authorizations in a timely manner 
prior to when any performance by it requiring such authorization becomes due; 

c) the execution, delivery and performance of this ESA are within its powers, have been duly 
authorized by all necessary action and do not violate any of the terms or conditions in its 
governing documents or any contract to which it is a party or any Governmental Rule 
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applicable to it; 

d) subject to the conditions set forth in Article 2.4, this ESA constitutes a legal, valid and 
binding obligation of the Competitive Supplier enforceable against it in accordance with its 
terms, and the Competitive Supplier has all rights such that it can and will perform its 
obligations to the Municipality in confonnance with the terms and conditions of this ESA, 
subject to bankruptcy, insolvency, reorganization and other laws affecting creditor's rights 
generally and general principles of equity; 

e) no Bankruptcy is pending against it or to its knowledge threatened against it; 

f) none of the documents or other written infonnation furnished by or on behalf of 
Competitive Supplier to the Municipality pursuant to this ESA, contains any untrue statement 
of a material fact or omits to state any material fact required to be stated therein or necessary 
to make the statements contained herein or therein, in the light of the circumstances in which 
they were made, not misleading; and 

g) all infonnation furnished by Competitive Supplier in response to the Request for 
Proposals for competitive electric supply services is true and accurate. 


14.2 BY THE MUNICIPALITY 

As a material inducement to entering into this ESA, the Municipality hereby represents and 
warrants to Competitive Supplier as of the effective date of this ESA as follows: 

a) this ESA constitutes the legal, valid and binding contract of the Municipality enforceable 
in accordance with its terms, subject to applicable law; 

b) the execution, delivery and performance of this ESA are within the Municipality's 
powers, have been or will be duly authorized by all necessary action; 

c) the Municipality has all authorizations from any local or state Governmental Authority 
necessary for it to legally perform its obligations under this ESA or will obtain such 
authorizations in a timely manner prior to when any perfonnance by it requiring such 
authorization becomes due; and 

e) no Bankruptcy is pending or threatened against the Municipality. 

ARTICLE 15 INSURANCE 

15.1 In order to help support the indemnifications provided in Article 13, and its other 
promises and covenants stated herein, Competitive Supplier shall secure and maintain, at its 
own expense, before the Effective Date and throughout the term of this ESA, unless 
otherwise specified, comprehensive commercial general liability insurance of at least 
$3,000,000 combined single limit and excess liability coverage of at least $5,000,000 with 
insurers licensed to do business in the Commonwealth of Massachusetts and satisfactory to 
the Municipality. A certificate that each such insurance coverage is in force and effect, and 
listing the Municipality as an additional insured on all policies, shall be submitted on or 
before the Effective Date and thereafter whenever renewed or requested by the Municipality. 
All insurers must be notified that the insurance policies must provide that a copy of any 
notice of cancellation or non-renewal will be sent to the Municipality. 
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15.2 With respect to any of the insurance policies provided by the Competitive Supplier 
pursuant to these requirements which are “claims made” policies, in the event at any time 
such policies are canceled or not renewed, the Competitive Supplier shall provide a substitute 
insurance policy with terms and conditions and in amounts which comply with these 
requirements and which provides for retroactive coverage to the date of the cancellation or 
non-renewal of the prior “claims-made” policy. With respect to all “claims made” policies 
which have been renewed, the Competitive Supplier shall provide coverage retroactive to the 
Effective Date under this ESA. All said substitute or renewed “claims made” policies shall 
be maintained in full force and effect for three (3) years from the date of the termination of 
the ESA. 

15.3 Competitive Supplier, to the extent required by law, must provide worker’s 
compensation insurance meeting all applicable state and federal requirements. 


ARTICLE 16 CONFIDENTIALITY 

Competitive Supplier acknowledges that the Municipality is subject to public records laws, 
including without limitation, M.G.L. c. 4, § 7, cl. 26 and M.G.L. c. 66, § 10. To the extent 
not prohibited by such laws, each Party shall keep confidential, and shall not disseminate to 
any third party (other than such Party's affiliates) or use for any other purpose (except with 
written authorization, such authorization not to be unreasonably withheld), any infonnation 
received from the other that is confidential or proprietary in nature unless legally compelled 
(by deposition, inquiry, request for production of documents, subpoena, civil investigative 
demand or similar process, or by order of a court or tribunal of competent jurisdiction, or in 
order to comply with applicable rules or requirements of any stock exchange, government 
department or agency or other Governmental Authority, or by requirements of any securities 
law or regulation or other Governmental Rule) or as necessary to enforce the terms of this 
ESA. The Party receiving confidential or proprietary information shall have no obligation 
with respect to such infonnation which: (i) is or becomes generally available to the public 
other than as a result of disclosure by the receiving Party; (ii) was in its possession prior to 
disclosure hereunder and which was not acquired directly or, to the Party's knowledge, 
indirectly from the disclosing Party; (iii) was received from a non-party to this ESA who to 
the receiving Party's knowledge, was not subject to a confidentiality agreement or fiduciary 
obligation regarding information; (iv) was independently developed by the receiving Party 
without reference to the information. 

Either Party may disclose the tenns of this ESA to its affiliates, and to its officers, directors, 
employees, attorneys and accountants. This Article 16 shall survive the tennination of this 
ESA for a period of two (2) years. 


If either Party is compelled to disclose any confidential information of the other Party, such 
Party shall request that such disclosure be protected and maintained in confidence to the 
extent reasonable under the circumstances and use Commercially Reasonable efforts to 
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protect or limit disclosure with respect to commercially sensitive terms. In addition, 
notwithstanding the public records laws referenced above, such Party shall provide the other 
Party with prompt notice of the requirement to disclose confidential infonnation in order to 
enable the other Party to seek an appropriate protective order or other remedy, and such Party 
shall consult with the other Party with respect to the other Party taking steps to resolve the 
scope of any required disclosure. In the event the Competitive Supplier requests the 
Municipality's assistance in protecting the confidentiality of infonnation and the 
Municipality anticipates that it will incur costs in fulfilling the Competitive Supplier's 
request, it shall give the Competitive Supplier an estimate of such costs. Upon receiving the 
estimate, Competitive Supplier shall determine if it continues to request the Municipality's 
assistance, and if so, the Competitive Supplier shall reimburse the Municipality for all costs, 
up to the estimated amount, reasonably incurred by the Municipality in connection with such 
efforts. 

For the avoidance of doubt, the information related to this ESA that is considered 
confidential and proprietary in nature shall include the following: 

a) any account information related to the Participating Consumers including, without 
limitation, historic usage data, metering, and billing and payment information; 

b) any information regarding transactions entered into by Competitive Supplier and any third 
parties in connection with the provision of All-Requirements Power Supply; 

c) any list of Participating Consumers; 

d) any information disclosed by a Party during any settlement discussions; 

e) Competitive Supplier's insurance policies; 

f) any financial security instrument(s) provided by Competitive Supplier; 

g) any non-public information provided by Competitive Supplier; and 

h) any information which either Party should reasonably understand to be confidential and 
proprietary by virtue of the sensitive nature of the information. 


ARTICLE 17 REGULATORY EVENT 


If a Regulatory Event occurs, the Parties shall use their best efforts to reform this ESA to 
give effect to the original intent of the Parties. 


ARTICLE 18 MISCELLANEOUS 

18.1 NO ASSIGNMENT WITHOUT PERMISSION 


Competitive Supplier shall not assign this ESA or any of its rights, obligations and privileges 
under this ESA without the prior written approval of the Municipality. Such approval may be 
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denied at the reasonable discretion of the Municipality, including if the proposed assignee 
does not have the experience and financial ability to fulfill all obligations of the Competitive 
Supplier in the ESA. Notwithstanding the above, any assignment of this ESA by the 
Competitive Supplier, whether as the result of the sale of all or substantially all of the 
Competitive Supplier’s business related to this ESA or otherwise, 
shall be subject to the following requirements: (i) Competitive Supplier shall provide the 
Municipality with notice of the proposed assignment at least 45 days prior to such 
assignment: (ii) Competitive Supplier’s assignee shall agree in writing to be bound by the 
terms and conditions of this ESA; and (iii) Competitive Supplier and such assignee shall, at 
least forty-five (45) days in advance of any assignment, reasonably demonstrate to 
Municipality that assignee has the experience and financial ability to fulfill all obligations of 
the Competitive Supplier in the ESA. The Municipality may assign this ESA without the 
prior consent of Competitive Supplier provided that the proposed assignee has at least the 
same financial ability as the Municipality and such assignment would not materially impair 
the rights and interests of Competitive Supplier under this ESA. The rights and obligations 
created by this ESA shall inure to the benefit of, and be binding upon, the successors and 
permitted assigns of, the respective Parties hereto. 


18.2 DIRECT MARKETING 

Prior to the introduction of any new product or service which Competitive Supplier may wish 
to make available to Participating Consumers or other Eligible Consumers located within the 
Municipality, Competitive Supplier agrees to (i) give the Municipality written notice of such 
new product or service and (ii) subject to the entry into reasonable confidentiality terms to 
the extent pennitted by law and mutually acceptable to the Parties, discuss with the 
Municipality the possible inclusion of such new product or service in this or another 
aggregation program undertaken by the Municipality. 

Competitive Supplier also agrees not to engage, whether directly or through any of its 
Associated Entities, in any direct marketing to any Participating Consumer that relies upon 
Competitive Supplier's unique knowledge of, or access to, Participating Consumers gained as 
a result of this ESA. For the purposes of this provision, "direct marketing" shall include any 
telephone call, mailing, electronic mail, or other contact between the Competitive Supplier 
and the Consumer. Broad-based programs of the Competitive Supplier that do not rely on 
unique knowledge or access gained through this ESA will not constitute such "direct 
marketing." 

18.3 NOTICES 

All notices, demands, requests, consents or other communications required or permitted to be 
given or made under this ESA shall be in writing and addressed to: 

If to Competitive Supplier: 
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If to Municipality: 

Mr. Charles de Casteja 
Good Energy, L.P. 

232 Madison Avenue, 3 ld Floor 
New York, NY 10016 
Phone: 212-792-0222 
Fax:212-792-0223 
charles@goodenergy.com 

and 

Town Manager 

730 Massachusetts Avenue 

Arlington, MA 02476 

Phone: 781-316-3010 

Fax: 781-316-3019 

achapdelaine@town.arlington.ma .us 


Notices hereunder shall be deemed properly served (i) by hand delivery, on the day and at the 
time on which delivered to the intended recipient at the address set forth in this ESA; (ii) if 
sent by mail, on the third business day after the day on which deposited in the United States 
certified or registered mail, postage prepaid, return receipt requested, addressed to the 
intended recipient at its address set forth in this ESA; or (iii) if by Federal Express or other 
reputable express mail service, on the next business day after delivery to such express mail 
service, addressed to the intended recipient at its address set forth in this ESA. Any party 
may change its address and contact person for the purposes of this Article 18.3 by giving 
notice thereof in the manner required herein. 

18.4 CHANGES IN EMERGENCY AND SERVICE CONTACT PERSONS 

In the event that the name or telephone number of any emergency or service contact for the 
Competitive Supplier changes, Competitive Supplier shall give prompt notice to the 
Municipality in the manner set forth in Article 18.3. In the event that the name or telephone 
number of any such contact person for the Municipality changes, prompt notice shall be 
given to the Competitive Supplier in the manner set forth in Article 18.3. 

18.5 ENTIRE ESA; AMENDMENTS 

This ESA, including the Plan incorporated by reference in Section 18.14, constitute the entire 
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agreement between the Parties hereto with respect to the subject matter hereof and 
supersedes all prior oral or written agreements and understandings between the Parties 
relating to the subject matter hereof. This ESA may only be amended or modified by a 
written instrument signed by all Parties hereto. 

18.6 FORCE MAJEURE 

If by reason of Force Majeure any Party is unable to carry out, either in whole or in part, its 
obligations herein contained, such Party shall not be deemed to be in default during the 
continuation of such inability, provided that: (i) the non-perfonning Party, within two (2) 
weeks after the occurrence of the Force Majeure, gives the other Party hereto written notice 
describing the particulars of the occurrence; (ii) the suspension of performance be of no 
greater scope and of no longer duration than is required by the Force Majeure; (iii) no 
obligations of the Party which were to be performed prior to the occurrence causing the 
suspension of perfonnance shall be excused as a result of the occurrence; and (iv) the non- 
perfonning Party shall use Commercially Reasonable efforts to remedy with all reasonable 
dispatch the cause or causes preventing it from carrying out its obligations. If (i) an event of 
Force Majeure caused by any strikes, lockouts or other industrial disturbances involving 
Competitive Supplier or its Associated Entities continues for a period of thirty (30) days or 
longer, or (ii) an event of Force Majeure arising from any other cause continues for a period 
of sixty (60) days or longer, either Party may tenninate this ESA by sending the other Party a 
written notice as set forth in Article 4.2; provided, however, that the same shall not constitute 
a default under this ESA and shall not give rise to any damages. Additionally, Competitive 
Supplier shall submit all consumer drops via EDI to the Local Distributor in accordance with 
the rules and regulations set forth by the EBT Working Group 

18.7 EXPENSES 

Each Party hereto shall pay all expenses incurred by it in connection with its entering into 
this ESA, including without limitation, all of its attorney’s fees and expenses. 

18.8 NO JOINT VENTURE 

Competitive Supplier will perfonn all obligations under this ESA as an independent 
contractor. Nothing herein contained shall be deemed to constitute any Party a partner, agent 
or legal representative of the other Party or to create a joint venture, partnership, agency or 
any relationship between the Parties. The obligations of the Municipality and the 
Competitive Supplier hereunder are individual and neither collective nor joint in nature. 

18.9 JOINT WORK PRODUCT 

This ESA shall be considered the work product of all Parties hereto, and, therefore, no rule of 
strict construction shall be applied against either Party. 

18.10 COUNTERPARTS 
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This ESA may be executed in counterparts, each of which shall be deemed an original and all 
of which shall constitute a single agreement. 

18.11 COMMISSION 

The Parties acknowledge that the Price for energy as described in Exhibit A includes: a) a 
commission fee equal to $0,001 (1 mil) per kWh of Participating Consumers actual usage for 
the duration of the ESA payable to Good Energy, L.P., the consultant hired by the 
Municipality to develop, implement, and administer the Program; and b) a commission fee 
equal to $0.000025 per kWh of Participating Consumers actual usage for the first twelve (12) 
months of the Agreement payable to the Metropolitan Area Planning Council (“MAPC”) to 
cover the MAPC’s cost of project development, administration and support. The 
Competitive Supplier agrees to include these commission fees in the Price for energy and to 
make the monthly commission payments on behalf of Participating Consumers, and 
acknowledges this obligation as a material obligation of this ESA; provided however, that (i) 
this ESA remains in full force and effect, and (ii) the commission fee shall be paid ten (10) 
business days following receipt by Competitive Supplier of the meter readings of each 
Participating Consumer's meter(s) performed by the Local Distributor. This provision shall 
be binding upon the Parties and all permitted assigns and other successors-in-interest of the 
Parties. 


18.12 WAIVER 

No waiver by any Party hereto of any one or more defaults by any other Party in the 
perfonnance of any provision of this ESA shall operate or be construed as a waiver of any 
future default, whether of like or different character. No failure on the part of any Party 
hereto to complain of any action or non-action on the part of any other Party, no matter how 
long the same may continue, shall be deemed to be a waiver of any right hereunder by the 
Party(ies) so failing. A waiver of any of the provisions of this ESA shall only be effective if 
made in writing and signed by the Party who is making such waiver. 

18.13 CO-OPERATION 

Each Party acknowledges that this ESA must be approved by the Department and agree that 
they shall use Commercially Reasonable efforts to cooperate in seeking to secure such 
approval. 

18.14 PLAN 

Competitive Supplier agrees that it has been provided with and had a reasonable opportunity 
to read the Plan. The Parties agree that the Plan, in the fonn as it exists on the Effective Date 
of this ESA, is incorporated into this ESA by reference, and that it shall be construed 
harmoniously to the greatest practicable extent; notwithstanding the foregoing, in the event 
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of any conflict between this ESA and the Plan, this ESA shall govern. The Municipality will 
provide Competitive Supplier with amendments to the Plan as they are adopted; provided, 
however, that such amendments are not incorporated into this ESA as a result of such 
adoption. Any amendments hereto must be made in accordance with Article 18.5 of this 
ESA. 

18.15 ADVERTISING LIMITATIONS 

Competitive Supplier agrees not to use, whether directly or through any of its Associated 
Entities, the name of the Municipality, or make any reference to the Municipality in any 
advertising or other infonnation to be distributed publicly for marketing or educational 
purposes, unless the Municipality expressly agrees to such usage. Any proposed use of the 
name of the Municipality must be submitted in writing for agreement and prior approval. The 
Municipality acknowledges that the Competitive Supplier's corporate affiliates own the 
exclusive right to the trademarked logo and trade name used by Competitive Supplier. No 
right, license or interest in this trademark and/or trade name is granted to the Municipality 
hereunder, and the Municipality agrees that it shall not assert any right, license or interest 
with respect to such trademark and/or trade name. 

18.16 PRESSRELEASES 

The Parties agree to cooperate in good faith prior to the issuance of any formal press release 
with respect to this ESA, such cooperation to include agreement as to the form, substance 
and timing of such fonnal press release. 

18.17 HEADINGS AND CAPTIONS 

The headings and captions appearing in this ESA are intended for reference only, and are not 
to be considered in construing this ESA. 

18.18 SURVIVAL OF OBLIGATION 

Tennination of this ESA for any reason shall not relieve the Municipality or the Competitive 
Supplier of any obligation accrued or accruing prior to such termination. 

18.19 REMEDIES 

18.19.1 General 

Subject to the limitations set forth in Article 18.19.2 below and Article 4, the Municipality 
and the Competitive Supplier reserve and shall have all rights and remedies available to each 
of them at law or in equity with respect to the performance or non-performance of the other 
Party hereto under this ESA. 

18.19.2 Limitations 
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NO PARTY HERETO SHALL BE LIABLE LOR CONSEQUENTIAL, INCIDENTAL, 
PUNITIVE, EXEMPLARY OR INDIRECT DAMAGES, LOST PROFITS OR OTHER 
BUSINESS INTERRUPTION DAMAGES, BY STATUTE, IN TORT OR CONTRACT. 
Notwithstanding the foregoing, each Party acknowledges that the preceding sentence shall 
not limit the other Party’s rights to seek direct damages or, under Article 13.1, to seek 
indemnification from Competitive Supplier for consequential, punitive, or incidental 
damages or other such losses claimed by third- parties; provided that the aggregate limit on 
Competitive Supplier’s indemnification obligation pursuant to this provision shall be equal to 
the greater of: 1) the amount payable for such claims under any and all insurance maintained 
by the Competitive Supplier; 2) 50% of the Competitive Supplier’s annual gross receipts 
(price per kWh multiplied by kWh volumes sold) received under this ESA in the most recent 
12 month period: or 3) $10,000,000.00. 

IN WITNESS WHEREOF, the Parties have caused this Agreement to be executed by their 
duly authorized representatives, as required by the applicable laws of the Municipality and 
the laws, rules and regulations of the Commonwealth of Massachusetts, as of the respective 
dates set forth below 

COMPETITIVE SUPPLIER 

By:_ 

Name:_ 

Title:_ 

Address:_ 

Dated:_ 

MUNICIPALITY 

By:_ 

Name:_ 

Title:_ 

Address:_ 

Dated: 
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EXHIBIT A 

PRICES AND TERMS 
Community Electricity Aggregation Program 


Price by Rate Classification 

Rate Class Price per kWh 

Residential 

Commercial 

Industrial 

[Final Prices will be determined prior to the beginning of the respective pricing periods] 
Terms for System Supply Service 

Tenn: The Price and Terms stated on this Exhibit A will commence on the first Consumer 

meter read date after_and continue until the first Consumer meter 

read date after_, unless this ESA is sooner terminated in accordance 

with Article 4.2 of this ESA. 

Pricing: On the Effective Day, the Residential pricing must be at least $.001/kWh less than 
the approved Fixed Basic Service Rate in effect for residential consumers. The pricing for 
Commercial and Industrial consumers on the Effective Day must be at least $.001/kWh less 
than the approved Fixed Basic Service Rate in effect for commercial consumers 

The price for All-Requirements Power Supply shall be as stated on this Exhibit A through 

Participating Consumers' meter read dates in_. Prices shall be fixed 

for the entire length of such pricing period. Prices must include all adders and ancillary 
charges. However, the Competitive Supplier may offer price reductions to Participating 
Consumers at any time during the term of this ESA. 

Start-Up Service Date: All-requirements retail power supply will commence at the prices 
stated above as of Participating Consumer’s first meter read dates after_. 

Renewable Energy in System Supply: The Competitive Supplier shall include Renewable 
Energy in the All-Requirements Power Supply mix in an amount equal to the DOER's 
Renewable Portfolio Standards and Alternative Energy Portfolio Standards starting with 
current requirement on the Start-Up Service Date or pay all penalties imposed by the DOER 
related to Renewable Energy requirements. 
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Term: The period of delivery of All Requirements Power Supply shall be consistent with the 
provisions of Article 4 and Exhibit A of this ESA. 

Eligible Consumer Opt-Out: Participating Consumers are free to opt-out of the Program 
utilizing established EDI drop protocols. Participating Consumers are to provide five (5) days 
notice to the Competitive Supplier of such tennination. There are no fees or charges for 
Participating Consumers to opt-out or terminate service. 

Competitive Supplier's Standard Credit Policy: The Competitive Supplier will not require a 
credit review for any consumer participating in the Program, nor will Competitive Supplier 
require any consumer to post any security deposit as a condition for participation in the 
Program. The Competitive Supplier may tenninate service to a Participating Consumer and 
return such consumer to Basic Service in the event that the consumer fails to pay to 
Competitive Supplier amounts past due greater than sixty (60) days. 
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EXHIBIT B 

TEMPLATE KWH SALES AND CONSUMER ACCOUNTS DATA SUMMARY 


Rate Code 
Rate Name 
Consumer 
No Accounts 

kWh 

January 

February 

March 

April 

May 

June 

July 

August 

September 

October 

November 

December 
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Town of Arlington, Massachusetts 


Resignation from Tree Committee 

Summary: 

Sally Naish 

ATTACHMENTS: 

Type File Name 

□ Reference Material Naish_CR.pdf 


Description 

Resignation from S. Naish 


6/3/2016 10.100.0.50M/orldCiient.dll?Session=GSKFQSG90ODGJ&View=Message&Print=YesS,Number=54226&Para^f^0 / ^ :/ /^^/ < ’ 

From: Sally Naish <sjnhome@gmail.com> x / 

To: dianemahon@verizon.net 

Cc: Marie Krepelka <mkrepelka@town.arlington.ma.us> 

Date: 06/03/2016 11:09 AM 

Subject: Tree Committee Resignation 


Hi Diane, 

After much deliberation on my part, I have decided not to continue as an official 
member of the Tree Committee. I will probably still attend meetings when I can 
and will certainly support the Committee’s activities as a volunteer. However, 
after six years I feel I need to relinquish the commitment and have time for some 
of the other things that I enjoy and have neglected. 

Please accept this email as my official resignation. 

Sally 

Sally 3 . Naish - Principal 
Light & Shade Garden Design, Inc. 
t. 781.648.2380 c. 781.859.9993 
www.liehtandshadegardens.com 


http://10.10G X).50/WorldClierit,dll?Session=GSKFQSG900DGJ&View=Message&Pnnt=Yes&Number=54226&FotderlD=0 
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Town of Arlington, Massachusetts 


Recommended Improvements for the Crosswalk Location on Highland Avenue at High Haith Road 
Summary: 

Howard Muise, Chair, Transportation Advisory Committee 

ATTACHMENTS: 

Type File Name Description 

□ Reference Material Muise_e-mail.pdf Cover e-mail from TAC Chair 

□ Reference Material JAC CR Highland_at_High_Haith_Final_11- R ecommenc j a tj ons f rom JAC 

18-15.pdf 


6/1/2016 


10.100.0.50/WorldClient.dSI?Session=F4KYRDI6GKWMC&View=iVlessage&Print=Yes&Nurnber=54140&Fo!derlD=0 


From: Howard Muise <hmuise@verizon.net> 

mkrepelka@town.arlington.ma.us, mradernacher@town.arlington.ma.us, 
wchouinard@town.arlington.ma,us 

Date: 06/01/2016 03:01 PM 

Subject: Crosswalk on Highland Avenue at High Haith Road 


Marie 

Attached is a report from the Transportation Advisory Committee regarding recommendations for the crosswalk on Highland Avenue at High 
Haith Road. Tire following summarizes the TAC recommendations. 

• Addadvance yield lines on both approaches to the Highland Avenue crosswalk asshown in the figure at the right to improve crosswalk 
visibility for drivers. 

• Adda new in-street “yield to pedestrian” sign in the center of the crosswalk toimprove the visibility of the crosswalk to drivers in both 
directions. 

• Considerreplacing pedestrian warning signage at the crosswalk with brighter fluorescentyellow green signs. 

• Dependingon availability and cost, electronic speed radar signs could be installed onthe side of the roadway either as an alternative to 
or in addition to thein-street sign recommended above. The electronic signs could be considered toprovide temporary signage during 
the winter months when thein-street sign would be removed. 

None of these recommendations require changes to traffic regulations and, therefore, do not require Board of Selectmen action. By copy of this 
message I am forwarding the recommendations for consideration by the Department of Public Works. Please let me know if the Board would 
like a representative of the TAC to attend a Board meeting to answer questions or present this report. 

I apologize for the delay in sending this report to the Board, which was due to an oversight on my part. 

Howard Muise 

Chair, Transportation Advisory Committee 


Howard 

Attachments: 

File: Highland at High Haith Final 11- Size: Content Type: 

18-15.doc 15 8 51c applic ation/msword 
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TRANSPORTATION ADVISORY COMMITTEE 

Arlington Planning Department, 730 Mass Ave, 

Arlington MA, c/o Laura Wiener 


To: Board of Selectmen, Arlington, MA 
From: Transportation Advisory Committee (TAC) 

Subject: Crosswalk on Highland Avenue at High Haith Road 
Date: November 18, 2015 


Summary of Recommendations 

Based on the study described below, the following is a summary of recommended 

improvements for the crosswalk location on Highland Avenue at High Haith Road: 

• Add advance yield lines on both approaches to the Highland Avenue to improve crosswalk 
visibility for drivers. 

• Add a new in-street "yield to pedestrian" sign in the center of the crosswalk to improve the 
visibility of the crosswalk to drivers in both directions. 

• Consider replacing pedestrian warning signage at the crosswalk with brighter fluorescent 
yellow green signs. 

• Depending on availability and cost, electronic speed radar signs could be installed on the 
side of the roadway either as an alternative to or in addition to the in-street sign 
recommended above. The electronic signs could be considered to provide temporary 
signage during the winter months when the in-street sign would be removed. 


Relocation of the crosswalk to Ottawa Street was considered but is not recommended because 
of insufficient sight distance on the southbound approach at that location, and the absence of a 
direct connection to a cross street to the west of Highland Avenue. The relocated crosswalk 
would be less convenient for pedestrians walking to the Ottoson Middle and Arlington High 
Schools. 

Purpose of Study 

A working group of the TAC has assessed the safety of the pedestrian crossing across Highland 
Avenue at High Haith Road in response to concerns raised by neighborhood residents. Deb 
Savage, a resident of the neighborhood in the area of the Highland Avenue/High Haith Road 
intersection, communicated these concerns to the TAC in the fall of 2014. This communication 
followed upon the implementation of the TAC's crosswalk flag program at the intersection to 

Transportation Advisory Committee Members: 

Wayne Chouinard, Seth Federspiel, John Hurd, Melissa Laube, Jeff Maxtutis, Marjorie Moores, Howard Muise, 
Officer Corey Rateau, Jeanette Rebecchi, Scott Smith, and Laura Wiener 

Web site; www.arlingtonma.gov/tac 



increase the visibility of pedestrians as they cross Highland Avenue. Previous pedestrian safety 
measures implemented by the Town were the installation of crosswalks on the north, east, and 
west sides of the intersection, and the installation of pedestrian warning and advance warning 
signs in both directions on each side of Highland Avenue, alerting motorists to the pedestrian 

Ms. Savage had conducted an 
electronic survey among her 
neighbors on the subject of 
pedestrian safety at the Highland 
Avenue/High Haith Road 
intersection, receiving 29 responses. 
While many respondents thought 
that the flags were effective in 
increasing the visibility of 
pedestrians crossing Highland 
Avenue at the crosswalk, over 70 
percent thought that additional 
traffic control measures might be 
beneficial in reducing incidents of 
vehicles speeding or failing to stop 
for pedestrians. Concerns focused 
on the safety of children walking to and from the Brackett Elementary School on Eastern 
Avenue, the Ottoson Middle School on Acton Street, and the High School on Massachusetts 
Avenue. Neighborhood suggestions for improvements included speed bumps, police presence, 
an in-street sign at the crosswalk, and signage for restricted parking at the corners of Highland 
Avenue. 

Approach 

A member of the TAC working group met with Ms. Savage on January 26, 2015 to discuss 
conditions at the intersection and to obtain further details related to the issues raised by 
neighborhood residents and suggestions to further increase pedestrian safety, particularly for 
children on their way to and from school. 

The working group's approach to the study emphasized the following: 

• Observation of conditions at the Highland Avenue/High Haith Road intersection to gain 
a better understanding of the factors that might be contributing to continuing 
pedestrian safety concerns; 

• Assessment of the practicality and likely effectiveness of potential measures such as 
additional signage to further increase the visibility of the pedestrian crossing and/or to 
reduce the incidence of motorists driving through the crosswalk when pedestrians are 
present. 


crossing. All of the above measures currently are in place. 



Transportation Advisory Committee Members: 

Wayne Chouinard, Seth Federspiel, John Hurd, Melissa Laube, Jeff Maxtutis, Marjorie Moores, Howard Muise, 
Officer Corey Rateau, Jeanette Rebecchi, Scott Smith, and Laura Wiener 

Web site; www.arlingtonma.gov/tac 




In addition, the TAC reviewed traffic counts and speed measurements taken by the Arlington 
Police Department at two locations on Highland Avenue on either side of the crosswalk on May 
11-14, 2015 to assess the degree to which motorists actually exceed the speed limit on Highland 
Avenue. The question of drivers' violating the speed limit was of concern primarily in relation to 
whether this behavior causes drivers to be less likely to see the pedestrian signage, the 
crosswalk, or the pedestrians in the crosswalk. 

Potential Limitations on Crossing Visibility 

The working group considered the following conditions that may limit drivers' ability to notice 
and yield to pedestrians in the crosswalk across Highland Avenue at High Haith Road: 

• Speed of vehicles (as noted above); 

• Grade of Highland Avenue approaches ; 

• Characteristics and condition of crossing pavement markings; 

• Visibility of signage alerting drivers to the crosswalk. 

Speed: The speed limit on Highland Avenue is 25 mph. The average speed observed in both 
directions on Highland Avenue was 27 mph and the 85 th percentile speed 1 was 31-32 mph, 
based on the measurements taken by the Arlington Police Department. The measurements 
similarly show that two-thirds of vehicles exceeded the 25 mph speed limit. 

Most school children use the crosswalk during the hours between 7:00 and 8:00 AM and 2:00 
and 3:00 PM, when the average speeds are 27-29 mph in the morning and 25-26 mph in the 
afternoon. Results of the speed measurements and corresponding traffic volume counts are 
shown Table 1. Pedestrians frequently perceive vehicle speed to be excessive even at the legal 
limit of 25 mph and the tendency of vehicles to exceed the speed limit, even by only a few mph, 
may be a legitimate safety concern, meriting ameliorative measures. 

In addition, the working group observed crossings at the intersection when children walked to 
school in the morning on June 16, 2015. Both traffic and pedestrian volumes appeared to be 
light and there were no significant pedestrian/vehicle conflicts during this time period. The 
number of pedestrians crossing Highland Avenue, most of whom were school children, was as 
follows: 


• 7:00-7:45 AM: 15 

• 7:45-8:25 AM: 25 

It is possible that school attendance and the number of children crossing Highland Avenue were 
a little lower than usual because the observations were conducted the week before schools 
closed for the summer. 


1 The speed that is equal or higher than that traveled by 85 percent of vehicles, i.e. 15 percent travel 
at higher speeds. 
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Table 1 

Summary of Speed Measurements and Traffic Counts for Highland 
Avenue/High Haith Intersection 

May 2015 


Average Speed 

Traffic Volume 

85% 

Speed 


Northbound 

Southbound 

Northbound 

Southbound 


AM 

27 

29 

159-178 

186-197 

- 

PM 

25 

26 

157-166 

97-116 

- 

Combined 

AM and PM 

26 

27 

- 

- 

- 

Daily 

27 

27 

2,629-2,733 

1,229-1,677 

31-32 2 


Source: APD 


Roadway Grade: The intersection is located about 300 feet to the north of the crest along a 
down slope that extends all the way to Mass. Ave. The grade does not have a substantial 
adverse effect on the visibility of the crosswalk in the southbound direction, nor pedestrians' 
ability to see approaching vehicles. In the northbound direction, however, the visibility of the 
crosswalk is constrained beyond the crest of the hill, although drivers have about 7.6 seconds at 
average speeds of 27 mph with a clear view of the intersection, after reaching the top of the hill. 
The AASHTO standard for stopping distance for vehicles traveling at the 85 th percentile speed of 
31-32 mph is about 205 feet, which is less than the northbound stopping distance past the crest 
of the hill. Measurements taken by the TAC demonstrate, however, that a child in the crosswalk 
is not clearly visible for more than 175 feet on the northbound approach (not accounting for 
pedestrian flag use). Thus, the approach falls somewhat short of the AASHTO standard of 
(slightly over) 205 feet, suggesting that measures to improve sight distance would be beneficial. 
Another constraint is that pedestrians entering the crosswalk have limited visibility of 
northbound oncoming vehicles beyond the crest of the slope, to their south. 

Condition of Pavement Markings: Existing crosswalk pavement markings are clear and visible, 
although the markings are faded in the center of the Highland Avenue crossing. Northbound 
drivers, however, cannot see the existing crosswalk, which is on the north side of the 
intersection, until they are at the entrance to the intersection. 

Signage Visibility: There is a pedestrian warning sign in advance of the crosswalk alerting 
drivers to the upcoming crosswalk and a pedestrian warning sign at the crosswalk on both sides 
of the street. Visibility of these signs is somewhat obscured by street trees at various distances 
from the crosswalk (see Figures 2 and 3), particularly on the southbound approach to the 
intersection, which is on an upward slope. The pedestrian flags in use at the intersection help to 
improve the visibility of school children and others in the crosswalk. 


2 Speed measurements and traffic counts are for two locations: 112 and 186 Highland Avenue. 
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Figure 2 Southbound Approach to Intersection 



Figure 3 Northbound intersection Approach 

Potential Solutions 

Several potential solutions have been suggested that may increase the safety of the pedestrian 
crossing: 

• Additional signage; 
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• Relocation of the crosswalk to Ottawa Street, about 500 feet to the south of High Haith 
Road on Highland Avenue; 

• Painting intersection pavement markings across Highland Avenue on the south side of 
the intersection, such that there would be painted crosswalks or other pavement 
markings on all four sides of the intersection. 

• Curb extension, or a widening of the sidewalk into the roadway. 

Signage solutions include: 

• Augmenting existing signage with an in-street "Yield to Pedestrian within Crosswalk" 
sign in the center of the crosswalk; 

• Relocating the pedestrian warning sign (shown in the photo) at the western end of the 
crosswalk on the southbound approach to the intersection to avoid tree blockage; 

• Providing brighter, more attention-getting signs; 

• Removal or trimming of the trees that currently limit the visibility of existing signs; 

• Adding electronic signs in both directions that show vehicle speeds. 

Consideration of an alternate crosswalk location at Ottawa Road: Relocation of the crosswalk 
to Ottawa Street, south of High Haith Road, is likely to increase the visibility of the crosswalk to 
some degree because the roadway grade of Highland Avenue is less steep at this location. 
Moreover, pedestrians would be better able to see cars approaching in the northbound 
direction. Sight distance in the southbound direction, however, would be reduced, because the 
distance from the crest of the hill to the intersection (on a downward slope) would be lower 
than the sight distance on the upward slope of the hill on the southbound approach to the High 
Haith Road intersection. Another drawback to the Ottawa Street crossing location is that 
Ottawa does not extend beyond Highland Avenue to the west in the direction of the schools, so 
pedestrians would need to walk northbound to High Haith Road or southbound to another cross 
street. There is no sidewalk on Longfellow Road, the next westbound cross street to the south 
of Ottawa Road, so this street is not suitable as part of a walking route to school. 

School children walking to and from the Ottoson School and the High School would be likely to 
cross Highland Avenue at the signalized intersection on Gray Street, instead of at the Ottawa 
Street intersection, which would be the crossing of choice for elementary school children 
walking to the Brackett School. It also is likely that some children and other pedestrians would 
continue to cross Highland Avenue at the High Haith intersection, even after the crosswalk is 
moved to Ottawa Street. 

Consideration of Curb Extension: Another potential option, curb extension, could slow traffic by 
narrowing the roadway on Highland Avenue at the High Haith intersection. Another advantage 
from the standpoint of pedestrians is that the distance required to cross the street would be 
reduced. Curb extensions, while possibly feasible, do not appear to be a practical solution 
because the level of pedestrian activity generally is low, apart from children walking to and from 
school during specific, short time periods before and after school. 

Recommendations 

The following improvements are recommended: 
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Add advance yield lines on both approaches to the 
Highland Avenue crosswalk as shown in Figure 4 to 
improve crosswalk visibility for drivers. 


Add a new in-street "yield to pedestrian" sign in 
the center of the crosswalk to improve the 
visibility of the crosswalk to drivers in both 
directions. The drawback to this solution is that in 
snow season, the sign would need to be removed 
to accommodate plowing. Nevertheless, having 
the sign in place during the other seasons would 
increase awareness of the crosswalk, possibly with 
some degree of increased awareness continuing 
during periods when the sign is removed. A 
consideration is that in-street signs generally 
are located on streets with a yellow centerline 


Figure 4 Advanced Yield Pavement Marking 


• Consider replacing signage at the crosswalk with brighter fluorescent yellow green signs. 


• Depending on availability and cost, electronic speed radar signs could be installed on the 
side of the roadway either as an alternative to or in addition to the in-street sign 
recommended above. The electronic signs could be considered to provide temporary 
signage during the winter months when the in-street sign would be removed. 

Relocation of the crosswalk to Ottawa Street is not recommended because of insufficient sight 
distance on the southbound approach at that location, and the absence of a direct connection 
to a cross street to the west of Highland Avenue. The relocated crosswalk would be less 
convenient for pedestrians walking to the Ottoson Middle and Arlington High Schools. 


Respectfully submitted, 


Howard Muise - TAC Chair 
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Town of Arlington, Massachusetts 


Please Eliminate Basketball Court from Magnolia Park Plans 
Summary: 

Darcy Devney and Robert Kuhn, 110 Thorndike Street 

ATTACHMENTS: 

Type File Name Description 

□ Reference Material Devney_e-mail.docx Correspondence from D. Devney and R 

D Reference Material Email_between_Connelly_Devney.pdf E-mails between D. Devney and J. Connelly 

D Reference Material Basketballs.pdf Basketball Courts in Arlington 


Hi, Marie 


This is a letter (and attachments) to go officially to the Board of 
Selectmen. If you need me to send it in hard copy as well, please let me 
know. 

Thanks, 

- Darcy Devney 
Tuesday 14 June 2016 

Board of Selectman, Town of Arlington 
Town Hall 
730 Mass Ave. 

Arlington, MA 02476 

Re: Please Eliminate Basketball Court from Magnolia Park plans 

We had expected, as direct abutters* and given that I had specifically 
expressed my interest by email to the PRC Director**, to be kept informed 
about the Magnolia Park renovations. There were pages of notes from the 
specific Oct 27 meeting that I asked about, yet nothing was sent to me. 
(Apparently only those who signed in at the first meeting were emailed 
subsequent meeting notices.) There was a memo dated 3 Dec 2015, addressed to 
Magnolia Park Users, and an additional meeting Dec 15. Yet, again, no memo, 
no notice of the meeting to our residence or other abutters, or even the 
Arlington Email List.*** When the chain-link fence went up, we finally found 
the plans online, and we strenuously object. 

Magnolia Park Project has some wonderful ideas, and the play areas are going 
to be great. The attention to flooding and bio-retention are a solution to a 
problem that has bothered park users for years, so that is welcome. However, 
we seriously question the automatic inclusion of the basketball court. 
Magnolia Park is the second-smallest park in Arlington, why is a half-court 
basketball court being shoehorned in there at all? We would ask you to 
please reconsider, and eliminate the basketball court from the plans. It is 
not too late, and not too expensive, to do so. 

Over the decades that we have owned our house on Thorndike Road, we have 
noticed how infrequently the basketball court is actually used for a game. 

So why is it being re-installed at all? However, the unlabeled area on the 
pre-proposal diagrams**** was in use, year-round, for sunbathers, making 
snowmen, learning to ride bikes (because it's softer falling on grass), 
groups of kids in summer for tennis ball baseball, spring and fall pick-up 
football. Taking a small, popular, multi-use green space and replacing it 
with an arid 2,350 sq ft of hard surface that will barely be used just isn't 
the best use of the space. Also, this area is less than 40 feet from our 
front fence, and even closer to some of our neighbors. We can find no other 
basketball courts located this close to housing. 

Even without using Magnolia Park, there are 17 other outdoor Basketball 
Courts/Hardtop in Arlington.***** Specifically, only a few blocks away in 
each direction are: Hardy School, Waldo Park, Kelwyn Manor Park. Plus, 



Arlington Boys and Girls Club, and AHS and Ottoson have girls and boys 
basketball teams. Even Homewood Suites (less than 1/4 mile away) has a 
basketball half-court. And there are 7 public courts just across our 
borders: 1 at Dugger Park (Medford), 2 at Winn Brook School (Belmont) 2 at 
Dilboy Park (Somerville), 2 at Danehy Park (Cambridge). 

A basketball court at Magnolia is unnecessary, and more green space is a 
better, more flexible, more environmentally sound alternative in this pocket 
park. Thank you for your attention to this urgent issue. 

Sincerely, 

Darcy Devney and Robert Kuhn 
110 Thorndike St. 

Arlington, MA 02474 
dcd.alistSgmail.com 


* [abutters]("shall mean the owner of any land within 100 feet of the 
property line of the land where the activity is proposed, as determined by 
the most recent assessors' records including any land located directly across 
a street, river, stream or pond") (Arlington Wetlands Bylaw) 

** email communications between J.Connelly and D. Devney (attached) 

*** "Increased communication and outreach to residents and abutters for major 
construction projects including email notices, flyer notifications, web 
alerts, vehicle message board, and project web updates." (Major 
Accomplishments for 2015, DPW Fiscal Year 2017 Budget). (However, note that 
the burden of notifying abutters was the responsibility of the Parks & 
Recreation Dept., not the DPW.) 

**** proposed plan diagrams available at: 

http://www.arlingtonma.gov/home/showdocument?id=2 94 05 


***** map of 18 Outdoor Basketball Courts in Arlington (attached) 

Bishop School 

Brackett School 

Buzzell Field, 29 Summer St 

Crosby School 

Dallin School 

Gibbs Gym (former school) 

Hardy School 
Kelwyn Manor Park 
Lussiano Field, Thompson 
Magnolia Playground (unnecessary) 

Parallel Park 

Parmenter Park, 17 Irving St 
Peirce Field, Arl H.S. 

Peirce School 

Poet's Corner, 175 Dow Ave 
Stratton School 
Summer St Park, 422 Summer 
Waldo Park 




Re: Magnolia Park Renovations - Plans from Mtg? 


mailbox:///C:/Users/Darcy/AppData/Roaming/Thunderbird/Profi... 


Subject: Re: Magnolia Park Renovations - Plans from Mtg? 
From: "Joe Connelly" <JConnelly(5)town.arlington.ma.us> 
Date: 10/29/2015 12:02 PM 
To: "Darcy Devney" <dcd.alist@gmail.com> 


Hi Darcy, 

There were no handouts and just maps of the existing field. It was just mainly an open discussion of peoples ideas 
and wants for the site. We will have at least 2 more meetings and at those we will have several draft plans to review. 


Joseph Connelly 

Director Recreation/Ed Burns Arena 

Town of Arlington 

422 Summer Street 

Arlington, MA 02474 

tel: 781-316-3880 

fax: 781-641-5495 


.Original Message. 

From: Darcy Devney <dcd.alist@gmail.com> 

To: JConnelly@town.arlington.ma.us 

Date: Thu, 29 Oct 2015 11:59:43 -0400 

Subject: Magnolia Park Renovations - Plans from Mtg? 

Dear Mr. Connelly - 

I was unable to attend the meeting on Tuesday night due to illness. Is 
it possible for you to please send me the presentation and/or handouts? 

Thank you. 

- Darcy Devney, 110 Thorndike St. 

MAGNOLIA PARK RENOVATION 


The Park and Recreation Commission will hold a public meeting to solicit 
design input for the Magnolia Park improvements. The scope of the 
renovation includes the playground, basketball courts and community 
garden areas. This meeting will take place on Tuesday, October 27, 2015 
at the Hardy School at 7:30 pm. 

All interested persons are encouraged to attend. Written comments may be 
submitted at the meeting or sent to the Arlington Recreation Office, 422 
Summer Street, Arlington, MA 02474 or e-mailed to 

jconnelly(atown. arlington. ma. us . 
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Town of Arlington, Massachusetts 


NEW BUSINESS 



Town of Arlington, Massachusetts 

EXECUTIVE SESSION 


Town of Arlington, Massachusetts 


Next Meeting of BoS July 18, 2016 


